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THE NATIONAL NEWSPAPER OF MARKETING 


Professor Urges Admen 
to Provide Summer Jobs; 
Seminars Draw Crowds 


Cuicaco, Oct. 14—Education—in 
and outside of classrooms—was a 
major topic at American Assn. of 
Advertising Agencies central coun- 
cil meeting today. 

A leader in advertising educa- 
tion recommended that agencies 
organize a program of summer 
“internships” for college students 
as “another logical link in the agen- 
cy-educator cooperative chain.” 

The council’s program to build 
better relations between agencies 
and college teachers of advertising 
yesterday received more attention 
than at any previous session. To- 
day—for the first time at a central 
council meeting—workshops up- 
dated admen on the latest wrinkles 
in agency operation, media and 
creative mechanics. 

Attendance at the annual re- 
gional meeting indicates that the 
how-to-do-it theme impressed 
Four A’s members: Yesterday res- 
ervations for the luncheon today 


Agencies Asked to Back ‘Internship’ 
Plan to Train College Ad Students 


totaled 425, about 150 more than 
the previous peak. 


= A second departure from estab- 
lished procedure came when re- 


porters were admitted to a dis-| 
cussion by college personnel of ad- 
vertising education. 

Chairman of the educators’ con-| 


ference was Charles H. Sandage, | 


chairman of the University of Illi- 
nois division of advertising and 
participant in a word battle that) 


three years ago laid the founda-| 4 yo No, AGAIN—Philco Corp., 


tion for the council’s program 
(AA, Oct. 8, ’51 et seq.). 
Earle Ludgin, president of the 


Chicago agency bearing his name, 


|for its radios on the theme “No 


} 


had criticized the teaching of ad-| 
vertising. Dr. Sandage replied in| 


a lengthy letter to ADVERTISING 
AGE, which subsequently brought 
him and Mr. Ludgin together to 
try to find a way for other admen 
and educators to swap viewpoints. 


2 Comments of the 20 educators 
at yesterday’s management meet- 
ing showed that the council’s two 
pet projects—summer fellowships 
(Continued on Page 84) 
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it's the Sales Sensation of the Industry with 


Exclusive Philco Finger Tip Tuning System 


Norge Confirms It: | 


Tatham-Laird to Get 
Account Next Month 


Cuicaco, Oct. 15—As predicted 
last week in ADVERTISING AGE, 
Norge division of Borg-Warner 
Corp. this week announced that 
it is switching agencies and Tath- 
am-Laird will succeed J. Walter 
Thompson Co. 

The appointment is effective 
Nov. 12. Robert J. Runge, Norge 
ad manager, said that the ’55 ad- 
vertising budget will be about 
$4,000,000—a new high for the 
company. 

Tatham-Laird last week re- 
signed the $1,000,000 Admiral 
Corp. range and refrigerator ac- 
count to make room for Norge. 
About half a dozen agencies re- 
portedly are preparing to make a 
pitch for the Admiral business, 
but the company says it is in no 


NOW...ONE INVENTORY 


Covers Both UHF and VHF in Any Mork 


PLUG-IN UME TUNER 
-- trates om leas thon 3 minutes 


24° Picture at o 21" Price 


site a Sug Bly Pics te #? 


which based a humorous campaign 


Squat! No Stoop! No Squint!” in 
1937, has worked out a variation 
for its tv set trade advertising. The 
above ad appears in Electrical 
Merchandising. 


Hazel Bishop 


Wants Out of 


hurry to make a selection. 


McCann Gets Nestle— 
2nd MajorC&P Account 


Loses $1,000,000, Adds 
$7,000,000 in Week of 
Rapid Base-Running 


New York, Oct. 15—It looked 
today as if McCann-Erickson prob- 
ably did the fastest job of base- 
running in the strange series of 
squeeze plays enacted on Madison 
Ave. in the past fortnight: 

1. It got the $5,000,000 Bulova 
watch account and ex-Biow tv 
head Terence Clyne (see story on 
Page 81). 

2. It picked up the $1,500,000 ac- 
count of Nestle Co., which Cecil & 
Presbrey had handled. Nestle will 
announce the McCann appoint- 
ment Monday. 

3. Earlier, it picked up about 
$500,000 in Mennen Co. billings 
(Foam Shave and Aftashave lo- 
tion) from Cecil & Presbrey. 

In the process of adding this $7,- 
000,000, McCann had to dump the 
$1,000,000-plus Gruen watch ac- 


(Continued on Page 81) 


Direct Mailers Discuss Postal Rate 
Hike, Mailing List Audit Service 


Boston, Oct. 15—Like certain 
politicians, members of the Direct 
Mail Advertising Assn. partici- 
pated in convention activities here 
this week “running scared.” If the 


record convention crowd can be 
any sort of guide, there is a defi- 
nite increase in interest in direct 
mail—but those who use it are 
keeping a careful watch on the 
possibilities of postal rate increases 
which might “price it out of bus- 
iness.”’ 

The postal situation kept rearing 
its head in nearly every important 
session. DMAA has devoted a sub- 
stantial portion of its effort during 
the past year to keep postage rates 
within reach of the present users 
of direct mail. But retiring associa- 
tion president Lawrence G. Chait 


Billingsley Plan 
Puts Young Execs 
at Helm of F&S&R 


CLEVELAND, Oct. 15—A manage- 
ment plan personally conceived by 
the Iate Allen Billingsley several 
years ago brought a team of young 


NBC Color Specs 


NEw York, Oct. 15—Hazel Bish- 
op Inc. wants out of the color 
spectaculars. 

Ever since NBC-TV’s much pub- 
licized spectaculars got off to a 
slow start with the low-rating, 
thoroughly panned “Satins & 
Spurs,” there have been rumors 
that the cosmetics company, which 
co-sponsors the Sunday night se- 
ries, was looking for a way out of 
the color dilemma. 

The story is that this week, after 
having watched the CBS-TV com- 
petition clobber two of his super 
shows, Raymond Spector, presi- 
dent of Hazel Bishop’s agency, de- 
cided to act. Mr. Spector reported- 
ly contacted NBC-TV and asked 
that Hazel Bishop’s commitments 
for the Max Liebman-produced 

(Continued on Page 85) 


(Most NIAA members welcome 
expansion, says Chairman George 
Staudt. See Page 8.) 

New York, Oct. 15—Two of the 
National Industrial Advertisers 
Assn.’s 33 chapters have discon- 
tinued their affiliation with the 
parent organization, ADVERTISING 
AGE has learned. 

Reacting to a national dues in- 
crease authorized by delegates to 
the NIAA’s 32nd annual confer- 
ence at Montreal earlier this year 
(AA, June 21), the more than 100 
members of the Cincinnati chapter 
voted in mailed ballots last month 
to continue operations only as an 
independent body. With more than 
68% of the membership support- 
‘ing the withdrawal position, the 
'chapter’s board of directors unan- 


executives to the helm of Fulier & 
Smith & Ross this week. 

Mr. Billingsley died suddenly 
last week following a heart attack 
(AA, Oct. 11). 

At a special meeting of the board 
of directors, Robert Eugene Allen, 
41, was elected president of the 


| ~ 


hd 


a [ | 


John C. Maddox 


Robert E. Allen 


agency. For several years Mr. Al- 
len has been a v.p., director and 
manager of the New York office. 
He joined F&S&R as an account 
executive in the Cleveland office 
in 1936. He was transferred to 
(Continued on Page 4) 
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of Time Inc. sounded a warning 
note in his report: 

“It is well to bear in mind that 
the postal rate question will come 
before us once again when Con- 
gress reconvenes in January.” 


= That warning was amplified by 
Assistant Postmaster General Al- 
bert J. Robertson, who urged the 
association to “carefully review the 
rate proposals when they are 
formulated and re-examine your 
previous conclusions.” 

Mr. Robertson said, “The ques- 
tion of raising postal rates has 
come before you on previous oc- 
casions but the urgency of such 
action has never been as great as 
it is today. 

“As is true in any business, cost 
reductions can be carried only so 
far without impairing services of- 
fered. Wages, transportation, sup- 
plies, and other items have in- 
creased in the Post Office as they 
have in your business. We, too, 
face the necessity of increasing 
our prices if we are to attain a 

(Continued on Page 81) 


Last Minute News Flashes 
Needham, Louis Adds Wilson’s Canned Meats 


CuicaGo, Oct. 15—Effective Nov. 1, Needham, Louis & Brorby will 
supplant Ewell & Thurber as agency for Wilson & Co.’s line of canned 
meats. This gives Needham the bulk of the packer account, and leaves 
Ewell with Ideal dog food, plus a few by-product items. Describing 
the canned meats as a “fast-growing part of our business,” Wilson of- 
ficials said a new Jane Wilson line of meat pies, now being test- 
marketed (AA, June 14), is expected to go national next year. 


E. B. Weiss to Leave Grey; Becomes Consultant 


New York, Oct. 15—E. B. Weiss has resigned as director of mer- 
chandising of Grey Advertising Agency and editor of the agency’s 
famed house organ, “Grey Matter,” effective Dec. 31, to function as 
an independent merchandising consultant. Mr. Weiss, author of the 
automation and off-list selling series which have appeared in ADvER- 
TISING AGE, will continue his regular weekly column, “On the Mer- 
chandising Front,” in AA. 


Barbour Named to N.1.A.A. Exec. Committee 


MILWAUKEE, Oct. 15—One of two vacancies on the executive com- 
mittee of the National Industrial Advertisers Assn. was filled today 
when the appointment of Robert J. Barbour, advertising manager, 
Bakelite Co., New York, as a v.p. was announced here by NIAA chair- 
man George L. Staudt, advertising manager, Harnischfeger Corp. 


(Additional News Flashes on Page 85) 


Cincinnati, Dayton Chapters Break NIAA 
Affiliation, Hit High Dues, ‘Poor Service’ 


imously voted Oct. 5 to discontinue 
affiliation. 


s This action followed by some six 
weeks a similar decision on the 
part of the 42-member Dayton, O., 
chapter, based on the same moti- 
vation. 

William A. Schoneberger, sales 
promotion manager of Cincinnati 
Industries, who is president of the 
Queen City group, told ADVERTIS- 
ING AGE that discussion over a pe- 
riod of some months revealed that 
a considerable portion of the chap- 
ter’s membership had felt for some 
time they were not receiving suffi- 
cient services from the parent 
body. The $10 annual dues in- 
crease, with no guarantee that such 
services would be proportionately 
improved, precipitated the with- 
drawal move, he said. Cincinnati 
was the sixth oldest chapter in the 
national organization. 


s A spokesman for the Dayton 
group said the legislated dues in- 
crease in itself would not have 
been sufficient to provoke the 
chapter’s action, but that lack of 
any concrete plans for improved 
program, coupled with the in- 
creased cost of membership, had 
led to the members’ decision. 
Here, too, action was taken by 
the chapter’s board of directors, 
following an overwhelming sen- 
timent for withdrawal as ex- 
pressed in a mail poll of the or- 
ganization’s membership. In its let- 
ter of notification to NIAA, the 
Dayton chapter called its with- 
drawal a temporary one, express- 
ing the intention of voting upon 
possible reaffiliation during the 
summer of 1955, after an oppor- 
tunity will have been presented 
to evaluate any improvements in 


(Continued on Page 8) 
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Helped by Advertising... | 


Mogen David Runs Big Business with | 


Small Sales Crew of 26 ‘Free Agents’ 


Independent Sales Reps 
Furnish Own Capital, 
Reduce ‘Office Clutter’ 


By L. S. Botts 

CHICAGO, Oct. 13—How many 
companies with annual sales in the 
$20,000,000-a-year bracket can 
seat their entire sales force around 
a normal-size conference table? 

According to Henry Markus, 
president of Mogen David Wine 
Corp., there are few indeed, and 


Agency Finds 
Reading Increase 
in Videotown 


NEw BrRuNSWICK, N. J., Oct. 13— 
Families in this tv test community 
spend just as much time with tv 
these days, but also are managing 
to squeeze in more movie-going, 


magazine-reading and _ radio-lis- 
tening. 
Habit shifts leading to this 


anomalous situation make up the 
principal trend noted this year by 
Cunningham & Walsh in its sixth 
annual visit to this city, which 
the agency calls Videotown, USA. 
“It isn’t that people have more 
leisure,” explained John P. Cun- 
ningham, president of C&W. “The 
average person interviewed is 
working as many hours as ever. 
But visiting and entertaining in 
the home have again dropped to 
make room for other recreation. 
“Women, in particular, have re- 
vised their housekeeping routines 
to free their evenings for teleview- 
ing. They concentrate their duties 
in the mornings or around dinner 
time. Whether this means that 
they’re more efficient or merely 
less thorough is an unanswered 
question. But they’ve definitely 


reorganized their housework, and| * 


television seems to have done it.” 

Gerald Tasker, research v.p. of 
the agency, found color tv too far 
removed from the experience of 
the average Videotown dweller to 
have much effect on set sales for 
at least another year. 


= Breakdowns on leisure activities 
showed movie attendance almost 
double last year’s, which was up 
17% over the preceding year. Mag- 
azine reading, thanks mainly to 
adult women, rose 60%. Newspa- 
per reading remained at 1953 lev- 
els. 

Radio listening was up. Some 
23% of the people interviewed 
this year listened in the morning, 
compared with 12% in the 1953 
study. Afternoon listening levels 
held at 8%, but evening listening 
rose from nine to 10%. 

For television, the report noted: 

“Families who have had sets 
longer spend more time watching 
television than new set owners. 
Sets bought before 1953 were 
tuned in for about 4% hours on 
an average weekday evening. Sets 
bought early this year were used 
for about 2% hours. The average 
for all sets was 4% hours, com- 


pared with 4% hours last year. 
“Although the average set is | 
turned on slightly longer, the av-| 


erage person spends less time) 


watching television weekday eve-|4l program is not producing re- 
nings. This year the average (for|Sults anywhere near in propor- 


all persons, including non-view- 
ers) dropped from 2.4 to 2.34 hours 
per evening, but morning and aft- 
ernoon viewing went up enough to 
offset the decrease.” 


,only one in the beverage business | 
|—Mogen David. For that matter, | 


Mogen David could also seat its! 
entire administrative and prod-| 
uction force around the same table. 

Since 1947, when the small Chi- 
cago winery then known as Wine 
Corp. of America got on the track 
of public taste with a sweet, low- 
alcoholic-content product called 
Mogen David, the company’s sales 
growth has been phenomenal. At 
present, it is the country’s biggest 
producer of Concord grape wine, 
and says it is spending more this 
year on advertising than the rest 
of the wine industry put together. 


# Obviously, a growth like this 
could easily support a series of 
progressively complicated admin- 
istrative hierarchies, together 
with a salaried sales force that 
would terrorize the industry. But 
the company has obstinately re- 
fused to let it work out that way. 

“We are trying to run a big 
business on a small scale,” says 
the genial, pipe-smoking Mr. 
Markus. “The fewer people and 
activities we have around here the 
better I feel.” 

This remark from a self-con- 
fessed “lazy” man, who takes 
equal pride in an uncluttered desk 

(Continued on Page 62) 


Baking Industry 
Lacks Showmanship, 
N.]. Bakers Told 


AsBury Park, N. J., Oct. 11—The 
baking industry lacks the prin- 
ciples of merchandising and show- 
manship in its advertising and 


packaging, the New Jersey Bakers 
Board of Trade convention was 
told today. 

Ruth Brooker, special services 
director of Hess Bros., Allentown, 
Pa., in making this statement ex- 
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———— 


citep—Current newspaper ads of 
Henry S. Levy & Sons, New York, 
for real Jewish rye bread, were 
cited by Ruth Brooker, special 
services director of Hess Bros., Al- 
lentown, Pa., department store, as 
the type of advertising needed to 
sell more bread. Doyle Dane Bern- 
bach is the agency. 


cluded such bakers as Levy, Pep- 
peridge and Ezra Groman, a 
branch of a bakery at Hess. 

The baking industry’s education- 


tion to its scope, she said. 


= “Each bread wrapper contains 
the Lone Ranger, Buck Rogers, a 


(Continued on Page 86) 
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WHISKY TELLS—Color page ads like 
this will promote the Old Fitzger- 
ald bourbon decanter. Take off the 
label, and there is no brand named. 


Old Fitzgerald 
Gift Decanter Has 
Removable Label 


LOUISVILLE, Oct. 12—A distiller 
has come out with a gift decanter 
from which you can, believe it or 
not, remove the brand label. 

Stitzell-Welier Distillery is 
bringing out its Old Fitzgerald 
bourbon in a new “Gold Coaster” 
decanter which can be_ reused 
without the label. There is no oth- 
er brand identification. 

In fact, in its advertising, the 
company suggests that the label be 
removed before serving Old Fitz- 
gerald. “The character of the 
whisky alone is enough to identify 
it as Old Fitzgerald,” the copy says. 

Color page ads for the non- 
branded decanter will run in 
Gourmet, Holiday, Life, The New 
Yorker, Newsweek and Time dur- 
ing October, November and De- 
cember. 

Winius-Brandon Co., St. Louis, 
is the agency. Walter Landor & As- 
sociates, San Francisco, designed 
the decanter. 


Policy Groups of 
Advertising Council 
Will Confer in N. Y. 


NEw York, Oct. 12—The Adver- 
tising Council will hold an all-day 
series of meetings on various coun- 
cil operations Nov. 17 at the Wal- 
dorf-Astoria here. To be known as 
Advertising Council Day, it will 
be the first event of its kind in the 
12-year history of the non-profit 
public service advertising organ- 
ization. 

The council’s public policy com- 
mittee will meet to review and 
evaluate all of the council’s major 
programs in the light of their rela- 
tive importance. This group is 
headed by Paul G. Hoffman, chair- 
man of the Studebaker-Packard 
Corp., and is composed of 20 lead- 
ing citizens representing labor, 
business, science, journalism, edu- 
cation, religion and agriculture. 


@ The day’s agenda also calls for 
a meeting of the council’s indus- 
tries advisory committee, a 60-man 
group of business executives, 
whose chairman is Charles E. Wil- 
son, executive committee chairman 
of W. R. Grace & Co. The two-fold 
function of the group is to raise 
funds for the council’s operating 
budget and to advise the council 
management on campaigns partic- 
ularly affecting business and the 
over-all economy. 

The two committees will join the 
council’s board of directors at a 
joint luncheon meeting the same 
day, and in the evening a dinner 
will be held for 700 business and 
advertising leaders. Dag Hammar- 
skjold, secretary general of the 
United Nations, will be the prin- 
cipal speaker. 


Crowell-Collier 
Sees 1.4% Dip in 


| New York, Oct. 
| Collier’s annual automobile survey, 
which usually makes a conserva- 
tive estimate of the next year’s de- 
mand for new cars, anticipates 
that there will be 5,593,000 pros- 
pects for 1955 chariots. This rep- 
resents a slight (1.4%) decline 
from the publishing company’s 
1954 forecast. 

The survey shows that better 
than half (53%) of new car pros- 
pects expect price tags to be low- 
er on 1955 models. Another 37% 
think prices will be about the 
same, and 9% are afraid prices 
are going up. The remaining 1% 
don’t know what to expect. 

Most new-car prospects (58%), 
according to the survey, make be- 
tween $3,000 and $7,000 a year. 
Another 29% make over $7,000. 
But 9% are in the $2,000 to $3,000 
bracket, and 4% earn less than 
$2,000. 

New-car customers are expected 
to go looking especially for auto- 
matic transmissions (57%), power 
brakes (42%), power steering, 
(37%), air conditioning (25%), 
and power windows (13%). A ma- 
jority (64%) were found to be 
opposed to additional horsepower 
in their next cars. 


# Body-type preferences are un- 
dergoing a change, the study re- 
vealed. In the 1953 survey, 7% 
expressed a preference for a hard 
top on their next car. This figure 
has gone up to 9.1% this year. On 
the other hand, 53% preferred 
four-door sedans last year, com- 
pared with 49.2% this year. 

Wives or female heads of house- 
holds were influential in making 
new-car choices in 65% of the 
homes, the study showed. Other 
women had a significant voice in 
11% of the homes. 

The percentage of homes with 
more than one car continues to 
increase, the surveyors found. In 
1948, the figure was 4.8% of the 
total car-owning homes. Sy 1950 
it had grown to 11.1%, and this 
year the figure is 12.1%. 

As for tires, replacement sales 
are running about 1.1 tires per 
car in use—a total of 44,000,000 
tires a year. And 12% of all cars 
(a total of 38,862,000) ride on 
one or more recapped tires. The 
average car has tires of 1.7 differ- 
ent makes. 

The Crowell-Collier study, con- 
ducted by W. R. Simmons & Asso- 
ciates, has shown the following 
record since 1949: 


Year Prospects New Car 
(C-C Estimate) Registrations 
1949 4,800,000 4,838,342 
1950 6,006,000 6,326,438 
1951 4,774,000 5,060,903 
1952 4,147,800 4,158,394 
1953 5,496,000 5,738,989 
1954 5,673,000 (3,731,428)* 


*New car registrations through August only. 


DuMont TV Signs WTVW 
WTVW, Milwaukee, will affili- 


work, effective with the start of 
the station’s commercial opera- 
tions about Nov. 1. This station 
will replace WTMJ-TV and 
WOKY-TV, which have been car- 
rying DuMont shows in Milwau- 
kee. 


Arndt, Preston Adds 1, Drops 1 


1 


& Keen, Philadelphia, has been 
appointed to handle advertising 
for Hanover Canning Co., packer 
of canned vegetables. The agency 
has resigned the account of P. J. 
Ritter Co., Bridgeton, N. J., food 
processor and packer. 


15—Crowell- | 


ate with DuMont Television Net- | 


Arndt, Preston, Chapin, Lamb) 
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ROBERT FOOTMAN has joined Guild, 

Bascom & Bonfigli, San Francisco, 

to work on the Regal Amber 

Brewing Co. account. He was ac- 

count executive on Lucky Lager 

beer for McCann-Erickson before 
joining GB&B. 


Coleman Resigned 
by Ayer; Conflict 
with Carrier Seen 


PHILADELPHIA, Oct. 14—Warner 
S. Shelly, president of N. W. Ayer 
& Son Inc., announced that Ayer 
is resigning as agency of the Cole- 
man Co. 

“We are taking this action be- 
cause Coleman is steadily moving 
into the field of home and light 
commercial air conditioning, and 
we are already serving Carrier 
Corp., pioneer and sales leader in 
air conditioning,’ Mr. Shelly said. 

Neither Coleman nor Carrier 
has objected to the fact that the 
agency has been handling both ac- 
counts, he added. However, Ayer 
could see a “future conflict of in- 
terest,” since Coleman is planning 
to make air conditioning a major 
part of its business. 

Ayer has asked Coleman man- 
agement to pick a termination date. 


Report on Cigar 
Contest Has a 
Familiar Ring 


| DaNnBuRY, CONN., Oct. 12—Civil- 
ization marches on. 

Having progressed from goldfish 
swallowing through flagpole sit- 
ting, the world has now reached an 
advanced stage of cigar smoke ring 
blowing. Cpl. Edward Davey, 19- 
year old Fort Dixian, is the cur- 
rent champ. 

At the Danbury Fair, Cpl. Davey 
blew rings around a field of 14 
competitors, gracing the fresh 
country air with 75 of the perfect 
smoke circles from three puffs. 
As a result, he now owns a 21” 
screen tv set, while Airman 2C 
Howard Jeffress of Mitchell Air 
Force Field, and plain civilian Jim 
Smith of Trumbull, Conn., who 
took second and third places, re- 
spectively, won a watch and a 
cigar humidor. 

The Cigar Institute of America, 
which helped sponsor this history- 
making event, has prepared a 
general outline and rules for stag- 
ing such contests, in response to 
| “queries from other fairs, Army 
'and Air Force bases and service 


| organizations on how to organize 


_local cigar smoke ring contests.” 
_ Judges at the local event were 
tv comedian Ernie Kovaes and 
Nelson Shepard, a Connecticut 
Valley tobacco grower. 


Palmieri Joins Mutual Life 

Mario A. Palmieri, formerly 
with the publicity and advertising 
department of Brooklyn Union Gas 
Co., has joined the publicity sec- 
tion of the Mutual Life Insur- 
ance Co. of New York. 


Kammann-Mahan Adds One 
| Husman Potato Products Co., 
‘Cincinnati, has appointed Kam- 


/mann-Mahan, Cincinnati, to han- 
\dle its advertising. 
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Dr. Pepper to Test 
12-Oz. and 6-Oz. 
Cans, 1-Way Bottles 


DALLAS, Oct. 13—Dr. Pepper 
Co. is beginning comprehensive 
tests of soft drink containers. 

Leonard Green, president of the 
soft drink franchiser, today dis- 
closed that Dr. Pepper will make 
its first appearance in cans begin- 
ning in St. Louis, Oct. 20. The St. 
Louis test will also mark the first 
time Dr. Pepper will appear in a 
12-o0z. container. 

Two types of 12-0z. cans—a flat- 
top and a crown-top—and a 6-oz. 
crown top can will be marketed by 
Dr. Pepper in St. Louis. It will 
mark the first time the firm has 
tested a 12-o0z. container. Present 
bottle size is 6% ozs. 


# One important phase of the St. 
Louis test will be in determining 
the effect of the can on the present 
bottle. Both will be on display in 
the retail grocery outlets, Mr. 
Green said. 

He predicted that the can will 
aid Dr. Pepper’s drive for na- 
tional distribution. The drink is 
available in 37 states and two for- 
eign countries. Domestic distribu- 
tion is confined principally to the 
South and Southwest. 

The St. Louis test will be con- 
ducted through the company’s 
local bottling plant. The company 
also plans a series of ten tests of 
throw-away containers in cities 
throughout the nation starting 
within six months. 


= The company believes that no- 
deposit, no-return soft drink con- 
tainers will push national con- 
sumption of soft drinks “far above” 
present levels of 28 to 30 billion 
bottles annually, he added. 

The St. Louis introduction will 
be foliowed by tests of cans “some- 


| 
| 


Montgomery 


ager of Union Pacific Railroad, at 


Northcott 
TEAM—Standing around H. B. Northcott, general advertising man- 


lations meeting in Denver are the presidents of the agencies which | 
handle the account: R. G. Montgomery, Richard G. Montgomery & 
Associates, Portland, Ore.; Ralph Hartsing, Caples Co., Chicago, and 

M. C. Nelson, Gillham Advertising Agency, Salt Lake City. 


300 Tons of Wet Newsprint Remain... 


Competitors Pitch 


Cuicaco, Oct. 14—It rained in 
Chicago last weekend, and as 
usual, the weather wound up on) 
the front page. 

Most of all it landed on—and 
over, around and_ through—the 
front page of the Chicago Daily 
News. 
| The rains—heaviest in 69 years 
'—sent the normally sluggish Chi- 
cago River rolling over its banks 
,and retaining walls. Adjacent 
| 


Make Salesmen 
Cover Specific Areas, 
‘U.S. Agency Urges 


| WASHINGTON, Oct. 14—“Until 
/salesmen are responsible for a def- 
‘nite market area, little progress 
can be expected toward attaining 


Nelson 


Hartsing 


the annual advertising-public re- 


better sales control and perform- 
| ance.” 

That’s the warning voiced today 
in a pamphlet, “How to Set Up 


We ll Use Ads to 
Woo Stockholders 
of Ward: Wolfson 


Cuicaco, Oct. 12—David Char- 
nay, who is handling public rela- 
tions for Louis Wolfson in his ef- 
fort to win control of Montgomery 
Ward & Co., told ADVERTISING AGE | 
‘today that newspaper and maga-| 
zine space, five-minute radio 


where in the Southwest, probably transcriptions and maybe tv will 
Dallas,” Mr. Green said. One-way | be used in the effort to win over 


bottles will be moved into a major | the company’s stockholders. No 
market along the eastern seaboard | agency has been chosen. 


areas to be included in the pro- jjxe Mr. Wolfson’s, though with! 


gram are the West Coast, South jess sheen, Mr. Charnay sat next 


and Midwest. ; to the boss at a press conference 
“Present means of marketing— today attended by some 50 news- 
through returnable glass bottles—| paper, magazine and business pa- 
will continue to grow,” he said.| per reporters. 
“Cans or any type throw-away| Previously Mr. Wolfson had said 
container will be another plus|that his nationwide barnstorming 
factor. They will never completely campaign to make friends among 
replace present bottles.” stockholders would begin in Jan- 
Mr. Green asserted that the yary (Ward’s annual meeting is 
home market is expected to be April 22). Meanwhile the chal- 
the biggest buyer of canned soft |jenger is opening a Chicago office 
drinks. lwhere midwestern shareowners 
Dr. Pepper last week switched | can visit and “get educated.” 
its advertising account from Ruth- | 
rauff & Ryan to Grant Advertising.| = The advertising campaign, Mr. 
_Charnay said, will be carried on in 
Ehrlich & Neuwirth Adds One’ media regardless of the results of 
Crandall Pettee Co., a division Mr. Wolfson’s efforts to get hold 
of Sero Syrup Co., Brooklyn, has of the Ward stockholder list; i.e., 
appointed Ehrlich & Neuwirth, whatever the direct mail possibili- 
New York, to handle advertising | ties may be. Montgomery Ward & 
for Dippit, a new product. (Continued on Page 6) 


1/3 More «eae sveenses 
te owas tees 


be sep 


WE EXPECT TO BE IMITATED 


New ra 0 onsen weaesy obey 
Nec 


‘YRS. THEY MAY WAITATE THE CAN 
SUT THEY CAN'T OUPUCATE THE SEER 


FLATTERY—Blatz and F.& 
M. Schaefer ran ads to 
announce 16-oz. cans; 
Schlitz takes ad to say 
it expected. others to 
follow the trail it 


Sales Territories,” published by 
the Small Business Administra- 
tion. Written by Prof. Edwin H. 
Lewis, school of business adminis- 
tration, University of Minnesota, it 
is available free from the agency’s 
field offices. 

“It is easy to send a salesman in- 
to the field to get business if and 


85,000 Farmers 
Flock to ‘Prairie 
Farmer’-WLS Show 


CAMDEN, IND., Oct. 12—Some- 
where in the Midwest there may 
be a farmer who managed to cover| when he finds it,” the pamphlet 
all the exhibits at this year’s|says. “However, few companies 
Prairie Farmer-WLS Farm Prog- can afford to be as casual as this 
ress Show near here Oct. 7. in coverage of their markets. Year 

However, if there is such a per-| by year, business men are finding 
son, he was probably a mighty | it necessary to give an increasing 
footsore man when he got back to share of their attention to selling 
the farm that night, for there were | costs.” 

159 commercial exhibitors. This) The pamphlet recommends that 
means if he spent three minutes at each salesman be held responsible 
each exhibit, he managed to cover for a geographical area. It points 
the grounds in about eight hours. out that the size of the territory 

Besides the commercial ex-| should be “practical” and that ter- 

hibitors—everything from tractors|ritories should be of “about equal 


I you be been, yes lye Sohite. 


blazed earlier this year. 


to fertilizer—there were educa- 
tional exhibits by Purdue Univer- 
sity, the University of Illinois, a 
U. S. Department of Agriculture 
soil conservation exhibit, and ex- 
hibits by the soil conservation de- 
partments of Indiana and Illinois. 


# The farm show was put on for 
the second time this year, because 
of the enthusiastic response to 
last year’s show. This year, the 
show was bigger. More people at- 
tended (85,000) and more man- 
ufacturers exhibited. (Exhibit 
space was complimentary to man- 
ufacturers who used at least 500 
lines of advertising in Prairie 
Farmer, or the equivalent amount 
of advertising on WLS, during the 
year.) 

Our hypothetical farmer started 
making the rounds of the commer- 
cial exhibits at 8 a.m. But in his 
single-purpose tour he missed a 
lot of other things that were going 
on throughout the day. 

There were irrigation demon- 
strations, tree cutting exhibits, a 
pond building show, tractor driv- 
ing contests, to name a few things. 
And, on the lighter side, there 


was an old fiddlers contest, a cot-| 


ton bag style show for the ladies, 
and continuous entertainment by 
stars of the WLS National Barn 
Dance. 

At the end of the day, while our 
farmer idled, exhaustedly, at the 


last exhibit, the show closed with | 


a fire-fighting demonstration. 

Most of the advance publicity for 
the show was through Prairie 
Farmer and WLS, both located in 
Chicago. In addition to this, pub- 
licity releases went to newspapers 
in Illinois and Indiana, and man- 
ufacturers who were exhibiting 
gave the show mention in their 
newspaper advertising. 


potential.” It also cautions that 
territories must be revised from 
| time to time. 


E. M. Bresett 


Bresett Takes Reins; 
Duane Jones Rests 


NEw YorK, Oct. 12—Duane 
Jones, who has been “under a 
heavy strain for the past couple 
of years,” this week was in a hos- 
pital for a physical check-up. He 
plans to take a rest, at doctor’s 
orders. He’ll be gone ‘fa month or 
two.” 

Taking over the reins of the 
Duane Jones Co. will be E. M. 
Bresett, who was with Mr. Jones 


when the latter started his own 
agency in the early ’40s. Prior to) 
| that Mr. Bresett was product man- 
ager for the Vick Chemical Co. He 
remained with the Jones agency) 


in When Chicago 


Rains Flood ‘Daily News Facilities 


Union Station was flooded out— 
causing rerouting of trains and 
absences of commuting admen. 
Hardest hit were the south 
suburbs, where flooded basements 


really pourins 


in Chicago! 


Every day more and more Chicagoans are finding out why 
premium quality Early Times is the top selling 8 proof | 
straight whisky im America Mf you want a whisky that’s every 

ounce a man’s whisky-that's qll whishy~really fone whisk y- 
always hearty, never heavy-ask for Early Times. You can't 
get a Liner straight whisky anywhere. Enjoy it today! 


EARLY TIMES 


AMERICA'S TOP SELLING A) 
86 PROOF 
STRAIGHT BOURBON ) 


TOPICAL—Early Times admen de- 

cided Monday that they could safe- 

ly comment on the weather with- 

out antagonizing flood victims, 

rushed this ad into print Wednes- 
day via Ruthrauff & Ryan. 


were counted in the thousands. 
Several houses collapsed when 
foundations were weakened. 


= But the wettest basement of all 
was that of the News. When the 
river overflowed Sunday, it filled 
the Daily News building’s sub- 
basement with 42 feet of water. 
Destroyed were rolls of newsprint 
as the waters rolled through river- 
side dock doors, unloading points 
of paper ships from Canadian 
mills. 

Ironically, it was the Daily 
News that several weeks ago 
printed an _ objectively-skeptical 
story about the vision of a subur- 
ban Oak Park woman. She as- 
serted to reporters that she was 


(Continued on Page 87) 


$21,000,000 Spent 
by General Mills 
on Ads; More Due 


San Francisco, Oct. 14—San 
Francisco area _ stockholders in 
General Mills were told last week 
by Harry A. Bullis, board chair- 
man, that this year their company 
is spending $21,000,000 on adver- 
tising ‘and next year we’ll spend 
more.” 

The company held the second of 
a series of regional stockholder 
meetings here at which Mr. Bullis 
and other top executives reviewed 
General Mills’ achievements and 
plans. 

“With 16 major network shows 
reaching an audience of 30,000,000 
viewers,” Mr. Bullis told the 
stockholders, “television takes up 
a large portion of our advertising 
budget and undoubtedly will con- 
tinue to do so.” 

He listed General Mills media 
by putting tv in first place, maga- 
zine and newspaper advertising 
second, and radio third. 


till 1949, when he joined Kenyon # “We use every available service 
|& Eckhardt to work on the Kellogg | to check public reaction to our ad- 
‘account. He rejoined Jones in| Vertising,” the board chairman 
March, 1952, as exec. v.p. in charge €xPlained, “and we base our use 
of planning. /of media largely on this reaction. 

Mr. Bresett has also been named| We have high quality products 
a director of the agency. (Continued on Page 82) 
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Billingsley Plan 
Puts Young Execs 
at Helm of F&S&R 


(Continued from Page 1) 

New York in 1938 and became | 
manager of that office in 1950. | 

John C. Maddox, 43, v.p. and 
manager of the Cleveland office, | 
becomes exec. v.p. and continues as | 
manager of the Cleveland office. | Mot: < 
He served as assistant to the pres-| “““7"* * "avesen 
ident under Mr. Billingsley from | ecytive positions. 
1949 until February of this year. | Ralph Nicholson, a v.p. and, for 

Edward J. Lauesen, 49, v.p. and the past year, executive assistant 


manager of the Chicago office to Mr. Allen, was named manager 
since it was established in 1946,| of the New York office. 


was designated chairman of a new To fill the vacancy on the board 
executive committee. This commit- created by Mr. Billingsley’s death, 


tee will function as a policy-mak-| Burton W. Schellenbach, a v.p., 
ing unit of the board of directors.! was named a director. 
Edwin L. (Andy) Andrew, for) 

many years exec. v.p. and creative G]ynn Joins Doyle Dane 
director of F&S&R, becomes chair-| Joan Finley Glynn, former mer- 
man of the board. He has been chandise editor of Glamour, has 
with the agency since 1933. Dur-| been named assistant to the fash- 
ing most of his years of service | ion director of Doyle Dane Bern- 
he has held one or more key ex~' bach Inc., New York. 


Edwin L. Andrew 


‘George ason, Head 


of Amer: 1n Motors 
Corp., D s at 63 

| Detroit, ( 12—George W. 
|Mason, 63, sident and board 
|chairman o! American Motors 
Corp., died oi xeumonia Oct. 8 at 


here. 

chairman of Nash- 
2 1948, Mr. Mason 
read the new firm 
olidated with Hud- 
son Motor C: early this year. He 
i has been pre: ient of the Automo- 
bile Mfrs. Asn. since 1946. 


EDWARD N. ANKETELL 

New Haver Oct. 12—Edward 
| Norton Ankete'!, 80, pioneer build- 
‘er of radio station WCJ and de- 
_veloper of scientific toys for A. C. 
Gilbert Co. for 35 years, died 
|Oct. 2. 
| Mr. Anketell, who retired at Gil- 
‘bert Co. in 1950, was largely re- 
‘sponsible for development of edu- 
cational toys including radio, 
'chemistry and Erector. 


Harper Hosp: 

President a 
Kelvinator si 
was chosen t 
| when Nash cc 


AVAILABLE 
IN AKRON 


NOW! 


The Akron Beacon Journal will now run ONE 


COLOR and BLACK, 2 COLORS and 


BLACK and 


FULL COLOR R.0O.P. advertising in both DAILY 


and Sunday issues. 


Take advantage of the FULL COVERAGE offered 
by Akron’s ONLY daily and Sunday newspaper 


by selecting this rich market to receive your com- 


plete color schedule. 


For color rates, closing dates and other informa- 
tion, call your nearest Story, Brooks & Finley man, 
or write The Beacon Journal General Advertising 


Department. 


ron Beacon Journal 


OHIO’S MOST COMPLETE NEWSPAPER 
JOHN 5S. KNIGHT, Publisher 
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Advertising Age, October 18, 1954 


epee mailers “run scared” over | 

possible postal rate hikes at the 
annual DMAA meeting in Bos- 
ton 


ers away from BBC ....Page 38 


‘A French pharmaceuticals mak- 
er showed its Gallic ingen- 
uity with a mailing promo- 
tion that doctors don’t throw 


eee eee eee eee eee eens 


The Cincinnati and Dayton chap- 


ters part from the parent NIAA, away ................ Page 39 
ig " aera of peer” agg Executives should know the source 
Son GE OVE «sess age “| references of their speeches 


Central Four A’s meeting shows 
| increased interest by agency 
men in working more closely 


| with educators 


TV viewing is about the same, 


but families are doing more 


to avoid unwitting plagiarism, 
says E. B. Weiss ...... 


Advertising takes the rap for 
another dreary “Brave New 
World” future in adman Shep- 
herd Mead’s new novel . Page 65 


reading, ve ae and ra- Backward agency setup makes it 
dio listening, agency study tough for U. S. advertisers 
SUNS e506 hewise cs Sones Page 2 in Italy, says Ray Vir Den, 


Bakers got chided by Hess’s Ruth 
Brooker for their lack of show- 
manship in merchandising and 
advertising 2 


Wolfson and his p.r. minions re- 
veal they will use advertising to 
woo Montgomery Ward stock- 
holders 


Prairie Farmer-WLS’ farm show 
attracted 85,000 visitors, gave 
159 manufacturers a chance to 
display their wares ....Page 3 


Rome Daily American publish- 
er Page 66 


Cheesecake for both men and 
women sparks our picture page 
this week, with an ex-wrestler 
becoming an account execu- 
tive Page 68 


If you have a craving to eat a de- 
tergent, wait awhile. The sugar 
industry is working on one that 
will be tasty Page 70 


Arthur Theiss, new head of the 
Direct Mail Advertising Assn., 


44946 CASCSBESEDR ES 


| 


The Chicago Daily News covered | 


Chicago’s flooding rains edi-— 
and vice | 


torially last 


versa 


week, 


Salesmen who shy away from 


brings 32 years of ad and p.r. 
experience to his job ..Page 72 


‘The Man in the Hathaway Shirt 


gives way to his wife and some 


cold calls are only human, panel long copy in a new ad by 
of motivation experts says in | eae ear Page 74 
Chicago .............. Page 14 From obscurity to more revenues 
Advertising doesn’t fare well via national ad campaign, that’s 
in a dictatorship, AA’s cor-| the tale of independent phone 


respondent discovers in a visit | 
to Spain 


companies, says adman . Page 79 
Chrysler boosts its ad budget 16% 
British show business is throwing as the Detroit giants begin to 

its weight behind commercial | gird for the 1955 selling bat- 


Cote en ey ew 


television in a bid to win view- | ee eee ee eee eee Page 85 
REGULAR FEATURES 

Advertising Market Place ...86 ee ee ee 4, 60 
Coming Conventions ......... 56 On the Merchandising Front 52 
Creative Man’s Corner ....... 52 Photographic Review ........ 68 
Department Store Sales ...... 32 po re 12 
IE oe 0.60 oe a-c4' ba wee RO 12 Salesense in Advertising ..... 51 
Getting Personal ............ 42 This Week in Washington ... .20 
Information for Advertisers . .75 Voice of the Advertiser ...... 48 
Looking at Radio & Television 52 What They’re Saying ........ 12 
Looking at Retail Ads ....... 54 You Ought to Know ......... 42 


The Morning Courier-Express 
stretches your advertising dollar by giving 
you concentrated coverage of those families 
with the most money to spend in a metro- 


FULL ROP 


peered beth politan market of 344,800 households with 
daily and an average spendable income of $5,597. For 


Sunday for 
greater impact 
in this powerful 
newspaper. 


mass coverage of the entire 8-county 
Western New York market, it’s the Sunday 
Courier-Express ... the State’s largest news- 
paper outside of Manhattan. It reaches 81% 
of the families in ABC Buffalo... and 69% 


throughout the 8 counties. 


re 


Western 


New York's 
Only Morning ond REPRESENTATIVES ; 
Sunday Newspaper SCOLARO, MEEKER & SCOTT 
= 


COURIER 
- EXPRESS 


vs) | 


Pacific Coost- DOYLE & HAWLEY 
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BS [he written message is the one that LIVES 


oa 
Be 
a 


= or 
beter sr | ee ~ 


The nomads, the bandits and the ghouls had 
turned over every stone in Egypt... so they 


thought. And the archeologists and histori- . 


ans sighed and said that the scavengers had 
picked Egypt clean of her ancient treasures. 


Yet Egypt slept and her greatest treasures— 
her history and her culture—remained sealed 
in a tomb of ignorance. The door to three 
thousand years of history, to treasures be- 
yond belief, was locked. 


Then one day, in 1799, the key was found... and 
that key was, of course, a written message. One 
of Napoleon's old officers, stationed with the 
army of occupation near Rosetta, a town close 
by the mouth of the Nile, chanced upon a slab 
of stone. And this slab seemed unduly crowded 
with squiggles and hieroglyphics. Yes, this was 
the key—but it took decades before the scholar, 
Jean Francois Champollion, discovered how to 
turn the key in its lock. 


Champollion and his fellow scholars noted 
that the stone slab comprised an ancient de- 
cree written out in three ways. Placed near 
the dead Egyptian language were the same 
words in living Greek. Letter by letter Cham- 
pollion worked out the translation of the for- 
gotten tongue. The door was open at last. 


Your messages in This Week 


Yes, the written message is the one that lives 
whether hacked out of rock, or inscribed on 
sheepskin, or run off many thousands of times 
an hour on the great, thundering presses that 
print today’s newspapers and magazines. That 
rock, that vellum, that printed message are 
all as permanent as they are real. There is no 
mistaking what they say. 


What’s more, the reader absorbs these mes- 
sages quietly, thoughtfully. Mrs. Jones, read- 
ing a recipe, can dwell on the page as long 
and as lovingly as did Champollion on his 
Rosetta Stone. Mr. Brown can study the ad 
for a new suit with all the zeal of a scholar 
poring Over some ancient tome. 


This Week Magazine, one of America’s most 


widely read publications, has taken upon itself 


the task of reminding you leaders within the 
world of business, the Shapers of opinion, the 
spokesmen at every level of our great nation’s 
life, to stop and consider the overwhelming ad- 
vantages of the printed message. 


This Week especially addresses itself to those 
of you who need and create advertising cam- 
paigns: With so many ways to convey your 
messages have you properly evaluated print? 
Have you forgotten that after lots of talk, 
half-heard, half-remembered, you probably 
say: “Now let’s get something down on paper”? 


Yes, the printed page, rich in detail, exact in 
its message, continues to be the surest way to 
convey an idea. Therefore, This Week wishes 
to remind you of the basic wisdom of build- 
ing campaigns around visual, printed media. 
In other words, if you want your message to 
work and to /ast, put it in print first. 


* * * 


A written advertisement that lived offered vivid 
proof of the power of the printed page to stimu- 
late interest in a purchase as big and complex 
as an entire house. In the January 3rd issue of 
THIS WEEK Magazine, National Homes Corp. of 
Lafayette, Indiana, used full-page space to illus- 
trate one of its new homes. Using the briefest pos- 
sible copy and no coupon, this ad drew 39,837 
inquiries. Of these, over 1,500 came in February. 
In June, replies were still coming in from this 
single insertion — impressive evidence that the 
written message works hard and lives long! 


in 10,900,000 homes throughout America / 


This Week Magazine 
shares the power and prestige 
of these 34 great newspapers 
which distribute it. 


The Baltimore Sunday Sun 

The Birmingham News 

Boston Sunday Herald 

The Charlotte Observer 

Chicago Daily News 

The Cincinnati Enquirer 
Cleveland Plain Dealer 

The Dallas Morning News 

Des Moines Sunday Register 

The Detroit News 

The Houston Post 

The Indianapolis Star 

The Jacksonville Florida Times-Union 
Los Angeles Times 

The Memphis Commercial Appeal 
Miami Daily News 

The Milwaukee Journal 
Minneapolis Sunday Tribune 

The New Orleans-Times-Picayune States 
New York Herald Tribune 

Norfolk Virginian-Pilot 

The Philadelphia Sunday Bulletin 
The Phoenix Arizona Republic 

The Pittsburgh Press 

Portland Oregon Sunday Journal 
Providence Sunday Journal 
Richmond Times-Dispatch 
Rochester Democrat and Chronicle 
St. Louis Globe-Democrat 

The Salt Lake Tribune 

San Antonio Express and Sunday News 
San Francisco Chronicle 

The Spokane Spokesman-Review 
The Washington Sunday Star 


I be sh » arin id bade ho te at. 7 a! ery te tlie 
2 : ued ix ay PY U4 od wit eae eres, Y ros Ets oa ge aay ‘ is ee fe eet aie < MRAEY Be .é 3 Ft s 
7 4 ‘ Te gah Utena sian y Soe baie aes Ste peer ts Set vitae Bic sawn yies alee REA Sh Te RPI igh Rion Ree t a pe eey ot 8 Sift, i i atte ; ° > eS : rane he BS hake eS e 
aaah ip FG Bh ~ 3 Bei ic etn a ey ee he ii Peg eee ne ne pest we bs ) Na We" Bah ea hice earek a eae t Lay : Si ‘ *. ey ar eA A se hg je “ vod es » aia OS sable ak Raga bane ee & Fh ag Vi: iran te aS. Sees AS Fae ey 4 ae 
ay ees byes te partenny A Mone Be NOM fey kon NS me Pee a tks ean eae ea ee Pherdeen eee ee oY hier a rerecbaarnnet. Dp a, Me thc S em ee a ee ce ee pinta? vie et aed sare tg ew A PS ei eet a P ee ais anne POS SEAT eRe be cea 17 
oa Pp Sas : teh Saat tag Sete ia ee tei Seat gaat PR Pos SR a a ay een es! ee ae by at RE te RAs 2 eR se eee, ete Sophy ty a Ra Vike ee Toh Mpa Nee Pag Be RY eAgiatieas = i a ae Tee 
: s z "a eye erate » ah ge eee Ra Soe Ao . haat 7 e Se eoe es ae 1 ¢ eo oo SS Ae a Ye % 4 Selah, Te GSA teat ne ees Pie Fi % a oe vt! ui aie) it aL aie om i oi rs fae ee pega YS 1 eet Ske ae ho 
I is a aS Soa Be 9 Geo t Sas ee Se gs Binks RRR: oe ae hie tye : Se ees ibs Ley eae Nitsa. eka ee a * 2 Bere ee ee 2 eee ; Aaee ey eae 
mx a ae : 3 DS Pee as Fa Sas Npgek BO oo et as ie a Be a ee eet aes “ Se Pe oe Yee = : » Ae ene : recta % Ae ik : esate #5 gaat poten eh ee 
: Plea Tere ht * Bain) i : ne : ‘ 2 at * ene x ada! Sa as eines At fr eee PR Ar te yt 7 ; Beara re SE ae ; 5 ae a ee Se moe Pra se 
eee : ‘ : i 1, Sane yen. Heth na <i Wr Bara aa <.-Soen eo ey ao ar: / % 4 Fae x Pam sep a opine Sh SR Saree = 2 ae. 2 
~ f { ’ S eee. Y 
os ae > 
: Bar = 
x ? : 
. a: oe 
ame 
; , ~ a 
“a ; m . ee 
7 if a aoe! \ po = ¥ = ay ts sf RY af 
walt iat ry R - » F ee 
™ - te »# . <3 . i le 2 *) a tN 
; : am . ss Re ay Tt abr: 
" 4 q i tl Koya eee . = 
= : : Tare 4 em see Geese : oe 
af a: ; . sale a # - @y » #42 ae ae PS a 
= a. % ie \ ~ \ a te Ree ; eee 
; te etal Aon er “a meme ore mary ier oo. ~ j ~~ ee 
ewe ~ . } Ee by . ES a 
= he Ey ‘ — on = RI cde ives Be a Ke . > . = 
ia } oe ae “ oy ee OE oe me ; a 
© = * eee a . a ee a ee 4, es he yy? mas 
News 2 eee : HES. os Tele” 4 ee pe | % + : 
. eo mS Uj ae, hey. ae. oe “sa eat eS : 
ff 1 es 4 Se aaa ri Ue Na . A a | + i 
1 i i j ~ bie oe ~ Lh, ine Oy ' ean 4 ‘ a - it 
sh ' 4 é Pan, te +f ne ae ie Mii St . x ee 
a — oe: a " ‘ pee 
i ‘ Sw ee ee” oy ae aS sees 
; i i 2T ong 
3 : on a8 ears Pe Sk ~ Ps ; ey 
2 : Peer ee _— t) = 
a ; ( — Pues 5 CEI © Ciel ee mc Ne mgt SS ay ’ \ Se 
; | 7, Ee aS RR Ee ~ os 
m x HM a rd ; i - : * \ ° pol 5 ae - ie" = al a ~ “tig F SAC ie —. i. 4 
A ’ c 5 = 35 = 5 . . \ 
i } j fee = i ea 4 \ 
} tT “7. | : he its. xf \ 
Re : dy hs ’ 3 ‘ ote, i . i z 
i — 4 * ys 7 sy ur 4 ae gps c Bes s 
| Pe oe et aa Ss 
: lak en oe t & tte P Same oe Rea a EN ‘ ‘ 
; ee i ; = ; ted Cee? Ek faq “mt dd 
” ’ ; ~y cosanettl ete FEY, 3 ; 
u ' 4 / . - o~ a Nek nee a a an ‘ ‘4 . 
% i oe ‘ Y Pe, ee ier ee ON : : 7 
Me ae ay a 2 ra glee > Gee ie fs \s be 
: i va ' . , - —s “ane egos Stony > eae aeee as . { ’ a 
ce "i ae - pee Miah A ee: i ee 4 pe eae: 
3 ‘ i a Sheep an eee aa Cs ae RTE ae $ y be ’ ce) " 5 
Be at ee oe om oe? 2 4 & SF tee RS ES A ec aa SOUR es ici iat é é r ee og 4 ee 
es § Fae araeatiaes ba 2 pies somes | 2s 3) eas A + il Sea Pu EMM 30 ee Gem CJ ae i 3 i” he ° , - Eee 
; 4 oe roe 2 eae ae aa Trea, ne aga : , ot | enn 
. = 38 ‘ wy Ss SP , si ae eee 5 xe ee ee » - 4. ew i y hn Aor he oe 
? ( y eo x P * - » aes et nf i ee ae aioe = 5 P . 4 7%” * ,a : Pee) : 
j $ mr ’ +: te ae PL : ; : & = ie sa eee a Cee 4 + F 9) AS i Ff? od ¢ ; 
; 4 {See Puy  . x. > <n suis |. | aes es Be ie 
, : e a ¥ IS CSR ee i. Re va . eer ies. | oe AN pec © loa | $ f fe ‘d BS sae 
z = Con : 4 <2, CR pee ft . Ty Mpc Pesan ‘ae ‘ .. \a Freee 
ie ‘ > SN Sa ae + + ee Bee . rae iia We : * at 
eee * 5 SPR bola Ne ae eee , © —_ Sa Bei ; 2 ae 3 ‘ ye Sa = Sapien. 
oe a a V< a> | ES ee a a Cees es a # ates - a eee 2 Si. J . - APs ‘ ~- ae ree 
e ek - I SS Sa ye Tea = =e age . j \somit 
ie: : aa ‘ ‘ os SSS = ae se ss W ‘, i Poe 3 Se eek i wa S aor . taht 
By en eee 3 St EN ae Ser a to Ree ae ge ys aaa 4 Fag ToC ie 2 N ieee 
i a aes 1 ee Be Nes S aw. SSyee. a | Eg ee ee eee eS ? ¥! Ta a eal s\ rt : : i. eee 
a) me, t Bs ' . <= s AS Gc eae ee Seve aN oy « . ae oar eh r SoS a d " — ges 
: SS ea, Am Ask? BN ee Nx re ~ Biri necaa ola : ' Melee! age ae * , alas ret Ba tall i s “Py t ms , gies 
a, Re aRe eee” ee me oft See, Cee ; ‘ ie 
ce See, 4b 2. . Pte my es Er ay) Pee ee ae ee — ’ J : a ra ~ | Bee . 3 peer 
= a eee b ; .* SES 2. NERS was pe eae me ee egal is Pee ae teeee a eae ~, be ety Y oy : 5 prea os “ae a ie 
“ 4 Bees oe * & « .— ‘ ‘Sor er ee eae ee esc) ae a : lon Psi: A ae : Fr % a eps Ste fies Bs? or 
* 4 ee: * PP. i. | pT te tg OF 3 re Ce a i ea ‘ae Bet Bhi ‘em “ = as ar ea 5 ae te bel ‘ aie a 
“ op ee a anurans mcm et . ie SSS ales : aoe ee A. ‘ Taee ar" =] fei = aw ae 
sa Ja le ‘ ° SSS : Son dese So a eR ie ee ON ee ve * i> SO \ Co) i a ee 
2 ee a eg ee ~ Sn re es ent et ed al Saat ride ee ; ‘ a i otal : Ra Sore oft  . , ae 
: eee Sree eee ree, SUN anaes See ape are os oe an es ee ie te ‘ye ae CA Big te si8 
: ic ae a ; . sa Soe iB hth ers Ae lat oe ihaaeie oa “oat ae > . 
: a eee 0} Ae : rae? SA ae ae 
: : os 2 —* > - — oo Pei: es i: aR) a | eo e 
a " ve ae oe weer n a : oi of ts “a ri, be ; , ri % . r a 
=a eg” Ne ais «6 aS“ 2 
‘ a ores re << : ; Ee aah OD ra WF “$ : at x a , or ees : gee . a a 
e tia - : as ARR. pea ee oa FA eater fe, if I : 
i ‘ oes, let a ees - a a eee : ; ; ia ‘Ms 
: ‘A . ‘ = er ” amt a heat a aa ,. > a am - 4 
a ae i . a ae a a kal ie Re iF , Ps 3 BOL i a Cd, ¢ : i 
rae ital tet ne ce ie - we a“ * > ” ~ “ i, ’ yo ee 
5 ne aes ; rr 3 © o” a °° AS ¥ eee ae : ‘am 5 ; 
“s ae a a cere —— Y re Sa te I 7 , es 
oe a an. Maas d 55: | * 
7 e g ——ee ee siren Pe ~ ee ig Di % . iia es se ; e oe ee 
paket ee es. eee ll Oye. emailer : ad - ad Diese te fue 1 , , Se are 
: on eae: Sete Baek —————————— eet ees eae a na s ee POLS ee - oe a ie ng eee 
ba : Sa ;  FS-eSESSs]5 ae . re M1 : i \ ga eX, ‘ 
’ oo : 3 ies is <== er y ane zit ae a ne Ye <4 SYP are iH . Ss aS 
Bilas, easy Sys f de eee Sy eve ane in at ae 3 A ae! pee ‘ Box 
eye , mee = ———— . nae, ey torus Bie. r - ? Jes aa ; ve 
; ae es ate Sa ae See Sew tnrnni ee = es —-_— aes lees ; ‘aries 
ae D>. ey Gis eo oe wets: Sek Maries ee = SO ene a? ae earn sy x %, : ~~ eee ce eee 
‘i be i —- ~ 34 ~—, ava e 
ws = " , . —— 
as 
danke 
5p 
ina 
: ‘ Bet Ae 
etka 
+ ir 
! ae 
. Po ao 
‘ wie 
¢ eee a 
2 Po | * 
x es 
| ee 
ae 
oie 
; ye 
7%. 
ae - 
mes ie 
aa : 
“aA 
ae ee 
; RE i 
oe 3 ie ae j - Bae sel f 
: " o ‘ce. yo IN - 
Pe Oe a eM Pegs, = tera 
\ Cill LIVE ee oe 
‘ 
; a ; 5 : R ¥ F or : sac ; ; , fs 2 : / 4 ‘ v4 a ¢ 


‘Washington Post’ 
Pays $3,000,000 for 
CBS Share of WTOP 


WASHINGTON, Oct. 12—-Washing- 
ton Post Co. announced today that 
it has paid “in excess of $3,000,- 
000” for 45% of WTOP Inc., which 


Expression of thought 


must have definite shape 
and LASTING IMPRESSION! 


How well we apply this—on ads 
Phons MOhawk =e set, samples of our work will 
4-6134 show. Yours for free inspection. 


JAY P.WALK ii?etntovcra'se., chicago 1.1. 


had been held by Columbia Broad- 
casting System. 

Since 1949, WTOP (am-fm-tv) 
has been 55% Post-owned and 45% 
CBS-owned. 


® The transaction was arranged 
after CBS revealed that it planned 
to dispose of minority interests in 
broadcast properties here and in 
Minneapolis. While the Washing- 
ton Post was given first refusal, 
other bids were solicited in order 
to determine fair value. 

CBS has also sold its 45% in- 
terest in KQV Inc., Pittsburgh, for 
$236,250, and is negotiating the 
sale of 47% of WCCO (am-tv), 
Minneapolis. 

Sale of minority interest does 
not require FCC approval. 


We'll U.2 Ads to 
Woo Si :kholders 
of Wari Wolfson 


(Continue from Page 3) 
Co. has refu the list, and Mr. 
Wolfson plan o take his demand 
to court. 

No budget 
for the camp 
Wolfson sai 
know how 1 


s been established 
zn. At present, Mr. 
he doesn’t even 
ny shares he will 
control when e annual meeting is 
held. It depe: s, he said, on the 
price of the st -k. 


(When he originally announced 
his desire to take over Montgom- 
ery Ward the stock rose several 
points. He said that he, his family 
and friends now have more than 
500,000 shares.) 

From the p.r. standpoint the 
conference appeared to be remark- 
ably successful. Some open hostil- 
ity was evident at the start, though 
Chicago newspaper men are not 
notably enthusiastic about Sewell 
Avery, present master of Ward. At 
one point—after Mr. Wolfson de- 
clared of Mr. Avery’s management 
policy that “‘anyone who hitches 
his wagon to a depression is invit- 
‘ing communism”’—he actually got 
/a round of applause. 

c He appeared to win some sup- 


= 


You may have forgotten. Seems long ago. But you saw the first 
television set advertisement to appear in any magazine in The 
New Yorker of April 29, 1939. It was a full page, signed by RCA. 
When RCA decided to sell its idea first to this selective market 


of product innovators, it helped pave the way for today’s TV 
supermarket—26 million sets (all brands) now in use. RCA knew 


that New Yorker readers like to buy and try new products. . . 
and that others like to follow their lead. 
Have you a new idea to launch? 


sells the people other people foliow 
THE 


NEW YORKER 


25 WEST 43xp STREET, NEW YORK 36, N.Y. 


x 


N. H. TERWILLIGER has been ap- 
pointed an account executive by 
Barlow Advertising Agency, Syra- 
cuse. Formerly with Burgess Bat- 
tery Co., Zenith, Sparton Radio, 
and Motorola, he most recently was 
a merchandising and advertising 
consultant in Chicago. 


port when he replied to a question 
as to whether he is a “milker of 
companies”: “I am a milker of just 
one company.” He explained that 
in the case of the Capital Trans- 
port Co., Washington, he felt that 
“milking” was justified because 
dividends had averaged 1.94% for 
18 years. 

Mr. Wolfson, who parts his 
black, curly hair a little left of 
center, did not appear to get across 
his claim to being a midwesterner 
(he was born in St. Louis), per- 
haps because of a Floridian drawl 
with which he pronounced such 
expressions as “bode of dye- 
rectors.” 

Not a merchandiser, Mr. Wolf- 
son contended that merchandising 
talent could be obtained for man- 
agement posts. He said that in his 
experience ownership, whether in 
merchandising, construction or 
transportation, entails “‘about 90% 
common sense.” 


# On request, he _ distributed 
copies of a letter in which he ad- 
vised the Montgomery Ward “dye- 
rectors” that he regards the stag- 
gered election of the company’s 
board (a stumbling block to his 
taking control next spring) as both 
illegal and unconstitutional in Illi- 
nois. If the present board disa- 
grees, this will mean a_ second 
court contest, presumably a long 
one. 

At the end of 75 minutes of 
questioning, Messrs. Charnay and 
Wolfson exhibited different reac- 
tions: Under the strong tv lights, 
Mr. Wolfson’s eyes had become 
glassy in appearance; Mr. Char- 
nay’s were red-rimmed. 


Bunnelle Named Publisher 

Robert Bunnelle, formerly an 
executive in the New York office 
of the Associated Press, has been 
named publisher and chief admin- 
istrator of the Citizen & Times, 
Asheville, N. C. D. Hiden Ramsey 
has retired as v.p. and general 
manager of the Asheville Citizen- 
Times Publishing Co. after 34 
years with the newspapers. 


Chodorkott Joins Agency 

Seymour Chodorkoff, formerly a 
general partner in Charles J. 
Charney Associates, New York 
agency, has joined Modern Mer- 
chandising Bureau, New York, as 
an executive. 


Thinking of a 
Gift for Christmas? 


? 


ESTABUSHED 688 
PRESS CLIPPING BUREAU 
BArclay 7-537! 
165 Church Street New York 7, N. Y. 


Has an ideal Loose-Leaf Scrap Book 
with Gold Imprinting. Two Sizes — 
12x 15’’—$8.90 or 18’x24’’—$20.00 
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Ever watch a kid who wants something? Using every 
known trick . . . and some never thought of before 
... he usually gets what he’s after. Loaded with both 
desires and dough, America’s 35 million 8-20 year olds are a booming 
market and a vocal, persistent influence on today’s family purchases. 
— If you want to put these “round-the-clock” sales makers to work for 

YOU, it’s easy... through their favorite reading material, COMICS 

MAGAZINES ... low cost, major movers of merchandise in the mass 
; market. 


Look into the National Comics Group. The youngsters who have 
skyrocketed the 40 titles in this group into leadership, can do the same 
for your product. 


National 
Comics 
Group 


Represented by 
Richard A. Feldon & Co., Inc. 
205 East 42nd Street 
New York 18, N. Y. 


CHICAGO LOS ANGELES 
SAN FRANCISCO PORTLAND 
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Nothing covers the Hometown Market 
like the Hometown Newspaper 


This Week | 


(Continued on Page 1) 


the services and program offered 
by the national body. 


‘a Further rumblings of discon- 
tent over the new financial struc- 
|ture are being heard in the west- 
‘ern New England chapter, whose 
‘board last Tuesday agreed to hold 
‘a mail poll of the Connecticut 
|group’s membership, results of 
|which will be announced and dis- 
‘cussed at the November meeting. 
_ Subject of the ballot will be a 
proposed amendment to the local 
by-laws, permitting the chapter to 
‘accept the dues increase set by 


FAMILY WEEKLY the national body. Failure of the 


153 N. Michigan Ave. 
Chicago | 


CORRECTION 


The circulation of FAMILY WEEKLY is 
1,760,000 instead of 760,000 as stat- | 
ed incorrectly in our ad on Page 74. 


9 E. 40th St. 
New York 19 
ANdover 3-1270 MUrray Hill 3-1811 


membership to approve the amend- 
ment, according to Fred J. Dunne, 
advertising manager, Heli-Coil 
Corp., Danbury, will mean that 
the chapter will petition NIAA to 
retain the former dues structure. 

Mr. Dunne, as last year’s chap- 
ter president, led the floor fight at 


‘Cincinnati, PD tyton Chapters B: 
Affiliation, Hit High Dues, ‘Poo 


ak NIAA 
Service’ 
t the dues increase. 


predict what the 
do if the petition 


Montreal aga 
He declined 
chapter wou 
were rejecte: 


# On the ot 
chapter whic 
pressed unh: 
dues appears 
objections. 
Prior to the lontreal conference, 
the 35-memb : Columbus chapter 
had all but d: cided to leave NIAA 
if the increas: was enacted. How- 
ever, accordin. to Robert B. Hitch- 
cock, Surface Combustion Corp., 
last year’s cha; ter president and a 
delegate to the annual meeting, 
discussion with NIAA officials at 
Montreal smoothed over the situ- 
ation. The Columbus group has ac- 
cepted the new financial structure 
and harbors no plans to secede. In 
fact, Mr. Hitchcock said, since the 
dues increase went into effect, the 
chapter’s membership has grown. 


* hand, one Ohio 
oreviously had ex- 
jiness with higher 
» have dropped its 
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‘Publishers’ Development Corp. 


Names R. Bolander-olson 

Publishers’ Development Corp., 
Chicago, has appointed R. Bo- 
lander-olson, formerly advertis- 
ing and sales manager of Hunting 
& Fishing (which ceased publica- 
tion with the November issue— 
see Page 85), director of adver- 
tising of its seven publications. 

Mr. Bolander-olson, who also 
has been associated with Hearst 
Magazine Corp., will head adver- 
tising sales and promotion activi- 
ties for Art Photography, Guns, 
Junior Arts & Activities, Modern 
Man, Figure Photography Annual, 
Modern Man Annual and Nudist 
Annual. 


‘Amos ‘n’ Andy’ Adds Sponsor 

Brown & Williamson Tobacco 
Co., Louisville (Ted Bates & 
Co.), is sponsoring Monday and 
Wednesday segments of the new 
“Amos ’n’ Andy Music Hall” on 
CBS Radio for Viceroy cigarets. 
Other advertisers on the five- 
week series are Murine Co. and 
General Foods. 


NATION AL 
Highway Advertising 


reaches 90% of the 
trading area! 


NATIONAL Highway Advertising exposes your brand name and dealer’s name to 90% of your 
prospects each month. This high coverage is obtained in trading centers of 100,000 and less, 
which represent 70.6% of U.S. population. Surveys by National Quality Interviewers, Princeton, 
N.J., prove you get this extensive trading area coverage when you use NATIONAL maintained signs 
with SCOTCHLITE ® brand reflective sheeting. Write NATIONAL Advertising Company today! 


LS RIS 


a Pane 


NATION AL 
Advertising Company 


WAUKESHA, WISCONSIN 
A Subsidiary of Minnesota Mining and Manufacturing Company 


19 Sales and Service branches serving the entire nation. 
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Copyright 1954, National Advertising Company 
NATIONAL HIGHWAY ADVERTISING DELIVERS YOUR MESSAGE TO THE MOST PEOPLE AT THE LOWEST COST 


Most NIAAers 
Approve Enlarged 
Program: Staudt 


MILWAUKEE, Oct. 15—George 
Staudt, chairman of the board of 
National Industrial Advertisers 


Assn. and advertising director of 
Harnischfeger Corp., told ADVER- 
TISING AGE today that positive signs 
of approval for NIAA’s new pro- 
gram “outweigh greatly the limi- 
ted secession activity.” 
Commenting on the _ secession 
vote of the Cincinnati and Dayton 
chapters, Mr. Staudt cited the fact 
that the Pittsburgh chapter recent- 
ly voted by more than four to one 
to approve the new setup as evi- 
dence that there is much support 
for the move. He also pointed out 
that the Milwaukee chapter last 
night inducted 17 new members, 
and that a new North Texas chap- 
ter is now being formed in the 
Dallas-Fort Worth area with the 
express object of affiliating with 
NIAA. The board of directors of 
the Montreal chapter has also 
strongly recommended acceptance 
of NIAA’s new plan by its mem- 
bership. 
Only a handful of NIAA local 
chapters are required to vote on 
the national change, it was pointed 
out, and in some instances the vote 
is required to liquidate previous 
commitments by the chapters. 


= “The NIAA board and execu- 
tive committee have been encour- 
aged by the vigor and enthusiasm 
which so many chapters and indi- 
viduals have instilled into the as- 
sociation’s expanded program,” 
Mr. Staudt said. 

“Today’s competitive conditions 
are giving industrial admen great- 
ly increased responsibilities and 
new opportunities for development 
and success within their own com- 
panies. An overwhelming major- 
ity have demanded a strong, posi- 
tive program of member services. 
And they will get them—in the 
shape of improved annual confer- 
ences, advertising management 
seminars, regional workshop clin- 
ics, improved library and informa- 
tion service, and a number of other 
projects.” 


‘Medical Abstracts’ Bows 

Medical Abstracts, a new 
monthly medical journal, has 
been launched with the October 
issue by Medical Abstracts Inc., 
825 Western Savings Fund Bldg., 
Philadelphia. Medical Abstracts 
will be the only professional 
medical publication in this coun- 
try publishing abstracts, accord- 
ing to the publisher. A controlled 
circulation of 15,000 is guaran- 
teed. 


( ADVERTISEMENT ) 


‘McGregor Smith Joins 


Eastern Air Lines 
Board of Directors 


McGregor Smith, Chairman of the 
Board of Florida Power & Light Com- 
pany, has been 
elected a direc- 
tor of Eastern 
Air Lines. Both 
organizations 
are active in 
Florida tourist 
promotion. An- 
other point in 
common is the 
big purchasing 
volume which 
these two com- 
panies represent 
for equipment, 
advertising and ; 
other essentials. ; 

Mr. Smith is typical of Wall Street 
Journal subscribers in his wide range 
of influence. An ardent Florida boost- 
er, he volunteers the information that 
you see The Journal everywhere in 
Florida among leading industrialists— 
even during their vacations, “summer 


and winter.” Total circulation today 
| is 295,367 and total readers are nearly 
double that figure. What an advertis- 
ing medium! 
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California Plan 


to increase sales...and decre se costs 


cee err | Mila di, 
advertise moe in . 
Sponsors’ Sales 


NEWSPAPE FRS ies svcevss 04. 12-4 nes 


kind of co-op advertising plan, in 
which manufacturers are provided 


Because in newspapers with distribution and in-store pro- 
motion and guaranteed a minimum 
1. You can star your product. sale of their products, is ready for 
y P launching by the Southern Califor- 

2. The reader desires and welcomes your adv« ‘ising. ale Pharmaceutical Assn. 
Under the guarantee plan, man- 
3. Your 1954 advertising dollar still bu v ful lot of r ufacturers carrying a specified 
9 6 ys ~ ° of real schedule on KFWB (radio) or 
value, as newspaper millines have only increased a very KABC-TV will get a blanket order 
small amount during the past ‘ from participating stores, through 
9g P 10 years George Q. Baird, executive secre- 

tary of the association. 

Published in the interest of all newspapers by |__The association’s members, in 
MOLONEY, REGAN & SCHMITT | the area bounded by San Diego on 


the south and Fresno on the north, 


SEPRESEMTING NEWOPAPERS Onty e handle more than 70% of the total 


A 
ETT’ y , hi ilv r or] mm a3} 
- ER NOT se your memory too far as to which daily newspaper in NB sou CINCINNATI 
— ias the biggest city zone circulation ae the most women READS THE 
readers ... and the most advertising linage. Check it. Things have CINCINNATI ENQUIRER 


changed. That newspaper is now the CINCINNATI ENQUIRER. Smart 
space buyers now are talking about quantity as well as quality 


when they say, ‘Solid Cincinnati reads the Cincinnati Enquirer.” ° 
Represented by Moloney, Regan and Schmitt. 


Advertising Age, October 18, 1954 


drug store volume in the area. As 
of today, only about 200 have been 
signed to support the new plan. 
A drive now in progress, however, 
is expected to add from 500 to 600 
independent druggists willing to 
accept orders placed by Mr. Baird 
as a result of manufacturers’ ad- 
vertising. 

The first company to sign up 
was L. B. Laboratories, Glendale, 
which produces hair dressing 
preparations. Negotiations also are 
in process with a number of na- 
tional brand companies. A basic 
schedule consists of either one an- 
nouncement a day for 13 weeks on 
KFWB or one announcement a 
week on Chet Huntley’s daily news 
program on KABC-TV. 


s The advertising is done under 
the “Your Independent Druggist”’ 
banner of the association. In ex- 
change, the advertiser gets a blan- 
ket order, covering all participat- 
ing member druggists and show- 
ing quantity and method of ship- 
ment to each. (Each member has 
indicated how he buys various 
items—through wholesalers or by 
direct shipment.) Along with this, 
the stores promise the sponsor in- 
store promotion of his products. 

New products for new manufac- 
turers may be introduced in this 
manner, except that the druggist 
will not pay for the merchandise 
until it is sold, and has the right 
to return unsold merchandise. 

The new program will be co- 
ordinated by Carl Falkenhainer 
Advertising, Los Angeles. It is a 
separate operation from the associ- 
ation’s co-op advertising program, 
which was introduced in 1949. 

The latter program mainly in- 
volves newspapers, although both 
radio and tv have been used. It 
was originated because it was felt 
that a manufacturer couldn’t do 
much co-op advertising for 1,300 
independent druggists individual- 
ly, but could when they were as- 
sociated as “Your Independent 
Druggist.” 


= At least three pages of such co- 
op advertising is running every 
week in three Los Angeles news- 
papers. No specified amount of 
advertising is required of partici- 
pating manufacturers. Association 
support includes bulletins notify- 
ing members of manufacturer ad- 
vertising in the program, as well 
as the mailing of ad reprints and 
other material supplied by adver- 
tisers. 

Association members have 
signed agreements to cooperate 
with these advertisers and to stock 
and display their products. This 
program, however, does not in- 
clude the automatic blanket-order 
feature of the new one. 


Freeman Named Aspen Head 

Robert B. Freeman, v.p. and art 
director of Charles R. Stuart Ad- 
vertising, San Francisco, and pres- 
ident of the S.F. Art Directors 
Club, has been appointed regional 
chairman of the Aspen Design 
Conference. 


Three weeks advance notice 
required for uninterrupted 
service. Write: 


Circulation Dep’t., 
Advertising Age, 

200 E. Illinois St., 
Chicago 11, Illinois 
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To sell more 


where more is sold... 


irs FIRST 3 FIRST! 


To help you sell more where more is sold, First 3 Markets 
Group offers you the FIRST Sections of the FIRST News- 
papers of the FIRST 3 Cities of the United States. And in 
these Sections the finest Rotogravure and Colorgravure 
reproduction assures you maximum package and product 
EYEdentification. 


In the compact, highly profitable metropolitan areas of the 
First 3 Cities, the family coverage of General Magazines, 
Syndicated Sunday Supplements, Radio and TV thins out. 
There is no substitute for First 3 Markets’ nearly 23 coverage 
of all families in these important, concentrated, far-above- 
average markets. To make your advertising sell more where 
more is sold...it’s FIRST 3 FIRST. 


New York Sunday News 
Coloroto Magazine 

Chicago Sunday Tribune 
Magazine 

Philadelphia Sunday Inquirer 
“Today” Magazine 


Rotogravure «¢ Colorgravure 


New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 « Chicago 11, Ill., Tribune Tower, SUperior 7-0043 
San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 * Los Angeles 5, Calif., 3460 Wilshire Boulevard, DUnkirk 5-3557 
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“Sure he’s over 35; he’s starting to spell things backward.” 


Consumer Attitudes and Behavior 


Recently a group of people from both business and academic 

rsuits met at the University of Michigan to discuss a single im- 
portant topic—the behavior of the American consumer. 

The occasion was the third annual Conference of the Committee 
on Consumer Attitudes and Behavior, which brought to Ann Arbor 
sociologists, psychologists, economists and other academicians, to- 
gether with some top market research people from business and 
government. 

This was a two-day conference. But, unlike many two-day meet- 
ings that the advertising and business fraternity stage, this one 
offered a limited number of “speakers.” There were only eight, 
and they delivered papers ranging from one at the opening session 
on “Careers and Consumer Behavior,” by David Riesman, social sci- 
entist from the University of Chicago, to a closing paper entitled, 
“Deliberation and Decision Making in Consumer Purchases,” by 
George Katona, program director of the University of Michigan’s 
Survey Research Center and one of the founders of the conference. 

Here, both in the papers delivered and in the lively discussions 
that followed, was material that thoughtful admen—and others— 
should find of considerable value. Unfortunately, in order to keep 
these groups small enough to provide for adequate discussion, atten- 
dance is limited to about 60. 

However, at this year’s conference the committee announced that 
it had published a book, “Consumer Behavior,” covering most of 
the proceedings at the first two conferences, and containing the full 
text of Dr. Katona’s paper on deliberation and decision making. In 
addition, the book also contains an extensive bibliography of con- 
sumer behavior. Published by the New York University Press 
(Dept. CB), it is priced at $4. 

In recent months AA has reported at some length the activities 
of advertising agencies and others who are turning to the social 
scientists for information on what makes the consumer tick. We are 
happy now to call attention to a group that is gathering together 
some of the top-flight people in both the academic and business 
worlds to explore this vital field in a thorough and scientific manner. 

It is interesting to note, by the way, that gatherings of serious social 
scientists like this are attracting more and more attention in market- 
ing circles, and that more and more top-level social scientists are ac- 
tively engaged in marketing and advertising activities. The close 


relationship between business and academic circles is proving stimu- 
lating and useful to both groups. 


Making Stores Attractive 


It is still conventionally accepted as true that “discount houses” 
do business in the worst kind of junkshops and that they have noth- 
ing in the way of appearance or service to please the customers, ex- 
cept price. 

Polk Bros., Chicago, is one of the nation’s largest discount opera- 
tions (or at least that’s what they used to call it). And Polk has just 
opened a huge new store in a shopping center on Chicago’s south 
side. If this store is a typical example of the kind of unattractive 
emporium which discount operators provide for customers, some of 
the conventional stores had better look to their laurels. 

Polk sells appliances, rugs and furniture in this store—a huge, 
brand-new building faced almost entirely with glass on three sides, 
neat as a pin, dazzlingly lighted, with a vast array of well displayed 
merchandise that probably cannot be duplicated on a single floor 
anywhere else in the Middle West. No shopper is likely to get any 
feeling of inferiority walking into this store. 

But maybe Polk Bros. is no longer a “discount” operation. Maybe 
it’s been accepted into the lodge of “respectable” merchants. What 
makes us wonder is that its various fronts are blazing with signs of 
name-brand appliances—signs which give every indication of having 
been paid for by the manufacturers, 


What They're Saying 


Having recently purchased three 
Giant Economy Size detergents, I 
noticed the most irregular weights 
of the three: One was 2 pounds, 15 
ounces; another 2 pounds, 13 
ounces, and the third, 3 pounds, 
3% ounces. In the large sizes, one 
was marked 1 pound, 3 ounces and 
another a ridiculous 12.25 ounces. 

These modern packaging meth- 
ods seem to serve just one purpose, 
that of further confusing the pur- 
chaser and making weight com- 
parisons quite difficult except with 
the use of a pocket comptometer. 

Note the many 15-ounce tins and 
7-ounce meat packages, all of 
which are of course legal. But the 
vendors of these products are cer- 
tainly making fools of us who have 
no choice on the basis of the old- 
fashioned English weight system of 
16 ounces to the pound package. 

How about leading a little cru- 
sade for packages in multiples of 
the 42-pound? Then I won’t have 
to waste time figuring the fact 
that a 7-ounce package of sausage 
at 52¢ actually costs $1.19 per 
pound. 


—Letter in the Chicago Daily News’ 
Letters to the Editor column. 


Public Service? 

As for Miss Monroe, she came 
to New York a few weeks ago as 
principal of a press agent’s stunt 
so blatant and unsubtle as to 
smell a thousand miles. Her movie 
studio grabbed off free space it 
couldn’t have bought under any 
circumstances merely by bringing 
her into New York to take a ten- 
minute scene that could just as 
well have been filmed in the Gobi 
desert. 

Miss Monroe’s talents were 
taxed to the utmost in a great, 
dramatic scene in which her skirts 
were blown over her head. As a 
public service feature, [newspa- 
per] editors rushed that picture 
into print at the same time they 
were inveighing against sexy 
semi-nude dames in comics books. 
When Miss Lollobrigida arrived 


it was more of the same. 
—Inez Robb in her New York World- 
| Telegram & Sun column, Oct. 6. 


Fifth Freedom Needed 

If we are equal to the challenge 
of war, if we can get our nation 
mobilized, if we can get our peo- 
|ple marching together and work- 
\ing together and building together 


Confused by Package Weights , 
| free people we share common hat- 


and fighting together because asa 


reds and common fears in war, 
then I ask you, why can we not as 
a free people find the answer to 
building that same unity of pur- 
pose, that same dedication, so that 
we can work together and build 
together in peace because we share 
common hopes and common aspir- 
ations? 

All of us have more to share if 
we divide up abundance. I have 
said many times that we in Amer- 
ica need a fifth basic freedom. The 
four freedoms are adequate for 
most of the world, but we need a 
“freedom from the fear of abun- 


dance.” 


—Walter P. Reuther, CIO head, 
speaking at Sales Executives Club 
of New York. 


Enlightened Self-Interest 

The publisher sees and hears a 
lot from the senior executives who 
consciously or unconsciously con- 
tribute to his thinking about his 
advertising manager. It would 
seem logical that advertising man- 
agers should deal with newspaper 
executives at their own levcl so 
that these executives will elevate 
the advertising manager in their 
own thinking and therefore will 
affect the thinking of the publish- 
er. This can be variously described 
as apple polishing, cooperation, of- 
fice politics, teamwork, or en- 
lightened self-interest. 

We can speculate that the pub- 
lisher is also concerned with the 
size of the terms in which his ad- 
vertising manager thinks. These 
terms will tell whether the adver- 
tising manager is bigger or small- 
er than the other personalities with 
whom the publisher deals, both 


inside and outside the newspaper. 
—William G. Trestain, executive as- 
sistant to the publisher and director 
of advertising and sales, Free Press, 
London, Ont., speaking before the 
Newspaper Advertising Managers’ 
Assn. of Eastern Canada. 


‘Pied Pipers’ 


The American people, in their 


‘erepe-hangers who have done 
‘their worst to talk us into a de- 
|pression and who now find them- 
‘selves to be Pied Pipers of panic 
|\parading the streets of the coun- 


‘try without a following... 


—Harold Keller, State Commissioner | 


Advertising Age, October 18, 1954 


Rough Proofs 


In spite of the fact that the 
originals have gone with the 
wind, the replicas of Confederate 
currency to be packed’ with 
Cheerios by General Mills will 
undoubtedly be in great demand. 

* 


“Tired of winters?” asks a Cal- 
ifornia agency man looking for a 
partner. 

And of course he can also offer 
the not too remote possibility of 
big league baseball. 

* 


AA’s usually complete coverage 
of the news failed to identify the 
three luscious Dallas beauties who 
posed with “the world’s largest 
cup of Dr. Pepper.” 

. 


An eastern agency offers a 
writer “freedom to create copy, 
unhampered by preconceived no- 
tions or personal prejudice.” 

Of course it may be edited just 
a bit when it gets to the client. 

a 


William E. Cohan, Pacific Coast 
realtor, is using full-page classi- 
fied newspaper ads_ successfully 
to sell property, and his 12 beauti- 
ful saleswomen may help a little, 
too. 

* 

Henny Penny egg nog, without 
assistance from spiritous liquors, 
is being promoted as a Christmas 
drink for children. 

Next thing you know, they’ll be 
offering Tom & Jerry without 
Jerry. 

° 

“Numbers alone cannot explain 
the World’s Series’ place in Amer- 
ican life,” remarks the Post. 

It’s just a mild and persistent 
form of dementia Americana. 

” 


“You don’t have to be beauti- 
ful,” is the title of a featured ar- 
ticle in the October American 
Magazine, but the more popular 
philosophy assures every ugly 
duckling that she can be. 

o 

Beer drinking may be elimin- 
ated from tv commercials, reports 
the world’s greatest advertising 
journal. 

Can’t the announcer even say, 
“M-m-m-m-m-- good”? 

. 


The first of five recommenda- 
tions on testimonials by Jules Al- 
berti, of Endorsements Inc., is, 
“Make sure they’re true to start 
with.” 

Why go on? 

+o 


A New York advertising agency 
looking for an account executive 
suggests that he be able to “rec- 
ognize a good piece of selling copy 
when he sees it.” 

Without even the help of a 
motivation study? 

® 


Furriers may not enjoy con- 
templation of the idea that every 


girl can now have mink by the 


infinite wisdom, have refused to | Simple method of using that new 
be stampeded by the prvfessional|hair color of Bymart-Tintair. 


| An agency man contemplating 
‘the hectic goings-on in this busi- 
| ness may be well advised to have 


/his annual medical check-up just 
ia little sooner than usual this 


of Commerce, speaking before the | year. 


New York State Coursil of Retail | 


Merchants at Saranac Inn. 


Copy CUuB. 
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MECHANICAL “COPY TESTER” used in leading Philadelphia department stores! 


Here’s a copy tester without a peer (apolo- 
gies herewith to Messrs. Gallup, Robinson 
and Starch!) It’s the machine that tallies 
each day’s sales in Philadelphia’s depart- 
ment stores. And because these stores 
demand fast action every selling day, their 
FIRST choice is THE INQUIRER. 


And THE INQUIRER stands FIRST in 


national advertising, retail advertising, classt- 


fied advertising and total advertising. Good 


reason then for THE INQUIRER to be 
FIRST on your schedule in America’s 
3rd market! 


Che Philadelphia Mnguirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO 
ROBERT T. DEVLIN, JR. 
342 Madison Ave. 
Murray Hill 2-5838 


EDWARD J. LYNCH 
20 N. Wacker Drive 
Andover 3-6270 


West Coast Representatives: 


SAN FRANCISCO 
FITZPATRICK ASSOCIATES 
155 Montgomery St. 
Garfield 1-7946 


DETROIT 
GEORGE S. DIX 
Penobscot Bidg. 

Woodward 5-7260 


Retail sales in 
DELAWARE VALLEY, U.S.A. 
top national average 


Retail sales per family in Delaware 
Valley, U.S.A. are 4.6% higher than 
national average. Here, 2.9% of 
U.S. population accounts for 3.1% of 
total retail sales, 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 

Dunkirk 5-3557 


ws HK are! eae, by x3 wy I AY Ree As Yh ee ; ee e ; a bey oy 3 PENS er ee ue met RE Pee AR : Pee ter 8 eg 
4 % 4 she “aoe foie a aye yy Wie ute a “ anad ? se iP aes Sts es > a 9 es H ; . % a Paice BS ikl SoS a adet Ue aS oda , pot Site eh eee xaos 3 : ; Na Et 
Sec ae hg iae Fao Sat RO Ra kd a Cee US |S ice th Sia ee es ook Bede Meg Ae eager WEA Sates mene wey CES a! Pie ae Meg SO ROMS geet te tae May ee RR erg a 
4 , eR } By Sob ere Sk ot BRD ae Rips Nang ok ee Bat get ee sc ee Bh A Seat SENT BENS nr lea lo tien ape Fae Ny x Vee are fer Fuge te eh a rs an a ha: Neceortoae. tag setae, per. Wades kor ; re ue cae ea niet Et 
r : : ar , 2 aye ts Ra Soo R eS ibe die Pith SO AE RY al Ec aetia g ie gic a RR poe aa SSPE T ON bee eed CY hale SNe eae Pts oe ea fees oc it arte tS NE de Rew ene Cecnenys vate toe TRS ah. Cig it ean og eee. rs ie oa dre Salil asa 
M's Reais are on eM ee Sneim Me i ge 3 21D 9. aah ee Made By ates Saree amt Ses ewe Gow Sa a Rg eg FER” Aig CORE MRS 2s OS ; sig 6 sous : Rede Ese ae Ser yore ae. aero ae . POE Lo 0 FR, Sie ie engl Stag ania ren Be Ras AY SV oP Eig aS a Broke! aber 
SC DAREN MER thi his cc ORG 82 TR esti Weevil y at gee kh Chaae | ere Pa Ne eS iene tat tere e. (ee Oe ame Sere at. eae Meee care tn air as <3 Se said PP pene OPN wid OF staged Rts mw cath Sek eae rea So 28 pa negate a0h3e) Sek “yk Gate so 2 
SPR SARS SC Sey DEES ee een Phar hae WE tin SP a oF Se Slicker hea ; re sna AAS ie eee ter RASC Ve Kee i at eae UN gies ao gd es Gee ‘ 
EMO POE Yee Res RMR De RON. LF FAN ee votA : Rat ye Re pa Mees Braet ay Fes yah "en a Ree > eee oe ae MEE Ey ee tt rs 56 2 pai Sree Bea 
gras ; ee a Penge tdi ee ae ghee nh ae Les he Pie otic ap nee - : ; : Fo 2 Be ate Yh es Pomme) oT ae SEMA ae OS cy pr amt ees yee ata Po aa ‘. Sree) te, SNE ite aa 
ee Ree Sa CEN ee Pras we a Sef pe “Lee Saree ey prey, iret Mien Lee 2 re ‘ ? Re ie oe af ae fee é n Si 4 vite bs Aare : * + E 7 : nee, 
be - mn ee ‘ « 1 t = y a bias 
ve Se 
ae ae 
; F m8 
ee rere 
Loe eo ae 
aa ‘ 4 , ; i 
: : ; F . . * « = f, os a 
Sor: ee ae Geaper ta cP ob MN re aa alm cl Bg ta RRM RTS eae aN caus” Aer Ler sa Oki a 
ae Ce IR ree remy SRG ke oewtet Se pO ee ee I eee nas - 
=<. oe a Rk atlanta ne Me pre norm oa ip aie 
ane pier Teer j 
7 SM Sin ON tac Ge ‘ e 
see pia aa A eee ee - $ nite : 
Be my ra ae Pe ae Qo aS Gael Ses ve ee ee < 
ee ’ vy eteanae tes Se ea. S8e0 Here = ad 
aye > Cama : oo oe 8 A ee ‘aa 
P =e ie Fi eek St va gS ce ae ag ern ee, a cf i aire bine ie, eo oe Ler: ‘ 3 s Ss eS oe Star at soe 3 : ‘ 
ke ee y Sears ree Wear thes 2 a ae Serene ce sie Ie bas Re ge ees ae = ® fe ee re foe. pete ties eeu eae ee F Sek 
ay Boe Sc 1 Se ee ee 4, rc aN SN ar Sa i she, ee Eee eer ee aS a are pee 2. Neem oe =r To, eae eR Soo ce le ee ee a Seg Reg ats. 
ioe Fed Gee EE ciate tee Gt Se ia ren ae ORS came Oe I ee Wee ay ees Reta se Fas ee Seen Une eae ane ma oe Bg Tae a a 
z da ere sagen ests ie a Mg. PS ee ee, i ig ee ae Sanaa a = sie 
aie Sa hee MR am rey ere acer ati i A Ae a2. nies. Cele Jo ee oe SERGE: ers ty Eee ene, 5 7 
me gS RY sO Aa ta, i are ge plc: ele RI pn 8 Ve ee oe J I eee cca Sea sand pols wo So ree 
Rains a rel gi halaman ta calgon nies SR hs Se en ot Re ge atl ® : 
eee ce es cr eee ae a a ee P= ee ee 5 at: a an Sa ae eas Ses eae Bese ka eat ? : 
= ener oe ae * 2 a = : oo bare PR ee cet _—. te lg 
im Be eee 7 : Pe Ps ae RF ne he ; %o 
Se : ives: eS er hs > ; 
Fr ae anor ee a ed i oe : ' . 
fe ee 2 Wi RS er ea a 
i SAITO Ry cei eaaaceme gee. te 7 oe aa ae.» Jeo = & . z 
5 ESR ae Peach Waal "4 RRA abi 5 ae 2 ie 
ee, Voy Se r 3 pees 2 pes, ei < § Re less Ss 8 ee 
ao ae Pie NG Lh a, eo * ae a CO EI cae eee ie : ‘ Ae: 7 ~ S$? ‘: a fe 
; : gat Sno Nate 8 - eps FT te le ot sats wo, Xl eres ee Pi. ee. oa" See 
ae Pe aes na SS ee re aaa. — SOUR. Scapa ane : bane 
ar a OR ee ee co ae ; ee 
rie ta: ne eee 3 . E vate Se rR 2 te Re ee a ite oe ee SEES Si Peace Os aot - Ae 
pe Oa es “5, ee 3 eS 3 6 Nar a SRR ae oan aera aa eae — SARE Nae Gi ee 2B ORE Ee eee yi : . iat 
Ste sei) eo ie ce See eo ° | ee De a ac cal ee Pe eee x * : Soe ee Soo Rete — 
i Pee i “pias ae be eee aah ee a ee oe . te, = Si, * ts Bo Pee Se 7 
cA ea Abs te alee a —— . a i 2 ner eee oie RECs Ge REY Stic ii 9 BS et oe 
Se 12 wae i Ai REE Ra nee te Sea ‘ “ee E hes Seat BASS SO < ane - 
. a SY Nee USSSA ane iiearn haa acc a ee = Bat ia SSeeonens Se : ga Ne aa Ba Bek Se 
Saami 7 z CC EEOSNSS 5 ee Bi . ES Ses Soe SES Se wees 
aaa eo 4 = ~ et pst harig Sond Series Sag Bi ‘ AEE as VL ee ee be ea 
ee ee fe ‘a Rg NS Ste lt F ‘ : a : cae SERS RG Se A RN ER ON ae 
Oe cael — ss cies ee Panes . : . i ee : Bi & : oo. : ~ — eS Se oo : 
a mh IE uate Sk ve ins : : oo oT Bes. Ee ™ BS ee ee Pak SRS x So Re es : 
: = Eee a SS : $e = Saas. Se PES Pitman eo eee SR RR SR ok Gn Cae Sea 
3 ; Xs eee et dae | cm i SS Ross: oe ERG Sao RG eS Ee 
— , a Ps NRE Bae SS -) j Se oe : Sia Na: Se SS a OER SRR aco SS SR STEPS 
en ee ee ee et Oe 
en Ye a on Ns Ss ; s: he Secs, : SSeS Sees Sea ee GC 
ell eae tc ao te er j : SESS SIRES SSSR SS SENG RC 
en ee ee Jie es Pie ais Ss ey 3 SESE. SE ee eee Se 
: ccs inuiaiaasiesies RR a ice OR : 3 RSS SRR ES SS : 
—— LL ee < — i 
: Sas Sot SSS a ee nn ch Sie ean P : = 3 ¢ t a Sains Sea Se Sane 
poeta ae tee ee ae Se a uae 3 RRO ae RE SS SOS ; 
. BH a ee Ee eee Bs 8 2 SSAct SN SSCS 
: Cats Shae oe NaI eee ee Sia 8 : “SEES ER a eens es $ iain seorasen eae ate a : : . e SES : 8 
; d secu eg aes Ct ne ca sect A Ee echinacea = ee : 3 ; § : : es os eae SSS 
ae Se te es be eet se ge ee : y * : er Se Ss Pe igi 
OOS oo ee en ae PE geo a ae Re SN ee § ate : : nen se Se Shes SERRE eas : ae oes 
¥ Pe ee Ses ea ee aes cK A Sak ec Oa sR Bae sis Se 3 es : i ee oe = : : : <a 
P 2) SEs oe eee oe ee Berd Gangsta ae ea a eS es ee : : Se : Ramen Ss: ae Sacra anaes 3 < ey ae 
re Es ORS Sah aa sii Na ee akc ak othe a SN el ce % : ees 3 Stee mes eee es See 2s sae Ss: aay 
‘ ee Se Re ee OES Ga cone ne Mee een eee ee RS re eee es meee ce ee3 : oe a : s 7 Sees Bees 
a Pic ee ee ce Sa ea en ee eee pape Se es ae Bs ee aa : : : : Pere = : aS arses 
i, ee ee ee x ae Si ie es Sas os * Skee ete a ee SS goss cata &. tee 
tic SoS ESS ga a Ree ena ec ane A At ae ea eo gee aa ees Regia tne gees he Sa Rr acs Se So aye 
a: OSES a ace i ee eae ee Se gee sta Bos ee es eos Se Sa Sao 
<e 2 OSE SESS ae Stig austere ota anaes ae al . SRR PRS : aks Rag Siete as es : SPs, = Se SS Sas - LL & 
eat: ees pierce neti ee Pe Sos sae panes Se a ‘ 3 Rego ee ae % eee Swe eet 22 SSS. ae é : ar 
a aaa Re Se ee et ee Se -. & Sia eee 3 « Gentes aS ee ‘ Re ee gee Ee ee ae 
ao aN Beas oa Bae : Bk trig uae eae Se eR ak ss eae aa or et ae Bs x See eee oe _ ES ESS 
Ss ras ese Sir on eee Secs ecg eater e £ = 3 : a ae < se. ase eS Shee Peres oe Saas itt =< xe See - < ‘jag 
3 Se eee ee oe Te ee : 3 ee ae a : a ata ace 223 Se Se 
f se gore Pts Soars mune ia eS 3 Sa tee oe Seo Se ae ik a ee Pee eee ; as y 4 3 
fe 4 = ea Sana SR oe Steerer gs sre te sgt SESS , Bs “F ; Seaeae car eee SEO Se : aay 
ie : : arma eee oats eR Se s 5 Pee eR eae : : SR GOR Pees sake Pes eo ae een SES Se ee 3 : Bee 
ade “ap ea Reeth ae ee al ie PG a eee 3 Se : ie 3 i ee 7. 
3 ee oe a te me eas ee Se. eS e ee se Sitti gene BE at : ee? gee i ee 3 eee: as Pe a ae hey Bs Sa See q ee 
= a Re Sect co ecm 2 lll eee ty en OS eae 2 ee ee ater ; Legare sage te Se ~~ Bees ; perc 
oh Be % Siialtcnomre nanan ctr Ss sad ss ey es Be Sec oe Ra Pp a Xe : . ES ees ae See ae “eee 
ore “iis aint hae tare an Sees: x : Sins Rica ia erage ee : $e RES So, eee Ss ea , See 
ae #3 ae er Sine ee + gees a pie. : gio ete teat eee en Ps es es Sy = fox 
any {te Fk ee ee a PS Sees ‘ ae ee ee ne re Ber 
Ee aul Ses rac meme tec nag coo 5 Sesser * eS ge - eae ees Gass 2 ee 
ae Sateen ar ac ae aR cats i RES. a Sete : Bit ss Ky) Bag: See eg ei . ie 
a Pee Se ee Se eee ie. te, a é ees RE ai ee 24 Be 
pi eee ot ce fs 3B g ¥ ii. 8 a a : aot se Be es foe | ld, 4 ae 
H = a : s See sere as ek ee ee 1 RRS Be Sete ze ad : : y 
Bes d 3 : s Bins Ses “ aa Bi Coke a $ a Soe Sees ect el oy & 3 ng 
Sty ps Sc Mai sre e Mii phere tn eg : = See Pics ss ee 4% = 
re e Bieta trent a . Sea “s : og toes yee 3.98 aie pees Sie a fy ier 
a Pee ce aa ye s Mec 8 s ee ee : ie ae oe 2 fe 
ft eo“ om - ry : Wi ee ae ee ad #20 ‘ ed 
gis — Ff x LLL F 4 = Ss lige £2 8 oP pr : on 
pind ee ee ieee ccnscn nae BS : * st ° i Rue a ate eee to. ns Ong re ry ae 
bes si oo ee " <_ rr ; > ee ee = tx Minn, Bote, tf 
. ! SST i a sf BR Se ‘a ae RS cog a eee eee “ . : : 
a, $n el ‘ Bec Ss Ra ee ‘ = . eS Re co P Be ae ae 5 s Sere ay oy 
ie e RE as Sea i ™ Bs PeiigseS SED eg ee arse # f Bee ee ee gs * 
E: — ts i ae oO ae f re {XS cn eed 
a } 2 ae eae es ey fie re ee es : ee —~ &4>, 
a is — : on paral ary pea Mee a i es ‘ chee J Sag Ad 
oe : alll ‘ti fl SS hi Bove fe Bowe ae ake ee a ha nis ; 
oe ae eS ae ee. SA 7 Re x Pe: . See ae : 
i = , ae Sa io | hs <a eee ea =~ “ ‘ : 
’ ae re aes a reset oa SS ae pie. ¢ ee Piet eRe ices : : Peete Cat co 
as) % ste aa” - Be: SS Pie. Pes ee i s : = a =< s 
a 9 Hie ee a & sites. Baie ee ses ec Page a 2am Senne satiated : ae ~~ 2 i 
BS i ee Ses se mie Bi Fe Boe sca fi pee cnues 
5 ie : Bs 38 wi ie) ee SEES ae ee ae So Res: sa : Meas phates ero — Bae 
‘ Sg " me ves ae: 7 Peta Cae ae Be on eta Ss Sheet as 3 
a: sy : : ‘ aes Re Pec 2 Bete ata poetic gee ee on — ‘ 
ee - os ote EE ie go Tee “ag : 
tae 3 si ee ‘ Me roe aes ee " se ers a abr. 5 ee g —— wm > Ln : 
es z as eee 7 = ics : ei gies ‘gy $e a ee 
Tea = ‘ inc: So eae Se a ce a re . "6, ES ‘ De RR eee Sale os = a, ie iis ieee 
ou a Eee : Ca ee ¥ Sear  o nt as ges ans e ss Be ale “2 Beso Ss eso! 
oF Rp aE ne Sik age se Pee a ae ee ger 4 ?. le ee Bh = 
ER ee ‘ oe 5 hs be ‘ i en a ae Ta eo a “Raa Ee ‘ Se Sd ~ n Be Bs - > 
ae BEL LE RE Te wiih oe he ea ee eA iy Sen oy Ne ere ee Pe, a Saag res Te ee cee et ae — yy | RRS. 3 wige 
= Bs ia oa a ae sakes ae ee Mas as Car ie ee copia ee aaa ee Ce ae a —— <a> > ae jae 
3 eee so a ee Bes Sega DRIES Veet Paces ae tee a SS as oo ae * ee 3 a 
ees eee 3 pie Fae ; +e ee a cn, ale i ba ea tes Bria 8 cS So cae se : <4 : 
: : eee a . ES a a ‘ ma es ee Sua Cet ery. Lae> = sc” cS eS rae: 
& aes ER aes . Eset pees ¥ ; SS Sa ee ee ee . #8 ss a Sas j 
‘ ‘ ae hi iia, ase Ne : Ae oe ig ‘ ve > :f e ie 
' : 2 ee : Sepeitas 44 , Chee : | RS ee oF _ = ee = Se - <a ES Jcages 
i . cnc ala ee om A, ie a Pee erate Soi es =. Rsk ee - ae i tetas 
bi a — ii. Pe ater a ae gcc meee oe phe ea ss Ms es F a a a Pod e< aa s 5 is 
ss ? Ny es eee “a EU ks 2h Mere aly Pa a8 ar ey & is 3 Be a 3 ‘ eda 
re Fe gaa aS : Ss. an ee el is NF eae » oy 3 a = : : 
cee saaey eeeMeanaes et 3 ee ee ea al ROM sf : ne ae | >. Seam J = Res ome * P63 a z ‘ 
BELA ic tle uae oo i it i. cere om ras aaa ‘ iS bac) Ps a ee 
" DEN eats ee ad Be Ee i ko. so ath Fos 6 ae = ais eS gio: = z ; 
a far one gad — a % a epee sit ey “Ls > eee 2 we a Se ra = i 
ee ee ae Perit ee F Se de a er 2s ee é : f 
ve Sere) 3 ; ae AG i * . ‘jon al “ Sy fee Bes Bre: a 
oA % acme Ban So . ‘ es ss Rest a ee eS ¢ ; a 
; : porwr ee ae Se | ? wot as i e see Bee am m ray ae 
$ — Te 3 Mt. ee see. ee 4 ge es Rs ae 
’ ¢ SSUES ras SNR ae ’ ae Seana $ 3 Bea we > eee RRR aman S: deh 
ee EP... ER aa a : SS . a aie 
i piss nai ys See care % SSS ae eae Beck : i ee 
4 Bins i all he cme re Ey, if ae = Ses se ee ae ae See ae 
[ae : oe eg Sie ee eee = ae on 
care ee ee ee Reo Bi ‘ ‘ ‘ ae Rate ee Sar eos ee ae 
Ri pec rtaeat ain ae Pa pane eat Sie ‘ eee Pee 3 peers: Ree tk cathe F ng 
ee ym he» pi geeks ae Bie gs a ‘ % : Bs Bi Sheet oe es a ees i Be eae : : 
Bi ie Bias PO te i SER RE EI : Ba ee is : ; Saas : Ah er rl ‘ ; We 
ei. gue ss is fo gies . PR Pe Saco ee ee ee ae ‘ e 
es — ee. ee ee Sa ae Ms a soe ee Se : 5 ae Rs 3 : 
SS — oe Be > eee — we a o 
i Se ee cs ci ee a ic i sa Ke = se ; : : be 
‘ ie. 53 Beate ee - ee PE. Yee ee sae,  % o> ie : : ie ie an ti : oe 
i Se hat ti See SR rere : Rhein re i *, » oe : a Tbe oe Bi: Py a 2 
ne ce te a ee i ie * < "he ee Gee Sates , ee 
esa ae Bic eee : Ree Bete RR ae Se fa ae segs. 3 ®y See ioe Beenie SS: Z 7% x : 4 
ie ee MR © ep ee ce ati i ee : % | : eee ate a. : 
oe Se a se eee Siege. st sam pe ee Sis a ; i ee 2. ae - ee 3 a Ss ? Spe 
i i i a — — . i ———————(i‘Siéts=sSSWQ cy 
pe a fc i oe ae Senet Se. ee a Ate oe i eds 
Be ea. i cig bee's a. cco % es eee St Br eg Pe ies 
OS TRS a ae ae ee Ss. Bs Bien isa ki ea nee aioe ea : Satie. Ree ~~ Me re a ses en a a set aes 
Soest So Pers ia : paces ne Se pene See Bee ee Be a Be ie hae es ae see rs 
ema cc iit i. Re eee Pes fon ad ba aS ges ee is Ce et ws Se pare a ie ig cape eo 
poets Pei i. ree ea: eas ae i es See Sera ee i brs : as. 
aR ee Re a PR 2. Bo ee ee gies ree Bi as : ee 7 EPH ae Pee 3 i: 
: Senet em re Pac em: — Si : — as ees : : i ir : ae S'S i apa ieee peste oy Se ee pone ; Bi 
ets: peeing be ogee ee Pn et : a Rr Sa : Se Bae. ee pee See cat fe i he Se a a, a 5 rig 
a a Se , a i ee oe ~ a. ee Soo ; Oe a sa aon 
se 2. =e a i eae a i ag ne ee 8 ; eee Be Py Pete ll (I sees ea eae 
; Ea i: Gi Ser tins once a Beg fe NR. et ee i: aca ie a ee a ag j ate 
EE eS ee rr eae eae i % ue ee Sah is ieee ea. a coe ee Saree eee. : % 
| ; eee es Bes Sk is Oa a : Pe Se 2 ’ 2 Rae Es 3 oe : i ey 
4 ie San ae . Peano pil snot d $ ais ite Giese sis 3 Sen ae eee a eee a si rr ee Eh caring gh ce Bre % 
a : : 
4 pore 
RE RAR SRR ES A RN 4 E 
Z ca =, < 
| a : : : 
’ * eee 
: : : ae 
iH és : 4 ag 
a ‘ 
j ee 
a 4 Mi 5 
. , | 2 
+i f 
* 
¥ i 
| 
1 : 
| : 
' 3 i 
Fg 4 m ‘ve 
. ; ay 
. J . . 
i : } j 
> 
on ' see er heer : 
‘ - 
iz 
j 
: ia * aol 
ied ae s . F ‘ , ‘ . ‘ Pe a ‘i = fi: fi rohy, * i 7 at 
Pai a a ; aaa ' oy . A é r 3 5 R . 4 Hehe gs ae aOR OA eee: Say Yee r Pee wo ars" we, Fa > x e f 7 
ne ca es a " 4 fe — ~ Fag ae 7 se 4 - _ v4 Tiles fT ee Whe ee ls oe ¥ . * a “ 


The NEWS of the Rockies 


Growth. First 8 months 1953, the 
News carried 39.7% of the retail lin- 
age of Denver. First 8 months 1954— 
40.2%. 


(Media Records) 


‘How Sa esmen 


Keep F: et Warm 
on ‘Col: ’ Calls 


12—Why do some 
nutterflies in the 
hey have to make 


CHICAGO, Oc 
salesmen get 
stomach when 
a “cold” call’ 

This questi . was debated yes- 
terday at th Sales Executives 
Club of Chic.go by a panel of 
four authoritics in the field of 
motivational rv search. 

The four were George H. 
Brown, professor of marketing at 
the University of Chicago and 
manager of consumer research for 
the Ford division of Ford Motor 
Co.; Helen Ross, administrative 
director of the Institute for Psy- 
choanalysis; Burleigh B. Gardner, 
executive director, Social Re- 


search Inc., and Harold J. Leavitt, | 
associate professor, school of bus- 
iness, University of Chicago. 
= Miss Ross said that it ennui’ 
on how the individual feels about | 
himself, the product, his company | 
and other people. Some people | 
think of the cold call as a chal- 
lenge. But others are afraid of 
being turned down. She said the 
latter should stay out of selling. 

She pointed out, however, that 
it is also true that many people | 
feel better about doing something 
if someone in authority comes 
along and shows interest in what 
they are doing. Very often, the 
sales manager can show the sales- 
man the way. 

Mr. Gardner said that several 
factors are involved and that the 
salesman will react to calling on 
people in terms of how much hos- 
tility he expects to find in the 
client. He suggested that if the 
salesman feels that the way has 
been prepared for him—by ad- 


Mr. Vincent Sillitta, Traffic Manager of Clarostat Mfg. Co., Inc., discloses 


‘“‘How this guided missile 
gets there on time!”’ 


. 5, 4, 3, 2, 1, fire... and a Clarostat product helps head 
the missile for an ‘enemy’ bomber! 

“But before its deadly rendezvous, that tiny part of the 
missile’s ‘brain,’ a Clarostat resistor, had to keep another vital 
appointment — with the Guided Missile production schedule. 

“That date was kept by Air Express! 

“We ship up to 15,000 pounds of Clarostat Resistors per 
month by Air Express. Their sizes range from the one men- 


—_— © AirExpress 


GETS THERE FIRST via US. Scheduled Airlines 
CALL AIR EXPRESS ... division of RAILWAY EXPRESS AGENCY 


tioned above—finer than a human hair—to shipments weigh- 
ing one hundred pounds and more. 

“With Air Express help, we can meet extremely exacting 
delivery specifications. Yet most shipments cost /ess than by 
any other air service. A 25 lb. shipment from Boston to 
Toledo, for instance, costs $6.45. That's 5¢ Jess than the 
next lowest air carrier—and the service can’t be compared!” 

It pays to express yourself clearly. Say Air Express! 


—>y»— 


Advertising Age, October 18, 1954 


ROBERT R. SAWYER has joined the tv- 
radio department of Campbell- 
Ewald Co., Detroit, as a creative 
television writer and supervisor 
of commercial film production. He 
formerly was with M-G-M on the 
Pacific Coast and has been associa- 
ted with Kenyon & Eckhardt and 
Kastor, Farrell, Chesley & Clifford. 


vance mailings, for instance—he 
will feel easier about calling on an 
unfamiliar client. 

He also cited as important the 
relationship of the salesman to the 
sales manager and to other sales- 
men. The team can reinforce the 
weak man, he said. 


a Mr. Leavitt agreed with his 
colleagues and went on to ap- 
proach the problem from the op- 
posite direction, namely, what 
kinds of salesmen make cold calls. 

He said there are roughly three 
types: (1) the missionary, who is 
so convinced of the worth of his 
product that he wants to get his 
message across and doesn’t worry 
about getting turned down; (2) 
the man who is so insensitive, or 
so dumb, that he doesn’t even 
think of the possibility of getting 
booted out and (3) the salesmen, 
who form the majority, who are 
afraid of making cold calls, but 
get grabbed by the sales manager 
and subjected to an “iron pants” 
session which inhibits their fears 
before going out to make the call. 


ws Mr. Leavitt recommended that, 
at sales meetings, everyone dis- 
cuss his fears of making cold calls. 
In this way, he said, the problem 
might be relieved somewhat. 

Mr. Brown, chairman of the 
panel, summarized the group’s 
remarks by saying that the ma- 
jority of people don’t like the ex- 
perience of going into a situation 
they know nothing about. 

He pointed out that the sales- 
man’s fear of being turned down 
also crops up in the case of the 
salesman who is not afraid to 
make a cold call, but who at the 
end, doesn’t ask for the order. 

The best thing to do, he said, 
is recognize that the problem is 
widespread. With this knowledge, 
the salesman often can go ahead 
and do the job anyway. 


H-R Representatives Names 
Brown to Head Dallas Office 

Clarke Brown, formerly of 
John Blair & Co. and Gardner Ad- 
vertising Co., has been appointed 
to head the new Dallas office of 
H-R Representatives. He will be 
assisted by two salesmen, who 
will cover the South from Texas 
to Alabama. 

The station representative also 
has made two additions to its New 
York staff. Don Donahue, former 
New York salesman for the Cros- 
ley stations, has joined the radio 
staff, and Avery Gibson, fomerly 
with WTOB, Winston-Salem, N. 
C., has been named assistant sales 
promotion manager. 


‘Traffic World’ Rejoins ABP 

Traffic World, Washington, has 
rejoined Associated Business Pub- 
lications after a five-year mem- 
bership lapse. The book is pub- 
lished by Traffic Service Corp., 
whose president, E. F. Hamm Jr., 
was president of ABP during 
1948-49. 
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NORMAN PERMAN 


- Awards dinner 


I EXHIBITION OF ADVERTISING 
AND EDITORIAL ART 


Awards Dinner, October 28, 1954 


Once again the foremost function of the Art Directors 
Club of Chicago—to set new standards in graphic art— 
crystallizes in an exhibition which recognizes 
outstanding accomplishment. 


The 22nd Annual Awards Dinner, a traditionally festive 
and significant event, will be highlighted by a talk by 


RICHARD GUMP, President of Gump’s of San Francisco 


Both hilarious and instructive in his approach 
to his subject, artist-designer Gump shows, in witty 
and unconventional fashion how ... 


**GOOD TASTE COSTS NO MORE’’ 
in promotion and advertising 


RIcHARD Gump is the third member of his family to head 

the fabulous cump’s of San Francisco, one of America’s most 
famous stores. Student of the arts, architect, interior 
designer, world traveler, lecturer (recently one of the 

key speakers at an Aspen Design Conference), as well as 
buyer-extraordinaire and advertising director for his 

own emporium, Richard Gump has a scintillating 

and thought-provoking evening in store for us. 


AL DORNE, prominent artist, will present Medal Awards 
to winners and confer scholarships to the Famous Artists 
School. ... Sundry light entertainment during 

the convivial cocktail hour. 


DATE: OCTOBER 28, 1954 (THURSDAY) 


ACTIVITIES: 


5-6 p.m.—Preview of the Exhibition 
Diana Court, 540 N. Michigan Ave. 
(Open to the public, Oct. 29-Nov. 12) 


6-7 p.m.—Cash Bar and Entertainment 
7-10 p.m.—Awards Dinner and Speakers 
Sheraton Hotel Grand Ballroom 


oe 
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October $8, 1955 "++..." 
Dianiy Court.l Sheraton Hotel 4 neta 


Pre 
- 
"© 
fee 
%e 


cOosT: 


$8.50 per person—10 places per table 
Check payable to the Art Directors Club of Chicago 


RESERVATIONS: 


Philip Dobrofsky, Promotional Arts, Inc., 
100 E. Ohio St., WHitehall 4-3090 


Following our established policy of 
encouraging activities in the Graphic Arts, 
this space is contributed by COLLINS, MILLER & HUTCHINGS, INC. 


America’s Finest Photoengraving Plant 
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‘Hanna Bldg., Cleveland (cen-, 
tral); Morgan K. Cottingham, 333 | 
N. Michigan Ave., Chicago (west- | 
ern), and Maurice A. Kimball Co., | 
Los Angeles and San Francisco. 
(far western). 


Ros-Mac Names ‘Mining’ Reps 

Mining & Quarrying, new prod- 
uct news tabloid of Ros-Mac Pub- 
lishing Co., New York, has named 
three district representatives. 
They are Ray E. Keine, 1622 


WHEF - tv 


CBS for the Quad-Cities 
is now operating on 


100,000 watts 


This maximum power covers 

the Quad-Cities and 

the surrounding trade area 

for a look-see by a 

total 264,800 TV set owners 
Les Johnson, V. P. and Gen. Mgr. 


jee 
TELCO BUILDING, ROCK ISLAND, ILLINOIS 
Represented by Avery Knodel Inc 


$10,0 


A uniqi 
motion is 
Z. Frank 
rolet deal 
cash in 
theme of 
money-sa'‘ 
dealershi; 
through 
$1 bill— 
contained 
envelope 
that read 

“You wv 
ahead—‘Z 
you buy—' 
deal can’t 
rect mail 
aimed at 


) Mailing 


direct mail pro- 
ng conducted by 
.. Chicago Chev- 
in an attempt to 

its advertising 
low prices and 
g deals.” The 
is sending 
> mails a new 
tual currency— 
n a billfold-type 
vith an imprint 


11 be DOLLARS 
Frank before 
HEVROLET. Our 


be beat.” This di- 


effort is being 


a mailing list of 


10,000 Chevrolet owners in 
the city as a supplement to 


Z. Frank’s 


local newspaper 


and radio advertising. 


Research Institute Adds 23 
Members; Seeks Director 


With the addition of 23 new) 
/'members—a _ publisher, six 


_cies—membership of the NIAA| 


‘Industrial Advertising Research | 
Institute, Cleveland, totals more 
than 350 organizations. 

| The IARI trustees have ap- 
/proved the acquisition of a fuli- 


time research director who will] 
supervise the research studies now | — 
being made. Applicants will be|” 


interviewed in various cities by 


/members of the IARI technical ad- | -~ 


_visory council headed by Dr. Wil- 
/liam C. Davis, director of market- 
|ing research of Fuller & Smith & 
Ross, New York. - 


Agency Appoints Dean 

Phil Dean _ Associates, New 
York, has been appointed to han- 
‘dle public relations for Cava- 
naugh-Shore & Co., New York 
agency. 


divided into three sections: 
tions—news for women, ji 
guests—fashion highlights, 


chandising to help 
Sales representatives, 


PM 


S lunch time . . 


AN EXPERT SHOW... 
hecause all the stars are experts 
————_ 


- + » What housewife 


. the time 


” 
» Homemakers’ 
usually found jn several 


» fast moving session, 
cooking and kitchen demonstra- 
ncluding interviews with famous 


MARY LANDIS 
Cooking Expert 
This culinery gen- 
ious stresses variety 
in meals. Her fam- 
ous recipes have 
been collected on 
her travels through- 

out the world. 


MOLLIE MARTIN 
Homemaking Expert 
Inspiring and 
friendly Mollie 
brings amazing new 
interests to all 
housewives plus 
most intriguing 
interviews. 


KITTY DIERKEN 
Fashion Expert 
Interviewing a fam- 
ous guest or selling 
a product ... it’s 
her contagious en- 


thusiasm’- that 
makes her so fam- 
ous. 


in- |" 
dustrial advertisers and 16 agen-| 


Advertising Age, 


October 18, 


pene 
eee ore Mie BUONO Nae Ng 


S SOWA Rei est sakes OS ipsa ONE Ee RS weber f 
Sonera sare Nananeoonee a Benito , 


PLACE IN THE SUN—Gottschaldt- 
Mickelberry, Miami agency, joined 
Carson Roberts Inc. and Harold 
Miller Co. in the semi-nude parade 
(AA, Sept. 20) with this page for 
Lawnlite Co., aluminum outdoor 
furniture, in the Oct. 4 issue of Re- 
tailing Daily. 


Newspaper Push 
Used for Debut of 
IBM’‘s Data ‘Brain’ 


NEw York, Oct. 12—Internation- 
al Business Machines Corp. intro- 
duced the IBM 705, an electronic 
data processing machine with mag- 
netic core memory, using 1,250- 
line ads in four New York 
newspapers: the Herald Tribune, 
Journal of Commerce, Times and 
Wall Street Journal. 

Similar ads appear in newspa- 
pers in nine other cities across the 
country. They are the Chicago Tri- 
bune, Cleveland Plain Dealer, De- 
troit Free Press, Houston Chronicle, 
Los Angeles Times, Philadelphia 
Inquirer, Pittsburgh Press, San 
Francisco Chronicle and Washing- 
ton Post & Times Herald. 

The ads were placed by Cecil & 
Presbrey, New York, which will 
continue to handle the IBM ac- 
count until the agency is dissolved, 
depending on conditions as they 
develop, IBM declared. The corpo- 
ration had said (AA, Oct. 4) that 
it was making an internal study 
of its needs before selecting an- 
other agency. 


Gerbic to ANA Post as 
Berghoff Bows Out 

Edward G. Gerbic, v.p. of John- 
son & Johnson, has been named 
vice-chairman of the Assn. of Na- 
tional Advertisers. Mr. Gerbic, 
previously treasurer of the ANA, 
succeeds Guy Berghoff, director of 
public relations and advertising 
for Pittsburgh Plate Glass Co., as 
ANA vice-chairman. 

Mr. Berghoff resigned his ANA 
post after being promoted to as- 
sistant to the v.p. of Pittsburgh’s 
merchandising division, which re- 
moved him from contact with the 
company’s advertising operations. 
M. J. Batenburg, general advertis- 
ing manager, will succeed him as 
the member company representa- 
tive in ANA. Mr. Gerbic will serve 
until Nov. 8-10, when the ANA 
will elect new officers. 


Direct Mail Aid Publishec 


NBC AFFILIATE * TELEVISION BALTIMORE 
Natienally Represented by 
EDWARD PETRY & CO. 


AL HERNDON 
Expert Announcer 


Al adds continuity 
from one set te 


another . . . keeps 
the show moving. 
When he does a 
commercial, he sells, 


BUT GOOD! 


Inserting & Mailing Machine Co., 
Phillipsburg, N.J., has published 
lan illustrated brochure, ‘Wider 
| Horizons with Mechanized Mail- 
ing.” Documenting some of the 
‘many changes in mass-mailing 
|/preparation which have taken 
place during the past few years as 
a result of mechanization, the 
| booklet also describes new selling 
methods and ways of servicing cus- 
tomers. Copies are available from 
the company. 
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ne Each personality on Homemakers’ Institute is an expert in x 
g: her own field, chosen for this show because she is an expert. o 
sae This brings talent, knowledge and entertainment to thou- a = 
sie sands of housewives in the WBAL-TV audience. F 
Tee , o ieee oe % ne 
- Monday thru Friday, 1:30 to 2:30 J ‘Zo ie 
aie isn’t ready to relax at this hour? —  — of APY = 
Fe they sit down for an hour and treat themselves to learning Nb. Z; | r 
° ° i” me 
go more about everything that interests them most. | 4 
=p Known as the “Women’s Magazine eh 
Institute combines all the factors me 
eS: different magazines, Jt’ | a 
es And better yet, Homemakers’ Institute is backed by mer- | a 
a ae: brokers, appliance distributors and e. * | 
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AND SOUTHLAND BUILDERS KNOW IT. 


A new home is just the start of a young family’s major purchases. 
Youthful Mirror readers — that big, lucrative audience in the 
vital years of acquisition —are in the market now for furniture 
and appliances, radios and television sets, air conditioners 

and autos, gardening tools and equipment, food and 

clothing for themselves and their young children. 


Youth will be served, and it pays to serve it in the pages 

of its favorite newspaper: the bright young Mirror. The letter 
at right and the quotes below are typical of what advertisers 
have to say about The Mirror as a powerful medium for selling 
Southern California’s vital young buying market. 


Frank Vroman, Secretary, Fleetwood Meadows Company: “... Our sales 
have been excellent. We have checked with our prospects and buyers 

and are pleased to tell you that The Mirror has really pulled. Our buyers 
are fine young couples, most of them buying their first home .. .” 


Walter W. Rae, Walter W. Rae Advertising Agency: “. .. We found 
that The Mirror ranks very high in its pulling power in securing new 
home buyers from the Los Angeles area. We have the facts that 

The Mirror is producing results for our client...” 


Larry Armour, Sales Director, Griffith Brothers: “. .. The Mirror 


advertising brought the people in and the Anaheim Village homes did 
the rest...” . 


Gene G. Mahaffey, Sales Mgr., Doyle & Shields: “. .. We have found The 
Mirror audience to be a young and responsive group that has 
purchased homes in our area... .” 


C. R. Perryman, Perryman, Spielman & Stoops advertising: 
“, .. Our accounts report consistently good Friday and Saturday 
business as well as Sunday action when the ads appear in The Mirror . . .” 


Now—because of results—The 
Mirror is FIRST in real estate ad- 
vertising linage in the Los Angeles 
weekday newspaper field. The 
chart at left shows The Mirror's 
real estate linage gains. For the 
first eight months of 1954, The 
Mirror published 164% MORE 
real estate linage than in the same 
1953 period. 


Source: Media Records 


MERIDIAN REALTY 
CORPORATION 


POST OFFICE BOX 71 
e COVINA, CALIFORNIA 


Mr. J. B. Speedie 

Real Estate Editor 

The Mirror 

Los Angeles, California 


Dear Jim: 


I thought you might be interested in our recent 
experience in selling out our Trudy Richards Family 
Residences development in Covina. 


In order to qualify as a buyer, the prospective home 
purchaser had to have monthly earnings slightly in 
excess of $375. 


We checked the response to our advertising. The 
Mirror was one of the best avenues we used to obtain 
bonafide buyers for Trudy Richards Family Residences. 


Soon, we are putting our next unit of homes on the 
market and we are looking forward to another top sales 
job through advertising in your newspaper. 


Very truly yours, 


Richard L. Weiss 
RW:k President 


THE MIRROR, Los Angeles, Virgil Pinkley, Editor and Publisher 
Represented by O’Mara & Ormsbee, Inc., New York, Chicago, Detroit, San Francisco 
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IT WOULD TAKE A 
PULLMAN TRAI 
110 MILES LONG 


to carry all the executives 


nearer 


—~ 


who read Newsweek 


Average length of Pullman car, 79 feet; Average capacity, 72; 


Executives who read Newsweek — 532,000 


Photo Courtesy New York Central System 
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ece eeping pace with the news and the growth 
of Business America. That’s Newsweek's job. 


And nothing has demonstrated it better than News- 
week’s circulation gain over the past five years. For 
while total circulation has climbed 30% to a new high 
of 1,000,000 — executive circulation has risen twice as 
fast and now numbers 532,000. 


Why this “Inside Track “’? 


Unique among news media, Newsweek gets to the core 
of the news in much the way an executive gets to the 
core of a problem: 


First, Newsweek considers the event, then weighs it 
against the background of other events, analyzes it for 
significance and finally, estimates the likely consequences. 


The value and vigor of this editorial approach has 
brought to Newsweek a circulation that truly can be 
characterized as ‘‘ America’s most significant million.” 


Serving 
America’s 
Most 
Significant 
Million 
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This Week in Washington... 


U.S. Weighs Giant 


By Stanley E. Cohen 
Washington Editor 
WASHINGTON, Oct. 14—With mo- 
tor vehicle registration up 70% 
in eight years, the government has | 
taken the first steps toward or- 


ganizing a concerted drive for ay 
system capable of — 


highway 
dling the load. 

In 1946 the highways were 
handling 34,000,000 cars, buses 
and trucks. Now with 58,000,000 


vehicles in use, there’s no doubt | 


that drastic remedies are needed 
—particularly in metropolitan 
areas—to keep traffic from chok- 
ing up. 

A special committee under Gen. 
Lucius Clay has been set up to 
advise President Eisenhower on 
the possibility of an emergency $50 
billion read program covering a 
ten-year period. This would be on 
top of present programs which 
amount to about $6.4 billion an- 
nually, and would include partici- 
pation by local, state and federal 
agencies. 

Industries which use the high- 
ways have indicated support for 
aA attack on the road problem, 
““but some are voicing their doubts 
about the wisdom of a special $50 
billion program. One trade associ- 
ation executive put it this way: 
“Gasoline and highway usage 
taxes are already so high that 
transportation costs are running 
up our operating overhead. We’d 
like the highways; but we can’t 
make up our minds whether or 
not to support the President’s pro- 
posals.” 

© e @ 

The Commerce Department’s 
bureau of public roads thinks toll 
highways offer a partial solution 
to the need for better and faster 
roads. In the past, the bureau was 
strongly against toll roads. But 
recent studies showed that motor- 
ists are supporting highways like 
the New Jersey Turnpike, and 
are apparently willing to pay an 
extra penny or two a mile for 
superhighway convenience. 

Under Secretary of Commerce 
Robert Murray points out, how- 
ever, that many of the _ traffic 
problems are in heavily settled 
metropolitan areas. At the present 
time there are no toll roads de- 
signed exclusively for moving city 
traffic, but Secretary Murray be- 


NATION'S" ‘LARGEST TRADE TERRITORY 


EL PASO— 


The largest City between Fort Worth 
and los Angeles, Denver and San 
Antonio. One of the most important 
key cities of the nation dominating 
the largest trade area of any Ameri- 
can City. 


Covered exclusively af 
One LOW Rote by— 


The Z1 Paso Cimes 
An Independent Newspaper 
Morning and Sunday 


Paso Herald-Post 
A Scripps-Howard Newspaper 
Evening 


TWO: Separate Newspapers 
— 30° Line BUYS BOTH! | 


Road Program 


\lieves city people will patronize 
toll roads, too. He says the new 


Connecticut Expressway, now be- | 
ing built traversing yet ggo med 


Stamford, Bridgeport 
|Haven, may prove this. 
* » = 
Post Office Department reports 
‘that classified columns of U. S. 
newspapers are being used by 
‘South American swindlers to 
| hoodwink unsuspecting Ameri- 
cans. 
The racket involves an ad which 
is sent to newspapers, reading 


and New) 


| something like 
‘for 14-year o! 
boy in family ! 


_Good monthly 


‘icans who an 
'$200 a month 
| pected to put 


the intermedia 
place the boy. 
“Needless tc 
ment explains 
money might 
goodbye.” 
The newspa;, 
Because the in 
on an impress 
are inclined 
send a bill. T 


complained to 


authorities but 
ments are uni 


to run the ad and 
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“Board wanted|the advertising bills are unpaid. | 
South American * - 
ae for long term. Federal Trade Commission has | ‘retain their tax-exempt status 
‘yments.” Amer-| frowned on a sales plan involving even if they do some lobbying. 
er are promised | “lottery methods,” although it ad- | But it has warned that payments 
sut they are ex-/mits the plan is not in itself aj|to such organizations, when used 
$20 as a “fee” to | lottery. to promote or defeat legislation, 
for arranging to} The plan, used by Calvine Cot-|do not constitute a deductible 
ton Mills, offers prizes to the | business expense for the members. 
holders of lucky numbers which | Internal Revenue said lobbying 
are printed on the wrappers of | to promote “a common business 
tobacco seed bed covers that the | interest” is a legitimate function 
firm sells. ‘of a tax-exempt trade association 

Since the numbers can be ob-| if conducted as an incidental part 
tained without making a pur-| of the association’s program. The 
chase, the plan does not fall with- ruling added, however, that busi- 
in the legal definition of lottery. “nesses are not permitted to take a 
e department has However, FTC ruled that the plan | tax deduction for money spent for 
South American is contrary to the public interest,|lobbying purposes. “Whether or 
) far the $20 pay- and can be stopped as an unfair|not any portion of such payments 
cknowledged—and trade practice. (to the association) is deductible 


Internal Revenue Service has 
ruled that trade associations can 


iy,” the Depart- 
‘anyone sending 
t as well kiss it 


vrs get stuck, too. 
rtion order comes 
e letterhead, they 


NOW, 40 YEARS OF AUTHORITY ARE BACK OF ABC 


Are you using...to the hilt... 


int, 


market and media 


One of the most scientific market research studies you can make in any field 
doesn’t cost you a cent. For the more you dig into an ABC report, the more 
you get out of it. If you know what the cold figures really mean in terms of 
markets and readership and the force of a publication, you can find a wealth 
of information there. 

Time was, when a publisher could claim big circulation . . . and didn’t have 
to prove it. No one saw his books . . . or even knew what he meant by net paid 
circulation. Before the Audit Bureau of Circulations existed there were no 
standards for measuring what you bought when you bought space. 

Now, with ABC, close to 2,700 member publishers open their books... 
and 65 ABC auditors comb them through to match facts and figures against 
rigid rulings. You have a uniform report on how much circulation . . . and who 
...and how...and where...and other facts that are an index to the circu- 
lation’s quality. 

Do you know how to dig all the nuggets out of these reports? To most ad- 
vertisers and agencies, ABC statements are basic tools; they tell tough, realistic 
tales about markets and media. To many, the technical details in small type 
may be a little obscure. But they are more informative than many a blazing 
headline, if you look into what they mean—to you. 

This is particularly true in business publications, where you buy specialized 
circulation, to meet specialized objectives. Here’s what the blue sheets tell you. 


Founded 1906 


THE ASSOCIATED BUSINESS 


More than 2,470,000 subscribers are now paying over $9,847,000 a year to read ABP 
papers ...and the number is growing steadily. You can be sure of active reader 
interest in papers worth that many millions to millions of readers. 

For the full story write for the ABP folder: The Plus of Paid Circulation. 


PUBLICATIONS 205 East 42nd Street. New York 17, N. Y. 
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z must be determined on the facts of commisston upheld one newspa-\is preferred because his station : 
. each case,” the tax people said. ‘per grant, but turned down the would serve more people. Hugo Biersach to 
* * e |other—on the grounds that news- . 
| at ‘ . Nh: , 
The zig-zag pattern of decisions papers shouldn’t get channels if |Hardin Retires from ‘Dispatch Leave Evinrude at 
a issued by the Federal Communi- other quaiified applicants are) Charles T. Hardin, who joined 7 
pe) cations Commission in tv channel available. the classified advertising depart- End of This Month 
— contests has begun to cause con-| Several cases were decided on ment of the Columbus Dispatch in|} MitwauKee, Oct. 12—Hugo Bi- 


siderable comment. In nine recent| the grounds that one applicant 1906, has retired as classified ad-|ersach, advertising director of the 
contests, FCC reversed its exam-| was to be preferred because he vertising manager. Clyde Roberts,| Evinrude Motors division of Out- 
iners six times. Observers say this proposed to program his station formerly assistant manager, has! board, Marine & Mfg. Co., will re- 
indicates that the commission is primarily for the benefit of the been named to succeed Mr. Hard- tire at the end of this month. One 
writing new law as it goes along local community. But in another in. of the best known men in the out- 
—or that its examiners are pretty recent case involving a station in board motor manufacturing indus- 
poorly briefed on existing law. Petersburg, Va., the commission Garrett Names Two V. P.s try, he has also given up his post 
Examiners have a hard time upset the decision of an examiner Garrett & Co., Brooklyn, has as secretary-treasurer of the Out- 
anticipating the factors the com-|who picked the applicant who elected two v.p.s. They are Albert board Motor Manufacturers Assn. 
mission will consider decisive in a|proposed to run the station pri- M. Church, who will be in charge) Though he plans to vacation for 
given case. For example, exam- marily for a Petersburg audience. of all eastern division sales, and|a time, Mr. Biersach will remain 
iners recommended that each of FCC picked a competitor who ex- | Frederick P. Kalberer, who will be in the marine industry, but hasn’t 

two Tampa newspapers win its | pected to reach Richmoiud, too. sales manager and advertising di-| decided exactly what he will do. 
contest for a channel. Later the'FCC ruled that the latter operator rector of the wine company. Mr. Biersach’s long career with 
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6 Moathe Ending June 30, 1854 


Publisher’s Statement ~ Business Publication 
AupiT BUREAU OF CIRCULATIONS 


UZ} Nose Waceme Dera - Carcass & hisom 
subject to annual sedi 


oS Aa Own 


i. ond titan “ * 
Z Name of Pw'alishing Company, Street Address, City, State. ke <5 
| Publication established i908 1 Published Mowtinty: 

4) This publication & met the officin! organ of any aisocistion 


Field Served — School the schoo! administrative cific te 
‘ Slay cad Comey Good tee Gubeasly sad Colees Doremonee at 


‘& Average circuiatios for issues dated January through June, 165% 
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Subscriptions Special Greig e.becrwptans purchemed by compen * 
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What you can get out of the ABC reports... 


1. What’s the NET PAID? 5. Any arrears? How are renewals? 
Total distribution is different from total net paid cir- By ABC rule, publishers may extend expired sub- 
culation ...s0 ABC reports both. (For example, the scriptions for three months, giving slowpokes or 
copies advertisers receive free are subtracted to get “arrears” a chance to send in their renewal checks. 
the “net paid”.) Then ABC breaks down the paid But the same ABC rule ensures a clear picture of 
circulation into individual subscriptions and single paid and unpaid subs by insisting that the percentage 
copy sales . . . counts subs sold to companies and in of ‘arrears’ be shown on the audit report. And you 
bulk. All of it can be good circulation, but ABC feels can check a publication’s continuing values by noting 
you're entitled to decide that for yourself. how many subscribers renew. 

2. Who subscribes to it? 6. What about editorial quality? 
Some of the most important facts about markets are There’s a lot to be learned about the impact of a 
found in ABC’s ‘“‘business analysis” of business business paper, its editorial direction and service-to- 
paper circulations. They show what field a paper the-field, in ABC reports, for paid circulations have 
serves and sells... how many firms of different got to give subscribers enough vital help and in- 
types ... and often, titles and job levels, too. This formation to keep them reading . . . and buying. So, 
is tremendously valuable research data for your own subscription analyses are a fine yardstick of reader- 
market planning and copy writing. ship, too. And paid subs are one reason why ABC 

3. Where’s the circulation? publications are likely to be leaders in their fields. 
State by state across the country, and in foreign 7+ There’s a long record to go by... 
countries, ABC audits the number of subscribers. Attempts at audited circulations go back many, 
This you can match against your market potential many years. But not until the Audit Bureau was 
and your own sales figures. founded in 1913, with advertisers and agencies in 

the driver's seat, were there industry regulations to 

4. What does the reader pay? depend on. In back files of ABC pan you can 
That can mean a lot to you... and so can the way explore the growth or decline of a market or a 
he pays. If the publication is paid for, you can be publication .. . you can dig with profit to compare 
sure it’s doing a job for subscribers; if it’s worth the growths (or weaknesses) of different publications, 
their dough, chances are it’s worth yours. and see how stable they really are. 


All this provides a sound base for ad planning and media buying. 


ALL MEMBERS OF ABP ARE PAID CIRCULATION PAPERS...MEMBERS OF ABC 
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Evinrude began in 1913 when he 
started there as a_ stock clerk. 
There were 225 
employes then. 
Since that time 
he has served the 
firm as secretary, 
general manager, 
sales manager, 
v.p. and publicity 
and advertising 
director. During 
the period, the 
company grew to 
1,200 employes Hugo Biersach 
and is now com- 

pleting a $1,500,000 expansion pro- 
gram. 

He was one of the founders of 
the National Outboard Assn., a 
trade group formed by boat and 
motor manufacturers and boating 
editors and writers in the late ’20s. 
He continued as an officer of it 
and its successor, the Outboard 
Motor Manufacturers Assn., until 
recently. 


\Stickin Around 


with KLEEN-STIK 


ot Pe 

Here’s a society every sales-minded 
advertising man will want to join— 
the “Society for Terrific Ideas with 


Kleen-Stik”’. All you need is a clever 
sales idea . . . and KLEEN-STIK 
does the rest! This miracle adhesive 
puts selling magic into window 
streamers, shelf strips, die-cut 
signs, bumper strips, and all other 
popular forms of P.O.P.—like these: 


NWow..1n 


i at 


KOOL” Kombination ! 


To help announce their new King- 
Size KOOL cigarettes, BROWN & 
WILLIAMSON of Louisville, Ky., 
show Willie the Penguin with his 
“outsize’’ relative. B&W’s WM. 
CUTCHINS had these pieces pro- 
duced on KLEEN-STIK to give 
them king-size attention value. They 
go up quick and easy .. . stick tight 
and sell! ‘“‘Kool’’ printing job by 
STROWBRIDGE LITHO, Cin- 
cinnati. 


Seein’ Stars? 


Probably a result of the wide-spread 
use of this colorful die-cut sign by 
MOGEN DAVID WINE CORP., 
Chicago. The big 6-pointed star not 
only identifies the vintner’s trade- 
mark, but also carries a mouth- 
watering recipe for a refreshin’ 
“Longfellow”? drink. Moistureless 
KLEEN-STIK backing makes it 
easy for salesmen and dealers to 
peel-’n-press them into place. Ad 
Mer. B. WERNICK directed the 
creation of this ‘‘star salesman’”’, 
while HERB SCHNEIDERMAN ar- 
ranged the slick production by 
I. S. BERLIN PRESS. 


Introducing a new product... build- 
ing brand identity . . . or putting 
across any other sales campaign 
—you can trust KLEEN-STIK to 
get your messages up, and get ’em 
up to stay! KLEEN-STIK is as 
close to you as your regular printer, 
lithographer, or silk screener —on a 
wide variety of extremely printable 
paper stocks. Ask him for samples 
—and ask us to send you our free 
“Idea-of-the-Month” — write today! 


_ KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenue « Chicago 1, Ill. 


_ Pioneers in pressure sensitives tor Advertising and Labeling 
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pons, business needs greatly (and 
pays handsomely) many more ex- 
ecutive-level men than ever before. 


In fact, management men, as a class, 
have almost doubled in number just since 
1940. 


They form a big, fast-growing audi- 
ence whose jobs require that they 
buy goods for industry . . . and whose 
pay checks make them and their wives 
best customers for consumer goods of 
all types. 


The circulation of one magazine has 


TIME to advertise to America’s big and 
growing audience of best customers. 


kept pace with this growing audi- 
ence. TIME now reaches more than 
1,800,000 homes where, by and large, 
executive-size incomes are enjoyed. 


Why are these families so faithful to 
TIME? 


Perhaps the answer is in TIME’s orig- 
inal prospectus which says, among other 
things: 

“TIME will be judged, not only by what 
its editors put on the printed page, but 
by how much they get off the page and 
into the mind of the reader.” 
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something's 


WRONG | 


if you aren't getting 
a bigger slice of 
the fast growing 


BAKING ...a poe 


mechanized industry—is 


og 


| 'Henckel Adds Hearst Duties 


i | Edward A. Henckei, manager of 
general advertising for the San 
uh Antonio Light, has been named 

| | manager of the Hearst Advertis- 
i ing Service office with the paper. 
||| Hearst becomes national adver- 
tising representative for the Light 


second only to meat + >. LARGEST Nov. 1. All general advertising 

READERS do / ws CIRCULATION department personnel have joined 

. , H.A.S. 

Sehtee satel in value of products | 
g y 7 9? % Schrameck Joins Chirurg | 

7 al Charles L. Schrameck, formerly | 

tte amnaall of the business district sales promotion manager | 

Dollar sales in the Baking with Glidden Co., has joined the | 

° in this 5 billion copy staff of James Thomas Chir- | 

industry increased from 1 billion - dollar indestry urg Co., New York. | 


i | Advertising Age, October 18, 1954 


MARC SMITH, formerly v.p. of H. W. 


te 5 billion dollars in 20 a 


"ABC - ABP 


MR itineencrctte Aecsn 


counsel. 


John Hoving Joins Pendray 
John H. F. Hoving, formerly | 


promotion direcior for the Dem- 


105 West Adams St., chicose 3 
§ CLISSOLD BUSINESSP. ‘ 
THE CANNER + HOSPITAL MANAGE aii & Co., New York public relations | 


NEW YORK 


... founded on delivering 
FULL MEASURE 


of QUALITY REPRODUCTION 


for MAGAZINES + TRADE PAPERS + NEWSPAPERS 


For more than half a century, The Rapid Electrotype 
Company has specialized in the quality reproduction 
of original materials for letterpress printing. Our 
growth since the turn of the century has paralleled 
the swift advances made in the quality of magazine, 
trade paper and newspaper advertising and in the 
art of printing. Today, with five plants conveniently 
located from coast to coast, we are providing the 
finest and most diversified service for the production 
of electrotypes, plastic plates and mats in any 
quantity. It is a service depended upon by leading 
advertisers, advertising agencies, publishers and 
printers across the nation. 


Call in Rapid when you want the kind of reproduc- 
tion that preserves your investment in original art, 
engravings, advertising space or printed pieces. 


THE RAPID ELECTROTYPE COMPANY 


PHILADELPHIA 


PER ee ek ee cae Ol aCe 
-- 
AB y 


SAN FRANCISCO 


AD-ELECTROS « MATS « PLASTIC PLATES + R.O.P. COLOR MATS © ATLANTICTYPES + JOB ELECTROS 


- ee ee Pagan tae is ayy RR as ae eiyby et ‘ wim, S oyethit gage, Be + Pays, 
for qua | ity NEW YORK nent orient PHILADELPHIA SAN FRANCISCO 
Atlantic Electra. & Stereo. Co. Elect . Northern Electretype Co. Elects Elec 
reproduction V Ander 6900 Pay n TRinity 5-6780 ‘Rienheese Con hers la 
| CHICAGO: Sales Office, DEarborn 2-2016 HARTFORD: Ne Eng Sa Oe, ck 2157 Fae fac 


'Buddemeier Co., Baltimore agen- 
(cy, has been appointed advertising 
_manager of National Brewing Co., 
| Baltimore, brewer of National 


ocratic Digest, has joined Pendray | | Premium and National Bohemian 


beer. 


Mullins to Spend 


$500,000 on Fall 


Kitchen Promotion 


WarREN, O., Oct. 12—Mullins 
Mfg. Corp. will spend $500,000 on 
an advertising-promotion program 
for its Youngstown Steel Kitchens 
this fall. 

Support also will come from 
McCall’s and manufacturers of 
kitchen decorating materials. 

Emphasis by Mullins will be on 
six cabinet sink models and deco- 
ration plans designed by it, Mc- 
Call’s and the decoration suppliers 
—Congoleum-Nairn, Indian Head 
Mills, Kem-Glo and United Wall 
Coverings. 

Youngstown sinks will be pushed 
in color pages and spreads in Oc- 
tober and November issues of 
American Home, Better Homes 
& Gardens, Good Housekeeping, 
Home Modernizing, Household, 
Life, Living for Young Homemak- 
ers, McCall's, Progressive Farmer, 
Small Homes Guide and Woman's 
Home Companion. 


| @ The company will use tv for the 


|first time in its national cam- 
|paigns, with one-minute spots 
|scheduled for “Today” (NBC). 
| Seventy-one newspapers will get 
500-line, four-color roto ads and 
| 350-line b&w insertions. 

| Promotion packages (which Mul- 
lins says cost about $40 each) have 
,/been mailed to more than 4,000 
|dealers. The sales aids include 
| broadsides, ad mats, banners, post- 
lers and a 40-page book on home 
| decorating. 

Display cards and reprints of a 
McCall’s story illustrating the color 
systems are being sent to dealers 
by the cooperating suppliers. 

Brooke, Smith, French & Dor- 
rance, Detroit, is the agency for 
Mullins Mfg. 


Luxtrol Campaign to Break 

Trade and consumer advertis- 
ing for Luxtrol, a device permit- 
ting the home owner to control 
light intensities at the turn of a 
dial, will break later this month 
and in November, respectively, on 
behalf cf Superior Electric Co., 
Bristol, Conn. McCann-Erickson, 
New York, is the agency. 


General Beauty Names Agency 

General Beauty Products, New 
| York, has named Carl Reimers 
| Inc., New York, to handle adver- 
‘tising for Lilly Dache hair cos- 
|metics, Lucien Lelong and Marie 
Earle products, replacing Abbott 
Kimball Co., New York. 


Willis to Receive Award 

Paul S. Willis, president of the 
Grocery Manufacturers of Amer- 
ica, will receive the Industry 
Award to be presented during the 
31st annual Women’s Internation- 
al Exposition, to be held in New 
York Nov. 1-7. 
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Motorola 
“WIp’ 
DESK CLOCK RADIO 


Make it a Personalized gift. 
The name plate may be engraved simply 
with the name of the executive to whom 
it is given, and the date, 
or it may bear also the name 


of the individual or firm who presents it. 


; (Fed. Excise Tax Included) 


| Botfor Sec Motorola ‘vi. 


For your clients, associates and other 


A new mark of distinction ...a handsome appointment for the desk 
of a Very Important Person—the smart newly-introduced Motorola “*VIP”’ Desk 
Clock Radio. Here is a combination of an accurate, dependable clock 
...a powerful GOLDEN VOICE* radio ...a beautiful Parker “51”’ pen 


and pencil set... and a handy calendar. In gold and silver 


metallic finish plastic, it is as good looking as it is convenient. 
The perfect Christmas gift for all the 


important business executives on your list. 


*Registered Trade Mark 


SEND IN Motorola, inc., Dept. AA l 
4545 Augusta Bivd., Chicago, Ill. 
THIS “ spon oe 
wanpy | _ Gentlemen: (fill in either of the following) | 
FORM | © Here is my order for ( ) of Model 53D1 Radios. | 
| ©) Send me information on an order for ( ) of Model 
Now! 53D1 Radios and the name of my nearest dealer. | 
| NAME | 
, ADDRESS | 
city ZONE STATE : 
ee ee eee ke er nn aang ee oan 
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for CONSISTENT f. JYERS Warns Small Grocers 


That Copying Chains 
— Here's your M: rket— Usually Brings Woes 


NEWARK, N. J., Oct. 12—Inde- 


j |pendent food merchants are fight- 

1,500,000 Women Sub: _ibers ing a losing battle by trying to 

° e ° Ow copy chain store operations, a 

76 ‘fo Homemakers 66% 2me wars research man told grocers today. 
—a Consistent Market of Big yers — The most practical thing an 
, : independent grocer can do is to 
buying in the food market reg: arly... distinguish himself from the chains 


‘ : : ’ F in as many ways as possible, ad- 
buying in the appliances, house 2ld equipment iced Jacob H. Jaffe, head of his 


. , own marketing research organiza- 
and clothing markets repeatedly. tion and supervisor of food store 


courses at Rutgers University. 
| “The chain type of operation,” 
The WORKBAS3KET Mr. Jaffe told grocer students, 
A Modern Handcraft Publica! on “molds itself to a mass audience, 


seeking to pattern its ways to con- 
543 Westport Rd., Kansas City 1! Mo. form to the common denominator 


NEW YORK, 489 Fifth Avenue, Murray ‘till 2-2492 of shoppers. Recognizing this, the 
CHICAGO, 360 N. Michigan Avenue, Andover 3-6929 independent should adjust himself 
PASADENA, CALIF., 234 E. Colorado Street, Ryan 1-9155 efficiently to a specific customer 
DELAND, FLA., 202 Conrad Building, 1417-W group, to the habits of people in 


MY ABJECT 
APOLOGIES! 


My head is bloody and somewhat bowed. Over- 
come am I with shame and chagrin. My golf 
game is horrible and I suffer from loss of appe- 
tite . . . there are black spots before my bleary, 
glazed eyes. 


“ ‘ " & 
THIS IS WHY. With child-like faith, I asked our New York office to 
interview 25 top New York agency space buyers and ask them this easy to 
answer question: 

“Of these six southern cities, which ranks first in 
wholesale sales—Atlanta—Louisville— Memphis 
—Dallas—Heuston or New Orleans?” 


Only four answered correctly—just four out of 
25—and in my ignorance I thought everyone 
knew that Memphis is 


Ist IN THE SOUTH 10r IN THE NATION.* 


The shame of it! The boss—all six of them—look 
at me with scorn. Perhaps next month’s pay 
envelope is a dubious uncertainty. Please—re- 
member for my sake—Ist in the South, 10th in 
the Nation in merchant’s wholesale sales.* That's 
Memphis. 

And next month I have to tell you the Chicago 
story. Heaven help me! 


Despondently, 
/s/ Bill 
W. O. Sturdivant 
As of this date 
Manager, General Advertising Department 


*In merchants wholesale sales 


| S.M. —S. of B.P. 5/10/54 


Two Dailies and the South's Greatest Sunday Newspaper 
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Advertising Age, October 18, 1954 


|his own area particularly, to needs 
baeg exist in his region which are 
not adequately satisfied by the 


|general policy of the chain.” 


= He urged independent retailers 
to become “legal monopolists.”’ The 
method, he said, “is to provide ad- 
vantages shared by no other store, 
chain units, or others, within your 
area.” He cited personalized serv- 
ice, unusual merchandise, prepared 
foods, different hours of operation 
or superior quality as goals of in- 
dependent grocers. 

“Too often,” Mr. Jaffe said, “the 
independent operator merely tries 
to be as much like his giant com- 
petitor as possible, convinced that 
by doing so he is guaranteeing his 
own success. More likely, he may 
be inviting defeat.” 


Average Drug Sales 
Increased 1% in ‘53, 
‘Lilly Digest’ Reports 


INDIANAPOLIS, Oct. 12—Average 
drug store sales continued to in- 
crease in 1953, according to “The 
Lilly Digest,’ published annually 
by Eli Lilly & Co., pharmaceuticals 
manufacturer. 

The statistics are based on re- 
ports by 1,343 stores. This is the 
22nd year in which the Lilly report 
has appeared. 

The sales increase of 1% be- 
tween 1952 and 1953 was not as 
great as in the previous two years. 
The sales figures recorded are 
$97,090 in 1953, compared with 
$95,985 in 1952. 

Advertising during the same pe- 
riod of time was down slightly. 
Stores, which spent $1,006 in 1952, 
or 1.05% of the total expenses, 
spent $953 in 1953, or 0.98% of 
total expenses. These are average 
expenses for all stores reporting. 
Actual advertising expenditures in 
drug stores categorized according 
to sales and size of city located 
in ranged from as little as 0.4% 
of expenses to as high as 1.8%. 


® The ratio of costs of goods sold 
to gross margin remained the same 
in 1953 as in 1952, with costs being 
at 66.8% of sales and margin at 
33.2% for both years. 

There was a 0.5% increase in 
total expenses, due largely to a 
higher proprietor’s or manager’s 
salary. 

With gross margin remaining 
the same and with an increase in 
total expenses in 1953 over 1952, 
/a decline in net profit was recorded 
for the year: 5.4% of total income 
jin 1953 as compared with 5.9% 
in 1952. 
| Average profit per dollar in- 
_ vested in merchandise stock de- 
‘clined from 36¢ in 1952 to 31.5¢ 
‘in 1953. Most of this decline was 
‘due to a 6% ($968) increase in 
/merchandise stock inventory. This 
‘was the largest increase in mer- 
chandise stock inventory that has 
| been reported since 1947. 


‘McCormick Elects President 

A. G. (Bud) McCormick Jr. has 
been named president and general 
/manager of McCormick-Armstrong 
Co., Wichita agency (as well as 
printer and lithographer). Former- 
‘ly exec. v.p., he succeeds the late 
|Arthur M. Miller. E. W. (Pete) 
Armstrong, plant superintendent, 
‘has been elected to the board of 
‘directors. Other officers elected are 
Robert T. Aitchison, treasurer; 
Beulah Crosswait, secretary; W. J. 
Van Wormer, O. W. Buswell, Vir- 
/Den Mayo and Louis Dussair, v.p.s. 


‘CBS-TV Adds Four Stations 

Three Canadian _— stations— 
'CFPA-TV, Port Arthur, Ont., 
'CFRN-TV, Edmonton, Alta., and 
'CFQC-TV, Saskatoon, Sask.—have 
joined the television network of 
Columbia Broadcasting System. 
'KFDM-TV, Beaumont, Tex., also 
‘signed with the network as a 
| petmery affiliate. 
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If you know more about the scientific 
wonders of the world today than perhaps 
you ever dreamed of knowing, you probably 
have your newspaper to thank more than 
anything else. One of the great advances in 
journalism in our generation has been in 
reporting and explaining the miracles of the 
laboratory so everyone can understand. 


Pioneer and leader in this is Waldemar 
Kaempffert, science editor of The New York 
Times. “No one,” says an article about him, 
“has done more to bridge the gap between 
the abstract hypotheses of the laboratory 
and the mind of the common man.” 


Waldemar Kaempffert has been bridging 
this gap for more than 50 years. A native 
New Yorker, he got his bachelor’s degree in 
science from New York’s City College in 
1897. That same year he became assistant 
editor of The Scientific American. 


Studying law while writing science, he took 
his law degree at New York University in 
1904. But writing appealed more than law. 
In 1911 he became managing editor of The 
Scientific American, in 1915 editor of 
Popular Science Monthly. In 1928 he became 
the first director of Chicago’s Museum of 
Science and Industry. 


Since 1931, when he joined The New York 
Times as science editor, Waldemar 
Kaempffert’s “Science in Review” 
department has been as widely acclaimed 
as it is widely read. His reports on medical 
progress during 1953 won a special Albert 
Lasker citation for medical journalism. His 
“distinguished career in science writing” 
won from UNESCO the 1954 Kalinga Prize, 
one of the world’s highest scientific honors. 


In The New York Times readers enjoy the 
work of many specialists and experts like 
Waldemar Kaempffert. Operating as a team 
all over the world, they produce each day a 
newspaper that is vital and alive, interesting 
and informing, different from any other. 
They put more into The Times. Readers 

get more out of The Times. 


And when readers get more out of a 
medium, so do advertisers. May we tell you 
the whole story? 


The New fork Cimes 


“ALL THE NEWS THAT’S FIT TO PRINT’ 
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white space in Street & Smith’s ***three star edition 


Indivisible from the white space an advertiser buys in Street & Smith’s*** Three Star Edition is its concomitant grey matter. 


This grey matter is the collective brains of the editorial staffs of the three magazines — Mademoiselle, Charm and 
Living for Young Homemakers. 


Most people are willing to concede that the editor is the one who makes the magazine what it is. But to the advertiser, 


of equal importance though less recognized is the fact that each editor creates her own audience. 


Audience, in the final analysis, is what an advertiser pays for. To discover the nature of the magazine’s audience, look to the editor. 


Great audiences grow from well-proportioned editors. An editor can’t be one-sided without the audience going out of balance. 


Endowed with the common touch, one editor may draw an audience of mass dimensions. Gifted with artistic feeling, another 
editor may attract persons of imagination and taste. But when, in one individual, you find a high degree of creativeness 
combined with a feeling for people, you have the makings of a great editor. 


It’s this special blending of warmth and wisdom that distinguish the editors of the three magazines that together form the 


***Three Star Edition. It is from such qualities of the human mind and spirit that this total audience is built — substantial in size 
and selective in quality. ' 


“ 


Add grey matter to white space and you have the formula for a great advertising medium. 


STREET & SMITH’S*®** three star edition % MADEMOISELLE * CHARM %* LIVING FOR YOUNG HOMEMAKERS 


For a copy of a folder full of factual answers, write for a copy of “Questions Media Men Ask” 


to Bob Park, Advertising Director, Street & Smith Publications, Inc., 575 Madison Avenue, New York 22, N. Y. 
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FTC Takes Action 
on Coffee Exchange 
Shipping Restrictions 


WASHINGTON, Oct. 12—The Fed- 
eral Trade Commission set out to- 
day to stop the New York Coffee 
& Sugar Exchange from using its | 
so-called “S’ contract, confining 
coffee futures trading to Brazilian 
coffee shipped from four Brazilian 
ports. 

The commission said the agree- 
ment to use the “S” contract limits 
coffee futures trading to less than 
10% of the coffee imported to the 
U. S. FTC maintains that the 
agreement was an important factor | 
in promoting sharp increases in 
coffee prices last year. 


® FTC’s complaint says the ex- 
change, its members and the New 
York Coffee & Sugar Clearing 
Assn. engaged in a common 
course of action limiting futures 
trading to Brazilian coffee shipped | 
from Santos and three other Bra- | 
zilian ports. | 

FTC said until 1953 the contract | 
authorized only Santos coffee, but | 
was subsequently broadened to) 
cover coffee from three other ports. 

t the same time, FTC said, it 
vas agreed that coffee shipped | 
from other ports would be deliver- 
able only at fixed penalties under 
the value of Santos coffee. 

FTC said the arrangement un- | 
duly restricted futures trading: 
prevented prices from reflecting 
the seasoned judgment of traders | 
on both sides of the market, and | 
enabled prices of futures to be| 
subject to false starts, erratic | 
movements, and trading patterns | 
inconsistent with supply and de- | 
mand. : 


KMO-TV Becomes KTVW-TV 

KMO-TV, Seattle, which began | 
telecasting in August, has changed 
its call letters to KTVW-TV and is 
now telecasting on a seven-day-a- | 
week basis. H. G. (Jock) Fern- | 
head, formerly with KYA, San) 
Francisco, has _ been appointed | 
manager of the station. 


Sell Your Product Thru | 


DIRECT SELLING 
MAIL ORDER 


ADS 


We Show You How 


Need sales? Market your merchan- 
dise nationally, regionally. Secure 
orders, inquiries, leads, coupons 
through publication advertising. 
Your ads carefully planned, pre- 
pared and placed in all news- 
papers, magazines, trade papers 
at publishers’ rates. Experience 
counts. Let us help you solve your 
advertising problems with power- 
ful, action-compelling ad copy, 
proven advertising techniques and 
thorough, individualized service. 
Complete counsel. Many successes. 
Fully recognized. Member A.A.A.A. 
Accounts with growth potentialities 
invited. 


Direct Selling Mail Order 
Ad Specialists—32nd Year 


MARTIN 


ADVERTISING 
AGENCY 


15 East 40th St., Dept. 11, 
New York . . . LE 2-475] 


Established 1923 


\"All About Baby,’ WBKB 
Baby, Goes on DuMont Too 
In a novel cross-network oper- 
ation, “All About Baby,” noon- 
time pediatrics program, went on 
an eastern and midwestern Du- 
Mont tv hookup beginning Friday, 
Oct. 15. Ten stations are on the 
lineup, including DuMont flag- 


ship WABD-TV, New York. Orig- | 


inating the show, however, is 
ABC station WBKB, Chicago, 
which has been carrying it daily 
for 2% years, with Swift & Co. 


|the sponsor. 
Babies (McC. 
|also sponsor 
sion. A DuMor 
outside of Chi 
the network-i 


-Erickson) will 

network ver- 
lide will be used 
o to take care of 
itification prob- 


lem. 
Ekco Ad, PR_ its Move 

The advertis and new public 
relations dep: ments of Ekco 
Products Co. ve begun opera- | 
tions in new juarters at 1900 
River Rd., Ri\ Grove, Ill. The 


manufacturer’s 
Chicago. 


headquarters 


TV Set Production Up in 
August; Radio Output Down 


Radio - Electronics - ielevision | 


Manufacturers Assn., Washington, 


/has reported that 633,387 tv sets New York, has been named by 


| were produced in August, the 
highest production figure of the 
year. In August, 1953, 603,760 sets 
were made. TV production in the 


‘first eight months of 1954 totaled 


Advertising Age, October 18, 1954 


ift’s Meats for;move was from the housewares | 3,785,519, against 4,754,285 in the 
in| 


same period last year. In August, 
93,404 u.h.f.-equipped sets were 
built, bringing the u.h.f. eight- 
month total to 787,698. 


Halloran Promoting ‘The Vise’ 
Ursula Halloran & Associates, 


Dancer-Fitzgerald-Sample to han- 
dle publicity and promotion for 
“The Vise,”’ now sponsored Friday 
nights on ABC-TV by Sterling 
Drug. 


ow! Especially Programmed for FY! 


READY FOR YOUR LOCAL MARKET... the star-studded audience 


participation show that takes cities by storm...jets product sales! 


TIME FOR 


stars of stage, screen and records! 
Outstanding personalities ... all starring in 
special TV arrangements of popular songs. 


TUNE-O has 4. 8-8 
Audience Participation! 


and prizes galore! Every viewer—at home or in the 
studio—can participate in the show and qualify for a prize. 
Imagine all the excitement created by viewers regularly 


winning nationally advertised washers, refrigerators 
and other big prizes! It’s the show that can take over a town! 


Great Entertainment! - TuNE-o hes 


A continuous procession of big-name 


A terrific Merchandising 


Package! 


FREE TUNE-O Cards for contestants are distributed 
through dealers of sponsors! Every person 
who plays “TUNE-O” sees the advertiser’s message 
on the “TUNE-O” card. The cards come with 
the complete merchandising package . . . everything 
you need to create brand awareness and store traffic! 
Arrangements have even been made for your 
purchase of prizes at a small fraction of their 
nationally advertised price. 
“TUNE-O” is the merchandising 
buy of any TV buyer’s life! 
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Trend Appoints LaMaster 

Ben LaMaster, formerly mid- 
western advertising representative, 9 
has been named advertising rep- 
resentative in New York for Trend | 
Inc., which publishes Motor Trend, 
Hot Rod and Car Craft. | 


Paper, Pulp Totaled 
% of U.S. Imports 
in ‘53, Says Tinker | 


New York, Oct. 12—U. S. im-| 
| ports of pulpwood, wood pulp and | 
Gaunitlett Joins Agency paper in 1953 totaled $935,000,000, | 

Vic Gauntlett, formerly adver- —9% of the value of all imports. | 
tising director of the Evergreen In addition, substantial quanti- 
Theaters, Seattle, has joined ties of chemicals, casein and other | 
Advertising Counselors, Seattle materials, as well as equipment, | 
agency. ‘are imported by the paper indus- | 


try, E. W. Tinker, executive secre- 
tary of American Paper & Pulp 


_Assn., said yesterday. He empha-| 
industry’s | 
importance as a supplier of U. S. 


sized that the paper 


dollars abroad 
known. 
“Canada, for example,” he said, 
“is our largest supplier of pulp- 
wood, wood pulp and newsprint. 


is not generally 


Our imports from that country last, 


year amounted to over $775,000,- 
000, equal to about 31% of the 


value of all our imports from that) 


| $42,715,000 worth of Swedish wood 


country. In turn, these purchases | $42,400,000, of which wood pulp 
helped underwrite 25% of Can-|and paper amounted to $36,100,000. 
ada’s purchases from us. The American paper industry’s 
/purchases from Finland provided 
= “Another example is Sweden,” | that country with enough dollars 
he said. “We imported last year|for Finland to buy $22,200,000 
worth of goods from us, and still 
leave a sizable balance of dollars 
remaining for purchases by Fin- 
land in other world markets.” 


Ralston Buys ABC-TV Quiz 
Ralston Purina Co., St. Louis, 

has assumed sponsorship of “The 

Name’s the Same” (ABC-TV). 


pulp and paper, equal to 42% of 
our total imports from that coun- 
try. ral | 

“Finland is perhaps the most re- 
vealing example,” Mr. Tinker said. 
“Total value of all our imports 
from Finland in ’53 amounted to 


'S LEADING DISTRIBUTOR OF QUALITY TV FILMS 


Everybody 
loves Tune-0, 


the Musical Bingo game! 


Created by: Richard H. Ullman, Inc. 


‘COLONEL MARCH OF SCOTLAND YARD + MY HE 
_ TOWN AND COUNTRY TIME + SECRET FILE : 


“TIME FOR TUNE-O" 
is @ Sales-Tested Winner! 


One of radio’s most successful shows 
on over 500 stations—now especially 
programmed for TV and ready to be 
custom fitted to your own local re- 
quirements ... 2 hour or full hour— 
from once to 5 times a week! 


Executive Producer: Elliot Alexander 


+ TERRY AND THE PIRATES 


Guild, Bascom & Bonfigli is the 
agency. Van Camp Sea Food Co. 
and C. A. Swanson & Sons former- 
ly presented this panel show. Den- 
nis James has replaced Robert Q. 
Lewis as moderator. 


Gray Names Livingston S. M. 
Richard Livingston has been 
‘named sales manager of Dorothy 
Gray Ltd., New York. He former- 
_ly was assistant to James Booheck- 
er, sales manager, who has been 
| appointed general manager, a new 
post. 


CHRISTMAS 


¢OR PROMOTIONS 
a. 


a  Cittay 
S| ay es 
Re 4 Vas peso 
No, 7 
PRUD 


RUDOLPH 


THE RED-NOSED 
REINDEER 


© Rim 


SANTA 
CLAUS 


FROSTY 
SNOW.MAN 


© HILL & RANGE 


No. 613 SC 


No. 418 FS 


Santa Claus, 

Rudolph the Red-Nosed 
Reindeer and Frosty the Snow- 
man balloons have great popular 
appeal with millions of young- 
sters. These quality Oak balloons 
in several shapes and sizes are 
truly outstanding for winter pro- 
motions. Order as soon as possible 
for Christmas use. Write for de- 
tails and prices. 


STAR AND THE STORY 
World's Largest 


Manufacturer of — > — 
Toy Balloons. SS 
‘The OAK RUBBER Co 


Ravenna Ouio. 


ES oa agra Matra AY, dl HIE tas eh Cask rea igh cae sa rae ees tua. Oa: < bea aa eb eel as BERS Le era ok per oe eee erence: we ge ne SY Zann 8h bah SON apse AE gets “i Sta geen eke y's 
ie os : & 
2 a 
a 
— 31 4 
a ~ 
| @ 
‘ee aa 
Be ee “7 
ie — OE Ro sere — | 
-§ ? | ; 
Beis / mis, 
woh 
net | e = 
E $ } : : : . ge ; 
ges ; jae al att re ON teat Ten ee ee | ee ei ee 
pe ee Sh eee a ry % pC Amey to.” | ‘i. Mats Sv a Mors feny. 
a : i e ‘ x bi! e = om sa Se = aii 
4 . re | : BALLOONS — | 
. | Ses Ree dg OM ast oF 
toe 3 als < On ?.. ies 
2 oe cos a ’ ’ ‘ cage: 
en oO ao | e 
a > ee [76] (| 
: ¢ i re" De 
t A ai Fr sto. ay ie a 
Fis 
j = 
~— 
| z= it : 
=~ J a mi. 
| = Ag SONGS, INC. pee 
ee _ | ws No. 7 . 
ata Av — /~ \ 
~ he = ® « 
j li ~. PO ¢ veer es _ 
: | } d “Gi ~ . ™  « a 4 
Fe yr + 4Z aA S \ : o Se i, 
i ’ : a ps! ae 
WA ZZAAH”G we aa 
aa ‘" / 4 No. 613 FS ae 
ie ow} f on ie aA / &; , 
§ = CN hy information WRITE! WIRE! PHONE! >, aes i, 
ae —— As For full information Pap 2): — aes 
) Cc ~~ we ae | iad i 
| 7, ep : ,INC. 
| ew \ ~~ -25 WEST 45th ST., NEW YORK 36, N.Y. + PL 7-0100 : 
. | x : ‘ *3 F A r te ns ‘ r noe . 7 ee aes a 7 ¢ Ze r wa * , r . £ | ai | 
: «4 ©} G4. 4) AMERICE | 
A Pi. >= 
CARR] TS 
i ya oS 
| ' ~ d 
- | ; 
| | | | 


32 


NORTH CAROLINA 


New Bern is the buying center of 
Craven County’s— 


Pearson Morgan Becomes 
McCarty Co. of Washington 
Pearson Morgan & Pascoe, Se- 
attle agency affiliated since 1946 
with the McCarty Co., has been 
reorganized as McCarty Co. of 


Department (tore Sales... 


Week's £ iles Are 2% Behind 1953 


WASHINGTON, 


ict. 14—Depart- 


Boston District 


ee eee +72 —«% 
$61,792,000 a a part of McCarty’s| ment store sale 1 the U. S. dur- —— Areas 
effective buying income. national organization. ing the week « ‘ed Oct. 9 were + aa Sian ndtadanrehldisticeseesoees +10 es 3 
The Sun-Journal, New Bern’s onl The four partners of Pearson) 2% behind the c -esponding week aathen = -~-allamaa ers + : 
newspaper will cooperate in build-| Morgan will remain with the com-| of 1953, accord. © to the Federal Cambridge ooo... +6 +5 
ing sales for you. pany—Harry S. Pearson as general! Reserve Board. Lowell-Lawrence _............ —6 —37 
REQUEST MORE FACTS—ADVERTISE IN NEW BERN | Manager, Wilfred Pascoe, associate} [Unfavorable - -ather conditions + = ‘3 P 
Nationally Represented by manager, Sally Pearson, treasurer,/and a delay i: seasonal promo-| providence st 5 2 
; iT and Jack Starling, secretary. Clark | tions were give: .s reasons for the| New York District ............ +1 8 
WARD-GRIFF : H go. P. Willey, formerly with Terry Art sales decline. T -oughout the na- Metropolitan Areas 
ee Service, Seattle, has been named tion, sales varici from a 9% loss BI sa cesitissessycsisesessassensvsiie r—-3 —ll 
in all principal advertising centers t director . ’ B ™ New York-N.E. New 
art dl ° in both the Da. is and Richmond eee +3 =—8 
districts to a 3% zain in the Minn- Newark 0 —10 
eapolis district. Pt — + . =@ 
Sales from Ji 1. 1 through Oct. -eennensind ins. ae 33 
FINE FI CE SP ACE 9 are still 2% tchind the corres-| philadelphia District ........ r+ 2 =—5 
nding period o/ 1953. City 
RENTALS - tad % Change from ’53 IIR ecinsicnsspiseceionss s+ 2 —4 
Week Ended Cleveland District ................ r+! —10 
REAL ESTATE LEASING | Federal Sept. Oct.| Metropolitan Are 
JULIEN J. STUDLEY sas. sth ave., N.v.c. PL. 5-0774 | pistrict, Aree, and City a. tt +1 —10 
| UNITED STATES ................. + 3 —2 OTEING sanceccsetsniccoresciincsces —1 —5 
) 
1 th nd 
r. Oversight Misses the houndup 
inl Top Catth ducing Area 
in lexas’ lop Cattle -Producing ™ 
He Overlooked The Houston Post ! 
He overlooked The Houston Post in reaching an area where more cattle are raised than in 
any other comparable area in Texas—the cattle state! And in this booming cattle area The 
Houston Post is king . . . in circulation gains . .. in pulling power . . . and in editorial excel- 
lence . . . capturing a total of 5 AP Editorial Awards in 1953. Extend your brand in this rich 
market. Put the dynamic new Houston Post to work for you now .. . write, wire or phone 
your nearest Moloney, Regan and Schmitt office today. 
Starch studies made regularly. Details available on request. 
ha 
The Houston Market Today is Sold on... Sold By 
W. P. Hobby, Publisher 
mw x’ eed 
s ° vertisin 
Now Up To 188,857 Daily—206,567 Sunday* “2.322 
*ABC Publisher's Statement, 
...and still growing! March 31, 1954 
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Department Store 


Sales Barometer 
Change From 1953 


— ell 


Oct. 9, 1954 
Week Ended 


Jan. 1 to 
Oct. 9, 1954 
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Columbus 

Toledo intiec eames 

BE aha yo sccisconst sissaddeacdaiceinisend 0 
City 

Pittsburgh .......... seas * 
Richmond District ................ 
Metropolitan Areas 

MIIUD, asnssesiessecesscencssniec 

Downtown Washington r— 6 

Baltimore , 

Richmond ............ te 
Atlanta District .................... 
Metropolitan Areas 

Birmingham 

Jacksonville 

MN eed th Rises ash cts aavcicoess 

CS ; 

SI, Gas etclctes dssccntveictinns 

New Orleans .............. 

Nashville 
City 

I as discasstashiavescssnks +21 . 
Chicago District .......... 
Metropolitan Areas 

Chicago 
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vVicnwuut 
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Indianapolis ......... - 
ee — 
Milwaukee ..................... 
St. Louis District ........ 
Metropolitan Areas 
Little Rock . 
Louisville _...... - 
a ee 
PIII letntihcattipiisceinane 
Minneapolis District ....... 
Metropolitan Areas 
Minneapolis-St. Paul .... bd bd 
Minneapolis City 
St. Paul City 
Cities 
Duluth-Superior .......... 
Kansas City District 
Metropolitan Areas 
| Denver ; 
| Topeka 
| Wichita 
St. Joseph 
Albuquerque 
Oklahoma City 
Tulsa 
City 
Kansas City 3 6 
Dallas District 
Metropolitan Areas 
Dallas .... 
El Paso 
Fort Worth .. 
Houston ; 
San Francisco District 
Metropolitan Areas 
Los Angeles 
Downtown Los Angeles 
} Westside Los Angeles 
| San Diego ; ; 
| San Francisco-Oakland 
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*—Data not available 


\Stewart-Warner Boosts 
Prices of Fall TV Line 
| Stewart-Warner Electric, the ra- 
‘dio, television and electronic proc- 
jucts division of Stewart-Warner 
Corp., Chicago, has announced to 
distributors that prices on some 
models of its fall line of tv sets 
will be increased, effective Oct. 18. 
The increase was attributed to ris- 
ing costs of manufacture. Amount 
of increase and number of sets 
involved will be determined by 
ifurther cost studies, according to 
Edward L. Taylor, general sales 
manager of the division. 
Stewart-Warner thus joined four 
other tv set makers—Philco Corp., 
Sylvania Electric Products Inc., 
Allen B. DuMont Laboratories and 
/Emerson Radio & Phonograph— 
which have announced price in- 
|ereases (AA, Oct. 11). 


| 

Anderson & Cairns Adds One 
Graydon Smith Products Co., 

West Concord, Mass., has named 

Anderson & Cairns, New York, to 

‘handle advertising for a new line 

‘of electronic devices. 
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big sales dollars... 


oe 


BILLION DOLLAR SPOKANE MARKET 


It’s one of the three . 
a if ee 2 : Must Mar kets in the 
: Pacific Northwest 


Yes, advertising dollars return BIG SALES DOLLARS when you 
really sell the billion dollar Spokane Market! And for good reason. With 
more people than live in any U. S. city, except the five largest . . . with 
net spendable income over a billion and a half . . . and with retail spending 
well over a billion—it’s one of the nation’s top consumer markets, a best 
seller . . . and definitely a must for a full Pacific Northwest sales quota. 


For the billion dollar Spokane Market is the vital heart of the Pacific 
ne Northwest. An area as large as New England, but virtually isolated by 
giant mountain ranges on all four sides . . . 300 miles or more away from 
coast cities. A distinctly separate and unified trade area . . . too distant 
and traditionally independent to be affected by outside sales efforts. 
Small wonder Spokane is considered America’s No. 1 Test Market. 

Your advertising dollars can really go to work for you in this important 
sales-producing region. Economically, too. As one space buy sells 
throughout. Two great newspapers—The Spokesman-Review and the 
Spokane Daily Chronicle—accepted as home-town dailies in over 500 
Inland Empire cities and towns, deliver the coverage (89% of it to the 
door step!) and pack the consumer influence it takes to move masses— 
buyers and merchandise. 

Don’t miss out on the Spokane Market's big pay-off—More Sales 
Dollars per advertising dollar! Sell the billion dollar Spokane Market 
i with the two great newspapers residents have read and bought from since 
" pioneer days... . 
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THE SPOKANE MARKET 
REALLY MAKES 
A DIFFERENCE 


Combined Daily Circulation Over 160,000—81.84 % UN-Duplicated 


nue ens sl Dau 
OK ESMAN-S SY iE YW 


- hes 
a 


MAME, WASHINGTON 


Advertising Representatives: Cresmer & Woodward, Inc., New York, Chicago, 
Detroit, Los Angeles, San Francisco, Atlanta. Color Representatives, SUNDAY 
SPOKESMAN-REVIEW. Comic Sections: Metropolitan Group. 
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Now Do-It-Yourself 
Is Spreading to the 
Field of Couponing 


OAKLAND, CAL., Oct. 12—While 
the “battle of the coupons” rages 
hot and heavy between retail groc- 
ers and suppliers on the question 
of redemption and handling cost, 
Small & Gautreaux, an agency 
here, offers a new approach. 

The agency’s plan “retains the 
merits of couponing but eliminates 
its biggest single headache—re- 
demption and handling.” Small & 
Gautreaux has copyrighted “The 
Trade Marks Plan,” which em- 
ploys no coupons. 

The plan covers a selected mar- 
ket area with a saturation mailing 


fe You GET 50° IW CAS. 
<i” @m These Fine, Famous -for- Quality Products! 


HERE 1S ALL YOU DO! 


pramad rin 


listing five well-advertised groc- 
ery products. The housewife, in 
the course of her weekly shopping 
tour, buys all five products in- 
cluded in the plan. She cuts off 
the portions of the labels indicated 
in the mailer, pastes them to it, 
and drops the piece (self-ad- 
dressed and postage paid) into the 
nearest mailbox. 


® In a few days, back comes a 
shiny 50¢ coin (a 10¢ saving on 
each product), with a thank you 
note from each of the five adver- 
tisers. 

The grocer benefits by the in- 
creased floor traffic normally 
stimulated by couponing, Small & 
Gautreaux asserts, without having 
to contend with the time-consum- 
ing redemption commonly associ- 
ated with coupon promotions. 

The Trade Marks Plan campaign 


If you are concerned with ad- 
vertising, marketing, and sales 
you will want this dramatic 
presentation of the facts about 
the readers of Dun’s Review 
and Modern Industry. Write 
or call today. You will find this 
booklet valuable. 


DUNS REVIEW 


od Modern Industry 


99 Church St., New York 8 N.Y. 


will use extensive point of sale 
as well as newspaper advertising— 
all timed to break with the mail- 
ing. 

Small & Gautreaux’ initial test 
area was Fresno, Calif. 


Linnington to Purity Mills 

A. W. Linnington has been ap- 
pointed general merchandising 
manager of Purity Flour Mills 
Ltd., Toronto. He formerly was an 
account executive with F. H. Hay- 


hurst Co., han: 
oats, cake mixe: 
Pioneer feeds. 
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‘Chatelaine’ Issues New Card 

Chatelaine, Toronto, has issued 
a new rate card, effective with the 
January, 1955, issue, which re- 
duces rates of spreads and includes 
additional sizes as standard space 
units. No other rate changes have 
been made. 


Di Machine Names Agency 

Di Machine Corp., Chicago build- 
er of Diebel presses, has appointed 
Cruttenden & Eger Associates, Chi- 
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cago, to handle its advertising, ef- 
fective Jan. 1. Magazines, direct 
mail and special promotions will 
be used. 


Dry Batteries Names Langlois 

General Dry Batteries  Inc., 
Cleveland, has appointed J. J. 
Langlois general sales manager. 
Mr. Langlois formerly was na- 
tional sales manager of the visible 
records division of Remington 
Rand, New York. 
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Advertising Age, October 18, 1954 


‘Tourist Court’ Boosts Rates 
Tourist Court Journal, Temple, 
Tex., has raised its rates, effective 
with the November, 1954, issue, 
based on an increase from $293.25 
to $410 for a b&w page, one time. 


Freund Named Sales Manager 

William J. Freund has been ap- 
pointed sales manager of the new 
Electri-Car division of Victor Add- 
ing Machine Co., Chicago. He for- 
merly was director of advertising 
of Nesco Inc., Milwaukee. 
Rooney to Ruthrauff & Ryan | 

Edwin R. Rooney Jr., formerly S&S Machinery to Pace 
with Doremus & Co., has joined| S&S Machinery Co., New York, 
the radio-tv department of Ruth- has appointed Pace Advertising 
rauff & Ryan, New York, as a pro-| Agency, New York, to handle its 
duction supervisor. ‘advertising. 


Frigidaire Ad Drive 


to Push New Line of 
Dryers and Washers 


Dayton, Oct. 12—Frigidaire has 
\started its “most highly concen- 
trated” advertising campaign to 
‘push a new line of automatic elec- 
tric home laundry equipment. 

F. H. Peters, appliance adver- 
tising manager of the General 
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|Motors division, said Life and The four-page tabloid carrying the 
Saturday Evening Post will carry | Frigidaire message, and they will 
four-color spreads, Parade and use movie trailers, ad mats, tv and 
This Week Magazine will run|radio spots and other selling aids. 
four-color pages and newspapers | The new line includes an elec- 
in 12 key cities will get an aver- (tric dryer with a suggested retail 
_age of 1,400 lines each. In addi-| price of $179.95 and an automatic 
tion, the new line will be plugged| washer at $229.95. New washers 
by Arthur Godfrey via morning and dryers.will also be introduced. 
and evening radio and tv shows. Foote, Cone & Belding, Chicago, 
The national campaign will ap-|is handling. 

pear between Oct. 10 and 17. 


_ Local dealers will distribute a| Screen Gems Reassigns 


Several Staff Members 


| Bud Donnelly, formerly head of 
the sales service department of 
Screen Gems, New York, tv pro- 
ducer-distributor, has been shifted 
to Chicago where he will join the 
company’s sales department. Arth- 
ur Topol, Mr. Donnelly’s assistant, 
succeeds him as sales service man- 
ager. 

Alan Press, a film cutter, has 
been appointed head of the traffic 
department to handle programs for 
syndication, and Conrad Wald- 
stein, who came to Screen Gems 
from the army, was named assist- 
ant to the business manager. 


WSAU-Ty 


WAUSAU, WISCONSIN 


ABC - DuMont 


CHANNEL 7 
89,800 watts 


1,921 ft. above sea level 
540,000 population 


$662,899,000 
spendable income 
152,000 homes 


Represented by 
MEEKER, TV. 
New York, Chi., Los Angeles, San Fran. 


Stockholders Include 

RADIO STATIONS: 

WSAU - WFHR - WATK 
NEWSPAPERS: 

Wausau Daily Record-Herald 

Marshfield News Herald 

Wis. Rapids Daily Tribune 

Merrill Daily Herald 

Rhinelander Daily News 

Antigo Daily Journal 
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e A&P magazine 


OWNED AND OPERATED BY _ 
WISCONSIN VALLEY TELEVISION CORP. 
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Letter from Europe... 


Spanish Agency with 1,000 Clients 


May Be Dying with 5% on $2 Accounts «s«*, 


Lawrence Bernard 


BARCELONA, Oct. 12—Publicidad 
Ruescas, the only advertising 
agency in Spain using American | 
methods, according to owner Fran- | 
cisco Garcia-Ruescas, has landed | 
the Colgate-Palmolive account for 
the entire country. Mr. Ruescas be- 
lieves the account may well be the 
largest advertising plum in the 
country. Colgate is now complet- 
ing its new factory in Spain, and 
by January the Madrid agency will 
start rolling with a six month in- 
troductory budget for all Colgate 
products of about 3,000,000 pesetas 
($75,000). 

Selling Colgate products, like 
most other American’ imports, 
won't be too difficult a job in 
Spain. On the black market in 
Madrid, Colgate toothpaste brings | 
from 19 to 23 pesetas (a peseta 
equals 24%¢). When the local plant 
starts operating, the price will al- 
most certainly drop to at least half 

f the black market quotation. 


By 


® Revion Products, by way of 
further illustration, has not yet 
been licensed to import its line in- 
to Spain, but bold black mar- 
keteers operating out of Tangiers 
are currently advertising the nail 
polish in the newspapers. The gov- 
ernment, while it takes a dim view 
of such shenanigans, seems to be 
looking the other way. Getting an 
import license is usually the most 
difficult hurdle for an American 
advertiser trying to sell his prod- 
uct in Spain. 

It’s a good thing, too, that there 
isn’t much of a marketing problem 
once the product makes its appear- 
ance. As might be expected, the 
state of the advertising agency 
business in this easy-going country 
is a far cry from what U. S. ad- 
vertisers are accustomed to. Gar- 
cia-Ruescas—who ought to know 
since he is also president of the 
Madrid Advertising Assn. and sec- 
retary general of the Instituto de 
Publicidad de Espana, Spain’s 
equivalent of the Four A’s— 
says that of the 200 or so agencies 
in Spain (including about 60 in 


Madrid), only about ten have an 
efficient operation. 


Sunbonded 
DAY-GLO 


Stays Brighter 


Longer! 


@ New Sunbonded 

DAY-GLO retains its 
eye-appeal at least 
twice as long as Regu- 
lar DAY-GLO. Specify 
Sunbonded DAY-GLO 


for your summer 


24-sheet postings. 


SWITZER BROS., INC. 
FIRST NAME IN EZUORESCENT COLORS 

.* Cleveland 3,QOhio 
IN CANADA: STANDARD SALES COMPANY 
4097 Madison Avenve, Montreal 28, Quebec 


4732 St. Clair 


BS oT er ee 


Agency men here, it frequently 


appears, concentrate primarily on 
how much discount they can get 


from media—sometimes it will run | 


to 30% —and how much of that 
discount they can keep from the 


client. Often enough, the agency | 


ends up operating on a 5% com- 
mission. In some situations, an 
agency will handle as many as 1,- 
000-1,500 or more accounts, some 
of whom bill as little as 100 pesetas 
monthly, in order to stay in busi- 
ness. 

Publicidad Ruescas was organ- 
ized in January, 1949, along U. S. 
lines. With 37 employes in Madrid 
and 12 more in three branch of- 
fices, it is not the largest agency in 


| Ruescas believ: 


| 


it the largest in 


‘last year, mak 


jthat category (Spain’s largest 
lagency handle about 1,000 ac- 
counts and is approximately 


20,000,000 pes: as annually). 
But Ruescas | indles more Amer- 
in any other agen- 
he big ones are: 
Co., Champion 
General Motors 
itels Corp., Scholl 
ican Tobacco Co., 
important, Senor 
;s his annual profit 
and loss statement is the best in 
the business. 


cy. (Some of 
Douglas Aircr .‘t 
Spark Plug ¢ 
Corp., Hilton |! 
Mfg. Co., Am« 
etc.) And, mo 


® Unlike its Spanish competitors, 
Publicidad Ruescas will not han-| 
dle competitive accounts. It will | 
not make tie-in deals—usually ex- 
clusive—as the funnel through 
which all advertising must go in 
order to get into a specific medi- 
um. Agencies work such deals, for 


loid bill of fare. 

Like most agencies, however, 
Ruescas puts its name in agate 
| type some place in the body of 
most of its ads—an invitation to 
advertisers who are not clients to 
drop by and say hello. 

Government censorship periodi- 
cally stymies Spanish advertisers. 
No bathing suit advertising is per- 
mitted, and women’s legs may not 
be displayed. Only ine vaguest re- 


ment, perhaps wisely, checks on all 
pharmaceutical claims. Agencies 
and advertisers alike are loath to 
cross swords with the Franco re- 
gime: democratic processes can be 
dispensed with summarily. 
Bo * oo 

Jottings: March of Time’s 
ex-director, Dwight Godwin, and 
Broadway composer Jess Meeker 
have just finished several months 


example, in theater advertising. 
The Spanish, who are great movie- | 


Spain. Nor did its 27 accounts, | goers, sometimes find strangely as- | 
which billed 12-13,000,000 pesetas sorted advertisers with their cellu-|as a vacation land. Produced by 


of hard work on a color television 
film commissioned by the govern- 
ment of Portugal on that country 


semblance to U. S.-style cheese- | 
cake is permissable. The govern-_| 
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| Television Snapshots International, 
|New York, the film will be sound- 
‘tracked in Portuguese, French and 
English. Partner Babette Doniger 
has returned to New York to help 
line up sponsors for the short in 
the U. S., while Godwin and Meek- 
er hope to get to Malaya by the 
first of the year and land an as- 
signment from a rubber company. 
They don’t expect to return state- 
side for two to three years. 
Embarrassed publicity people 
in Lisbon are still trying to forget 
the fiasco that took place recently 
when a self-styled American gas- 
tronomical authority announced 
| that he was coming over to award 
Portugal the “Golden P” for port 
and the “Golden S” for sardines. 
Smelling the publicity possibilities, 
the PR men barraged the newspa- 
pers and set up what almost 
amounted to a state dinner at 
which the awards were to be made. 
The “gourmet” staggered into 
,town and loudly castigated the 
| Sovernment and its people while 
imbibing whatever was available 


PUCK. The Comic Weekly 
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(THe SUNDAY comic 
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DALLAS COUNTY AREA 
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PUCK |S THE BUY FOR ADVERTISERS. 
ADULTS AND TEEN-AGERS BOTH 
READ THE ADS WITH ENTHUSIASM / 
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(EVERY SUNDAY THEY GO 
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at the bar. After several days, he|more peluquerias (barber shops) 


was finally and firmly escorted to|for both men and women than al-| 


the Spanish border, still wonder-| most any other metropolitan city 
ing when the awards dinner would its size. 
take place. When the past has been | 


forgotten, the “Golden P” 


currently in question) 


ment. 


A. Gama Reis, an amiable, ro-| 
tund gentleman who runs Casa das 
the Cork 
Things), and is known in Lisbon 
as Mr. Cork, is an advertiser who 
knows how to use his product. His 
calling cards are printed on cork 
paper. Mallafre, a men’s tailor, is | 
a toiler who knows no rest. His ad- 
vertising in the Barcelona Tourist 
News reads: “...Even after hours 
or on Sundays, you can go one 
flight above his office to where he 


Corticas (House of 


lives for service.” 


U. S. hair preparation and other | 
cosmetics manufacturers are maise- | 
ing a bet if they don’t pay atten-| 


will be pervisor 
quietly turned over to the govern-|Durstine & Osborn, 


and BBDO Names Allen V. P. 


“Golden S” (whose karat value is | 


Christy Allen, an account su- 
with Batten, Barton, 
has been 
‘elected a v.p. of the agency. He 
will be assigned to BBDO’s San 
Francisco office, to assume charge 
of the Cling Peach account. 


Seibel Heads Newmark PR 
Michael Newmark Agency, New 
York, has appointed Chris Seibel 


merly a publicity and promotion 
counsel to housing projects in the 
West, he also has been associated 
with Hearst Corp. 


‘Boeddener Joins ‘U. S. News’ 


director of public relations. For-| 


William E. Boeddener, who has . shicl 
been with Harper-Atlantic Sales “S Super Speedster scraper, which |yor~, has joined Givaudan Ad- 
Inc. for the past five years, has “so features a hammer head in vertising, New York, as account 


— 


| DOUBLE PURPOSE—Hyde Co., South- 


| bridge, Mass. displays the “world’s | 
largest paint scraper” to publicize | 


‘Kansas City Star’ Trial 
May Be Held in January 
Federal 


1955, on the government’s anti- 
trust suit against Kansas City Star 


|Co., its president, Roy A. Roberts, 


‘and advertising director, Emil A. 
| Sees. 

Judge Duncan also issued two 
‘orders last month to make avail- 
/able to the newspaper for prepara- 
tion of its defense all records, pa- 
pers and documents obtained by 
the government—both those now 


|held by government attorneys and 


those belonging to third persons 
and returned to them. 


Ogden Joins Givaudan 


representative for Antiques, New 


tion to Barcelona as an export|joined the New York sales staff the handle, to enable self-doers to\executive in charge of all new 
market. The city seems to have'of U. S. News & World Report. 


drive in nails while scraping. 


business. 
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(PEOPLE SURE SPEND DOUGH | 


THE PRIME MARKET 
IN NORTHERN 
TEXAS. 


BLONDIE, IT’S 


(IT'S GOT OVER 38% OF TEXAS’ 
NET BUYING 
ACCOUNTS FOR NEARLY 40% 
[= ALL TEXAS RETAIL SALES! 


INCOME AND 


a8 INPUCK GET 3% TO  ) 
TIMES MORE READERS PER 
DOLLAR THAN MATCHED ADS 
(IN NATIONAL WEEKLY MAGAZINES! 


© King Features Syndicate 


MORE 


LOCAL ADVERTISERS BUY 
LINEAGE IN THE 
TIMES- HERALD THAN 
IN ANY OTHER 
DALLAS 
NEWSPAPER, 
DAGWOOD! 


SURE, SNUFFY, AND YOU 
SEE VERY FAMOUS 
COMPANIES ADVERTISING 


IN PUCK! 


THE CO 


< What fools Mese Mortals be!” 
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The Only NATIONAL Comic Weekly 


PUCK Pays 


ASK THOSE MAIL ORDER 
BOOK ADVERTISERS HOW 


OFF! 
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63 Vesey St., N.Y., Hearst Bldg., Chicago, Hearst Bldg., San Francisco 


HL Averages 44% coverage in 55 markets 


accounting for 42% of all U.S. retail sales 


District Court Judge| 
Richard M. Duncan, Kansas City, | 
Mo., has announced he hopes to 
set a trial date early in January, | 


Elliott Ogden, formerly a sales 


Are you trying to shed some 
detail and looking for a little 
relief from production worries? 
If so you need Pontiac, we've 
been helping frustrated pro- 
duction departments for 
~ears—for 40 years in fact. 
Only Pontiac has six unified 
services, all under one roof, 
and so set up that individually 
or collectively they can give 
you the personal attention 
you deserve. Write or call 
and let us tell you more. 
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On the International Scene... 


British Showmen Organize, Will Stage 


Sponsored Shows to Compete with BBC 


Lonpon, Oct. 12—Show business | 


here has thrown its powerful re- 
sources behind the fight which 
commercial television will launch 
to win viewers from the state-run 
British Broadcasting Corp. 

A group of the nation’s top 
showmen fired the first big broad- 
side against the BBC last week by 
forming an $8,500,000 company to 
put on shows for advertisers. 


5] MARK MARTIN 
Studios. 


A Complete Sign and Display Service 


© Advertising At © Testimonials | 


sav wes uns? AM 38-6380 


These men, headed by impre- 
sario Prince Littler, have a stake 
in much of the top vaudeville and 
dramatic talent in Britain. They 
have also been responsible for 
bringing big box-office names 
here from the United States, in- 


cluding Bob Hope, Frankie Laine 


and Johnnie Ray. 

A BBC official admitted him- 
self “shattered” by this sudden 
development. The government 
corporation, already short of top 
| talent, is likely to be star-starved 
hong comparative obscurity as soon 
'aS commercial tv services open 
“next fall. 
| The showmen have formed In- 
/corporated Television Program 
|Co. to act as a program con- 


| tractor under t 
bill. If the gov 
Television Aut! 
company’s app 
erating license 
the showmen < 
all rivals in te) 


ation for an op- 
is seems certain), 


ision. 


® A variety o 
combined in o! 
pany, under th 
dynamic Mr. | 
a name, not : 
owns the Sto!! 
and Drury Lane's famed Theatre 
Royal, home of top American mu- 
/Sicals in this country. 

Mr. Littler’s associates include 
Val Parnell, owner of London’s 


anizing the com- 


itler—‘‘Prince” is 
title. He himself 


‘Palladium theater; Lew and Leslie. 


‘Grade, talent agents; Stewart 
/Cruikshank, who runs a chain of 


‘theaters, and movie chiefs Phil. 


'and Sid Hyams. 

| Between them. they control such 
star attractions as Terry-Thomas, 
_Tommy Trinder and Norman Wis- 
|dom, three of the five top comedi- 
‘ans in Britain; David Whitfield 


ear ready to lead 


enterprises have 


chairmanship of 


vaudeville chain. 


government’s tv jand Dickie Valentine, singers, and | the business. 
1ing Independent the popular Billy Cotton band. 
‘ity approves the) 


Mr. Cruikshank, through his 
theatrical interests, can give com- 
mercial television first claim on 
such internationally famous stage 
and screen stars as Sir John Giel- 
gud, Sir Ralph Richardson, Robert 
Morley, Dame Edith Evans, Peggy 
Ashcroft, Irene Worth, Rex Har- 
rison and Lilli Palmer. 

Controlling more than 40 the- 
aters, the company will be able to 
offer tv shows direct from the 
stage. 


# Interestingly, one member of 
the board of directors is Suzanne 
Warner, a_ go-getting American 
publicity woman, who came here 


/on a brief visit after World War II 
'to plug Howard Hughes’ “The 
Outlaw,” the movie in which 


Jane Russell first showed us her 
charms. Miss Warner looked 
around, decided to stay and mar- 
ried a British newspaper column- 
ist. They opened a pvlicity ven- 
ture that swiftly rose to the top of 
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The fishing’s good near Wausau. 
It’s only a stone’s throw to where the 
deer run. Once in a while, they say, a 


Tepe 
aH 


= fa 
2 


Tics 


A > _— a. 7 « 4 
HEM nga G2 Be BR Py '5 


How come one of the world’s most important 
insurance companies is located in Wausau, Wisconsin? 


An almost personal character. A fair- 
ness that bent over backward rather 
than forward. Policyholders kept say- 
ing that Employers Mutuals were 


vertising—the Wausau story series. 
The “Wausau” campaign has made 
immediate and remarkable progress 
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Meanwhile, the Independent 
Television Authority has an- 
nounced the name of its choice 
for director-general of commercial 
tv services. He is Sir Robert Fras- 
er, 50, director of government 
publicity for the past nine years. 

He will handle the day-to-day 
work of the ITA. Like two of the 
authority’s other nine members, he 
admitted, when appointed, that he 
has no tv set in his home. 

Admen welcomed Sir Robert as 
the man who will watch what and 
how they advertise. As director of 
the government’s Central Office of 
Information, a big national ad- 
vertiser, Sir Robert knows and un- 
derstands the industry. 

His appointment has been criti- 
cised by Lord Beaverbrook’s Daily 
Express on political grounds. Sir 
Robert was an unsuccessful Labor 
Party candidate in elections in 
1935. He has also been an editorial 
writer on the party’s Daily Her- 
ald. But he has been what he 
calls a “devoted” civil servant for 
the past 14 years. The new tv boss 
was with the wartime Ministry of 
Information before going to COI. 


ws The new appointment will mean 
a big raise in salary for Austral- 
ian-born Sir Robert. At the COI, 
he received $9,000 a year. His new 
salary will be in line with that of 
the head of BBC—around $22,000. 
Sir Kenneth Clark, chairman of 
ITA, leaves here Oct. 15 to receive 
an honorary degree at Columbia 
University. He will use the oppor- 
tunity to study American tv. 
Another tv chief looking in on 
American progress is Sir George 
Barnes, director of tv at BBC. He 
is on a three-week visit, studying 
color tv. Sir George will talk with 
officials of NBC and CBS. 
Undaunted by the powerful ar- 
ray of forces lined up behind com- 
mercial tv, BBC is expected to an- 
nounce an all-out program for the 
development of color transmis- 
sions after Sir George returns. 


British Shopkeepers 
Protest Coupon War 
of Hedley, Unilever 


Lonpon, Oct. 12—Looking into 
the mouths of gift horses is some- 
ning British storekeepers, caught 

/ap in an all-out detergent war, 
|are doing more and more. 

| W. Hermann Kent, their main 
'spokesman, complains that in some 
|parts of Britain gift coupons are 
| beginning to be used as currency— 
jsome unscrupulous traders are 
taking them at half-price, in place 
‘of cash, for goods. 

| The secretary of the National 
'Federation of Grocers told a con- 
| ference of his organization that gift 
projects are a “dishonest and de- 
ceptive means of selling.” He 
‘added that there is no such thing 
‘as “something for nothing” in this 
world. 

“Our federation is fighting this 

'evil,” Mr. Kent said. ‘““‘When house- 


toward its two objectives (1) to give | wives can open a packet of a com- 
this client the greater identity needed modity, containing five free cou- 
ir its vast and highly competitive ‘pons to the total value of Is 7d 
field, and (2) to make the compsay 


lynx comes down from the north. 


And it’s the home of one of the 
world’s most important insurance 


“good people to do business with.”’ 


They’re a large company today. 
They write all types of casualty and 


compani , | (22¢), they begin to ask: ‘Why not 
— fire insurance and are one of the very _and its salesmen known to more pros- reduce the actual cost of the article 
How come? largest in the field of workmen’s _ pects as the kind of people they are— and cut out the gifts?’ 


compensation. “‘“good people to do business with.”’ 


Additional millions of families, be- 
cause of their increased earning power, 
are in the market today. Are the 
advantages of your products being 
fully made known to them? 

If you will either write or call, we 
shall be glad to discuss the opportun- 
ity offered by these expanding markets. 


Wausau was lumber country once. 
And lumbering was a hazardous busi- 
ness. 43 years ago a group of lumber- 
men joined together to pay the claims 
of injured sawmill workers under 
Wisconsin’s new workmen’s compen- 
sation law. The group came to be 
called The Employers Mutuals. 

Wausau is no longer lumber country. 
But Employers Mutuals has stayed. So 
have the men who guided it from the 
beginning. 

How come? 


Because they knew that something 
good had grown up there. A certain 
way of doing business that was good, 


“Are you aware of how the 
price-cutter can exploit this sys- 
tem of issuing gifts with commodi- 
ties? It is a grave evil in British 
trade. Let’s have straight selling, 
with every article priced at its true 
value. Then the housewife can 
make her choice.” 


There is a “‘Wausau personality” 
about this company that people seem 
to like. When it became a client of 
J. Walter Thompson Company, we 
recommended that its advertising 
could do no better than present this 
“‘personality.’’ Hence the creation of 
a fresh new approach to insurance ad- 


s Mr. Kent, who claims the sup- 
port of women’s organizations, in- 
|tervened in a battle that has made 
itself felt in every home in the 
country. The big soap manufac- 
turers are after the rising market 


J. WALTER THOMPSON COMPANY 
420 Lexington Avenue, New York 17, N.Y. in detergents, which now makes up 
1 . s 
New York City, Chicago, Detroit, San Francisco, Los Angeles, Washington, D. C., } 
Miami, Montreal, Toronto, Mexico City, Buenos Aires, Montevideo, Rio de Janeiro, | Some 50% of soap product sales. 


Sio Paulo, Santiago (Chile), London, Paris, Antwerp, Frankfurt, Milan, Johannesburg, | The main contenders are Thos. 
Port Elizabeth, Cape Town, Durban, Bombay, Calcutta, New Delhi, Sydney, Melbourne ‘Hedley & Co. Ltd., a Procter & 
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Gamble subsidiary, and Unilever, 
the Anglo-Dutch soap and marga- 
rine combine. 

Hedley gained a lot of the initia- 
tive in recent months by recruiting 
the Boy and Girl Scout organiza- 
tions and the powerful Women’s 
Institutes movement to its sales 
campaign. The company won their 
support by the simple but ingen- 
ious offer of a penny to any nomi- 
nated charity for every packet top 
of Hedley’s products collected. 

Some charities—they must be 
non-profit-making and non-poli- 
tical—are going to be many pack- 
et-tops richer. The company sells 
Oxydol, Fairy Soap, Mirro scour- 
ing powder and Sylvan Flakes, all 
soap products, and the detergents 
Tide, Dreft and Daz. A set of all 
six tops would bring an enterpris- 
ing collector double money—one 
shilling (14¢). 


= The campaign did not end at the 
“grass roots” level. The nominated 
charity sending in the largest num- 
ber of tops will get £1,000 sterling 
($2,800), with £500 sterling to the 
runner-up and £100 sterling for 
third place. Every collection worth 
over £50 sterling ($140) earns a 
25% bonus. 

The closing date was Aug. 31. 
A full month later, 100 assessors 
were still counting the millions of 
tops received. 

Unilever was not to be left out 
in the cold. A free packet of its | 
latest detergent, Omo—the com- 
pany’s answer to Hedley’s Daz— 


“ad is Me 
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RECOLTE DU POIVRE DANS LE SUD DE LINDE. 


Reprod. Miniature (Phote B.N. M&S.) 
“ les enfants noissent, iis sont tout noirs, mois pour ce que tant plus its sont noirs, tont plus iis sont prishs 
« ils les cignent choque semaine d’huile de sésame si bien qu‘ils deviennent noirs commes diabies. Et encore font-i: 
tes imoges de leurs saints tout noir. » i 

Merveltiag » . Maren Bolnb 


« leurs dieux noirs et leurs diables blancs et font peindre 

ta liver tee 
EXOTIC PROMOTION—Archaic illustrations from Marco Polo’s book are 
shown on face of Laboratoires La Biomarine’s mailing piece. This 
one shows natives of southern India gathering pepper. Text on back 
suggests that while spices appeal to the appetite, it would be health- 
ier and wiser to use the company’s product, Plasmarine, to awaken 

the appetite. 


isolation of the sexes among these 
islanders. Curious habit, not con- 
forming with nature! A _ nerve 
‘tonic without danger, Ionyl [one of 
the company’s products] restores 


| nervous equilibrium in the anx-| 
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at the postmark and ask himself, 
“Who could be writing me from 
Brazzaville?” or wherever the card 
is from. Secondly, there is likely 
to be a stamp collector in his 
family or among his friends, if he 


ious, the unstable and the de- | isn’t himself a philatelist. 


pressed.” 


| 

. When the company began its 
campaign in 1947, it reasoned that 
no doctor would throw away the 
cards. First of all, he would look 


A poll of the doctors receiving 


ithe cards showed that 80% saved 


them because of the stamps. Also, 
many doctors have written in to 
suggest various itineraries. or 
stamps that could be used. 


Northwestern Ohio 


LIMA- 


Source: 


| THE LIMA NEWS 


Hub of A Prosperous 
Trading Area 


Center of 6 county trading area with average 
consumer spendable income per household of $4,740 


1954 Consumer Markets 


| 7HE BULLS EYE PAPER OF THE BUCKEYE STATE 


© 


| Nationally Represented by Story, Brooks & Finley, Inc. 


found its way through casual labor | 
into every home in the country. 

Each giant packet of Omo, re- 
tailing at 28¢, now has a tablet of 
toilet soap worth 7¢ attached to its 
base. Other companies have also 
taken up this idea. 


# Omo has even made inroads on 
the supremacy that “whiteness” 
normally enjoys in soap ads. The. 
slogan of a national campaign han-| 
dled by Lintas Ltd., Unilever’s own 
agency, proclaims: ‘“Whiteness 
alone is not enough—add bright- 
ness to whiteness.” 

Coupons remain popular, though 
this correspondent has seen no sign | 
of Mr. Kent’s “five free coupons” 
worth 22¢, in a single packet. Nev- 
ertheless, in the past few months 
virtually every packet of detergent 
has carried a coupon cutting seven 
cents from the price of the next 
packet bought. 

Hedley alone has given every 
household in the country four or 
five coupons over the past year, 
worth a total of more than $1,- 
000,000. 


Cards from Exotic 
Lands Boost Drugs 
in Gallic Fashion 


Paris, Oct. 12—Laboratoires La 
Biomarine, pharmaceuticals man- 
ufacturer, has found a way to stay 
the doctor’s hand as he tosses out 
the tons of direct mail that reach 
him each year. 

The company, which makes 
three of the 10,000 drugs that 
private manufacturers promote to 
30,000 French doctors, every year, 
sends a series of postcards, each 
from a different country, follow-.| 
ing the itinerary of some fictional 
character or explorer. 

This year doctors were treated 
to a series of seven cards following 
the route taken by Marco Polo, the. 
13th Century Italian explorer, 
through the Near and Far East. 


s The fronts of the cards are re- 
productions of old drawings used 
to illustrate Signor Polo’s book 
describing his adventures. The 
back of the card carries a message | 
promoting one of the drugs. 

For example, one card shows 
two islands on the southern coast 
of Arabia, on one of which there 
are men only, and the other, wom- 
en only. The text says, “Notice the, 


Photo by “Dick” Whittington 
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where it COUNTS! 


THE GAME IS nip-and-tuck, and the decisive tackle is up to you. Will you 
make it? Yes—if you concentrate all your strength and skill on the job. 


WINNING SALES in Southern California takes concentration, too—a concen- 
trated advertising effort where the population concentrates. 


OVER THREE-FOURTHS of Southern California’s retail sales are concentrated 
in the population-packed Los Angeles ABC City and Retail Trading Zone. And 
that’s where the big HERALD-EXPRESS concentrates over 90 per cent of its 


320,000-plus circulation! 


RUN UP A winning score in Los Angeles! Make the HERALD-EXPRESS the main- 
stay of your team and use it often! 


Los Angeles Evening 


HERALD-EXPRESS 


“Largest Daily Circulation in the West’s Largest City” 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC. | 
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Baumritter Elects Ancell 
President; Boosts Brown 

T. Baumritter Co., New York, 
furniture manufacturer, has elected 
Nathan Ancell president, succeed- 
ine Theodore Baumritter, who has 
een named chairman of the board. 
Mir. Ancell also will continue as 
treasurer and director of market- 
ing. 

Daniel C. Brown, formerly ad- 
vertising and sales promotion man- 


ager, has been named to the new | 
/post of assistant director of mar-_| 
keting. He will c ntinue to super- | 
vise Baumritter’s advertising and | 
‘sales promotion program. 


ABC Promotes Woodworth 


Harry Woodworth, a radio ac- 
count executive with American 
Broadcasting Co., has been named 
director of the western division of 
ABC Radio in Los Angeles. 


THE GALLAGHER REPORT 


147 W. 42nd St., N.Y. 36, N.Y., LA. 4-1631 | by Bernard P. Gallagher 


| A Confidential Letter to 
| Publishing Executives 
| Circulated Privately 


| Publication Negotiator 


Stalcup Enterp: 


Tribble Outdoo 


Stalcup Enterp: 


Mo., a subsidiar 
has purchased 

Chester C. Tribb! 
tising, San Anto 


not been announ 


ported it was a! 
lar purchase. 
The Tribble 
was directed by ( 
until his death 
plants in San 
Christi, Austin 


es Buys 
Advertising 

es, Kansas City; 
of Stalcup Inc., 
1e interests of 
Outdoor Adver- 
». Sale price has 
d, but it is re- 
ilti-million dol- 


yeration, which 
1ester C. Tribble 


n July, includes 
Antonio, 
and other Texas 


Corpus 


cities. Howard J. Stalcup, presi- 
dent of Stalcup Enterprises, said 
the Tribble headquarters will re- ing to be erected at Cicero Ave. 
main in San Antonio, directed by | and Roosevelt Rd., Chicago. Con- 
an executive from the Stalcup struction schedule calls for com- 


staff. 


Hal Tunis Forms Company 

Hal Tunis, veteran broadcaster, 
has formed a company, Hal Tunis 
Associates, at 150 E. 35thSt., New 
York, to package radio and tv 
shows and handle retail store pro- 
motions. His associates in the com- 
pany will be Albert Etter, a mer- 
chandising executive, and Murray 
Terrick, former professional bas- 
ketball player. 


Aldens to Build New Office 
Aldens Inc., Chicago mail order 
company, has awarded a contract 
for the construction of a new $5,- 
000,000 office and hardlines build- 


pletion about Oct. 1, 1955. 


Spee ReItS i 


There’s a New Star in 


ee OKL 


316,000 watts powe 


fae 


ee 


That beacon atop KWTV's new 1572-foot tower— 
tallest man-made structure in the world—marks a 
new era for television in Oklahoma. It lights the way 
to reception in thousands of homes never before 
reached by television—a vast audience over a huge 
area never before reached by any other Oklahoma 
station! Along with this new tower, with its 12-bay 
superturnstile antenna and RCA equipment, KWTV 
brings to advertisers the facilities of its new studios, 
among the largest and best equipped in the South- 


west. 


« 


EDGAR T. BELL, Executive Vice President 
FRED L. VANCE, Sales Manager 


LET KWTY PROVE ITSELF AS YOUR 
STAR TV SALESMAN IN OKLAHOMA 


AFFILIATED MANAGEMENT KOMA—CBS 
REPRESENTED BY AVERY-KNODEL, INC. 
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N 
BLACK CHERRY 
BLACK RASPBERRY 
COTT COLA 
CONCORD DELITE 
ROOT BEER 


in cans or bottles 


Ts To @£ G000! 


| Dat tetee or 
Provence Aihed Drtribvtern, $5! Perk Avenue, CRANSTON hee Isiend Embers! 10605 
te Cronaten and Warwick ET Distributing Co 10% Washington Siveet, WEST WARWICK Mhede inend Valley | 4leé 


CAN-CAN CANS—Cott Beverage 
_Corp., New Haven, used _ this 
graphic ad in the Providence Jour- 
nal-Bulletin to introduce its canned 
drinks in Rhode Island. 


Sound Is Good for 
Selling Ideas, CBS 
Radio Movie Says 


NEw York, Oct. 12—CBS Radio’s 
new promotion movie, “Tune in 
Tomorrow,” is a happy combina- 
tion of entertainment and sell. 

The air of gaiety is maintained 
| even when the narrator is reel- 
‘ing off the unavoidable statistics 
_—through the use of a colorful 
‘carnival background setting, im- 
‘plemented by authentic calliope 
'and hurdy-gurdy music recorded 
|at country fairs. 

This is not to say that CBS got 
so carried away with color and 
animation that the purpose of its 
‘film was overlooked. The basic 
| facts about radio’s role in the U. S. 
today are all there, along with 
| Suggestions as to how bigger and 
‘better things are predicted for all 
‘of us in years to come. Many of 
the sales points are made for ra- 
dio generally, as was true of the 
network’s two preceding films, 
“More Than Meets the Eye” 
(1952) and “It’s Time for Every- 
body” (1953). 


'@ Columbia’s promotion and sales 
,executives obviously are con- 
|vinced that if they succeed in sell- 
‘ing radio as a means of “aceumu- 
lating great national audiences,” 
‘they will have sold CBS radio, 
and the film makes two unusual- 
‘ly strong arguments for the use of 
radio as an advertising medium: 

1. “Sound is a basic force in 
creating memory—in lodging an 
idea in the mind. You remember 
/when you hear something over 
and over. 

2. “Sound is particularly effec- 
tive in conveying ideas and emo- 
tions, for it is never bound by the 
literal dimensions or appearance 
of any product. And for many 
| products, the extra values lie in 
the ideas people have about them.” 

In the “commercial” section, 
CBS Radio tells its cost-per-thou- 
‘sand story and points out that it 
is now running about 60% ahead 
of the nearest network competitor 
in gross time billings, on the basis 
of Publishers Information Bureau 
figures for the first six months of 
1954. 


‘Walter Luedke Named S. M. 

Hubbard-Antisdel, Milwaukee, 
producer of technical literature 
and direct mail, has promoted 
Walter P. Luedke from the sales 
staff to sales manager. 


‘Civil Defense’ Names Rep 

Civil Defense News has ap- 
pointed Ralph R. Mulligan, New 
York, its national advertising rep- 
resentative. 
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Newspaper Drive Set. 


for Puerto Rican 
Rum Yule Promotion 


NEw York, Oct. 12—A new 
newspaper campaign has. been 
launched by Rums of Puerto Rico 
for Christmas promotion. Adver- 
tising is being used in 23 newspa- 
pers in 19 key rum markets, and 
will be supplemented in nine mar- 
kets with transportation and out- 
door displays. 

A total of $210,000 is being al- 
located for media and an addition- 
al $90,000 will be spent for 
special promotional material, in- 
cluding rum recipe folders, store 
displays and giveaways, such as 
notebooks, clothes brushes and lip- 
sticks. 

Advertising copy will stress the 
“new light dry taste” of Puerto 
Rican rums and will recommend 
rum for traditional Christmas egg 
nogs, Tom and Jerrys and toddies. 

Ogilvy, Benson & Mather is the 
agency. 


Six Newspaper Groups 
Form Sales Organization 

Six groups of controlled circula- 
tion weekly newspapers in Los 
Angeles County have joined to 
form a national advertising sales 
organization, Los Angeles Subur- 
ban Newspapers, with offices at 
9940 Santa Monica Blvd. Aaron D. 
Viller, Paciife Coast representative 
for several magazines, has been 
named general advertising man- 
ager. C. Klopp, New York, has 
been appointed eastern sales rep- 
resentative, and Robert Street, ad- 
vertising manager of the San Fran- 
cisco Progress, will represent the 
group in northern California. 

Don McRae, general manager of 
the Baum-Fleetwood-McRae group 
of six papers, is chairman of the 
organization, and Dillon Thomas, 
president of West Los Angeles 
Publishing Co. (five newspapers), 
is treasurer. The four other news- 
paper chains included are Her- 
ald American Newspaper Group 
(nine papers), Bulletin-News and 
Journal Publications (four pa- 
pers), News-Advertiser Group (six 
papers) and the Van Nuys News 
and Green Sheet. 


McAndrew Joins C&W 


John F. McAndrew, formerly 
sales and merchandising manager 
of Castleton China, Newcastle, Pa., 
has joined Cunningham & Walsh, 
New York, where he will work 
with William Bunn on the Len- 
theric account. 


/ CHICAGO 
ASSADOR 


Package Designers Set 
Nov. 22 Contest Deadline 


The Package Designers Council, 
New York, will hold its annual 
competition for the best American 
package designs of 1954, with en- 
tries to be in the committee’s hands 
by Nov. 22. 

All entrants must submit an ac- 
tual three-dimensional package, 
with or without contents, currently 
in mass distribution. Packages 
must have been put on the market 
since October, 1953, and must be 


accompanied by the PDC entry; 
blank from council headquarters, | 
66 W. 38th St., New York. | 


Nesco Boosts Brisendene | 

C. B. Brisendene, formerly as- 
sistant to the advertising manager 
of Nesco Inc., Milwaukee, has been 
promoted to the new position of art 
director of the houseware and ap- 
pliance company. He will coordi- 
nate the creative aspects of ad- 
vertising, sales promotion and new 
product design. 


: The FARM MAGAZINE for 
IMPLEMENTOS Baliga Raprant 


@ COVERS LARGE ACREAGE RANCHERS, 
PLANTERS, COMMERCIAL FARMERS 
e@ GOVERNMENT AGRICULTURAL OFFICIALS 


@ THE FARM TRADE 
@ OVER 20,000 AUDITED COVERAGE 
Write for Market & Media File 


IMPLEMENT & TRACTOR INTERNATIONAL CORP. yancas city's, mo. 


OFFICES: NEW YORK * CHICAGO + CLEVELAND + KANSAS CITY * LOS ANGELES 


manufacturer: 


distributor: 


retailer: 


consumer: 


new WORLD-HERALD 


/O3 Han 


influences decisions on four levels 


Many an advertiser has found that his World-Herald schedule gets 

a hearty reaction from salesmen covering Nebraska and Western Iowa. 
Check and you’ll find that World-Herald circulation almost exactly 
duplicates your distribution pattern in this 103-county area. 

Field men know they can merchandise a World-Herald schedule. 


Brokers, distributors, manufacturer’s representatives . .. whatever 
their franchised share of this 103-county area, they know that ads in 
The World-Herald back up their retailers. The World-Herald 

is the ONLY single medium that so saturates this large area. 


Even in towns 100 . . .200 miles from Omaha, most families read 
The World-Herald. Retailers want advance word of World-Herald 
schedules so they can determine their orders and prepare for 
consumer interest aroused by ads in The World-Herald. 


Throughout the 103-county World-Herald market, THREE OUT OF 
FIVE FAMILIES are World-Herald readers. In city, town and farm 
home alike, The World-Herald is an old and welcome friend 

...a friend these families respond to. 


The World-Herald’s new 103 PLAN promotion for merchandisable 
advertising can help you influence all of these levels or any 

combination of them. For complete details on the 103 PLAN promotion, 
contact your nearest O’Mara and Ormsbee office. 


Omaha World-Herald 


O'Mara & Ormsbee, National Representatives 
New York + Chicago - Detroit - San Francisco - Los Angeles 


253,199 Daily — 264,361 Sunday 


Publishers’ statement for six-month period ending March 31, 1954 
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Over | 


1,000,000 Mer 


The family incomes of Elks are far 
above average. That’s why these 
fraternal-minded men are exceptional 
prospects. They can and do buy 

more to live better. 


eee Pine at ies 28 


All Elks are co-owners 
of The Elks Magazine. 
They welcome it, read it, 
believe in it. The 
effective selling power 
of The Eiks Magazine 

is due to the preference 
these 1,078,590 men 
give to the products 


“a advertised in it. 


“Tt 


New York « Detroit « Chicago « Los Angeles 


| Foster & Kleise 


Names 
Neill Retires 


has been ap- 
' post of special 
the public rela- 
f Foster & Klei- 
cisco. Miss Bell 
s and publicity 
f California, Los 


‘Mildred Bell: } 


Mildred J. B: 
pointed to the n: 
| representative i: 
| tions department 
‘ser Co., San Fr 
|formerly was s 
| director for Zolo: 
| Angeles. 

D. R. McNeil! 
Foster & Kleiser 
39 years with th« 


‘r., exec. v.p. of 
nas retired after 
outdoor advertis- 
ing company. He was manager of 
the Los Angeles office from 1928 
to 1946, when he was elected a v.p. 
and transferred to San Francisco. 


NBC Radio Signs 2 Sponsors 

Coast Fisherivs division of 
Quaker Oats Co., Wilmington, Cal., 
has bought “Hote! for Pets,” a 15- 
minute program, three afternoons 
weekly over NBC Radio. Lynn 
Baker Inc. is the agency. The net- 
work also has signed Reson Sales 
Corp. (Nyburg Advertising) for 
two participations weekly on “It 
Pays to Be Married.” 


‘Badge 714’ Adds 55 Markets 


“Badge 714” added 55 markets 
to its coverage area during Sep- 
tember. The NBC Film division 
syndicated package has now been 
sold in 175 markets for the orig- 
inal A series of ‘“‘Dragnet” re-runs 
and in 59 markets for the more 
recent dramas in the B series. 


Ad Execs to Meet in Boston 
The fall meeting of the New 
England Newspaper Advertising 
Executives Assn. is scheduled for 
Oct. 25-26 at the Parker House, 


Boston. 


DON’T USE KTHS ir you seu a 


— don’t use KTHS! 


LOUISIANA 


Daytime, the Station KTHS primary (0.5MV/M) area 
has a population of 1,002,758. More than 18°, or over 
100,000, do not receive primary daytime service from any 
other radio station. 


KTHS interference-free daytime coverage extends to the 
0.1MV/M contour, except in the southwest quadrant — 


has a population of 3,372,433. The Branham Company. 


50,000 Watts . . . CBS Radio 
Under Same eta Sa Prapescing Shreveport 


Henry Clay, Executive Vice President 
B. G. Robertson, General Manager 


DO USE KTHS =: you seu 
most ot all of Arkansas! 


Ir you want to reach movie stars only — or even if you want 
to reach regular people within the city limits of Little Rock only 


KTHS is 50,000 Watts — CBS — broadcasts from the Capital 
of the State — in the center of Arkansas. 


With all that, KTHS would automatically get an important 
audience throughout almost all of Arkansas, whether or not 
s we were very good showmen. Actually, with the most costly, 
inspired and “heads up" programming in the State, KTHS does 
@ magnificent audience job practically all over Arkansas. 


If you need listeners only in Little Rock, you don’t need KTHS. 
But if you need listeners throughout the State, get our story from 


KTHS 


BROADCASTING FROM 
LITTLE ROCK, ARKANSAS 


Limited Market" 


(Little Rock ONLY, for instance) 
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Getting Personal 


Dan Seymour, announcer on CBS Radio’s “Aunt Jenny” series 
since its inception in 1937, has retired from active broadcasting be- 
cause of his duties as a Young & Rubicam v.p. His successor on the 
soap opera is Peter Thomas, a staff announcer who had substituted 
for vacationing emcee Jack Sterling and who does a Sunday morn- 
ing newscast... NBC’s supervisor of public affairs programs, Doris 
Corwith, has been given a citation by the Veterans Administration 
for “outstanding service to U.S. veterans through the media of 
radio and television”... 


Neil H. McElroy, president of Procter & Gamble Co., Cincinnati, 
has been appointed by President Eisenhower as chairman of a 
special White House conference on education problems to be held 
in Washington early in 1955... 

Edwin C. Hoffman, partner in Funke & Hoffman, New York, pre- 
mium representative for Utica Cutlery Co. and others, won the 
Premium Advertising Assn. of America prize, a one-week vacation 
for two in Puerto Rico via Eastern Airlines, with a stay at the 
Caribe Hilton, San Juan. Father of five, he’s trying to line up a 
string of baby sitters so he and Mrs. Hoffman can take the trip 
around Easter time... 

Bobby Thomson, the Braves’ left fielder, will join a Milwaukee 
public relations firm, Barkin, Herman & Associates, for work in 
the off-season. He intends to make a career in the field after leaving 
baseball ranks... 


A GOOD TURN—Raphael Malsin, president of Lane Bryant Inc., pre- 

sents a check for $1,000 to Mrs. Barney Steele, chairman of Mothers 

March on Polio, at the opening of Lane Bryant’s new Houston store. 

In background is Emanuel Winkelman, the LB chain’s merchandis- 
ing manager. 


James W. E. Randall III is a new arrival in Dallas. Born on Sept. 
20, the baby is the son of James W. E. Randall Jr. and his wife, 
Melinda, and grandson of James W. E. Randall Sr., partner in Ran- 
dall-Perry, Dallas agency... 


Arnold Cohan, president of Arnold Cohan Corp., New York ad 
agency, has accepted the chairmanship of the radio and tv advisory 
committee of the United Hospital Fund campaign which started Oct. 
4 and continues through December. He’s radio and tv aide to New 
York City’s Mayor Bob Wagner... 


Cornwell Jackson, v.p., J. Walter Thompson Co., Los Angeles, 
has been appointed chairman of the 1954 awards committee of the 
Academy of Television Arts and Sciences. Robert Black, v.p., Hicks 
& Greist, will serve as vice-chairman. Others on the committee are 
Robert Cummings, representing actors and actresses; Ralph Berger, 
art directors; Harold E. Stine, cameramen; William M. Sterling, di- 
rectors; Harry R. Lubcke, engineers; Irvine E. Warburton, film edi- 
tors; Johnny Mercer, musicians; Al Pachal, producers; Gwen Bagni, 
writers... 

Frank Gianninoto of Frank Gianninoto & Associates, has been 
elevated from exec. v.p. to pres. of the Package Designers Council, 
New York, succeeding Jim Nash of Jim Nash Studio... 

William B. Lewis, Kenyon & Eckhardt president, will serve as 
chairman of a testimonial dinner Nov. 11 at the Waldorf-Astoria 
honoring five top radio and tv executives “for their services in the 
cause of human rights.” To be feted by the Joint Defense Appeal of 
the American Jewish Committee and the Anti-Defamation League 
of B’nai B’rith are network presidents Robert E. Kintner (ABC), 
Thomas O’Neil (Mutual), Jack L. Van Volkenburg (CBS-TV), Syl- 
vester L. Weaver Jr. (NBC), and managing director Ted Bergmann 
(DuMont-TV)... 

Walter P. Miller Jr., president of the Chamber of Commerce of 
Greater Philadelphia, is the first “small business” executive to be 
elected to that office. He’s president and treasurer of Walter P. 
Miller Co., paper box manufacturer... Walter B. Haase, general 
manager of WDRC and WDRC-FM, Hartford, has been appointed 
publicity chairman of the 1954 Community Chest drive in Greater 
Hartford... 

New head of the Milwaukee Assn. of Commerce, to be installed at 
the annual dinner Oct. 21, is Frederick C. Miller, president of Miller 
Brewing Co... 

Wesley I. Nunn, ad manager of Standard Oil Co. (Indiana), has 
an important engagement on Oct. 23 in Evanston, Ill. On that day 
his son, Wesley Jr., will be married in St. Mary’s Church to Betty 
Oursler, a Seattle girl .. . 

Jere True, associate in the San Francisco public relations firm of 
Charles von Loewenfeldt, left Sept. 29 for Tokyo for conferences 
with Japan Air Lines officials relative to expansion of the air line’s 
promotional activities to the South American market .. . 
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What is there about The American Weekly that attracts 
nearly 10 million families, each Sunday? Simply, an 
editorial concept that says: meet the enthusiasms of the 
American family. 

A few basic enthusiasms that current issues will 
explore are touched on below. Handling is modern, 


Enthusiasm 
MOVES PEOPLE... MOVES PRODUCTS 


dramatic—heightened by important by-lines, arresting 
pictures and titles. Results: great entertainment, great 
serviceability. 

One enthusiasm ignites another . .. spreads from page 
to page. This is why advertising in The American 
Weekly gets such hot response. 


John Gunther writes of 


“The World’s Richest Bachelor” 


(October 17, 1954) 


DISCOVERY. Experts said, “Impossible!” But a lone Canadian scoops millions 
in diamonds out of mud-holes in Tanganyika. This feature typifies the way The 
American Weekly meets readers’ enthusiasm for people who prospect the world 
for fortune—and succeed. 


“Magic Menus—with Cheese” 


(October 17, 1954) 


ARTFUL COOKING. this tempting four color display—with recipes—of 
delicious easy-fix cheese dishes is another example of The American Weekly's 
great serviceability. One way it caters to Mrs. Housewife’s basic enthusiasm to 
win praises for her cooking. 


1 “Flying Saucers Come from 
a Distant World” 


(October 24, 1954) 


SCIENCE. Prof. Hermann Oberth, world-famous authority on guided missiles, the- 
orizes on a subject which has captured the imagination of millions—flying saucers. 
“They are space ships from another solar system,” he contends. 


“| Lived with Cancer” 


(October 24, 1954) 


COURAGE. who isn't moved by the inward strength of a rising young film 
star who didn't let a leg amputation cripple her career—or spirit. Suzan Ball tells 
her own story of finding love, marriage, and success in her darkest hour. 


he 
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Beamed to the Enthusiasms of the American Family 
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in Chicago 


The multi-billion-dollar Chicago and 
midwest market is tops in buying. 
Only one magazine penetrates it effectively— 


the Chicago Tribune Magazine! 


To get big results in the rich Chicago and midwest market, 
you need a big medium. 


Only one can help you get the sales volume waiting 
for you—the Chicago Tribune Magazine. It delivers the 
largest single audience in Chicago and its suburbs— 
larger than that delivered by the top five national magazines 
combined! Five times larger than the metropolitan Chicago 
audience delivered by the top national magazine! 


The Chicago Tribune Magazine reaches virtually three out 
of four families in Chicago and suburbs. It can place your 
story in practically half of all the households in 840 midwest 
cities and towns of 1000 or more population. 


The midwest’s own, the Chicago Tribune Magazine features 
midwest people and subjects, talks midwest language, gets 
midwest preference and response given to no other magazine. 


Here’s big circulation to match the big spending of a 
big market. Yet the rates are the lowest of any leading 
magazine or Chicago Sunday supplement. For about 31% cents 
per family, you can buy 13 full-page color insertions. 


You have to act big to get your share of this market. 
Ask a Tribune representative for full details. 


CHICAGO TRIBUNE MAGAZINE 


ADVERTISING SALES REPRESENTATIVES 

CHICAGO—A. W. Dreier, 1333 Tribune Tower. SU perior 7-0100. 

NEW YORK CITY—E. P. Struhsacker, 220 E. 42nd St. MUrray Hill 2-3033. 
DETROIT—W. E. Bates, Penobscot Bldg. WOodward 2-8422. 

SAN FRANCISCO—Fitzpatrick & Chamberlin, 155 Montgomery St. GArfield 1-7946. 
LOS ANGELES—Fitzpatrick & Chamberlin, 1127 Wilshire Blvd. MI chigan 0259. 


Member: First 2 Markets Group and Metropolitan Sunday Newspapers, Inc. 
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Stationery Lines, | 
School Goods Now 


Supermarket Items 


LAKE Puacip, N. Y., Oct. 12— 
Stationery and_ school supplies! 
may turn out to be the hottest new 
iine for supermarket distribution, 
L. Bowden De Forest, exec. v.p. 
of American Rack Merchandisers | 
Institute, Chicago, told the nation- 
al sales meeting of U. S. Envelope 
Co. here. 

Mr. De Forest predicted that 
within two years annual super- 
market sales of these lines would 
exceed $5,000,000. The institute is 
an association of service distrib- 
utors and suppliers of housewares 
and non-food items merchandised 
through supermarkets. 

Mr. De Forest based his predic- 
tion on the trend in the past few 
months toward supermarket mer- 
chandising of stationery and school 
supplies. Only a relatively few 
service distributors now are stock- 
ing these items, he noted, but 
pointed out that stationery and 
school supplies were one of the 
chief topics of discussion § at 
ARMI’s recent regional meeting in 
San Francisco. 

“There are a number of factors 

hich make stationery and school 
supplies excellent supermarket 
items,’ Mr. De Forest reported. 
“Like food items, they are con- 
sumed. And because of their size 
and shape, they occupy minimum 
display space.” 

He noted that supermarkets will 
not stock stationery and school 
supplies in depth. The most suc- 
cessful method of merchandising 
these items, service distributors 
have found, is to limit the displays 
to top selling items. Like other 
housewares items, they require 
constant restocking, making their 
merchandising through a _ service 
distributor essential. 


‘Kukla, Fran’ Goes Co-op 

Burr Tillstrom’s “Kukla, Fran & 
Ollie,” which recently shifted from 
NBC to a two-station ABC hook- 
up (AA, Aug. 23), has also been 
offered for co-op sale to a list of 
more than 80 ABC affiliates. So 
far, 20 stations have bought the 
program on this basis. In addition, 
Gordon Baking Co., which sponsors 
the strip for Silvercup bread in 
New York and Chicago, has added 
WXYZ-TV, Detroit, to its present 
hook-up. 


the measure. 
of this 
, market | 


Andrews Joins ‘TV-Life’ 

Don Andrews, formerly in the 
sales service department of KHJ- 
TV, Los Angeles, has joined the 
advertising sales staff of TV-Ra- 
dio Life, Hollywood. He will assist 


| Walter Miles, ad manager. 


WEEI Celebrates 30th Year 

WEEI, Boston CBS o-&-o radio 
outlet, celebrated its 30th anniver- 
sary Sept. 29. WEEI is the first 
permanent network station in New 
England. 


Mayers Adds V Consultant 

Larry Lewin fb s been appointed 
radio-tv progra 1 consultant to 
Mayers Co., Lo. Angeles agency. 
Mr. Lewin formerly was with 
KTLA, Hollywood television sta- 
tion. 


Covington Advertising Bows 

Lawrence S. Covington has re- 
signed as v.p. of Selders-Jones- 
Covington, Kansas City, Mo., to 
form Lawrence S. Covington Ad- 
vertising Agency at 6525 Brookside 
Blvd., Kansas City. 


TV Spots Names Leveson 

Richard Leveson has joined the 
sales staff of TV Spots, Hollywood 
producer of tv commercials. He 
formerly was \,ith Hearst Pub- 
lishing Corp. 


Goetz to Matlack Promotions 
Jack Matlack Promotions, Port- 
land, Ore., has named Fred Goetz 
an associate. Mr. Goetz formerly 
headed promotion and _ sales for 
Foster Sporting Goods, Portland. 
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Miss Tasaka to Kiesewetter 

Sachi Tasaka has joined Kiese- 
| wetter, Baker, Hagedorn & Smith, 
|New York, as assistant to Samm S. 
|Baker, v.p. and copy chief. Miss 
Tasaka formerly was with Colman, 
Prentis & Varley and Lawrence 
Boles Hicks Inc. 


Heads Export Sales 

Sol Rubenstein, who has been 
with Maiden Form Brassiere Ce., 
New York, for 21 years, has been 
named export sales Manager. 


against “104” for the State 
and "100" for the Nation 
according to the 
quality of 

market index 

Sales Management Survey 

of Buying Power 


APPLETON (ss: 
Post-CRESCENT | 


Appleton « Neench © Menosho, 


Wisconsin 


gt ¥f ; ‘ 
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veal 


* Conducted by independent research firm James M. Vicary Co. 
The complete study may be obtained by writing to 
Family Circle, New York: 25 W. 45th St.; 
Chicago: 360 N. Michigan Ave.; San Francisco: Russ Bldg.; 
Los Angeles: 6399 Wilshire Blvd. 


4,000,000 shoppers—all in the market to buy everything for their families and homes—buy 
Safeway, Kroger, American, First National, Jewel, Winn & Lovett, Grand 
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Theater Network Names Poll 

Martin Poll, formerly co-pro- 
ducer of the “Flash Gordon” tv 
film series, has joined the execu- 
tive staff of Theater Network Tel- 
evision, New York. He will work 
on production and sales assign- 
ments. 


Barry Leaves NBC-TV 

Charles C. (Bud) Barry has re- 
signed as v.p. in charge of tele- 
vision program sales at National 
Broadcasting Co., New York. 


‘Long Island Life’ Moves 
Long Island Life, a sports and 
society magazine which sells ad- 
vertising on a controlled circula- 
tion basis, has moved into a new 
building on East Jericho Turnpike, 
Huntington Station, Long Island. 


Green to ‘American Weekly’ 
Joseph L. Green, who has been 
with Cosmopolitan, the New York 
Times and Einson-Freeman Co., 
has joined the New York sales of- 
fice of The American Weekly. 


Pulse Seeks Clients 
for New Electronic 


Ratings Computer 


New York, Oct. 12—Pulse Inc. 
reports that its new instantaneous 
radio-tv rating report method is 
ready for use in the New York 
market—provided there is enough 
industry support forthcoming. 

Last week the company began 
demonstrating Dax, the all-elec- 


tronic recorder which provides the 
instantaneous ratings. Initial reac- 
tion to these showings was de- 
scribed as “encouraging” by Dr. 
Sydney Roslow, director of Pulse. 

The service, which will give 
minute-by-minute tune-ins for ra- 
dio and tv shows, is expected to be 
priced at about $500 a month for 
agencies. Stations will be charged 
a monthly fee equivalent to their 
highest half-hour rate. 

Dax picks up the electric signals 
from home sets and records them 


Ina study of 33 neighborhoods around supermarkets where it is sold 


results show Family Circle bought and read by... 


TW CE as many households as Ladies’ Home Journal! 


TWO AND ONE-HALF times as many households as McCall's! 
TWO AND ONE-HALF times as many households as Companion! 


THREE times as many households as Good Housekeeping! 


Family Circle in 7,750 supermarkets of these 14 leading chains in all 48 states and Canada: 
Union, Bohack, Red Owl, Albers, Weingarten, Dixie Home, Butt, H.G. Hill 
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directly on an IBM machine, where 
they show up as minute-by-minute 
ratings. 

Dr. Roslow said the service could 
go into operation in New York by 
next spring, with a basic minimum 
sample of 400 homes, if sufficient 
subscriber interest is forthcoming 
by Jan. 1. 


Kimball Gets Convention 

Abbott Kimball Co. of Califor- 
nia, Los Angeles, has been ap- 
pointed to handle publicity for the 
1955 convention of the National 
Assn. of Retail Clothiers & Fur- 
nishers, to be held in Los Angeles 
Feb. 20-24. The annual meeting 
will be the first held west of Chi- 
cago by the group. 


Everett-McKinney Adds One 


Everett-McKinney has been ap- 
pointed national representative for 
WTOM-TV (formerly WILS-TV), 
Lansing, Mich. The station previ- 
ously was handled by Venard, 
Rintoul & McConnell. 


GREENVILLE, S. C. 
Market _ 


IN FURN., H’HOLD 
RADIO SALES 


With South Carolina's 
populous City and Retail Trad- 


most 


ing Zones of 494,212 people 
(ABC 9-30-53), the Greenville 
Market leads all others in South 
Carolina in Furniture, Household 
and Radio Sales. 


Here's the comparison: 


GREENVILLE $28,572,520. 
Columbia 20,064,580. 
Charleston 15,158,840. 


Furniture, Household and Radio 
Sales from Sales Management 
May 10, 1954, Survey. City and 
Retail Trading Zones from Audit 
Bureau of Circulations latest 
figures. 


The Greenville Market also leads 
all others in South Carolina in 
Population, Incomes, Retail Sales, 
Autos and Trucks, Wages and 
Employment. It's your first mar- 
ket in South Carolina. 


The Greewwille News 


MORNING end SUNDAY 


Daily Circulation—99,099 
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Lacking Other Yardsticks, 
He’s Grateful for Ratings 

To the Editor: I read your edi- 
torial, “Well that sounds sensible” 
(Aug. 23), with much interest. 

I don’t suppose anyone in the 
advertising business disagrees with 
Mr. Murphy’s desire to measure 
advertising in terms of sales pro- 
duced. 

You paraphrased Mr. Murphy 
as saying “maybe tv buys ought to 
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The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


|be made on the basis of sales, in- 
| stead of ratings.” Then, if I under- 
stand your editorial correctly, you 
strongly endorse that position. 

Well, I don’t suppose that any- 
one in the advertising business 
would disagree that, ideally, the 
sales productivity of a television 
program is the most important 
single thing to learn about that 
program. 

Unfortunately, however, in most 
cases this information simply is 
not forthcoming. We just don’t 
|/know how to measure the sales 
| Produced by the great majority of 
|}programs for the great majority 
|of products. 
| As a result, we generally have 
ito rely on other measures to get 
some idea of what we are achiev- 
ling. One of these other measures 
lis ratings. 

Actually, don’t you feel that we 
much too often berate ourselves 
for not having something we'd like 
to have, but can’t—and too little 
appreciate how lucky we are to 
have what we do have? 

Isn’t it sort of like the two 
buckets in the well? One bucket 
was always bemoaning the fact 
that, no matter how many times 
it came up full of clear sparkling 
water, it always went down empty. 
The other bucket found cause 
for rejoicing in the fact that, no 
matter how many times it went 
down empty, it always came up 
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DID YOU KNOW? 
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full of clear sparkling water. 

Maybe, instead of always find- 
ing fault with the fact that ratings 
don’t measure sales, we ought to 
be grateful that. at least, we do 
have the audience size measure- 
ments that the ratings people pro- 
duce for us. Wouldn’t we be de- 
lighted if we could get the same 
kind of measurements for other 
media, for example! 

Moreover, isn’t this true? Sup- 
pose sales effectiveness measures 
really were available. Wouldn’t it 
still be desirable to have program 
audience’ size measurements? 
Don’t the audience size measure- 
ments provide us with a kind of 
information that we should have, 
in any case? Otherwise, if the 
sales effectiveness were not pres- 
ent, might we not come to a 
wrong decision in canceling a pro- 
gram, for example? Perhaps, the 
program does succeed in producing 
an audience, but the copy message 
simply is not doing its part of the 
job. 

Then, too, we do have other 
non-sales measures than the audi- 
ence size measurement itself. We 
can, for example, obtain informa- 
tion on the degree to which the 
sales messages penetrate. 

In other words, don’t you think 

1. We should never stop striving 
to try to find ways to measure the 
sales effectiveness of programs. 

2. Failing such information, 
ratings provide a desirable meas- 
urement, which, in combination 
with other information, and our 
best judgment, can help us to ar- 
rive at a better buying decision 
than would be possible without 
them. 

3. However, even were sales 
effectiveness available, we would 
still want information on the size 
of the audience. 

4. In the absence of sales effec- 
tiveness information, we should 
thank our lucky stars that we do 
have other measurements such as 
ratings to help us. 

In closing, I wonder, too, 
whether the writer of the editorial 
would say that all advertising in, 
let us say, ADVERTISING AGE, should 
(and can) be measured by sales. 

Dr. E. L. DECKINGER, 

The Biow Co., New York. 


Morton No Shirt-Giver 

To the Editor: We were quite 
interested in Mr. LeRoy King’s 
ideas on “Grocery Promotions” in 
your Sept. 20 issue. Especially the 
paragraph where we were favored 
with his attention. 

Referring to a Morton Salt sales- 
man who purportedly told him “I 
want you to buy ten cases of salt. 
You build me a floor display and 
I’ve got this beautiful $5 shirt for 
you.” 

One paragraph...two errors. We 
haven’t given away any shirts, and 
we don’t buy floor displays of 
Morton Salt. 

G. W. CARRINGTON, 
Advertising Manager, Morton 
Salt Co., Chicago. 

Attached to Mr. Carrington’s let- 
ter was a flyer, apparently put out 
by International Salt Co., offering 
grocers a Van Heusen Century 
shirt with purchase of 15 cases of 
Sterling salt. Mr. King admits that 
he inadvertently referred to Mor- 
ton instead of International. 


Reader Bets on Identity of 
That Exacting Advertiser 

To the Editor: I’ll bet a thou- 
sand to one that I know the ad- 
vertiser whose help wanted ad ap- 
peared on Page 63, Sept. 27 issue. 

On the assumption that Bernard 
Lundy’s criticism will frighten 
away numerous applicants, may 
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I say that the outfit is tops in its 
field. They are nice people. The 
atmosphere is pleasant. Creative 
standards are high, and an honest- 
to-goodness copywriter will be 
given interesting and challenging 
assignments—and a lot of ’em. 
Now, I suppose, Mr. Lundy is 
mad at me. I hope not, because 
I plan to call on him in the near 
future. I'll whisper to him the 
name of the Boston advertiser; 
and then—unless he throws me out 
of his office—I’ll try to sell him a 
cartoon or two and perhaps a piece 
of copy. Boston style, of course. 


DAVE HEss, 
Cartoonist, Niles, Mich. 
* * « 


Thinks Financial Ads 
Needn’t Be Stodgy 

To the Editor: Because it is ours, 
we like this ad. We have had so 
many comments on it we’ve found 
that other folks do, too. 

We’ve observed that your maga- 
zine reprints many advertisements. 
Although generally they are those 


will never be fashionable here. 


Don't let this hoppen to your savings account The 
most generous size is always in style in savings 


WOE regen, SAYINGS 
Sanath hasen Sheetal deb Miah Comin 
of national advertisers, it oc- 
curred to us that this one might 
be interesting to all of your read- 
ers since it ties in to a current sub- 
ject and illustrates that financial 
advertising doesn’t necessarily 
have to be dull and stodgy. 
PHYLLIS EDMONDs, 
Vice-President, Home Federal 
Savings & Loan Assn., Tulsa, 
Okla. 
» © ® 


Reader Takes Time for Praise; 
AA Makes a Grateful Bow 


To the Editor: It’s bad enough 
that we who read AA are often too 


busy to comment on your fine| 


work. Worse still that we become 
so accustomed to expecting the 
best from you people that we be- 
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gin to take it for granted. 

I want to voice personal thanks 
for a few things in the current is- 
sue. Many more items are worthy 
of note, not only this week, but as 
far back as I have been reading 
ADVERTISING AGE. 

First: “Here’s What Happens to 
News Releases” strikes a grateful 
spot in a business paper man who 
has waded through his fill of them. 
Pray God more people in the busi- 
ness press, let alone in general 
advertising, will learn to embrace 
the philosophy you outline. 

Second: Hooray for your edito- 
rial on Schwimmer & Scott and the 
story that preceded it. Scott de- 
serves the plaudits of all who be- 
lieve in our system, and I’m glad 
you took time to say so. Many 
among us could well emulate his 
business ethics, his courage and 
his faith in advertising. In a field 
so vital to the spiritual health of 
the nation there are altogether too 
many snide business men and dis- 
believers in the system that sup- 
ports them. Questionable ethics, 
shoddy morals in advertising—the 
nerve center of American economy 
—will only lead to our eventual 
decay and destruction. (Reader’s 
Digest should go for the S&S 
story.) 

Finally: As one of the physical- 
ly handicapped who knows he has 
done a good job in this field, thank 
you for your editorial urging we 
hire more persons with physical 
limitations. Too often we find in 
advertising fine-looking hunks of 
humanity who are the real crip- 
ples among us—twisted in soul, 
nursing ulcerative grudges against 
life, doubting the system that feeds 
them, disbelieving God and man 
and the future alike. These are a 
heck of a lot more crippled—lame 
in heart and head—than we who 
drag worn limbs behind us or 
speak in broken tones, see with 
limited vision. Many of us are just 
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as well equipped to do an honest! 
day’s work as the finest Ivy League | 
six-footer ever hired on Madison 
Ave. | 

I have only one gripe. That is| 
against the “intellectual super- 
men” who constantly label the, 
straight-from-the-shoulder anal-_ 
ysis of a bad situation as the “re-| 
actions of an embittered cripple,” | 
every time one of us is blest with | 
the intelligence and perception to 
see the weakness or rottenness in 
a situation and the guts to call a 
spade a spade. We are not second 
class citizens, or second class) 
workers because we are lame. And 
we are not often mentally twisted 
by bitterness, thank God. Why 
should a physical cripple feel sor- 
row for his lot when he looks at, 
some of the sick “complete” peo- 
ple around him? 


Translates Trade Names and 
Finds Room for Improvement 

To the Editor: Why do adver- 
tisers choose such asinine names 
for their products? I think the an- 
swer is ignorance. 

Here we have a cosmetic being 
offered the public under the name 
“Pellex.” Maybe it’s a very good 
cosmetic; but its name is the Latin 
word for concubine, kept-woman, 
and even, in some cases, prostitute. 
Hardly a name to recommend it in 
the Latin countries of Europe and 
America; unless the idea is to sug- 
gest that concubines et al are 
skilled in the art of making them- 
selves look pretty. 


flop because its trademark name 
resembled an Arabic dirty word. 
I happen to do research on this 
‘sort of thing, but the firm came to 
ime after the damage was done. 
Now Mr. LaBlanc, of Hadacol 
‘fame, pops up with a new product 
|which he chooses to call Karyon, 
‘pronounced carrion, which, in the 
dictionary, is defined as “dead and 
putrifying flesh; meat unfit for, 
| food.” FE 
| My friend Bill Shakespeare says 
“What’s in a name?” I answer, 
“Dollars and cents”; and (brief | 
pause for commercial message) if 
advertisers want good names for) 


} 
| 
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concerns sent a product throughout | 
Moslem countries, where it was a! 
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One of America’s leading steel | ALEXANDER MCQUEEN, 
Research for Advertisers, Chi- 


cago. | 


their things, I can help ’em!! | 
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Quicker and Better 


%*& BOARDMASTER Visual Control 
Saves You Time, Money. 

* Gives Graphic Picture of Your 
Operations at a Glance. 

* Simp'e to Operate, Type or write 
on Cards, Snap in Grooves. 

*® Ideal for Production, Traffic, 
Sales, Inventory, Scheduling, Etc. 

*& Made of Metal. Compact and 
Attractive. Over 50,000 in Use. 


Full price 49” with cards 
FREE] et 


Write Today for Your Copy 


At any rate, before I make a 
long letter longer, thanks to you) 
and to ADVERTISING AGE for all | 
sorts of service to our field and 
our way of life. You’re a big help. 

NAME WITHHELD BY REQUEST 


» e a 
One to End All 


To the Editor: Referring to the 
“Screaming Mimi” ad pictured on 
the front page of AA, Sept. 27 is- 
sue, reminiscent of the rash of 
Jayson ads some time back, I sub- 


* 


HAY! It takes SELECTION © 
to produce a THOROUGHBRED © 


PALTOMOTIVE RETAIL Ge 2 the Thereupeees © Me Bute Sly Fede. 


mit the enclosed rough for a pro- 
motion piece calling attention to 
our selected circulation. 

This should be the “screaming 
Mimi” to end screaming Mimis. 


J. A. WARREN, 
Automotive Retailer, Morris- 
town, N. J. 
* a » 


Wholesalers Find Profit 
in ‘Off-List' Series 

To the Editor: ADVERTISING AGE 
has made a very dynamic contri- 
bution in one of the most serious 
current distribution problems— 
through the publication of your 
series, “The ‘Off-List’ Revolution,” 
by E. B. Weiss. 

At the fall meeting of the Na-, 
tional Assn. of Wholesalers, held) 
at the Homestead, Hot Springs, | 
Va., during the past week, very 
emphatic reference was made to 
these articles and to the problems 
which they interpret. 

The ten associations represent- 
ing wholesale distribution affili- 
ated in NAW are grateful to your 
publication for so dramatically 
dissecting the reasons for this evil | 
—and pointing out some of the) 
medicine that both manufacturers | 
and distributors must use in at- 
tempting to effect a cure... 

Please enter our order immedi- 
ately for 12 sets of the reprints of | 
Mr. Weiss’ series. 

PauL H. BOLTON, 

Executive Vice-President, Na- | 

tional Assn. of Wholesalers, | 

Washington, D. C. 


COMETHING MIg@ING... 


\ 


LIKE CALIFORNIA 
WITHOUT THE 
BILLION DOLLAR VALLEY OF 


} 


Bigger in area than Missouri, California’s inland Valley 
is an independent, self-contained market, isolated from 
distant Coast cities by mountains. 


With over $31 billion in buying power (more than San 
Francisco and Oakland combined), two million Valley 
people spend nearly $2% billion annually at retail. 
You’re not selling California unless you’re selling the 
Valley. And you can reach it in depth only with its 
strong local newspapers, the three 


* Sales Management's 1953 Copyrighted Survey NATIO RE t 
ATIONAL REPRESENTATIVES . 
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IT’S NOT JUST WHAT YOU TELL HER — BUT WHERE | 


* | 
First motivational study ever made in field of advertising media proves women’s reactions to adver- 


tising of a service nature are significantly more positive when the advertisement is in a service mag- 
azine than when it is in a weekly. POSITIVE ACTION, THEREFORE, IS MORE LIKELY TO OCCUR, 


Fook eee eee Stes 
For proof, supported by reasons why, send for new oa . 4 Write: 


» a 
** Guaranteed by "a 


77-page book, entitled ‘Women and Advertising.” * Guaranteed by 
ne ousekeep ng 


It will give you a new dimension for measuring 7 4S apyearisto WAYS 


the sales effectiveness of your advertising. PE snot GA ans sae 57th St. at 8th Ave., New York 19, New York 


Harry Chamberlaine, 
GOOD HOUSEKEEPING, 
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- THE NATIONAL NEWSPAPER OF MARKETING ~~” 


Borg-Warner Ripley Campaign Pays Off 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


It has always seemed to me that the 
planning and writing of so-called institu- 
tional advertising—advertising that seeks 
to sell not a specific product or service but 
a general “umbrella’’ concept about a 
company or an indus- 
try—is an especially 
challenging assign- 
ment. 

Of the scores of such 
campaigns that have 
appeared over the 
years, only a very few 
have been outstanding. 
One of the best that is 
running currently, in 
my judgment, is the 
Borg-Warner Ripley series. Apparently I 
do not stand alone in this opinion; many 
favorable comments have come to me 
not only from admen but from business 
men generally. 

Imbued with the notion that many of 
my readers would like to know what kind 
of job this unusual campaign is doing, I 
prevailed upon Theodore (Ted) Weldon, 
J. Walter Thompson vice-president, to 
take down his hair and tell me all about 
it. What follows, written from notes made 
during our conversation, is the gist of 
what Ted told me. 


James D. Woolf 


s The Ripley series, which Borg-Warner 
began in 1947, seems to be answering a 
lot of their problems. Borg-Warner is en- 
gaged in such a vast variety of activities 
that a sequence of individualized ads, 
each devoted to a single activity, would 
fail to dramatize the scope of the opera- 
tion. What was sought was a way to cover 
the whole waterfront in each ad. 

Considered and discarded was a format 
of a dozen or more panels in double-page 
advertisements, each panel devoted to a 
auierent Borg-Warner activity. What 
was needed, it was felt, was an editorial 
format that would invite high readership 
of a technical story of little inherent pub- 
lic interest. Aside from the products of 
ihe Norge division, Borg-Warner had 
nothing to sell the general consumer. Its 
products were component parts. Thus 
there was no opportunity to make direct 
sales as in the case of consumer goods. 
Nevertheless, the objective was general 
readership, readership by everybody, and 
not solely by engineers and the technically 
educated. This meant copy that would be 
not only interesting but understandable to 
the lay mind. The answer was found in 
the Ripley treatment as exemplified by 
the typical advertisement shown here. 


s The Ripley campaign, now in its sev- 
enth year, is producing gratifying results. 
Unexpectedly, more inquiries and direct 
results have been forthcoming than was 
the case when prior advertisements sought 
to do a straight selling job. These in- 
quiries come in from all sorts of readers. 


Manufacturers, engineers, industrialists, 
government agencies, etc., write in from 
day to day asking about this or that de- 
velopment featured in the Ripley ads. 
They—as well as people generally—seem 
to feel that Borg-Warner knows all about 
and has a hand in everything new and 
unusual in the field of engineering. For 
example, the Post Office Department in- 
quires about a new resin that will make 
the soles of postmen’s shoes wear longer. 
The Coast Guard asks about a pump that 
will give added pumping power to a fire 
boat. The leading paint companies want 
to know more about a development that 
permits the spraying of paint on red-hot 
steel. 

If you happen to be a Starch rating 
enthusiast, you will be interested in the 
record-breaking reader attention given 
these Ripley ads. “In ‘Read Most,’” Ted 
Weldon tells me, “they are so far out in 
front as to challenge belief.” Over the 
years the average “Read Most” is about 
35%. “Of course,” Ted said to me, “read- 
ership alone is not the answer to effective 
advertising. But when high readership is 
coupled with getting over effectively the 
story the advertiser wants people to know 
and appreciate, then perhaps the ratings 
take on additional meaning.” 


® Borg-Warner is today almost a house- 
hold word. Ten years ago it was relatively 
unknown except to its immediate cus- 
tomers. Most people confused the name, 
if they happened to hear it or see it, with 
Stewart-Warner or Baird & Warner or 
Warner & Swasey. The name was so little 
known that no importance was attached to 
it by the some 28 separate divisions that 
comprise the Borg-Warner empire. Each 
of these divisions was jealous of its own 
individual prestige and good will and 
was loath, naturally enough, to dilute this 
asset by associating itself with the ob- 
scure name of Borg-Warner. Today this 
attitude is a thing of the past. All of the 
divisions have found that today’s wide 
public knowledge of the parent company, 
its stature and what it stands for is a 
tremendous force in their individual suc- 
cess. 


# There was a time, prior to the Ripley 
campaign, when investment bankers and 
brokers could not answer without re- 
search inquiries about the earnings and 
activities of Borg-Warner. Today, it is 
impossible to phone any broker who can- 
not relate the Borg-Warner story up to 
date, right off the cuff. 

In addition to the Ripley spreads, inci- 
dentally, seven other ads each year are 
devoted to specific facets of the business 
that require special individual emphasis, 
such as the B-W Overdrive, B-W Auto- 
matic Transmissions, and B-W’s con- 
tribution to the farm implement, aviation 
and marine industries. Ted Weldon says 
he was somewhat surprised to note that, 
according to Starch, the Ripley spreads 
usually get higher ratings than the special 
ads. 

One noteworthy thing about Borg- 
Warner’s advertising, and surprising to 


zt, BORC-WARNER 


Audit Bureau Celebrates 40th Year 


| DRIVING OUT THE AIR THAT SLOWS 


Speech Writers Get Some Advice 


Standards Needed for TV IDs 


Space Reps Hear from Harried Adman 


Betleve tor Not/ 


DOWN JETS.. CREATING PRINT THAT 
HANGS ON WHEN THINGS GET HOT. “~ 
HITCHING CARS TO THE STARS ! 


TOP RATING—Record-breaking reader attention is indicated in Starch reports showing the 
Ripley series, of which this is one, topping the three “Read Most” by men in every 
issue of The Saturday Evening Post containing a B-W spread. 


me, is the modest cost of the campaign. 
Says Ted: “When one considers that other 
corporations of Borg-Warner’s stature are 
spending $1 to $2 to B-W’s nickels and 
dimes, it becomes a saga of what can be 
done through advertising with ingenuity 
rather than sheer weight of money.” 
Many times, in this column and else- 
where, I have protested against the all too 
common practice of using entertainment 
techniques—cartoons, Sunday comic pic- 
tures, freak photographs, puppy dogs, 
babies, and elephants, and other bizarre 
devices—for the sake of high readership. 
Borg-Warner, at the outset of the Ripley 
campaign, shared my fears about this 
style of advertising. They feared that 
what they called “the comic paper treat- 


G. D. Crain Jr. Says... 


ment” was inappropriate for a business 
as dignified as theirs. But their fears were 
groundless; they were deluged with com- 
plimentary letters from high-ranking cus- 
tomers and business men generally. This 
is not surprising because, of course, the 
Ripley treatment is in no sense an en- 
tertainment device; it has nothing at all 
in common with the Sunday paper funnies 
except that the pictures are drawn in pen- 
and-ink. é 

Unusual treatment techniques that at- 
tract attention and invite readership can 
be very valuable—if and when they are 
pertinent, dignified, appropriate, and in 
good taste. Borg-Warner now believes it 
has an important franchise in its Ripley 
format. 


ABC Is Basic to Advertising 


This is the 40th anniversary of the Au- 
dit Bureau of Circulations, which is hold- 
ing its annual convention in Chicago this 
week, starting with a special dinner 
Wednesday evening at which it is ex- 
pected that some of the historical signifi- 
cance of the occasion will be emphasized. 

Most people in advertising, especially 
those who have been in the business for a 
relatively short time, take the ABC for 
granted. The purpose of this article is to 
assure them that it is so vital to advertis- 
ing and its acceptance by business that, 
had it not been established, advertising 
could not possibly have made its great 
contributions to the expansion, develop- 
ment and progress of American business 
and industry during the past 40 years. 

It is only necessary to look at the ad- 
vertising situation in countries where 
there is no service equivalent to the bu- 
reau to realize under what great handi- 
caps their advertising facilities are 
employed. Without verified circulation 
data, advertisers and their agencies lack 


the confidence in media which is basic to 
their successful and continued use, and 
hence spend a disproportionate amount of 
their time and effort in negotiations re- 
garding rates which are necessary because 
neither circulation nor rate information is 
usually taken at face value. 


= It is of course true that this is not the 
sole reason why advertising is not used in 
other countries on a scale comparable to 
ours. The spirit of enterprise and the full 
development of competition do not exist, 
unfortunately, in all other countries, and 
unless business men have the desire to 
compete, to expand and to seek new cus- 
tomers and new markets, the value of ad- 
vertising and the opportunity to use it 
profitably are limited. 

But certainly it is equally true that, if 
media cannot be employed on a basis 
which insures delivery of the promised 
circulation and market coverage, adver- 
tisers are reluctant to make the kind of 
investments which are needed to accom- 
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plish sales objectives. Thus the success of 
advertising in this country and its limited 
use in other lands where verified circula- 
tions are not the order of the day are not 
merely coincidental. 
The establishment of the Audit Bureau 
Cireulations for printed media did 
much to hasten the development of facil- 
ties for measuring radio and television 
audiences as broadcast advertising became 
an important part of the media picture. 
Likewise similar facilities for the meas- 
urement and authentication of the circu- 
lations of media not eligible for ABC 
service were provided because of the 
knowledge that advertisers and agencies 
demanded them, and that making such 
information available would mean greater 
use of the services of these publications. 
Thus the ABC idea, of the measurement 
and authentication of circulation data by 
outside, disinterested and expert auditors, 
has had a profound effect on all advertis- 
ing and all media, as well as on the prac- 
tices of publications which are members 


of the bureau. 

While it is true that the great bulk of 
all circulations of media used by adver- 
tisers in the United States is now audited, 
it is also true that,.when the number of 
publications providing ABC or other au- 
dits is compared with the number of those 
not making data of this type available, the 
latter appears still to be remarkably large. 
This is particularly true in the business 
publication field. 

The 40th anniversary of the world pio- 
neer in circulation audits, the Audit Bu- 
reau of Circulations, should not only be 
celebrated by all advertisers, agencies and 
others interested in the continued useful- 
ness and development of advertising, but 
should be regarded also as an occasion for 
reminding publishers of non-audited 
media of both their obligation and re- 
sponsibility to contribute their part to the 
maintenance of the machinery which as- 
sures the continuous use of advertising as 
the basic promotional facility for all 
American business. 


_Léoking at Radio and Television... 


Standards Are Needed for Use 
of Identification Spots 


A tiny, but expensive, thorn is irritat- 
ing advertisers using the ten-second in- 
terval between the 20-second announce- 
ment that follows the end of a program 
and the start of the next program. This is 
an interval which the FCC requires for 
identification of the station to which the 
set owner is tuned. The problem is that 
advertisers who buy this space spend as 
much as $50,000 a vear more than they 
should to make different films to fit the 
call letters or codes of the stations they 
use. There is a strong need for standardi- 
zation of these requirements. 

Historically, this ID or identification 
spot grew up in radio. In the early days 
it was used so that the crystal set owners 
could brag about getting some station 
thousands of miles away. Then it was 
transformed into a money maker for the 
stations particularly in association with 
the time—Bulova was always a big factor 
in this—or with the location of the sta- 
tion. Many stations were given free space 
in hotels in exchange for this identifica- 
tion spot. But radio originally needed the 
30 seconds in between shows to change 
networks, AT&T lines, or to make engin- 
eering adjustments. Radio, therefore, 
never abused the use of every second in 
this interval. 


® Along came television. At first, the 
heavy cost of construction, the small num- 
ber of sets, and the sparsity of adver- 
tisers excused the milking of every cent 
of revenue possible. Advertisers, there- 
fore, accepted the fact that double spotting 
was necessary to existence and went along 
with it. After a while the commercials 
became excessive, but it was too late; the 
precedent had been established. 

Now the poor viewer gets a barrage of 
a closing commercial on a show, a lot of 
dull credits for some mysterious back- 
stage broom sweepers, a cross plug for 
next week’s sponsor or a hitchhike, a 20- 
second spot, a 10-second ID, opening prod- 
uct identification, show credits frontside, 
opening commercial, and then—after some 
six minutes go by—he gets to the show. 
As if this isn’t bad enough, some stations 
chisel in on show time to stretch the local 
20-second announcement to a minute or 
to add one and sometimes two more 20- 
second spots. The result: high overcom- 
mercialization in television working to 
negate the effectiveness of the network 


. 


commercial. 

The purpose of this discourse is not to 
stamp out the evils of the double and 
triple spotting. That will be done in due 
time by the ire of the viewer pushed by 
the indignation of the advertiser. The 
purpose of this article is to try to establish 
some standards for using ID announce- 
ments. As long as we are stuck with them 
they might as well be used economically. 


# As it stands now the sound track on 
filmed IDs runs seven seconds and the 
film identification ten. Then some stations 
superimpose their cail letters over the top 
half, the bottom half, the center, the up- 
per right hand corner, the upper left hand 
corner, or fade out the picture completely. 
Sometimes a local announcer makes only 
oral identification, which is all that is 
legally required. How, then, should the 
process of standardization proceed among 
so many different methods and so many 
divergent managements? 

Normally the agencies, through the Four 
A’s or some other group such as ANA, 
might get together and agree on a stand- 
ard and, through joint effort, get the 
stations to agree, since nothing but agree- 
ment is really involved. But this is termed 
borderline from a legal sense (although 
it seems a pretty poor law that prevents 
a group of advertisers from saving a lot 
of money without any loss of revenue, 
pride, or proper identification on the part 
of the stations). 

[Some time ago the Station Representa- 
tives Assn. set up proposed standards for 
tv IDs. These cal] for the upper right 
hand quarter of the picture to be devoted 
to station identification with the rest re- 
served for the advertiser. The committee 
which worked out this standardized for- 
mula is now considering revisions recom- 
mended by an advertising agency and has 
been consulting with the Four A’s and 
the ANA on the matter.] 

One simple solution would be to have 
only oral identification. This would pro- 
hibit any individualistic art work or 
proper identification implied by sight plus 
sound, but some stations have indicated 
that they would go along with this meth- 
od. 

A more realistic approach is to have 
the film made with the upper right hand 
corner blank after seven and a half sec- 
onds. This would permit the station to 
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The Creative Man’‘s Corner... 


Just Trying to Be Helpful 


It wasn’t so very long ago that the conductor of this column, in com- 
menting—favorably, incidentally—on a Levy rye bread ad, drew down upon 
his head a rash of letters accusing him of anti-Semitism. Consequently, we 
approach this Knights of Celumbus ad with the same caution with which we 
might think of lighting a cigaret in a house in which we smelled gas. 


Fves 


Sui cabanas te Sis ot conte 
img your sins to a priest, as Catholics 
Wostaes sen belens. ch anda Os 
Confession is nor of divine origin 
bur only an invention of the Catholic 


to Him. 

Catholics know chat Christ Himself 
instituted the Sacrament of Penance, 
which includes Confession, when He 
said co His Apostles. “Receive ye the 
Holy Ghost, whose sins ye shall forgive, 
they are forgiven them, whose sins ye 
shall retain, they are retained” (Mart 
16:19) 

If they were faithful to chese instruc- 


preaching Confession and Penance from 
the very beginning of their ministry? 
They and their disciples went every- 
where proclaiming the doctrine given 
them by Christ, establishing churches, 
and appointing bishops and priests upon 
whom they conferred the same au- 
thority 

Christ was not speaking in parables 
when He said) “Whose sins ye shall 
forgive, they are forgiven them, whose 
sims ye shall retain, they are retained” 
(Mart. 16:19). No words could be 
plainer. And che subsequent actions of 
the Aposdes leave no doubr that they 
understood exactly the responsibility 
and the authority vested in them 

The writers of the Church, whose 
testimony bears witness ro the cradition 


...a Priest CAN 


: Forgive Your Sins! 


f ¥ 


tine, in the fourth, all lett histor << 
tesuumony of the acceptance of the Sac- 
rament of Penance by the first Chris 
nans 
For 1,500 years, the faithful of all 
Christendom confessed their sins co a 
priest, just as Catholics still do the world 
over today. And every Catholic, whetner 
he be che ruler of a nation or the 
of men, miust be truly re- 
int and must confess his sins if he 
wants God's forgiveness 
Holy Scripture clearly tells us that 
Christ DID establish the Sacrament of 
e. If you want to know more 
about this Sacrament which can bri 
the grace of God into the most sinf; 
heart, if you want ro feel a new and 
a inner sense of spiritual re- 
birth, write today for our free pamphier 
entitled “Yes. A Priest Can Forgive 
Your Sins.” It will be sent free on your 
request, in a plain wrapper. And no- 
body will call on you Ask for Pamphlet 
C46 


al belief and practice from the earliest patet 


days of Christianity, insisted on Confes 
sion as th means of regaining 
God's favor. They cell us that Confession 
was made, nor to laymen but to priests 
who exercised the power of forgiving 
sins by virtue of Christ's commussion 
Origen and St Cyprian in the second 
century; Pacian Aphraates in the 
third, and Sc. Chrysostom and Sc. Augus- 
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a desire to be genuinely helpful, we hasten to explain to our Protestant and 
Jewish friends that we mean solely from an advertising standpoint. If they 
want to sell themselves through advertising, we'll be happy to sound off with 


This is not the first ad of the Knights 
of Columbus that we have read. We 
have read a number with curiosity and 
interest. We have admired the directness 
with which they proselytize. We have, 
of course, been unable to accept certain 
premises which we are sure Catholics 
accept without question. As a result, we 
have wondered just how effective the 
ads are—assuming, naturally, that they 
are published not only to explain Cath- 
olicism but to seek converts. 

It would probably be unthinkable, but 
quite likely the ads would be more per- 
suasive if they were written by an apos- 
tate—by someone who can see Cath- 
olicism from a Protestant point of view. 
From, let us say, the prospect’s point of 
view. Personally, we feel there is a great 
hunger abroad today for a good re- 
ligion to cling to and certainly the Cath- 
olic faith has proved its durability over 
the years. However, this ad, like so 
many ads, is addressed to the board of 
directors. It makes assumptions that on- 
ly a person already a Catholic can ac- 
cept. How, therefore, is it going to reach 
a benighted person like ourself, for in- 
stance? 

We say this with a desire to be gen- 
uinely helpful—for we also admire the 
guts of the good Knights to use adver- 
tising for the propagation of the faith. 
And when we say that we say this with 


"err rrr rr 


a few well-meant suggestions for them, too. 


superimpose its identification orally and 
visually in the blank left for that purpose, 
either by balop or electronically. The 
other way is to simply leave adequate 
identification of product after seven and 
a half seconds and let the station fade the 
advertiser’s picture and superimpose its 
own identification wherever it chooses. 
Of all these methods the one most real- 


On the Merchandising Front... 


Speakers Are Often Unwittingly 
Guilty of Plagiarism 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising, Grey Advertising Agency, 
New York.) 

The presidents of four large corpora- 
tions in recent public addresses used, 
without credit either to ADVERTISING AGE 
or to E.B.W., more than enough of the 
factual as well as the “dream” material 
from my series of four articles on cyber- 
netics-automation (published in AA last 
November) to be guilty of pretty high- 
handed plagiarism. 

Yet these executives had no intention 


istic and clean is the one leaving the upper 
right hand corner clear. It is certainly to 
be hoped that the stations will cooperate 
in the interest of thousands of advertising 
film production dollars which could be 
better spent getting more IDs. A little 
cooperation on a deal like this certainly 
should be better than a wide-scale attack 
on the very principle of double spotting. 


of plagiarizing; no desire to plagiarize; 
and no knowledge that they had plagia- 
rized. 

And thereby hangs a tale—as well as 
this column. 


a It is no secret that many of our execu- 
tives have assistance in preparing their 
speeches and articles. There is no reason 
for secrecy. Executive time is too valu- 
able to be spent in at least some of the 
steps involved in the preparation of an 
address or article; counsel (particularly 
public and trade relations counsel) is usu- 
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Sell businessmen in Springfield, Mass.? Springfield, Ill., too? 
Okay. But Nation’s Business delivers all 13 Springfields, 
U.S.A., the big and the not-so-big . . . just as it gives you all 5 
Akrons, all 6 Rochesters, the bigger cities plus the 16,340 
important business markets under 25,000 population . . . the 
“profit-areas” that do 40% of all manufacturing, 30% of all 
business transactions. Six out of every ten NB subscribers 
live and work here, 449,767 businessmen in total, more 
than any other executive publication. You cover ALL the 


business market when you buy Nation’s Business. 
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ally advisable; and, not infrequently, a 
capable executive is not a thoroughly 
polished writer (this last applies also to 
at least one columnist). 

The plagiarism traces back to those who 
gather and prepare the material for these 
executives. In the cases of the four cor- 
poration presidents, these assistants in- 
cluded two public relation firms (both 
well known), a director of public rela- 
tions, and a free-lance “ghost.” 

Quite simply, what happens is that a 
digest of the pertinent material is placed 
before the executive—or a draft of the 
proposed speech based on the accumu- 
lated material—without in any way indi- 
cating to him the source or sources from 
which some of the larger bodies of in- 
formation have been obtained. And right 
then and there is where the unintentional 
plagiarism begins. 

That is to say, the plagiarism is unin- 
tentional insofar as the speech-com- 
mitted executive is concerned. One would 
have to be extraordinarily charitable to 
take the same lenient attitude with re- 
gard to those who dug up the material 
and made it available to the executive, 
either in digest form or in rough draft 
form, without crediting their sources and, 
indeed, sometimes actually pinning an 


Py on themselves for their assiduous- 


ess, perspicacity, imagination, et al. 

That particular series of articles on au- 
tomation has been most blatantly plagia- 
rized. Indeed, Sid Bernstein, AA’s editor, 


has twice commented editorially in these 
pages on the liberality with which sundry 
individuals have borrowed from it. Quite 
recently, a writer in one of the television 
trade papers leaned on that automation 
series quite heavily, as well as on some 
other of my writings on this and related 
subjects. True, he did refer to what “one 
observer” had had to say, but I believe 
at least a few people would experience a 
bit of difficulty identifying me or AA by 
that label. 

However, my concern at the moment 
is not with plagiarism per se, but with 
the fact that too many of our highly-ethi- 
cal corporation executives are, unwitting- 
ly, appearing before segments of the pub- 
lic as idea and fact pilferers. They don’t 
do such things themselves; they assume 
that those who work with them will be 
equally ethical. Apparently, that confi- 
dence is, at times, misplaced. 

The solution is not too difficult. If ex- 
ecutives were to insist that all material 
submitted to them for talks which they 
make, or for articles which they have 
been asked to write, should be accom- 
panied by a clear indication of the source, 
the damage to their reputations would be 
just about eliminated. That might make 
life in this mortal coil a bit less pleasant 
for some ghosts, but, after all, ghosts pre- 
sumably enjoy the bliss of heaven, so this 
small burden shouldn’t be too heavy. 

Or—perish the thought—do these ghosts 
come straight from hell? 


Looking at the Retail Ads 


By Clyde Bedell 

(Mr. Bedell is a consultant in cre- 

ative advertising and advertising 

training.) 

Ads often remind me of the old fable 
of the parts of the body, all arguing as 
to which was the most important. The 
stomach had its say, the arms theirs, 
and the legs theirs. Then the heart. And 
so on. After several of the members in- 
dividually went on strike, they all agreed 
that individually they none of them 
had importance; their importance came 
through their coordination, all with the 
others. 

In copy clinics I have had layout peo- 
ple and artists sincerely express hurt 
because I placed so much stress on copy. 
And I have had copy people, after a dis- 
course on layout and its qualities of 
communication, ask if I had not over- 
looked the importance of copy in adver- 
tising. 

Each type of specialist seems to feel 
that anything which accords another 
specialty any importance, diminishes 
his own specialty. 


# Our academic system is often criti- 
cized for compartmentizing education. 
So “specialists come to know more and 
more about less and less.” Our scien- 
tists have long been citicized because of 
the narrow depth of their wisdom, with 
no appreciation of its application hori- 
zontally—to society. 

The truly competent ad is an expres- 
sion of professional objectiveness. In the 
truly competent ad no part really 
eclipses the others that have—in that 
ad—work to do. Every advertising talent, 
no matter how great, must have its ap- 
plication equally to the end in view, 
horizontally. 

Here is a New York full page, half of 
a spread. The left half was similar in 
layout, with twelve pics around the 
border. The central panel on the left, 
however, carried nothing but a big gray 
shield, over which appeared “Russeks 
August Sale” (sic). 


® How is balance struck for such an 


ad? The “boy-am-I-dignified” copy 
floats in space to burn. The illustrations, 
some of which are muddy and lacking 
in anything but silhouette, all have cap- 
tions. But the captions are set in type 
so small that I thought it went out with 
Pickering’s Diamond Shakespeare in the 
middle 1800s. 


Russeks Design Studio's “Ma 
collar’ coat of Lutetia Mink, 
August sale priced . . . $5950 


These captions must have been repro- 
duced photographically or by stat origi- 
nally, for they vary some in size. In the 
newspaper ad it is impossible to read 
some of the tiny words and prices—in 
two full pages of space! 

I have a hunch that if an advertiser 
instructed a radio station to “whisper” 
a commercial so softly it couldn’t be 
heard, the station would call the ad- 
vertiser and remonstrate, or recommend 
a change. But newspapers? Is it that 
they believe an advertiser can do no 
wrong? Or that they dare not make any 
simple suggestions for the good of their 
advertisers, for fear of insulting them? 
I sometimes wonder if pious and im- 
pious tv and radio time salesmen don’t 
daily pray that many newspaper ex- 
ecutives will continue their blind in- 
difference to the ineptitudes and short- 
comings of newspaper advertising cre- 
ators. 


# As for many, if not most stores—all 
of this is to comment on the fact that 
only in advertising are no rigorous, ra- 
tional, and objective standards demanded 
by management, at top or promotion 
levels. 

If a salesperson writes so small that 
other clerical help cannot read, some- 
thing happens. It seems far more im- 
portant to me that a message is illegible 
that is intended to clearly present a 
message to many thousands of people. 
Yet, in most big stores these lapses or 
varying “slips” are accepted as a matter 
of course, as being necessary incidents 
to the advertising function. 

Since advertising is nothing if it is 


not communication, I think such slips 
should be avoided automatically, be- 
cause the store’s standards are written, 
accepted, and understood to be invio- 
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most ordinary standards can be, with 
very rare exceptions. There are so many 
ways to make costly mistakes in retail 
advertising that any store fractionizes 
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lable. I do not say all mistakes can be 
avoided. But certainly those that in- 
volve “creative” steps that subvert the 


its response when it does not have all 
its advertising (and management) peo- 
ple agreed upon written standards. 


Harried Adman Thinks Up New Method of 
Preserving Partial Sanity 


Early this month, a considerable number of representa- 
tives of advertising media found in their mails an unusual 
duplicated message, designated at the top as a “Memo 
to All Space Reps—from Pete Weinberg, that haggard 
type over at Friend, Reiss Advertising.” What Mr. Wein- 
berg, an account executive at the New York agency, had 
to say seernis to us worth reporting in full. So here is his 


memo, 


As a group I don’t think there’s any 
better bunch of guys anywhere than you 
fellows who represent media—be it na- 
tional mags, newspapers, trade publica- 
tions, even FM stations in Ellenville. 

That’s just the trouble. You’re such 
nice guys that my family doesn’t see me 
any more. Here’s why: 

I’m an account man. I handle a con- 
siderable bunch of Friend, Reiss’ good 
clients. Their needs are many, and it’s up 
to me to see that these needs are met 
speedily, and even more important, bril- 
liantly. This takes time, and plenty of it. 

Today I got 27 phone calls. Six were 
from clients—the other 21 were from you 
fellows. Having sold space myself (plus 
some aluminum pots and pans in my 
youth) I know only too well that there’s 
nothing more frustrating to a salesman 
than to get that, “I'll see if he’s in” pitch 
from a secretary you know damn well is 
sitting right in the office with him. So 
I take all the calls, and when I get 21 of 
them, it knocks a heck of a chunk out of 
my day. 


® The time is now 9:15. I’ve told my wife, 
Peg, to keep the chow hot. My two-year- 
old is already fast asleep, and the little 


month-older will probably be just getting 
ready for a long night of bellowing. The 
reason I wasn’t out of here by at least 
6:30 is those 21 calls. The three hours 
since 6:30 has been spent tending to cli- 
ents’ business... getting work assignments 
into traffic, writing conference reports, 
and even dashing off some of the great 
Weinberg copy. 

Here’s how you can help me keep my 
health and my happy home: 

On Friday afternoons I will now be- 
come Pete Weinberg, Media Man. From 
1:30 to 6:30 I’m going to devote my entire 
time to seeing you fellows. Frankly, I 
think that on a scheduled appointment 
basis we’ll get a lot accomplished. You 
won’t be sitting around while I’m answer- 
ing phone calls from other reps (I'll kill 
all my calls), and I’ll be in and out faster 
than ever. Besides, who in God’s green 
advertising agency business sticks around 
town on Friday afternoons except Pete 
Weinberg? So why not see me then? 
There’s nobody else to call on. 

Incidentally, the coffee will be on the 
house on these Friday afternoons. So 
come up and drink it with me. Just call 
for an appointment. Ask for Barbara— 
she'll set it up for you. That’s PL 7-8030. 
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Things really happen in the big Country-Side 
Market when you hitch up with this team! 

Just two years old, the Country-Side Unit is 
already serving 9 of the nation’s 10 biggest advertisers. 
Month after month the list of famous products 
grows—now nearly 200! 

Built for the job, home delivered to nearly 
41% million families—the Country-Side Unit is the 
biggest, most powerful selling force in the country. 


THE Countey-Sive Uni 


Farm Journal « Town Journal « Washington Square, Phila. 5, Pa. 
Graham Patterson, publisher ¢ Richard J. Babcock, president 
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Electros and Typography 


go hand-in-hand at 
BERTSCH & COOPER 
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BERTSCH & COOPER, 547 S. Clark St., Chicago 5 


CREATIVE COMPOSITION AND LAYOUT e MONOTYPE e LINOTYPE @e FOUNDRY TYPE 
EXPERT HAND SETTING e ELECTROS e TRU-TONE ® PLASTIC PLATES e NEWSPAPER MAT _ 
SERVICE e TRU-TONE® ETCH PROOFS e TRANSPARENCIES FOR OFFSET AND GRAVURE 


~ take a load off your 
mind...give the whole 
load to B&C...(one phone 
Call is all it takes!) 


TYPOGRAPHY 
THAT SELLS 
MERCHANDISE 


Five Affiliate with ABC-TV 
Five more stations have affili- 
ated with the television network 


KNOE-TV, Monroe, La.; WWTV, 
Cadillac, Mich.; KAKE-TV, Wich- 
ita, Kan., and KTLJ-TV, Houston. 
The latter will replace KPRC-TV 
as the ABC Houston station, ef- 
fective Nov. 13. 


Hamilton Mtg. Names R&R 

Hamilton Mfg. Corp., Columbus, 
Ind., has appointed the Toronto 
office of Ruthrauff & Ryan to di- 
rect its Canadian advertising. A 
campaign is being planned for the 
company’s line of Cosco office 
chairs. 


Salt2rini Names Burdick 


John B. Salterini Co. New 
York, which turns out wrought 
iron furniture, has named Virgin- 
ia Burdick & Associates to han- 
dle its public relations. Erberto 
Landi Advertising Co. handles 
the cotupany’s advertising. 


REI TT os as Ome 


HANDSOME HOME, happy family and a a Recruiting Specialist in the U. S. Navy. 
pleasant business life are among the better Active churchgoer, ardent deep-sea fisher- 
things enjoyed by John T. Logue. Graduate man, Mr. Logue typifies the better-paid, 
of Fisk’s Business Administration course, college-trained Negro. 59.4% more Negroes 


Mr. Logue was the first Negro appointed as are college-trained today than a decade ago. 


Do you recognize this family ? 


AME: The John T. Logues. 

Occupation of head of fam- 
ily: salesman for wholesale 
liquor distributor. The family 
enjoys a handsome home in a 
pleasant neighborhood, a 1953 
automobile and most luxuries of 
middle-class living. Dad is a 
graduate of Fisk University, 
Class of °36; Mom too—’38. 


Typical of the Negro market? 
Not exactly. But the point is 
this: there are well-to-do, well- 
educated colored families in 
great—and growing—numbers. 
They’re part of a $15 billion plus 
colored market of sixteen mil- 
lion persons. 


Four hundred and seventy-five 


national advertisers currently 
reach this market with schedules 
in API newspapers. They capi- 
talize on the special nature of 
Negro newspapers, written for 
and about Negroes, written in 
terms of Negro interest. 


Do you recognize the Logues? 
No longer invisible, they—and 
other colored families — live 
mostly in cities (61%), get their 
news in their papers, and re- 
ward advertisers with long-lived 
brand loyalty. API newspapers 
cover 24 of America’s most im- 
portant Negro communities. 
May we help you recognize the 
Logues? Call on us for enlight- 
ening market data. 


ASSOCIATED PUBLISHERS, Inc. 
166 W. Washington St., Chicago 2, Ill. 


AD) ANdover 3-6343 


Pacific Coast Representative: WHALrey-MIKKELSEN CoMPANY 
655 Russ Bldg., San Francisco, Calif., SUtter 1-6072 
6513 Hollywood Blvd., Los Angeles, Calif., HOllywood 3-7157 


31 West 46th St., N. Y. 36, N.Y. 
JUdson 2-1177 


More Advertisers Use Negro Newspapers Than Any Other Medium Designed for Negro Families 


HOMEWORK, with 
for twelve-year-old Joan include Girl Scout mem- 
bership and the “Jack and Jill” 
newspapers carry 
devoted to youngsters, obtaining readership and 
interest at an early age. 


audience. Other distractions 


club. Negro 
special pages and features 


of CS nee 
DAY IS DONE for Janis, tucked away by her 


adoring 


mother in her own room. Janis will 


grow into a consumer of advertised goods and 
services, conditioned by the Negro newspapers 
her family reads for news not reported else- 


where. 


API newspapers enjoy readership far 
beyond the norm. ‘ 


BASIC MEDIA 
REPRESENTED BY API 


BALTIMORE, Afro-American 
CHICAGO, Defender 

CINCINNATI, Leader 

CLEVELAND, Call and Post 

DALLAS, Express 

DETROIT, Michigan Chronicle 
HOUSTON, Informer 

KANSAS CITY, The Call 

LOS ANGELES, The California Eagle 
LOUISVILLE, Defender 

MEMPHIS, Tri-State Defender 
MINNEAPOLIS, Spokesman 
NEWARK, New Jersey Afro-American 
NEW ORLEANS, Louisiana Weekly 
NEW YORK, Age-Defender 
NORFOLK, Journal and Guide 
PHILADELPHIA (ee aega 


The Tribune 


RICHMOND, Afro-American 
SAVANNAH, Tribune 

ST. LOUIS, The Argus 

SAN FRANCISCO, Sun-Reporter 
ST. PAUL, Recorder 

TAMPA, Florida Sentinel 
WASHINGTON, Afro-American 
aii 


Afro-American 


Chicago Defender 


of American Broadcasting Co. 
They are KSLA, Shreveport, La.; | 


1954 


BACK YARD BOY—Seabrook Farms 
Co., Bridgeton, N. J., has launched 
a campaign to promote its frozen 
fruits and vegetables in 79 news- 
papers in 24 eastern and southeast- 
ern markets. This two-color page 
and smaller print ads will be sup- 
plemented by tv spots. N. W. Ayer 
& Son, Philadelphia, is the agency. 


Coming 
Conventions 


Oct. 18-19. National Newspaper Promo- 
tion Assn., western regional clinic, Hotel 
Westward Ho, Phoenix. 

Oct. 18-19. Agricultural Publishers 
Assn., annual convention, Chicago Ath- 
letic Club, Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 20. Second annual Dixie public 
relations conference, sponsored by At- 
lanta chapter, Public Relations Society of 
America, Emory University, Atlanta. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Oct. 22-24. Midwest Inter-City Confer- 
ence of Women’s Advertising Clubs of 
the Advertising Federation of America, 
Chase-Park Plaza Hotels, St. Louis. 

Oct. 28-29. National Conference of Busi- 
ness Paper Editors, Hotel Statler, Wash- 
ington, D. C. 

Oct. 30-Nov. 2. Screen Process Printing 
Assn., annual convention and _ exhibit, 
Hotel Jefferson, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 

Nov. 8-10. Southern Newspaper Pub- 
lishers Assn., 5lst annual convention, 
Boca Raton Hotel and Club, Boca Raton, 
Fla. 

Nov. 8-10. Assn. of National Advertis- 
ers, annual meeting, Hotel Plaza, New 
York. 

Nov. 15-17. Advertising Trades Insti- 
tute, 3rd advertising essentials show, Ho- 
tel Biltmore, New York. 

Nov. 22-24. American Assn. of Adver- 
tising Agencies, annual eastern confer- 
ence, Roosevelt Hotel, New York. 


College Radio Signs One 

The New York Telephone Co. 
(BBDO) has launched a fall cam- 
paign on 13 college stations in 
New York. The nighttime spots, 
advertising long distance service, 
will run through Dec. 17. College 
Radio Corp., New York, repre- 
sents these campus stations. 


Ben Sackheim Catches Mouse 
Terrytoons Inc., New Rochelle, 
N.Y., has appointed Ben Sackheim 
Inc., New York, to handle adver- 
tising and promotion for licensing 
Mighty Mouse and other Terry- 
toons cartoon characters in the toy, 
food and other franchise fields. 


Boxer Joins Gimbel 


Joseph Boxer, formerly public- 
ity director of Furchgett’s, Jack- 
sonville, Fla., has been named ad- 
vertising manager of Gimbel Bros., 
Pittsburgh department store. He 
succeeds Irving Kaufman, who has 
resigned. 


Myron Hahn Moves Office 
Myron B. Hahn Advertising has 


moved to larger quarters at 512-19 
W. Seventh St., Cincinnati. 
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AFA Tells Beer, 
Wine Industries 


Nabisco Names Hecker 

| William J. Hecker, formerly an 
‘account executive with Cecil & 
| Presbrey, has been named director 
|of advertising of the new special 
products division of National Bis- 
icuit Co., New York. The division 


to Police Ads will direct marketing of Nabisco’s 
| 


NEw YorK, Oct. 12—The a. 


vertising Federation of America 
has warned the beer and wine in-| 
dustries to watch their advertis- 
ing, “lest they be forbidden to do 
any.” 

This sharp warning comes in the 
federation’s latest legislative news 
bulletin. The AFA points out that 
recent legislation restricting or 
prohibiting beer and wine adver- 
tising has “met with more favor- 
able consideration in Congress 
than similar previous bills.” 

The bulletin adds: “Certainly 
the issue will be pressed again in| 
the next Congress. The wine and 
beer industries might well con- 
sider very carefully the amount 
and kind of advertising they do, 
particularly on the air, lest they 
be forbidden to do any.” 


# While the Bryson bill, prohibit- 
ing all interstate liquor ads, was 
shelved during the last session, the 
House interstate commerce com- 
mission directed the broadcasting 
industry to report by Jan. 1, 1955, 
on the self-regulatory steps it had 
taken. 

The committee also asked the 
wine and beer industries to con- 
sider “the possibility of eliminat- 
ing or curtailing their advertising 
over radio and television.” 

Harold E. Fellows, president of 
the National Assn. of Radio & Tele- 
vision Broadcasters, last week is- 
sued an appeal to stations to send 
in their reports on liquor ads. The 
NARTB has sent a questionnaire to, 
member stations, but only one-' 
third had replied. 

Mr. Fellows appealed to the sta- 
tions to respond by this week 
“inasmuch as we can anticipate 
government intervention if the in- 
dustry itself cannot supply the an- 
swers.” 


# In its legislative bulletin, the 
AFA also had these moves to re- 
port on the liquor front: 

1. In July, the New Jersey divi- 
sion of alcoholic beverage control 
prohibited beer price advertising 
in any periodical, publication, 
circular, handbill or direct mailing. 
The director said it became neces- 
sary because of “predatory price 
wars among retail licensees.” 

2. The Ohio liquor department 
has abolished a committee set up 
to study liquor advertising, saying 
it expects the industry to police 
its own ads. The department re- 
stricts certain items in liquor ad- 
vertising, and it warns that this 
change does not mean any letup in| 
strict enforcement. 

3. “Drys” in the state of Wash- 
ington have succeeded by petition 
in putting on the November elec- | 
tion ballot a proposal to ban liquor 
ads on tv between 8 a.m. and 
10 p.m. It will become a law if! 
approved by the majority of voters. | 


Exhibitors’ Council Sponsors 
New Kind of Trade Show 

“Show for Shows,” a new pro-| 
motional venture designed to give 
display suppliers an opportunity 
to promote displays to trade show 
exhibitors, will be sponsored by | 
the Exhibitors Advisory Council | 
in New York’s 69th Regiment) 
Armory, March 8-10, 1955. 

Richard Rimbach, 845 Ridge} 
Ave., Pittsburgh, has been named 
exhibit director. Detailed informa- | 
tion on the show may be obtained 
from Mr. Rimbach. 


Boisseau Joins Fawcett 

John Boisseau, formerly with 
Watt Publishing Co., has joined 
the New York sales staff of Faw- 
cett’s True Confessions and Mo- 
tion Picture. 


cereal and _dog food _ products 
through wholesale grocers and 
chain store warehouses. 
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MEAT and Foop MERCHANDISING is like an automatic in the hands 4 
of a good hunter who can spot and drop the best birds. It covers 

all supermarkets and superettes— ALL the food chain buying . 
power plus other of the most important outlets! 


Nat. Rep. Free & Peters 


Pharma-Craft Names Cohen By advertising in this monthly you get: ( 
Pharma-Craft Corp., New York, 50,000 Independent Supers and Superettes 
has named Harry B. Cohen Adver- 14,200 Local and Regional Chain Supers and Superettes 
tising Co., New York, to handie by re an ee ee 
: . ‘ . ’ ationa ain Store Buyin xecutives 
Ting antiseptic medicated cream 500 Voluntary and Gougiveting tiriee Headquarters 
and related products. The account THESE STORES DO 81% OF THE NATION’S TOTAL FOOD STORE SALES 
was formerly with McCann-Erick- But what’s more—only MEAT AND Foop MERCHANDISING concen- 
son. trates its editorial material on the perishable departments: 
Meat, produce, dairy, frozen foods — WHERE THE MONEY IS! 
Slattery to Audits Group 2 To advertise in it is SMART SHOOTING — and successful, too! 
SEND FOR FACTS AND FIGURES! 
Joseph V. Slattery has been 
named director of service develop- , HM Kam a | oe ee eon 
ments of Audits & Surveys Co., T d | en d , : 
New York. For the past eight V/s @ a dl nH Sood C ta i | | dit ; \ 
years he has been marketing re- . 10S SOUTH NINTH ST. ST. LOUIS, MO. m 
search consultant for Dun & Brad- : = 
street. In New York, Phone MUrray Hill 7-4069 In Chicago, Phone MOhawk 4-1264 In Los Angeles, Phone AXminster 2-9501 
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Williams Joins NBC Sales 


Robert E. Williams, 


'Co., Buffalo, 


Broadcasting Co., 
‘York. 


Boston 9, Mass. 


| Hooper Adds 15 Markets 


| 


eratings in 60 markets. 


. Est. 1947 ‘of five. 


has joined the tv 
former network sales department of Na- 
nedia director for Comstock & tional 


J pavement DEALER 


8,675 PER MONTH 
IN NEW ENGLAND & N. Y. 
Only Regional Trade Paper for: 
PLUMBING & HEATING-LP-GAS & APPLIANCES over last season; 
AIR CONDITIONING & REFRIGERATION 
141 Milk St.., 


New 


C. E. Hooper Inc., New York, is 
now publishing tv and radio Hoop- 


Along the Media Path 


| 


Effective with its February 


in the No- 


in radio, a gain annual average circulation of 600,-| vember and December issues of 


000. A b&w page, one time, will go BH&G. The magazine will supply 


7 
A 


— 


here’s no “back door” to 


the TEXARKANA Market... 


No Dallas, Shreveport or Little Rock newspaper can right- 
fully claim a “bonus coverage” of Texarkana, U.S.A. — 
when the combined circulation of all their metropolitan 
papers fails to reach ‘4rd the coverage of the Texarkana 
Daily News and Gazette. 


TEXARKANA @azette e DAILY NEWS 


CIRCULATION OVER 29,000 


lly by Texas Doily Press League, Inc. and Arkansas Dailies, Inc. 


Le 


* 


'from $3,450 to $3,750. ‘the stores with promotion kits, and | 
| a two-color full-page ad in the De- 
-e Shaw Publications Inc., New cember issue will list cooperating | 
York publisher of My Baby, will | stores. 

acquire Congratulations, effective 

with the January issue. Congratu- |e The California Visitor, which is 
lations, a quarterly distributed distributed to California-bound 
through hospitals to new mothers, | 
will continue its present policies | 


Pan American Airways, Western 
‘and advertising rates. 


Airlines, Bonanza _ Aijirlines and. 
California Central Airlines, will | 
hereafter also be distributed by | 
Scandinavian Airline System for 
California-bound passengers of its 
“Over-the-Pole” flights. 


e For the third straight year, Bet- 
ter Homes & Gardens will join 
with widely scattered department 
stores in a Christmas “Get your 
‘home a gift’ promotion. Stores 
| will set up buying villages called 


e A trade publication is being) 


The Farmer-Stockman Se//s the Rural Southwest! 


the Farmer-Stockman 


fdted 19 Help Rurel Femilies Grow Detter Crops, Improve Their Livestock, Enjoy Modern iquipment ond Achieve Finer Living 


... that helps Southwestern agriculture grow! 


A person possessing a green thumb can make anything grow, so they say. This is cer- 
tainly true with Ferdie Deering, managing editor of the “Fastest growing farm magazine 


in the Southwest” 


. the Farmer-Stockman. 


With his appointment as editor in 1944, Ferdie went right to work, speeding the growth 
of a top agricultural magazine in one of the nation’s better farm markets. This success 
has been rewarded by the friendly confidence of readers in both Deering and the Farmer- 
Stockman. 


Editor Deering applied his touch to matching a fine magazine to a challenging market. 
He has helped pioneer services and ideas that mark the Farmer-Stockman as a publica- 
tion of rare enterprise—solid in readership because it is pre-eminent in leadership. 


409,357 
SUBSCRIBER FAMILIES 


Texas 
Oklahoma 
Konsas 
Arkansas 
New Mexico 
Missouri 
Other States 


TOTAL 


229,663 
118,317 
24,309 
23,082 
4,374 
3,782 
5,830 


409,357 


Serving the Rural Southwest for 43 Years 


the Farmer-Stockman 


OKLAHOMA CITY, OKLAHOMA @ DALLAS, 


TEXAS 


NK 


Owned ond Operated by The Oklchomo Publishing Company @ The Doily Oklahoman, Oklahoma City Times © WKY and WKY-TV © Represented by THE KATZ AGENCY, INC. 


is- | “Christmasville, U.S.A.” to tie in|} 
In tele-| sue, House Beautiful will increase with the promotion, which will be 
vision, this is an increase of ten) ‘its rates in line with an increased |supported editorially 


/passengers of American Airlines, | 
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used by an advertiser to distribute 
point of sale material. In the Sep- 
tember issue of The Barber’s Jour- 
nal, King Research Co. bound a 
decalcomania for its Barbicide, an 
antiseptic used by barbers. A post- 
,card mailing check indicated that 
32% of the subscribers made use 
of the point of sale window sticker 
in their shops. 


e Today’s Secretary will increase 
its rates, reflecting an increase in 
'circulation, effective with its Jan- 
uary issue. A single b&w page will 
go from $402 to $480. 


_@ McCall’s adds fuel to the al- 
'ready blazing “‘do-it-yourself” fire 
with a monthly “do-it-yourself” 
editorial feature beginning in the 
| January issue. At the same time, 
McCall's pattern division’ will 
launch a new line of shop-tested 
|“do-it-yourself” full-scale trans- 
fer patterns for home workshops. 


e Metro Sunday Comics Group 
‘has prepared a 20x27” two-color 
‘county coverage map showing the 
coverage pattern of 23,000,000 
‘color comics sections distributed 
'each Sunday by 77 newspapers, in- 
cluding Metro Group and 39 non- 
‘Metro papers. Copies are avail- 
able from Metro’s sales offices in 
New York, Chicago, Detroit, San 
Francisco and Los Angeles. 


_@ Publication of a home and home 
furnishings supplement in the 
Chicago Tribune Sept. 19 launched 
‘the eighth annual Chicagoland 
Home and Home Furnishing Fes- 
tival, during which 90 new homes 
throughout Chicago and suburbs 
were on display through Oct. 10. 


@e On Sept. 18, the Independent 
Journal, San Rafael, Cal., pub- 
|lished an 88-page section in con- 
nection with National Homes Week. 
Editorial and advertising copy 
tied in with the theme of home 
building and furnishing. 


e The editors of AA are gradually 
accumulating quite a supply of 
uranium stock certificates. Not so 
long ago, as was duly chronicled in 
these columns, a Salt Lake City 
broadcaster supplied 100 shares 
| (par value 1¢) of uranium mining 
stock to about 500 admen. Now 
comes Electrical West with a some- 
what more frugal offering in the 
same company (only three shares 
this time), but handsomely mount- 
ed in a frame, in recognition of our 
“continuing faith in the opportuni- 
ties of the West.” 


e On Oct. 2, WCCO, Minneapolis, 
celebrated its 30th year of broad- 
casting. 


e Florida Speaks will celebrate 
its seventh year of publication in 
January by changing from a quar- 
terly to a monthly. 


@ WWTV, Cadillac, Mich., will 
|/soon be able to provide its audi- 
ence with live network and re- 
gional sports programs through the 
construction of a private micro- 
wave relay system. The three-link 
microwave chain will include 200’ 
towers and relay equipment at 
Belding, Lakeview and Emerald. 
The Belding station will take pro- 
grams off the air from WKZO-TV, 
| Kalamazoo, which, like WWTYV, is 
'a CBS affiliate. 


e When WFMY-TV, Greensboro, 

N. C., moves into its new and en- 

larged station facilities, it will be 

equipped to broadcast color pro- 
| grams. 


|@ WMTW, Poland Spring, Me., is 
using a toy—and a clever one 
get its sales message across to me- 
| dia buyers. The toy is a Veda ques- 
'tion and answer man, operating on 
a magnetic principle. When a little 
figurine is pointed at a question on 
a card, such as “What is the cov- 
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erage of the station?” it swivels 
around to point at the answer. 


@ Haywood Publishing Co., Chi- 
cago, on Jan. 15 will bring out a 
new publication, Industrial Pack- 
aging. The new magazine is an 
outgrowth of the “Industrial Pack- 
aging” feature which has been ap- 
pearing for the past several yéars 
in Packaging Parade. 


e A dramatic trend in the restau- 
rant business toward making bak- 
ery goods on the premises is under- 
lined in a new survey by American 
Restaurant. The publication found 
that 95% of America’s restaurants 
are now baking their own, some- 
thing which was virtually unheard 
of 15 years ago, except in a few of 
the larger restaurants. 

In addition, 73% of the respond- 
ents said they are doing more bak- 
ing now than three years ago, and 
the swing toward premixes has be- 
come pronounced, with 62% say- 
ing they use at least some premix. 
Copies of the survey are available 
from the magazine, at 5 S. Wabash 
Ave., Chicago 3. 


e To call attention to the public 
service performed by the “All- 
America Cities” awards program, 
co-sponsored annually by the Na- 
tional Municipal League and Look, 
the magazine has prepared a 36- 
page promotion brochure entitled 
“All-America Public Service.” 


e Hablemos, Latin American news- 
paper supplement, will start dis- 
tribution in seven Colombia cities 
in January. 


e Effective with its current issue, | 
Flow Quarterly changes its name 
to Flow’s Material Handling Illus- 
trated. At the same time the maga- 
zine appears in a “king size” for- 
mat to permit the use of standard 
size ads next to editorial material. 


e Thirty-nine department stores 
have signed up to tie in with Sev- 
enteen’s November “Through the 
Looking Glass” teen fashions pro- 
motion. The stores will hold fash- 
ion shows and other store events 
built around the  looking-glass 
theme and holiday party-wear 
featured in the magazine. 


e Department of New Laurels: 

Advertising in the October 
American Girl shows a 36% gain 
over October, 1953. 

Advertising revenue from the 
October housing issue of Popular 
Mechanics Magazine was the 
greatest for any single issue, with 
the exception of the special 50th 
anniversary number published in 
January, 1952. 

Ladies’ Home Journal’s October 


Reach Automotive 
Prospects 


== FASTER! 


— in CAR LIFE —the mag- 
azine read by car owners 
only. Car Life reaches over 
300,000 mature men main- 


{ 
i 
f 
£ 
i 
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eer 


taining over % million cars. 
Waste circulation is zero. 
Advertising costs tumble. 
The highest effective reader- 
ship at the lowest cost per 
thousand. Send for all the 
eye-opening facts today. 

MOTOR PUBLICATIONS, 
270 Madison Ave., New York 
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issue is the largest in number of 
pages and advertising revenue in 
three years. There are 230 pages, | 
and advertising brought in nearly 
$2,500,000. 
Parade advertising linage for | 
the first nine months of 1954 is| 
4.7% higher than for the same pe-| 
riod of 1953, which was the best in 
the newspaper section’s history. 
Better Living’s November ad- 
vertising revenue is 1.5% higher 
than for November of last year. 
Glamour showed a gain of 38% 
in advertising pages in August | 
over the same issue of last year. 
The Sept. 24 issue of U. S. wewe: 
& World Report contained both | 
the largest number of pages and 
the largest number of advertising 
pages in the publication’s history. | 
It had 164 pages, including 79) 
pages of advertising. The publisher 
also reports September set a new 
high in advertising pages carried | 
and advertising revenue for a four- | 
issue month. 


eeenetwe - FREEZENMEC 


59 


exclusively 


“sevwetrmeane 


on the $5 Billion Food Processing Industry 


| Use the Direct Route — why scatter your sales shots 


Most respected publication 

Largest ABC circulation—highest renewal—82.50% 

Vertical coverage—no waste circulation 

High editorial prestige—New Editor—New Format 
New editorial features that build high readership 

.° FREEZERS 
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Are your sales keeping pace with the 
spectacular growth of The Denver Post's Market? 


Represented Nationally by Moloney, Regan & Schmitt, Inc 


THE DENVER POST 
Whe Voice of the Racky Mountain Empire 
PALMER HOYT, EOITOR AND, vomiane 


is = = : 
s% 2 > ‘ 
oad than 
‘ 


A growing city is a building city—and Denver is building apace. Two 
twenty-three story examples being completed this month are the Mile 
High Center and the Denver Club Building. Yet these skyscrapers are 
only a modest part of the total construction now under way to keep 
pace with the growth of this dynamic market. 

Just since 1946, metropolitan Denver's population has increased 
almost fifty per cent—from 450,150 to 669,700. These are eager con- 
sumers, looking for more and more goods and service. 

There is one best way to capture sales in this dynamic market—one 
medium which saturates Denver and blankets the state of Colorado 

. The Denver Post. 
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Product or Store Ad Size 


Current Deals and Offers 


Listed below are a variety of offers made by advertisers in ads 
in the Thursday, Oct. 7, issues of newspapers in ten cities. The ten 

ties are widely scattered geographically and are used often by ad- 

ertisers as test markets. For that reason, ADVERTISING AGE feels 
that the offers listed here give a fairly representative sample of 
the deals that are being offered by advertisers. 

The newspapers used here are the Seattle Times, Milwaukee 
Journal, Buffalo Evening News, Baltimore News-Post, Providence 
Journal, South Bend Tribune, Peoria Journal, Dayton Daily News, 
Vew Orleans Item and Miami Daily News. Since many of these of- 
fers are national, and tend to appear in many of these newspapers 
on the same day, where an offer is listed for the first time, all the 
other cities in which it appears are given. These offers are not listed 
again for the newspapers in those cities. 


Offer 


Ashley’s fine Mexican Foods 4x155 


Seattle Times 


Free recipe folder. 


Baltimore News-Post 


No deals or offers. 


South Bend Tribune 


G. C. (Mike) MYRICK 


Newly Appointed Studebaker Dealer 


Addresses This important 
Resolve Message to 


THINK 
DALL 


-— my appointment as @ Dallas STUDEBAKER dealer. | consider it a duty to publicly announce the 


major policies under which this organization will function. Perhaps. though. this is more a PLEDGE for THINKING 


PEOPLE than a statement of policy —a pledge born 


out of 27 years in the automobile business, a decade of 


which has been proudly devoted to representing STUDEBAKER in Teaas. 
So, without any motive other than the desire to forthrightly record the commercial creed MYRICK MOTORS 


will adhere to . . 


1 PLEDGE YOU, that no salesman and no advertisement of this company will ever, with my knowledge, mislead 
you to believe that MYRICK MOTORS is going to LOSE money on the sale of a new or used STUDEBAKER, or 
on any other used automobile or any service we offer 


for sale... 


A-G tood stores 6x315 Extra cake of Sweetheart soap for l¢ with 3- 1 PLEDGE YOU, that MYRICK MOTORS will, more’s the pity, be unique in that accredited selling practices 
cake purchase. wil) NOT be cunningly disguised to confuse the public .. . 
Bruce cleaning wax 4x08 Save 667 on Gan Of wax. ; 1 PLEDGE YOU, however, that, consistent with the ethics, economics and good judgment practiced by legitimate, 
Sleep E-Z Mattress Co. 4x215 Free airfoam de luxe pillow with purchase of dependable businessmen, you will at all times, without haggitng, receive the fullest value posmble anywhere (plus the 
Sleep-A-Pedic mattress. | Denefit of the doubt in your favor) when you purchase a new or used STUDEBAKER, or any other make of 
Kroger Varies Free World Series baseball book with each pur- | wed car, or any service from this company . . « 
chase of a Gillette razor. Also in Buffalo. penne Ot en eo en 
| competent, complete repair and 
Milwaukee Journal | ee hay sm 
Towne Pride topping 2x 75 Send in and get first can of topping free. | _* anes 
Bowlene toilet cleanser 3x 90 3¢ off on can. | fully selected, skilled mechanics, 
Miller’s Kibbles & dog meal 2x 70 10¢ off on each purchase. Also in Dayton. equipped with the finest precision 
Ceresota flour 6x225 Save 28¢ on favorite brand of coffee with Cere- —— oS 
sota flour coupon. | 
/Mational food stores Page Part of omnibus ad offering tv folding table | (EEE HOR Sees 
Le worth $2.98 for $1.15. ooliatitiiee: ‘edehaabiab pan 
Cat's Paw heels & soles 4x 75 2 pairs of nylon stockings for $1 if shoes are re- | and thoroughgoing final inspec- 
paired with Cat's Paw heels or soles. | pn aaa of ita make or 
Buffalo Evening News Actually, anyone engaged in a financially sound business of any kind, which is founded on truth and ordinary 
comunon sense, «ill properly regard these “pledges” as nothing more than the indispensable foundation stones 
Angert’s 1x 30 Free bowling bag with bowling ball purchase. Of any successful. respected enterprise. For they merely constitute another way of saying that MYRICK MOTORS 
Mrs. Filbert’s margarine 5x195 Refund purchase price if margarine doesn't ee ene eee 
spread smoothly. This latter is a principle that has worked perfectly for my customers ; -~ Z) 
Miller's drug stores 5x210 Special offers on Hershey bars, Kleenex, wax and me for 27 years. I see no reason to change it now. Don't you agree” 
paper and candies with coupons. G. C. (MIKE) MYRICK 
Breeze 8x245 Free Cannon dish towel or face cloth in every 
package. 
Mohican markets 3x205 Free roll of Delsey toilet tissue with purchase | 
of three rolls. | nc 
Shop Rite markets Varies Save 10¢ on Lipton Tea. ; tT] . 
Reddi-Wip 3x120 Two packages of your favorite pudding for l¢ Downtown Studebaker Dealer 
with each purchase of Reddi-Wip. Also in 7 
Peoria. 1715 N. Akard (Off Ross) * DALLAS © phone STerling 2103 
Borden's instant coffee 2x195 20¢ off on each jar. Also in New Orleans. | 
Nu-Way Stores Two Pages Part of omnibus ad. Savings from 5¢ to 8¢! 
on pci aca y py aang henge SOFT-SELL DEALER—G. C. Myrick, Dallas Studebaker dealer, ran ads 
ook cyclopedia for a volume. Special of- | oa 4 . R ss , a a . 
fers on glasses, umbrellas, and bowling balls. like this in the Times Herald and News to outline his philosophy of 
Navy storm masks for 25¢ with purchase of doing business. Among the pledges he lists is, “...no salesman and 
Ralston cereal. | . : . ‘ 
; no advertisement of this company will ever, with my knowledge, 
Nestle’s cookie mix 3x195 Send in panel and get box free. Also in Balti- , og ; f pe y toh Bee y knowledge 
more. | mislead you to believe that Myrick Motors is going to lose money on 
Lee's drug stores Page Part of omnibus ad. Free space saver shelf! the sale...” 
rack with each purchase of a Gem 10-blade 
dispenser. Free Jonny Mop pads with pur- 
chase of mop handle. . 
Old London melba toast 3x145 Fat Boy's Diet Guide with each Old London Product or Store Ad wee - - Offer 
melba toast purchase Miami Daily News 
Harvey & Carey drug stores Page Part of omnibus ad. Free plastic dispenser Walgreen's Page Trial size Listerine antizyme toothpaste with 
with purchase of 100 Squibb aspirins. 79¢ purchase of economy size. Free Revlon 
Sattler’s Page Part of omnibus ad. Extras free with purchase nail enamel with each $1.10 purchase of Rev- 
of Roto-Broil “‘Custom 400" rangette | lon lipstick. 


| New Post Office 


Daum ’'s food basket stores Page Part of omnibus ad. Free bottle of Halo sham- 
poo with $1 purchase of Colgate products. | 

Food Fair stores Page Part of omnibus ad. Glassware for 19¢ a piece | 
with $5 or more purchases. Also Webster's | 
dictionary for 89¢. 

Bond Upholstering Co 2x175 Free parakeet without obligation. 

Lexington market 2x 95 Free can of Dr. Scholl's chlorophyll foot pow- | 
der with pair of soles repaired. 

The Providence Journal 


Machine ‘Faces’ 


Letters for Canceling 


WASHINGTON, Oct. 13—Postal of- 
| ficials hope to usher in a new era 
‘of mechanized mail sorting next 
_week with the installation here or 
_in Baltimore of a newly developed 


5x235 Buy one 10¢ True-Value flashlight battery; | “facing machine that seems capa- 


ble of doing the work of 16 men. 
The machine, developed by Reed 
|Research Inc., Washington, takes 
over one of the most laborious of 
all postal jobs—‘facing” the let- 
| ters for the canceling machine. Its 
inventors say it handles envelopes 
so fast they can’t be distinguished 
from each other as they run along 
|a belt into an automatic canceling 


's Developmental work has been 
'going on for nearly two years, 
‘based on initial experiments by 


‘ , . 
Offer of $5 cash through registration. Also free Jacob Rabinow, a scientist at the 


| National Bureau of Standards. The 
machine utilizes the electric eye 
principle to arrange letters in po- 
sition for the canceling machine. 

| Officials explain that sacks of 
‘mail are tossed into a drum, which 
eliminates large 
|packages for manual facing. The 


i 
} 


Addison's store in Misha- 
waka, Ind get second for le. 
Peoria Journal 
é Walgreen's Page Part of omnibus ad. Free bird cage worth 
i $10.95 with purchase of a $16.95 stand. 
se IGA stores Page Part of omnibus ad. Offer $2 off on electric 
a kitchen clock and timer with coupon from 
box of Quaker Oats. 
Kroger Page Save up to 40% on silverware with each gro- 
cery purchase of $5 or more. Also encyclo- 
pedias for 99¢ per volume. Also in Dayton. 
Carnation Creamed Tuna 3x 70 Save 10¢ on can with coupon. Also in Dayton. 4 
Kenny's 6x225 Free space kit with $25 in cash register re- machine. 
‘ ceipts. | 
Chase & Sanborn coffee 4x 90 Offer of 5¢ off on can. 
West Disinfe« Co 2x150 Offer of 25¢ off on purchase of first bottle. 
Sealtest creamed cottage 5x210 Coupon offer on 10¢ off. 
cheese 
ae Ideal food marke 3x125 
cook book offer. Part of omnibus ad. 
May Series of ads Free plastic raincoat with suit or topcoat | 
purchase. 
Weisser's 4x155 Free shave with Schick electric razor. 
Dayten Daily News 
Robin Hood flour 4x150 Save up to 30¢ with coupon from the bag. 
Cott beverages 4x315 Buy two bottles at the regular price of 45¢ automatically 
ad get third bottle for 5¢. 
Sweetheart soap and Blu- 3x100 One-cent sale on purchase of three cakes of 


White 


soap o1 


three packages of Blu-White. 


New Orleans Item 


Katz & Besthoff 


store 


| electric eye scans each letter com- | 


ing out of the drum. When the eye 
finds the postage stamp, it places 


Page Part of omnibus ad. Coupon offer on laundry|the envelope on the conveyor in| has 


baskets, rubber gloves, feather dusters and position for the canceling machine. 


plastic laundry bags. Free cup of coffee with 
each hamburger. Free light bulbs. 


Ae 


said the department expects to in-! 


stall the facing machine in large 
post offices as rapidly as possible. 
He anticipated a 10-year transition 
period for the department’s mech- 
/anization program, and assured 
}postal employes that the process 
of attrition during the period 
will eliminate the need of firing 
any of the department’s current 
staff. 


'H. DAYTON CROWELL JR. 

New York, Oct. 12—H. Dayton 
Crowell Jr., 51, an advertising 
| salesman for Crowell-Collier Pub- 
| lishing Co. for the past 25 years, 
|died Oct. 7 in Overlook Hospi- 
|tal, Summit, N. J., after a brief 
illness. He was not related to the 
publishing family. 


Posner-Zabin Names Gersh 
Betty Gersh, formerly art di- 
rector of Esmond Associates, has 
been appointed art director of 
Posner-Zabin Advertising, 


New | 
York. New Posner-Zabin clients | 


Advertising Age, October 18, 1954 


Plug Dealers Get 
Field Day on 
Bob Hope Show 


NEw York, Oct. 14—Bob Hope 
may have set some sort of a record 
for the number of “free” plugs in a 
single telecast. 

In his first show of the season for 
General Foods this week the star 
threw in no less than 13 mentions 
\for products other than Instant 
Jell-O and Minute Rice, which 
_were paying the bill for the hour 

of music and merriment. 

In the course of his 45 minutes 
or so before the cameras, Mr. Hope 
personally managed to work in 
_plugs for Marfak, Arthur Murray, 

'Philip Morris, Firestone, Good- 
year, Lipton, Texaco, Flit, Mogen 
| David wine, Cavanaugh hats, Hil- 
ton hotels, Reynolds’ wrap and 
Ciro’s. 

| If they collected at the going rate 
|for such mentions—about $75 to 
$200 each depending on the net- 
| work, the time and the star’s sta- 
ture—Mr. Hope and/or his writ- 
ers could have picked up a sizable 
chunk of extra change for one 
night’s work. Of course, Mr. Hope 
and his NBC-TV time period are 
in the top bracket. 


| 
'# A handful of companies in New 
York and Hollywood make quite 
a business out of free plug 
placements. Whether they operate 
through regular contacts on the 
| production staff or merely have a 
|super efficient grapevine system, 
these “planters” sometimes propo- 
sition variety performers within 
_ the hour of their booking on a par- 
ticular network show. 

The planters usually charge ad- 
| vertisers a flat rate per plug. Per- 
formers, writers, or others in- 
| volved are paid off either in money 
|or merchandise. Some of the big 
stars who are amenable to plants 
|are said to prefer to pile up their 
‘credit toward something impres- 
| sive, such as an automobile. Others 
|prefer cases of liquor to money. 
| There are no set rules, but the 
‘blue pencil v.p.s at the networks 
;and agencies usually operate on 
the basis that a brand name men- 
tion which helps build a_ situa- 
tion or put a gag across is accepta- 
| ble. Mentions that don’t meet this 
|criterion are considered out-and- 
{out plugs. 
| In due fairness to Mr. Hope and 
|his writers, who collaborated on 
what was judged one of the better 
comedy sessions of the new sea- 
son, most of the product mentions 
added to the sense of the script. 


‘Detroit Free Press’ Boosts 
Lynn West, Frederick Lowe 
Lynn E. West, promotion mana- 
| ger for 37 of his 39 years with the 
Detroit Free Press, has been named 
assistant to the business manager. 
Frederick N. Lowe, formerly ad- 


| 
| 


| 
| 
| 
| 


| 


are Astral Corp., Delaware Mills| 


Inc., Fortune Factors Inc., all of 
New York; Ednalite Optical Co., 
Peekskill, N. Y., and Portafile Mfg. 
'Co., Brooklyn. 


Hurlbut Joins Free & Peters 
John F. Hurlbut, formerly ad- 
vertising and promotion manager 
of WNBC and WNBT, New York, 
been named tv promotion 
| manager of Free & Peters, New 


West 


Frederick Lowe 


Lynn 


vertising sales promotion mana- 
ger, succeeds Mr. West as promo- 
tion manager. 

Mr. West joined the Free Press 
in 1915 and two years later organ- 
ized the promotion department, one 
of the first in the country. 


_Lumoar Names Wexton Co. 
| Lumoar Mfg. Corp., New Haven, 


Norman R. Abrams, Assistant) York, radio-tv station representa- has appointed Wexton Co., New 


'Postmaster General for operations, 


' tive. 


| York, to handle its advertising. 
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{ AN AD FOR AD MEN | 


If you don’t have a whiskey account, just a reminder 

that more people prefer whiskey to any gift (except, let’s 
face it, dollars) ...and more people prefer Seagram’s 7 Crown 
to any other whiskey (with no exceptions.) 


SO. « «Give Seagram’s the most memorable 
way —in the magnificent new “GOLDEN” SERVER. 

It’s a Golden Opportunity to thrill your 
business friends. 


A very limited quantity of Seagram’s 7 Crown is being 
bottled in the “GOLDEN” SERVERS. So to avoid disap- 
pointment it is suggested you place your order with your 
customary retailer immediately. 


BIT TT 


The price of Seagram’s 7 Crown is the same as usual... 
but there is an additional charge for the “GOLDEN” 
SERVER. It is really very modest in comparison with its 
real worth. 
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Give Seagram's and be Sure 


; | SEAGRAM-DISTILLERS COMPANY, NEW YORK CITY. BLENDED WHISKEY. 86.8 PROOF. 65% GRAIN NEUTRAL SPIRITS, 
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Win a mass product, you buy mass 
markets. Mid-America is one —a mass 
market, dominated by farmers. You can't 
sell Mid-America without farm families, nor 
the magazine that concentrates on them 
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SUXOT SHELLS 


Mogen David Runs , 
Big Winery with | 
26 Sales Agents 


(Continued from Page 2) | 


and a small amount of papev work 
ito clutter it. And his statement | 
|seems to typify the whole opera- | 
| tion. For example: 

Mogen David’s whole office and | 
administrative force, from clerks | 
|to top executives, comes to fewer | 
than 10 people. There are no per- 

| 
| 


sonal secretaries. Mr. Markus, | 
president, and Max Cohen, chair- 
man of the board, open the morn- 
ing mail. 


/@ On the production side, Mogen | 
David represents a kind of ulti- | 
mate in applied automation: | 
Automatic controls allow the win- | 
ery’s entire 10,000,000-gallon-a- | 
year manufacturing facilities to be | 
handled by (as production engi- | 
ineers describe it) exactly 4.5 pro- | 
duction workers. 

Nearest approach to the tradi- | 
tional bustle of a big factory is 
ithe bottling, packaging and ship- 
ping line, where at the peak pro- | 
duction periods 40-50 people are | 
employed. Even here, elaborate | 
control devices have been set up | 
ito “keep the crowds down.” 

Most intriguing of all, however, 
are Mogen David’s efforts at the | 
sales end, where the importance | 
of personal contact tends to make | 
a sine qua non of hustle, noise 
‘and manpower. Here also Mogen 
David seems to have struck a 
blow for peace, with advertising 
,and a “decentralized” sales force 
the key weapons. 


. As Mr. Markus pictures it, the 
| “traditional”? winery depends upon 
'two different sales forces to move 
its products: 

1. The local distributor pushes 

|the brand to retailers as part of a 
| whole line of liquors. 
| 2. The winery’s own. salaried | 
| “factory salesmen” hit the same | 
‘retailers to tell the story of the! 
winery’s own particular brand. 
| Mr. Markus cites one Pacific Coast | 
'winery which has 50 of its own 
‘salesmen covering two or three 
cities. 

Mogen David, however, works 
| differently. It has exactly one sal- 
|aried sales person: B. J. Wiernik, | 
|general sales manager. 

The rest of its sales force con-| 
|sists of 26 autonomous “sales rep- | 

resentatives’” who are the com- 
pany’s sole direct contact with 
the whole distribution process— 
jobber as well as retailer. The 
‘other contact is advertising, work- 
ing indirectly on retailer and dis- 
| tributor by way of the consumer. 


's A key factor in making this 
‘scheme work is that Mogen Da- 
'vid’s sales representatives are not 
in its employ. Instead, each man is 
ia small local capitalist under con- 
|tract to the winery, and getting a 
mark-up even as do the jobbers 
land retailers. The mark-up in this 
| case is 5% on every bottle sold, 
|and this flat amount is Mogen Da- 
vid’s constant selling cost. 

In exchange for it the sales 
representative handles the whole 
Mogen David distribution job in 
his one or two-state area, leaving 
|the company only the job of filling 
|orders. And he handles the opera- 
tion on his own time and with his 
lown money. 
| “It’s his business to train the 
‘local jobber and his salesmen, 
imake them Mogen David-con- 
iscious, direct them in promoting 
lit and help them place our point 
‘of sale materials in the stores,” 
| says Mr. Markus. 


Wen your product costs important money, 
you want people who have money. Farm fam- 
ilies rate high. And tops among them are the 
readers of Capper’s Farmer. They are the most 
prosperous farm families in Mid-America, 
itself the richest farm market on earth! 


a “After lining up the best job- 
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ber he can find in some part of} 
his territory, the representative | 
proceeds to conduct an education- | 
al workshop for the salesmen. In 
addition to telling him how to 
sell Mogen David, the represen- 
tative will go out with each sales- 
man and actually do selling with 
him for a few days. 

“At other times, he will go out) 
himself to the more important. 
stores and show the salesman how | 
to put up displays and put across | 
promotions.” 

Historically, the sales-represen- 
tative scheme was suggested to 
Mogen David not so much by a 
shortage of leisure as of money. 
Needing to expand fast to take 
advantage of its always-heavy ad- 
vertising, the company was un- 
able to afford the traditional big 
sales force without cutting into 
its advertising budget. 


# Forced to depend to a rare ex- 
tent on local jobbers to get its| 
wine into the stores, the com- 
pany nevertheless was well aware 
that jobber salesmen have too 
many brands to sell to pay much 
attention to any one product. So 
it began signing up special repre- 
sentatives who were to “magnify” 
sales—and do it with their own 
capital. 

As Mr. Markus describes it, “We 
told them: ‘Start out, and don’t 
expect any money until the com- 
mission starts coming in.’ ” 

Since then, the scheme _ has 
worked so well that Mogen David 
has shifted almost the entire load 
of distributing problems onto the 
ambitious shoulders of its “local 
capitalists,’ as is plainly visible 
in the home office. 

There, Mr. Markus and his col- 
leagues are faced with only 26 
sales reports each week, plus wine 
orders from the distributors. The 
reports are not likely to require 
special action; they simply outline | 
the representative’s sales of the | 
past week and his itinerary for, 
the next. 


@ There is no special bookkeep- 
ing required to keep abreast of a) 
complicated discount — structure, | 
because there are no discounts. | 

“Our price is the same whether | 
the order is for one case or 100,-| 
000,” says Mr. Markus. “Nor do| 
we give away bottles to induce) 
the retailer to buy.” | 

By now, with national distribu- | 
tion achieved, the company is in| 
the comfortable position of watch- | 
ing its sales representatives cover | 
their territories on their own ex-| 
pense accounts, do local advertis- | 
ing with their own capital (if nec- 
essary) and work out local pro- 
motions and_ sales incentive 
schemes using the jobber’s money. 


ner. This year, as last, better than 
half of the winery’s $2,000,000-plus 
‘ad budget (AA, Aug. 31) will go 
into television, where its expendi- 
| tures dwarf those of its wine-mak- | 
ing competitors. | 


|@ Fortunately for the Mogen Dav-| 
id sales system, advertising, espe- | 
‘cially at the tv end, has shown a| 
deadly ability to make customers | 
out of consumers. According to| 
Mr. Wiernik, the opening up of a| 
new television station in a city like | 
Eureka, Cal., or Sioux City, Ia.,| 


B. J. Wiernik 


Henry Markus 


In special cases, the company 
will kick in with funds of its own 


| down to the last point of sale ban- | 


for important local promotions; 
but these cases require plenty of 
“selling”? on the part of the rep- 
resentative, and the money is for 
advertising only. 


= In exchange for ridding it of 
virtually the whole distribution 
problem, Mogen David offers its 
sales agents two things: 

1. A contract without a ceiling 
—the representative’s earnings are 
limited entirely by his own efforts 
and ambitions. 

2. A huge consumer advertising 
program which makes it easier 
than it seems for the representa- 
tive to keep anywhere from seven 
to a dozen liquor jobbers ardent 
advocates of Mogen David. 

A glance at the typical repre- 
sentative’s earnings on his small 
initial investment should confirm 
the first point. It is around 
$50,000 per year, with top men in 
the richest territories getting 
around $100,000. 

Out of this figure, the repre- 
sentative deducts salaries and com- 


|missions for his own assistants (if 


he chooses to have any)—plus the 
price of any special promotions he 
may have conducted. And he is 
still likely to have from $35,000 to 
$75,000 for himself. ? 


@ Mr. Markus makes no claim that 
this annual outlay of close to $1,- 
000,000 leaves his selling costs 
lower than under the old factory- 
salesmen system. But he likes the 
“decentralization.” 

“I’d rather pay top money to top 
men who'll relieve me of some of 
my sales burdens,” he explains, 
“than pay 100 salesmen $100-150 a 
week and still have to worry about 
them.” 

A feature of this operation which 
might make imitators think twice 
is that high-volume consumer ad- 
vertising is at the very heart of it. 
As one Mogen David official put 
it: “Our sales organization has 
enough to do without having to 
convert the consumer.” 

Here again, Mogen David spends 
money (its ad budget is nearly 
10% of sales) and expects much: 
Weiss & Geller, its agency, is re- 
sponsible for all the advertising, 
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with greater opportunity (or 


means an increase in orders from 
25-case lots to truckloads of 700 


is to get jobber and retailer in 
readiness to receive the stream of 
potential customers. 

Another consequence is that the 
company finds it much easier to 
hew to its principles of “no dis- 
counts, no giveaways,” in spite of 
the blandishments of sales repre- 
sentatives eager for a big sale. 


a Mr. Markus told AA this story 
as a case in point: 

“One representative recently 
called me and offered to order 12,- 
000 cases—three times his normal 
order—if I’d allow him to give 
50¢ a case off. I refused. He came 
down to 25¢ a case, and I still re- 
fused. 

“Instead, I offered him $25,006 
worth of special advertising to 
help promote this big order—which 
he accepted.” 

Why would he rather spend $25,- 
000 than $3,000 or $6,000? 

“Because the $3,000 is simply 
to induce jobber or retailer to buy, 
and will stop with them. The $25,- 
000 will go out to influence po- 
tential customers. Eventually it 
will have a lot more effect on sales. 

“T’ll be very interested to watch 
that man’s inventories—how he’ll 
move those 12,000 cases,” he added 
reflectively. 


# Asked how he likes the Mogen 
David sales scheme, Mr. Markus 
omitted the obvious—that the com- 
pany’s sales have more than dou- 
bled in the past five years. 
Furthermore, he admitted freely 
that “it takes a lot of advertising 
to make it work.” 

On the other hand, he noted that 
(a) it considerably reduces “office 
clutter” since the company sales 
force is a third or less the size 
required for a traditional sales 
operation, and (b) that it results 
in better promotional training for 
jobbers and retailers. 

“Most liquor dealers have for- 
gotten all they ever knew about 
selling wine,” he commented. 


@ Salesmen also like their status 
| under Mogen David for more than 
the fact that they may be getting 
$50,000 to their former $10,000, Mr. 
|Markus said. “The psychological 
effect of being their own masters 
‘is just as importani,” he declared. 
'“They work a lot harder, and 
|they’re twice as creative.” 

| “You’d agree to that if you were 
|making a presentation at one of 
‘their sales meetings,” a Weiss & 
Geller official agreed. “It’s like 
'trying to convince a board of di- 


| rectors.” 


‘LeBrun Joins Crosley: 
Barth, Van Ells Resign 


cases. The result seems to be that| 
the sales representative’s main job| 


Dierks Lumber 
- PRESSURE-TREATED POSTS 


more dough) than the one you have now, you can knock 
on the doors of more than 29,000 professional marketing and 
publishing people at once and shorten your search. Just put ly assistant general manager of | 
your ad in Advertising Age’s Advertising Market Place, |WCPO-TV, Cincinnati, assistant | 
where employers of all types in the advertising business /manager of WLW-T, Cincinnati. | 
shop for all kinds of advertising employees. |He will head the tv station’s sales 


Closing date: Wednesday before Monday publication. gee Barth, general ie, 
Write or Cail . . . Classified dept. 


gram director of Crosley, has re- 
Advertising Age , 
200 E. Illinois St. for action 
Chicago 11, Ill. 
DE laware 7-1336 


Crosley Broadcasting Corp. has} 
‘appointed Harry LeBrun, former- 


Win a product for farmers, you want on- 
the-farm circulation. Not would-be farmers, 
or half-acre farmers, but those with fields 
to work ... stock to raise... buildings to 
maintain. Capper’s Farmer circulates 90% 
right on the farm! 


signed to become v.p. and general | 
manager of the Notre Dame tv) 
station soon to be constructed at 
South Bend, Ind. Neal Van Ells| 
has resigned as program director 
of WLW-T to move to New York. 
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Visual Assn. Plans Meeting Lee-International TV, Jackson, Tenn. (none); 
A “Day of Visual Presentation” ca : S lt —~ woe | 

will be sponsored Nov. 16 at Hotel. igns tions uMont) ; YW-TV, Madison, 

Riltmore, New York, by the Na-| . tatio Wis. (CBS); WNOW-TV, York, 


Mapison, W1s., Oct. 14—Lee-In- Pa. (DuMont); KDUB-TV, Lub- 
‘ternational TV Network, newly bock, Texas (CBS-DuMont), and 
| formed “force” film hookup (AA, KDRO-TV, Sedalia, Mo. (none). 


Aug. 16), has announced its first 
| group of optioned affiliates. F&S&R Adds 1; Names Kracht 
Ault & Wiborg Co. division of 


tional Visual Presentation Assn. 


Empire Names Lambert A. M. 
John R. Lambert Jr., formerly 


DAVEN PO RT Stations signed up so far number | 

| nine—four v.h.f. and five u.h.f— Interchemical Corp., Cincinnati, 

NEWSPAPERS ‘and range geographically from has appointed Fuller & Smith & 

|San Francisco to York, Pa. Under Ross, Cleveland, as special mar- 

ed | the network rules, all have op- keting counsel. The division man- 

é tioned three or more hours to Lee- ufactures carbon paper and type- 

' International; six of them have writer ribbons. The agency’s New 

- é ae % ua previous network affiliations. /York office handles advertising 

The exact date when the net- for the parent — Alvin R. 

' |work will start telecasts is still Kracht, formerly with Moloney, 

IN ADVERTISING LINEAGE | up in the air, due to “unexpected Regan & Schmitt, has been ap- 

IN QUAD: CITIES & lOW be Bedhead delays.” But it is ex- | pointed a media buyer in the 

Saas Pe werd ee | pected to be at least a month after | New York office of F&S&R. 
MORNING — the original goal of Sept. 26. 

DEMOCRAT DAILY TIMES | Affiliating stations (with other 
Sunday DEMOCRAT & TIMES affiliates in parentheses) are as) 

Serving the Quad-Cities of follows: with the consumer products divi- 

DAVENPORT, IOWA: ROCK ISLAND, MOLINE KSAN-TV, San _ Francisco sion of Bridgeport Brass Co., has 

mnaSeusarunss BAVENPOGT. IOWA (none); KVEC-TV, San Luis Obis-| been named advertising manager 


Represented Nationally by po, Calif. (DuMont); KXLF-TV, | of Empire Brushes Inc., Port Ches- 
ANN & KELLEY, INC. Butte, Mont. (DuMont); WDXI- N. Y. 


Kennedy Tells Why 
Prudential Prefers 
Newspaper Coverage 


MINNEAPOLIS, Oct. 14—Pruden- 
tial Insurance Co. switched its ad- 
vertising from national magazines 
to Sunday newspapers because 
the latter give “the greatest mile- 
age for each dollar.” 

Henry M. Kennedy, advertising 
director at Prudential’s home of- 
fice in Newark, told a Public Re- 
lations Society of America forum 
at the University of Minnesota last 
week that with a relatively lim- 
ited budget, the company is able 
to obtain a better concentration 
of coverage through newspapers 
in the areas where it has most in- 
surance in force. 

“When you match the distribu- 
tion of Prudential agents against 
the circulation breakdown of Sun- 
day newspaper supplements and a 
typical big magazine like The 
Saturday Evening Post, ycu get 
this kind of a picture,” he said. 


She Would Sheet  Paurnal is 


DIFFERENT 


cant you 


turn around ? 


We don’t know why the cheetah is the fastest thing on four legs, 
but we do know why The Wall Street Journal is able to gather, write 
and distribute business news at lightning speed. 


Journal on date of issue. 


days and weeks)... 


opportunity shrinks and shrinks. 


Daily — again comes in. 


You might say The Journal also has four legs. There’s a daily edition 
in New York, Chicago, Dallas and San Francisco. After the | 
world’s largest business news-gathering staff completes its day... 
after these four complete printing centers complete their press runs 

. trucks, airlines and railroads take over. That’s why 


more than 85% of a 48-state circulation is able to get its Wall Street 


If an advertiser wants to get a jump on competition . . . to deliver 
a message to businessmen all over the country while the 
message still has full value for him and for them . . . he’s smart to 
think of The Journal. No long closing dates (hours, instead of 
no frustrating delays while the hot sales 


And what about the advertiser who wants to deliver a series of 
important messages without long pauses in between? 
That’s where The Wall Street Journal — the Only National Business 


For more information about how The Journal can be useful 

in 1955 call, wire or write: The Wall Street Journal, 

44 Broad Street, New York; 711 West Monroe Street, Chicago; 
911 Young Street, Dallas; 415 Bush Street, San Francisco. 


Advertising Age, October 18, 1954 


“In the small and rural areas 
there is less waste circulation in 
the newspaper supplements than 
there is in the [Saturday Evening] 
Post,” he said. “In the medium 
population areas, the Post comes 
quite close to matching our agents’ 
distribution. But in the large city 
areas, our most important markets 
with 60% of our agents, newspaper 
supplements provide 55% coverage 
compared with the Post’s 44%. 

“You can see why we decided 
these magazine supplements, dis- 
tributed with Sunday newspapers, 
fitted our distribution pattern 
much better,’”’ he commented. 

Mr. Kennedy said that in the 
supplements Prudential uses ‘‘post- 
er” advertising—a single idea, pre- 
sented simply, with an arresting 
illustration and very little copy. 

Because of the difficulty in 
making certain that the reader 
gets the message, Prudential’s re- 
search department pretests ad- 
vertisements for popularity and 
correctness of message comprehen- 
sion, he said. 


s One ad featured dogs, Mr. Ken- 
nedy related, and carried the mes- 
sage, “Banded together for mutual 
protection.” It was one of the 
most popular Prudential ever 
tested, but few readers got the 
message, he said. Then the copy 
was switched to “28,000,000 Amer- 
icans have joined together...” 

“This ad wasn’t as well liked, 
but five times as many people got 
the message,” he said. “I don’t 
need to tell you which one we 
used.”’ 

Pretesting, according to Mr 
Kennedy, has enabled Prudential 
to favorably influence twice as 
many people for the same amount 
of money. The company found that 
the average cost on all advertise- 
ments tested would have been 
about $36 for each 1,000 correct 
messages. By using only those 
ranked in the upper half of the 
ones tested, the cost per thousand 
was cut to $16. 


s Prudential also has been a tele- 
vision advertiser for several years 
oecause, he said, tv’s concentration 
n the bigger markets fits the 
company’s distribution pattern. 

The company’s first telecast, a 
dramatic show, found only a lim- 
ited audience because it was tele- 
cast at the same time as the Mil- 
ton Berle show, he said. Year 
»efore last, Prudential sponsored 
|a part of the Sid Caesar-Imogene 
|Coca show and the audience went 
up markedly. 

“But the show did not seem 
quite compatible with life insur- 
ance, so this year Prudential is 
sponsoring, on an alternate week 
basis, the CBS show ‘You Are 
There,’ ”’ Mr. Kennedy said. 

Education materials relating to 
that show are being sent to ap- 
proximately 10,000 secondary 
schools and colleges every two 
weeks, he continued, and the show 
provides a public relations value 
that was not present in the other 
programs. 

A big user of radio, also, Pru- 
dential feels that the cost is low 
enough so that it can broadcast 
‘five times a week and achieve a 
/continuous advertising impact im- 
‘possible with either tv or Sunday 
‘newspapers, he declared. Because 
of its limited budget, the company 
| participates in sponsorship of the 
Fibber McGee & Molly show 
| (NBC), he explained. 


‘Tatham-Laird Names Two 
| Tatham-Laird, Chicago, has ap- 
pointed George E. Schaefer an 
account manager and John Single- 
ton print media buyer. Mr. Schaef- 
er formerly was an_ account 
executive with Foote, Cone & 
Belding, Chicago, and Mr. Single- 
ton previously was director of 
/plans, promotions and research 
‘in the western office of Puck— 
|The Comic Weekly. 
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his description ought to guarantee 
|a substantial sale of Mead’s book 
_to writers who want to know how 
to write around a subject without 
‘describing it in such detail as to) 
arouse a censor, yet without miss- 


Adman’s Book Peers 
into Dreary Future 
(Advertising Did It) 


originator of the industry’s 
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WHAT'S GOING ON? 


NEw York, Oct. 12—His name! 
is Lanny Martin, and he’s a junior | 
executive of Con Chem. He has a 
Buick capable of getting him from 
his home in Locust Valley to the 
plant in Port Washington in a 
couple of minutes, at 200 mph. The 
year is 1992. 

Lanny Martin is the hero of 
Shepherd Mead’s new book, “The 
Big Ball of Wax.” Mr. Mead is 
well-remembered by the advertis- 
ing business as the author of “How 
te Succeed Without Actually Try- 
ing,” a neat and savage blueprint- 
ing of methods of getting ahead 
in business, none of which in- 
volved work. 

Mead’s hero regards 1992 as the 
best of all possible years. His day 
begins with a taped alarm, pro- 
gresses through a Bod-ee-Wash, a 
30-second sunlamp treatment and 
a bout with the Remington Shave- 
Magic (five seconds shave, ten 
seconds massage, with the setting 
tuned to ‘“Manly’). He dresses, 
breakfasts on Ham-N-Egg Mix, 
pre-masticated and salivated by 
Aunt Bedelia Inc., and eventually 
goes to work. The 200-mph Buick 
is loafing. Traffic is so heavy one 
can’t drive faster than seven miles 
per hour. 


® Because the birth-rate is drop- 
ping alarmingly in St. Louis, Lan- 
iy is assigned to straighten out 
Con Chem’s problems. From this 
point on, Mead gets into the guts) 
of his story. The trouble with St.| 
Louis is that it is in the midst of! 
a religious revival, sparked by a. 
Shapely priestess called Molly, 
Blood. Her followers are struggling | 
with EFA’s, or Ex-Followers- 
Anonymous. 

What Lanny Martin finds out 
about Molly Blood and the declin- | 
ing birth-rate in St. Louis is sim-| 
ple: A scientist has developed a 
machine called XP, which will re- 
produce sensation—any sensation} 
—by means of a tape and headset. | 

“Whatever a human being can) 
experience,” Martin is told, “we! 
can put on tape. Would you like}! 
to skin dive in the Red Sea and| 
fight an octopus?...Drive a Mer- 
cedes through the Alps at 100 mph, 
without any danger? Have a 
Roman orgy with fountains of 
wine, 20 courses of food and a 
dozen slave girls? Once the tape is 
made it can be duplicated and you 
can run it any number of times 
for the cost of the electricity used 
by a small electric light bulb.” | 


s What's going on in Molly’s tem- 
ple is vicarious experience of a 
very fleshly sort indeed. | 

There is also a counter-attack | 
going, run by people who are | 
alarmed, fearing that XP will com-) 
plete the ruin of the human race 
begun by radio and tv. It would, 
even be dangerous to business. | 
(“Why buy a car if you can ride) 
in the best car in the world for two) 
cents in electricity?”) Con Chem | 
gets interested. | 

Martin experiences some of the 
most titillating of the tapes, and 


1 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,850 publications we 
read are listed in the 224-page 
Bacon’s Publicity Checker in 99 
market groups. New 1954 Edition. 
Ask for free copy of Booklet No. 55 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approval 
Price $6.00 —it will soon save its cost. 


BACON’S CLIPPING BUREAU § 


343 So. Dearborn St., Chicago 4 


ing anything which could interest 
a panting reader. 

In the end, a Momsday Rebellion | 
almost wipes out the Con Chem) 
men and XP, but progress tri-. 
umphs, and XP, by which an au-| 
dience could be made to suffer 
sneezes during a cold tablet com- 
mercial, is victorious. 


s Advertising plays a dominant 
part in the world of 1992, which | 
falls somewhere’ between the) 
dreary 1984 of George Orwell and | 
the sardonic snarl 
“Brave New World.” Advertising | 
men may wince when they read it. | 
It has a ring of possibility, as Ben- | 
ton & Bowles v.p. Mead well! 
knows. (“The Big Ball of Wax,” | 
Shepherd Mead, Simon & Schust- | 
er: $3.50.) 


Wliou Dollar 


BAKERS OF AMERICA PROMOTIONAL PROGRAM 


LARGEST _ 
PAID CIRCULATION 


Sn Example of Industry leadership that builds high readership for your 


sales story to this 5 billion dollar industry. 


4 4 


Vat ‘ A 
yo ME atk 
of Huxley’s, | I Tandy 


=> 14,000 


BAKING INDUSTRY 


bh Bakers 
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105 West Adams St., Chicago 3, Ill. 


lj| CLISSOLD BUSINESSPAPERS: THE CANNER « BAKING INDUSTRY « HOSPITAL MANAGEMENT 
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‘And by the way, Rembrandt, we need 


Famous last account-man-type words, aren't 
they? And a lovely little problem to leave with 
an art director. 

Lovely, except for the fact that packaging 
materials, structural designs, and printing lim- 
itations are a few of the many things that have 
to be considered before you even start on the 
artwork. But here’s a shortcut both client and 
agency people find handy — espccially with a 
deadline coming up. 

Simply reach for the phone, call the nearest 
Gair sales office, and ask for the Gair desiga 


a new package design before lunch” 


expediter. He’s your pipeline to the latest and 
broadest packaging know-how available. 

He can show you what kinds of packaging 
materials, designs, and printing have paid off 
for clients with similar problems. He’ll also 
show you what ones haven't in terms of your 
market. And he'll give you as much or as little 
help as you want on the creative side. 

The catch? It’s barely possible our man will try 
to convince you that Gair can do a supcrior job 
on producing the package you and your client 
are both sweating out. You take it from there. 


FC.4.1 


FOLDING CARTONS 


SHIPPING CONTAINERS * PAPERBOARD 


ROBERT GAIR COMPANY, INC. © 155 EAST 44TH STREET © NEW YORK 17 
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Katz Agency Appoints Hunter| Ray Vir Den Says.. 


Ralph Hunter, formerly of NBC 


and WWJ-TV, Detroit, has joined 
the sales staff of Katz Agency, | 
New York. 


How Advertisers Use Photo-Reports 


Illustrated booklet describes how 


Sickles gets pictures and — | 
for Advertisers and E 


Send for free copy 
SICKLES 
Photo-Reporting Service 
38 Park Pl., Newark, N. J. 
MArket 2-3966 


It's Tough for 
Advertisers to 
Score in Italy 


ROME, Oct. 


Specialists in SILK SCREEN PRINTING 


INCORPORATED 
BOX 2017 TULSA, OKLAHOMA 


vertise their products in Italy are 
not getting a fair shake for their 
dollar, according to Ray Vir Den, 
onetime president of the former 
Lennen & Mitchell agency. 

Now publisher of the Rome 
Daily American, which he took 


an exclusive interview that U. S.| 
_ agencies who talk of their Italian) 
| branch offices are kidding the) 


15—Export adver- pants off clients. 
'tisers who use Italian branch of- | 


“A branch office of a New York 


fices of American agencies to ad- agency is a complete laugh,” he 


said. “I don’t believe the Amer-_| 
ican advertiser is getting a fair 
| shake in the Italian market.” 

| In the first place, Mr. Vir Den 
| pointed out, offices usually con- 


sist of one man—seldom an Amer- 


techniques. More often he is an 
|Englishman versed in that coun- 
| motion. 

Secondly, advertising 
/has not progressed much beyond 
| the point it reached in the U. S. 


| over less than six months ago, Mr. # “The lowest form of life 
Vir Den told ADVERTISING AGE in| 


ican, trained in American selling. 


| try’s more subdued form of pro-. 
| discount.” 
in Italy| 


during the 1880s, the ex-agency 


man commented. Artwork and/! 


copy are virtually unknown. An 
agency receiving a finished rough 
normally would not have the 
vaguest idea what to do with it. 


in 
Italy is the salesman,” Mr. Vir Den 
| said, adding that therefore the ad- 
vertising business is hard put to 
find skilled personnel. Like other 
Italian businesses, an Italian ad- 
vertising agency is basically en- 
gaged in the discount business, 
(trying to see how much it can 


/squeeze from the so-called asking 
rate. 


The discount often ap- 
proaches 50%, and from this kind 
of operation agencies make their 
money. As a result, advertisers— 
many of whom split the discount 
with the agency—in many cases 
believe that “the best advertising is 
the kind which gives us the most 


American advertisers are often 
urged to do all their production in 
the U. S. and send only mats to 


Seattle, Wash. . 
Denver, Colo. . 
Louisville, Ky. . 
New Orleans, La. 
Providence, R. I. 
Rochester, N. Y. 
Minneapolis, Minn. 
Kansas City, Mo. 


\% 
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SAN DIEGO 
CALIFORNIA 


HE MOST 


IMPORTANT ee 
IN THE U.S.A. 


+ «© « « 36,225,000 
- « « « 31,824,000 
» « « «+ 39,750,000 
» « « « 35,145,000 
- « « « 38,478,000 
* « « « 49,697,000 
> « « « 48,379,000 


- $46,157,000 


APPLIANCE SALES 
SAN DIEGO 


CALIFORNIA 


553,130,000 


Data Copyrighted 1954 Sales Management, Survey 
of Buying Power; further reproduction not licensed. 


OVER 90% OF SAN DIEGO READS 
AND BELIEVES THESE TWO 
GREAT NEWSPAPERS DAILY. 
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|Italy, Mr. Vir Den noted. But he 
says he is almost willing to bet 
that he could take an American 
engraving order, have the job 
made in Italy and returned to the 
U. S. for less than the cost of 
merely shipping the same engrav- 
ing from the U. S. Four-color plates 
for a Life-size magazine page cost 
$50 to $80 in this city, compared to 
approximately $1,200 in New York, 
Mr. Vir Den commented. And the 
technical work is excellent. 


® Possibly the greatest delusion, 
among all those entertained by the 
American advertiser, is reflected 
when he asks a foreign medium, 
“What’s your circulation?” Circu- 
lation, said Mr. Vir Den, with a 
few exceptions such as the Read- 
er’s Digest, “is usually whatever a 
publisher decides it is at any given 
moment. The lack of any sort of an 
Audit Bureau of Circulations al- 
most eliminates the possibility of 
reliable figures.” 

There’s an even better reason for 
Italian publishers to be close- 
mouthed and reluctant to establish 
uniform standards: the tax situa- 
tion. All forms of Italian adver- 
tising are taxed according to a 
complicated, involved government 
rating. If papers were to publish 
reliable circulation figures, pub- 
lishers fear, the government would 
then have a new way in which 
to impose an additional tax. 

U. S. agencies, incidentally, are 
in the chips, taxwise, in compari- 
son with agencies here. At the 
moment, taxes of 3% and 4% are 
being imposed on all forms of ad- 
vertising. The main discussions at 
the Fourth National Advertising 
Congress, held in Venice last 
month, centered around a new tax 
on outdoor advertising—in this 
country a major medium—which 
will bring the levy up to 12%. The 
600 publishing industry represen- 
tatives who attended the congress 
sent a message to the government 
expressing their “disgust” at the 
new impost. 


® All roadside advertising in Italy 
is handled by ANAS, a govern- 
ment body which okays poster lo- 
cations. Italian advertisers believe 
strongly in repetition as an atten- 
tion-getting device. Repetition, 
however, consists simply of tack- 
ing up the same poster five, six 
or even ten times in a row in one 
location. This, a wisecracker re- 
marked, is the only way the hell- 
bent-for-leather Italian drivers 
have a chance to glimpse the mes- 
sage. 

Mr. Vir Den is mightily pleased 
with his first venture into the edi- 
torial world. At the moment, he’s 
readying a promotion piece giving 
a progress report on the first six 
months of his tenure. The Daily 
American currently has a total 
payroll of about 75, a provable cir- 
culation of 12,500 and boasts a 
24-hour news beat in Italy over all 
other English newspapers. 

Although he still willingly turns 
out an occasional bit of copy at the 
request of an advertiser, Mr. Vir 
Den says: “I’m glad I’m out of 
the advertising business. In this 
job I’ll do more good, be more 
honest and give more value than 
I ever did before.” 


Rowe Corp. Purchases 
Assets of Spacarb Inc. 

Rowe Corp., New York, manu- 
facturer and operator of automatic 
vending machines, has purchased 
the principal assets of Spacarb 
Inc., New York, maker of auto- 
matic cup-drink machines, and 
will operate it as Rowe Spacarb 
Inc. division of Rowe Mfg. Co. 

I. Hayne Houston and Robert K. 
Deutsch, president and treasurer 
of Spacarb, have been named divi- 
sion president and v.p. Production 
of the Rowe Spacarb machines will 
continue at Stamford, Conn.; all 
other Rowe machines will be made 
at the Rowe plant in Whippany, 
N. J. 


= eate 


a gers 


_- 
? 


—— — 
ae seated na . - 
4, > 


eS 


: be aii eA Ss byte oe Rea ERN Say ay ss ie ‘ “ye as : te ; 22% Gane aS Si eet Peele? “be i Fs aks ae oe Ret ae mete a Peery 7 a ‘ Me: Re Ne a é iy : a 5 ; ¢ “. oy io hey ee Stet ael i ; RAT RG ect : se 6 ae il Hii ale SF y 2 aif a sic A? » oe Bae: i es a 
se peer ‘ ‘a yj a : : wie : pee ORES: We Pa tg Teh eee ee sige, hee Sifan SRE, Bia scabs > Aaa Ses put ‘ y. 
aes 4 ae y Pim iat: 
pga Foe 
ea: ? Bess 
ee ee 
5 a { es 
% ee a. 
ah if 4 er 
: a 7 9 
= a ax 

. Be. 

: } 

ae \ 7 
ee " a... 

_ i ee ee a i" ; 
7 i } b) : 
cart? | at 
eS a 

re ce 

ta , a 
ae at. po - z 
mee 4 A , 

: be ‘ h J 

rf e 
<p ee 
ene ; 
eae 
aici 

Ce 

4 Doe en eee eee EE 7 

” | 
ae S$ ee S * ; Seek ck i oe 
7 10 TO 500 | im Cz '” 4 ‘ae 
ae r : — 
oly ooo? an i 
ee -T11144+1t : : 1} pues 
ae errr ee : ’ q ee 
tires gee eas? : é d a bes a: 

q ae® G | 4 Ie 
pear ass ; ’ f a 
peer . ~~ 
“ca «ee 
hs f EEE I ee | ; ates 

sates i| hi : 
ee y i} i si 
ae e : ours a, ws ' ' - T i i ae 
aie Se sts ot Spans Teen! err ki. eee Cees ees ‘ . cee Cr. ea eae | beat 
. oe +. : = andere ee i 
ih a ~~ ae , ee eye ti 
rns ee Sights Tere tena ies ; } oe 
Pea! eee Pe ic ee eat 
: - a? aa " " ae nate eae ae Mises ea Be, ies’ : has nef int z apecedemaness Sen : ‘es 
a - oo : : - ee 
xi) ao gf 4 Pe » sae ‘ . 7 og ; - aia : : . . S 
a - * gis : , > ane i ; —ca 
> . - ae fi , a EL a. = a — i > 
Ree ‘a ’ pe aa : f Pe # 7 s ; ert) at i 
ee Toat "s be Fo , to B cactermont® 7 
x : _ . oe : % 1 ee 4 - : + -_ - we eee } eke 
_—” ‘ if y ’ on bee * +m .. :: 7 : : io | eS 4 # Ege rm . ' : 
Be " “4 ae 3 : : 7? ne € —<—_ ; mee sail \ ii: 
Ee ae rege i E ie eS ace & Sg - ™ + EY 
ee aes av ' ix ’ 7 : : bas ES : see 8M 4 Sage, Oe ek Ge RS i 
i een 4 \ feo Re ; ‘ee snl . a A, A: . ee tee 
ca ey ae ; co “wa “ ’ 
Pace r ane ii & ae -~ % is 4 * : m :? 
Ns ’ Price hae < Bit es oy iy 7 tpcese . “ tee 
sii ee o-oo { > aie '” | & 4 3 . } _— 
= : Me ake pels. a ue < wer : ihe 
ote z atl oe ‘+ 3 Ase os in Poe ee ‘ ae 
ay i = ie aa ? hes iP gee ae epee ts J P i a \ oi 

Phas 4 > a OH Sp Ee ee se efi aes . 4 4 ie 

‘ 1 : ae s w... Aan i F! e so eagle | . . y \ | ee 
mee ee > ae — bf” / sy . 
—ooO j " : er: N - ee ee , es : A com, J ~ * s Tr A * 
; i Bc ; ack Me vie $ j . en t | b! S 
—_ LO —_— ' 
; is “eee ae Hine ee 
Geneon Re ier hs, ( : 433 pad bo » : ie 
: ; 3 baitfis ae oe a i /s 4 ‘ ‘ bath => | a . 
— po ll as ae wade ss a 
ae == ae SPE a © sr _ 
ae 2 ° Ia “\ mena ae then. ot eae hrm prams ec. 5 «SOAR ao a. '¢ . ~ * erligh { bas 
cane. oe >) oe ==> |. TG eryith cn, > Ua oa Pi, im 
Pye . a We . wo ts tteenniaeee att aeher < pe BS gad gh dane) x eed 7 | } EF 
ae 4 Ne iF ee ens Ae . —— Sanit a fea So ean — pe i Sf. = Rion 
as a4 ; x heen, a . ea ae —. ; i. 
pee :,. >t: eee: — =! pees T a «a 
pers 5 ‘ 5 * ; até ass , ee taee a \ ss ? ps pease tk se = “ “ 2 ahs pct F 
ae ? y a a oe Be se Foe ee ee nt late as A Pag ae eo 
ee. eo Pei Ol eames 2 ee “3 : re ee ? x ees 
2a = Sas ys tee eae a i i... 
at oes ima ity et Pend Be ; = ated 2 eee ee é ~ — 
: . es 7s _ feet ee yal pee Oat eee eae teed alee eae ‘ , a \ ee 
? ye" — inte sues «& - 2 ; : nen : he . ‘ $ ‘ } ; 
; a v " - ° td Wee bey Se eae aa : ng ie se 3 i P 4 A Se ——as | : 
or: eee ' ; ; ee aed 
ee aay . Seal ; % F oak 
& ’ one 
: 72 
! a 
| ae 
| a 
' ne 
| Eine 
cose ° J 
i ee . eee 
~ : ‘ ° ul \ < 
: © 
os ee 
an . ' Oo a 
: “ \ 
F is . { 
; = . . f ; 
| an Diego Union | ' 
a pep Sacer ae ico 1 
= ay a : 
a pe 
es, REPRESENTED NATIONALLY BY THE WEST-HOLLIDAY CO., INC | 
es he ° 
Le a mir 
5 
" e 
ee ila 
“4 ay 
aria ‘i " SE oe ae Be ; fe oy : ¢ r f, y of 2 : Ps ms i 7 aerat es i ; a 3 = J a SI g: . : } 


ee a 


Advertising Age, 


October 18, 1954 


Ont he ie a alee 


4 
yen Recreation 


absolute, MOCO, Kary to rele UC OCU? « Viento antl 
eter deter” 


2) d » 
Botts Vig mn oo constant lldentin earl Lib out. 


otal: 


Ae : = - - # 

5 . > 
AHecrration “fier Ditle MHOfS tf alinulle Cut he 
he afi Morus lets Letastbte (Nie ad if be. Lusthefi i, 
Mal in alitle tne have ne Lib MHOfc ; of Men o 


male ~~ ~~ = 
_  &.Auftn Scripfit December 1736. 
N° xxi “ . owe . . 2 ¥ Q “2 


GB feuly 
EXECUTIVE ADVICE—Pleasure had its 
place in the eighteenth century 
business world, according to this 
plate from the reproduction of 
Bickman’s penmanship manual. 


Revive 18th Century 


Book on Penmanship 


NEw York, Oct. 12—A new edi- 
tion of George Bickman’s ‘The 
Universal Penman” provides a 
valuable addition to art directors’ 
swipe files and a few chuckles for 
copywriters. 

Originally engraved by Bick- 
man (he lived from 1684 to 1743) 
when script writing reached its 
peak in style and flourish, the 
book has been of major interest 
to students of calligraphy. Artists, 
however, have also used it as a 
source of designs for scripts, 
flourishes and borders. 

The new edition, published by 
Dover Publications, is a reproduc- 
tion of a 1743 edition of Bick- 
man’s work. It contains his 212 
plates in full size (9x1334”) and 
includes penmanship of some 20 
masters of that nearly lost art. 

Designs may be reproduced 
without credit or royalty, accord- 
ing to the publisher. Cost of the 
book is $8.50 a copy. 


Betty Shoemaker Joins K&E 

Betty Shoemaker, formerly cre- 
ative group head for cosmetics 
products at Batten, Barton, Durs- 
tine & Osborn, New York, has been 
appointed senior copywriter on 
the Richard Hudnut and DuBarry 
cosmetics accounts at Kenyon & 
Eckhardt, New York. 


SPARK EVERY PROMOTION 
with Genuine 


GLOSSY PHOTOS 


Four A’s Names Chairmen 


Chairmen of four planning com- 
mittees for the 1954 eastern an- 


|nual conference of the American 
‘Assn. 
have been named. They are An-| 


of Advertising Agencies’ 


thony De Pierro, Lennen & Newell, | 
media; Henry Schachte, Bryan 
Houston Inc., contact; L. T. Steele, 
Benton & Bowles, radio-tv admin- 
istration, and Hal Davis, Kenyon 
& Eckhardt, publicity-public re- 
lations. The meeting is set for 
Nov. 22-24 at the Hotel Roosevelt, 
NM. 2 


Lee Hats Testing TV Weather 
Frank H. Lee Hat Co., Danbury, | 
Conn., began testing a one-minute. 
film weather spot campaign Oct. | 
11 in Washington, Fort Worth, | 
Dallas and Columbus. A series of | 
six spots have been prepared, 

with the proper hat to suit the | 
next day’s weather and 10 sec- | 
onds open-end for the “live” 

weather forecast. This is Lee’s | 
first use of tv. Grey Advertising| 


Agency handles the account. } 
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UA BIG GUN FOR BIG esau 


If you're hunting sales in the big Western Market, you're going to need the 
“big gun’—KOA—the single signal that GETS where Westerners GO—on all 
of those 52 weekends a year when our ideal climate lures them out-of-doors! 


Sell These Prospects! 


© The people in 1,854,200 automobiles, 
with radios! 
@ The 10 to 30% more people listening 


to out-of-home radios on weekends! 
@ The 25% more people-per-set listening ‘sensi and Sundeys, | fe 5 p.m. 
to home radios on weekends! is beamed at the weekend driver! — 
®@ The people in 302 counties in 12 states ‘8 There’s music, highway traffic _ 
covered by the ‘‘single station reports, and easy-listening featuring a 
network’’! . twe top KOA "Novetien Gs in 


fos 


Covers The West Best! 
Call Petry 


DOUBLE PLAY 


BIG TOP 
Sundays, 7 fo 9 p.m. A unique 


oe ane 


lively show with an ‘esting circus 
“motif and four big KOA 4 

_ personalities to entertain ¢ : 
sell for you! 


Westerners are on the go—with radio @ Westerners go all the way—with KOA 


Dr PROBE 


- Ideal for all iste. 


“Sharp, clear, crisp prints in 
tities of 5 to 50,000, sizes from 
to 40” x 60” 


The PHOTOMATIC Co. 


$3-59 E. Illinois St. © Chicago 11, fll. 
Phone WHitehall 4-2930 


= tea 


i Wrint nl 


Tu Galtimore...ouly 
NEWS-POST offers the 
Most Coverage at a 


One Paper Rate! 


I; all you want is the facts, ma’am or sir .. . here they 
are! Baltimore offers an estimated 387,000 households* 
with an approximate Consumer Spendable Income of 
$2,140,658,000.00. It’s both easy and inexpensive to sell 
more than half these 387,000 households, because your 
advertising placed in the NEWS-POST will reach 54% 


of the newspaper-reading homes in the ABC City Zone 
of Baltimore. 


That’s the story ... one paper .. . a one-paper rate and 
54% coverage ... the most. To sell Baltimore, use the 
NEWS-POST! ; 


Baltimore News-Post 


A Hearst Newspaper, Represented Nationally By Hearst Advertising 
Service with Offices in Principal Cities 


¥ U.S. Census Bureau estimate of 
‘ occupied dwelling units in ABC 
Zone of Baltimore 


tied OC URE he PET paps oY SARI: LDA AL Doig ic Ye ae fee sat bie RO TOS KS We lace ae ac Ras gh Wa Par Ta I ete sh : Gt Hevea Oar dae ipa eis ue S Seg Ms Eada SPOR, ; a We, i 
Toe, oa 4 ‘ Fics ae Sa Pesta tase Co eR ey Sia hy Sst be igh oa Poa iter! folic: Ae SUNEONS ae Sat MD ae I: dias Jee, : : meh Pa ba See Wier ORO mah ea a ; gee UE a ee Lee ar, : 
Mei Bi bio Math j g Ra ay ery <p TN gE a REARS OIC NR DIT on aoe Be Me ce BS AG nis - Meee % yet ae Meee : Se See 7 eee tate, ee, : RS SS ee aia? ves oh Sa ee date 
hy Pos Minch ee “Pate cee MES ey “, bee ps te ai re Ge Cb ome Pi a Pe Sa oaths , yes ea y OS Noma. Pe ae. ee oa $y emai. Sie ey a eS Bie oe, , ’ lok : 3 meat ie Ere t Ue RG aes ae oa a S 
f Pe ees : piety] Crh Saas A eg tte a Wee hae ha 5 die ashes he aa a ae CA Sse ae 6 SiR UTM aaNet I ees Ws SNe Bias ke ON es SINS Me pa Salt Ce Ie Sk Si, Bs SN SO Na i ni : ee Pst We <n bir SAEs igs! gt Se bay, Sea KRU 
eee fee Sabena eo Geen Me yl As ace cee ek tem ip CNA ee Sepem Re aH At dn RAS RAED ap cee Sage Hd Sete a) ape hE or Me Fei 8 SOR kay gee Caer oRe es quer ae! oa. Grol Rts Ca Ripe SO ate © Cai oi REE Te, SNR Rares Sh st 
Wake RNS tes HRSG A gh its Cs ae SOs ANP ASR doen SEALE ER a res A Spek dn St, © tame nbor eee ee Mag we eee Rr ae eee pe ne Sirah Bsaiy eats hs Liar aes Pee ates as Ro Wea oe LO enmamaene t 
a SO ge hse ee 4 yt Rare) ee Po é ce, ea ne al any tae biges o  nali teh ates xy Nee yg te ae AO Sa Pe & we ‘ . ease Pen ge Pat Ne eee : eerie RAC eIES # pate ies game : » 
Cat As Magna ae i AAR A 3 25, eS Se =y Sh eS: gle Sete - ‘ Shere re f Mas >) Vane ae aie . . i en he a ee aa ak a te Pes Set ae ond ee we ao Wiel agit? Pa x Bee ae 
ee ag at Oe NS ene eae ce Cl ae? es or chs wale ee ae md ciety oats. ko Seeig eam ri ie aes Gierah Dale ‘ sehr te Se, saat acer ae ON US we: ape SG Ax 
e Soi OD a Bee os cad “Xe eR. SO in PO tenes oe Soa ca ge ea ah Repeat. Mien Lo eee gee iy oe! Siete ns 8% hire Fe es Signi Ss a ed TS ee Tes WC? - Sgieeroen Pe e 
Ee , \ i : i ee 
pags: . ee 
rite ea 
age ES eel 
; ee 
- ae. 
. ~~. ae 
hue eS ts 
ts co eels: a 
- : = 
ii 
a J = > —“ 
— cers | ee / 
ee ay, = Se : 5 te F we ¢ 
Py . - =s . . ‘ > 
® yw 7 ts Se Py a 
ae: a a? 
bos Neo [fw ; ee 
| BEE. (ce a es > 
Ss P a pt oes 
7 | ; est \ eS : Saas 
os Su) Lem = 4 ie wate 
on — yee ie 
be 4 A, = a Sp 
vig | *%. uae tha rye P Be at 
ei bs bog . eS oS. 
i Ans ; 
a ~- —————————— — 7 
7 \. ; 
; Lleafire and Recreation . C:) Ee 4 : 
: ee 
. po po “s i 
' ag 
t wae 
Sia | fe 
ae 
: 
| Wage an ‘ve = : a eS se . 
| a ~ So 
j ea | 4 
a , ey 
' Sa resal Setts ler ‘ and . 
» / 4 7 : 
She Life of Wea “sf? Ly the raved Sects.) : 
in 4 / — : 
ine . if? ae a a. = — 
Dora d f fe tad Sovts tenth lecla — : 
en ged ee \. 
ers Yrew fri Ah LDDCATEIB ie @ Ad » -< | 
4 oe ee ees . i ae 
} re . si ak 
: ; 4, ( F ies 
et * Po 
a (FF ae 
fa! ¢ 1 ences 
fe poets 
+ . 2 “ 
| | : j aga 2 
* eee 
“Ne eee eee eee anna ee mn 
nl . pan oe : 
wag eres 
ns re 
Coie, t ae ; 
ti Fess 
ane Sehe c 
oe Ba) 
i se 
1 
{ 
or | ij eo | 
eet 
Crea 
Die ' i 
gee ‘Apis 
igs acu 
- fuss 
eer | Ba. oe 
we ' . ey let 
in 
=a ae 
f eet 
rn ; Eas 
wat : 
te ~ j ; ce 
Es re es Ue 
ia ai X Sian a 
ie a R) Bite 
im ee A ae 
He apetere sp ae 
be 5 aes is ae 
ee ragotene ' ae 
aa ea 4 is 
PO aR NS is « car 
Wig ge tered, ' es 
ist Ray Spe re : 
——— vie 
nee . Ron aw ee ; 
roe Dn 
en ites ’ ee 
; , es yy By { : # : 
\ . 
' 2 , 4 : 
| MB i ; . 
im _. 2° a 
= i SS ‘ : ieee 
ag j 4 
are } § : : 
ae si =— ibis 
{ = ¢ — 
os ' “o : z 
ia \ Rs see 8 . jah 
ra ) a : ” Spens 
d “s ee x ete 
ig : iF ae 
Bs t . 8 ag E ae 
he { t Oy . 
® t | : Re j ages : : 
~ | ee na 
ek s : 
a5 } : < a me 
ro } fe, ae ae ” 5 re : 
if | . ‘re at . ud a 
a <S p $ ' 
‘ , ~aervel Sa AS ‘ e # : 
‘= } ao = 10 + ae ti oe ts é 
S % She x ee 8 3 5 $ ; kee ‘ a 
\ ° i ‘a aS ze 3 
; =| $05.00 ‘ 7. Bets Won Fe — 
t 1000 : um“ x : . = ; 
$ ie j 500 ee Pa j Fa " —— r hs : . | 8) w i ‘ 
i 5 ’ ; ¥ J t on | : pr. ial . 
« 100 ‘00 * Bs : a ; Poe oe "? 
50 7 r) Bie a 6 epee 4 » ki : | Se. “ oe a ae Ha : * 7 ae aa a 
aaa 35 s ive 4 eo sag 2 a os Arete a Areas we : s,s ak 
i 2 40 err ¥¢ lc a Se a or ry a bay : — | q : ‘ 
v2 : 2 required . . | ; ; , ‘ : ae ee. ri, idem at. “2: ; 
: Saag ra za” or \ i oie = Neh g 
{ 19 peg ; -$1- iy Nar “tes cath hi ee dia a PY 
6 Paice ycinivesteen hs weg inet = iL ge ashes | a beak Sie bt Sea - Rec ren fes wee : 
a8, . * ee | °. ‘ @ ta Poa ais ans : ae 5 i sais i : SA iene ape zas - = Hee reel, am fee aiiiek 
} Mire: ak" ala ye 2. ie Cli —e ip ie se Beebo oe e “3 oad). ales ls Oe Ge oF ay 2 - 
; » 1. = ce eters c St A eee ia haat - rc he - er , . 
— ail ee ae oa = eae liek ac hoes taal ee | Fe Tay Gelade. . - es, ——~ 5 
I 3 : lee Satan ak a ae Raids, Meters Co he ed ae el aor: fo aaa, i ots: ea 
: * ; ‘ TF oh Smee ee “ . . mae Loe, * + ee , re : r a Ee . 
; » . (i fet ee — : tal a oe i. -—_ 
> | to Ww a i rimuc ee oe eee ee aaa aiieatle hts ae - 
i i ‘epee P ae bw M eee = FF « “ — 
& ' ; . ee Se oe ~ ann Pons ares e . ‘ % "< : se p 
5 ee _ : : : - ; 
mae. * ; . " at , e 
i: . : Pr 5 ih ; ; fs ‘ : 
a } eur my . ie ; : 
i | > | - . i eer Fe a - Ball 
"a } we 
ee ¥ 
al jigs : 
Ba ‘G 
ee y : 4 \ ; . - wks 
i “ m 5 4 + te - ~ ~ a ei ands i. ete 2 Be . : a - ae “4 f bs Loe Baek H Fal : . > , ca ¥ i= ¥, . Box ie SiS on gel , 
* Dyeing’ _ r ine <s a ie ie = = Ss wv. i + » y = . # P-: ? et < aa a hee Lew eet * i aia = ae ae ede te . wes 4 ba vue = - ly yp te 4 » -ty . - ~ ~ % +, RO nth Te 7 


68 


PHOTO R 


*: 


Advertising Age, October 18, 1954 


Hoffman Condict Lamoureaux Goerger 


NEW REGIME—Wilson W. Condict, advertising director of the St. Louis 
Globe-Democrat and newly elected president of the Advertising 
Club of St. Louis, is congratulated by Louis J. Hoffman, outgoing 
> ; > . i] > i 2 be ; > 
FIGHTING SCoT—Robert S. Ferguson, president. Looking on are John Lamoureaux and Orville Goerger, 


: other adclubbers who had just partici i it. 
better known to wrestling fans “— ener oe Care i. 8 a 


as “The Fighting Scot,” has joined 

— — — cee Advertising Associates, Philadel- 

LANDLORD, FILL THE FLOWING BOWL—At the open house to celebrate phia, as an account executive on 
the opening of new headquarters in the Hotel Chase of the Women’s radio and television. 

Advertising Club of St. Louis are Bonnie Dewes, D’Arcy Adver- 

tising Co.; Bea Adams, exec. v.p., Gardner Advertising Co.; Helen 

~~ Seevers, Seevers Advertising, and Mrs. Agnes McCaddon, ad man- 
ager, Godefroy Mfg. Co. and president of the club. 


er 


NEWS BOYS—George C. Biggers (center), president of the Atlante 
Constitution, who spoke at the Advertisers’ Club of Cincinnati dur- HIGH SEE—Singer Mary High adds a 
ing Newspaper Week celebration, has a word with Will F. Caldwell note of glamor to Peerless Elec- 
(left), advertising director of Kline’s Inc. and v.p. of the club, and tric Inc.’s Broil-Quik Super Chef 
James Petty Jr., general merchandise manager of H & S Pogue Co. fall merchandising display. 


ADAM’S EvES—The four finalists in New York City Hat Check Queen 

contest sponsored by Adam Hat Stores are (usual order) Margaret 

Neil of Downey’s Steak House, Jane Holderness of La Martinique, 

Gloria Beckett of Chandler’s Restaurant and Gail Nolan of Cafe 

Society Downtown. Miss Hat Check Queen will be chosen Oct. 23 
to highlight the start of National Hat Week. 


Dohanos Berlin Richardson 


Blumenstock Winkler 

TYPICAL AD MANAGER—This scene is from a rare drama, “Who’s Crazy 

Now,” which kicked off the fall season for the North Texas chapter 

of the National Industrial Advertising Assn. Ken McCain, ad man- 

ager, Briggs-Weaver Machinery Co., plays role of typical ad mana- 

ger faced with typical problem when niece of sales manager, por- 
trayed by Dee Brock, applies for a job. 


‘WHITE CHRISTMAS’ SAGA--This painting of Bing Cros- port, Conn., by Irving Berlin, composer of the score 
by (singing) and Danny Kaye (seated on platform) for the movie; George Richardson, account exec., 
will be used in newspaper and magazine ads for Buchanan & Co., New York; Sidney Blumenstock, 
Paramount’s “White Christmas.” It is being viewed advertising manager, Paramount Pictures Corp., and 
in the studio of the artist, Stevan Dohanos, West- Roy Winkler, Buchanan v.p. 
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Busier bs | 
than a beaver ag 

—,.. building 
‘ and buying 


— 


Right now the MI reader is busier than a beaver laying a 
new tile flooring in the kitchen . . . building a new cleaning 
closet in the upstairs hall . . . planning new book shelves for 
the game room. Yes, right now he’s getting ready, and this 
is why... 


Within the next 12 months, he will buy 38,224 electric or gas 
ranges — worth almost $714 million. He'll buy 50,705 re- 
frigerators — over $14 million. And 139,677 TV sets — worth 
over $41 million. 44,008 vacuum cleaners — worth over $4 


million. 47,835 washing machines — over $9 million worth. 


That’s more than $77 million worth of major appliances in 


a market that’s getting closer and closer to $1 billion ap- 
pliance ownership. Worth any advertiser’s major attention, 


wouldn’t you say? 


And the happy “plus” about the whole affair is this: the 
MI reader is a man you can talk to technically. He’ll eat up 
detail. He wants facts and figures. So if you've got real prod- 
uct superiority to sell, reach a million of him through the 


well-read pages of... 


MECHANIX ILLUSTRATED 


A Fawcett Publication 


67 West 44th Street, New York 36, N. Y. 
CHICAGO « DETROIT « LOS ANGELES « SAN FRANCISCO 
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Gray & Rogers Gets Jomac 
PR; Names Peirce Hunter 


C. Walker Jones Co., Phila- 
delphia maker of Jomac gloves 
and knit specialties, has appointed 


JUST ASK FOR MARIE: 
Call WAbash 2-8655 and ask 
Marie Maize. on your next multi-. 
he, ; eee te h, ge rg a 
mailing job. Qu pick-up an - 
live nay Be and accurate work, plenty 
of experienced personnel, char 
always in line. THE LETTER SHOP, . 
Inc., 431 S. Dearborn St., Chicago 5. 


(Now in our 25th successful year.) 


Gray & Rogers, Philadelphia, to 
‘handle its public relations and 
publicity. The agency has handled 
the company’s advertising for a 
number of years. 

T. Peirce Hunter, formerly with 
| Lewis & Gilman, Philadelphia, has 
joined the public relations staff 
of Gray & Rogers. 


Booker Returns to WMBR-TV 
Bob Booker has returned to the 
staff of WMBR-TV, Jacksonville, 
Fla., as a director after serving 
|two years in the U. S. Army. 


America's 


FOREMOST 
TOY TRADE 


Magazine 


Only ABC Toy Paper 
Oldest in Field 
Leads in Lineage 
Write for New Market 
Dato Folder 


||| McCREADY PUBLISHING 
\ 71 W. 23rd N.Y. 19 


Taste Jaded? 


Try Detergents 


NEw York, Oct. 12—A detergent 
which can be eaten without harm} 
is being developed by the Sugar 
Research Foundation Inc. 

Dr. Henry B. Hass, president of 
the foundation, gave this glad tid- 
ing to 139 newspaper food editors 
assembled here for their 11th an- 
nual conference last week. 

The sugar-based detergent, Dr. 
Hass said, is still in the research 
| stage. If it can be produced accord- 
ing to plans, the detergent could 
be used in such operations as re- 
/moving the dirt from spinach. 
| Dr. Hass said the detergent has a 
‘flavor like “the oil from freshly 
ground nuts.” He said it would be 
/neither harmful nor unpleasant to 
‘taste, if eaten accidentally. 

Minute Maid Corp. gave a 
breakfast for the food editors, set- 
‘ting the table with two of its new 


products, frozen pineapple juice 
and frozen grapefruit segments. 

Four of the editors were given 
Vesta awards by the American 
Meat Institute for outstanding pre- 
sentation of news about food. They 
were Mrs. Elizabeth Sparks, Wins- 
ton-Salem Journal, Dorothy Sinz, 
Dallas Times-Herald, Mrs. Ruth 
Ellen Church, Chicage Tribune, 
and Clarice Rowlands, Milwaukee 
Journal. 


Kinsella, German to WGTH-TV 

John M. Kinsella, formerly sales 
manager of WXEL-TV, Cleveland, 
and KCTY, Kansas City, Kan., 
has been named sales manager of 
WGTH-TV, Hartford, Conn. Don 
German, previously assistant film 
director of WOR-TV, New York, 
has joined WGTH-TV as film di- 
rector. 


Jack Sandler Named S. M. 
Jack Sandler, who joined 
KOWH, Omaha, in 1946 as sports 
director, has been named _ sales 
manager of the radio staiion. 


rm 


tii 


SAN ANTONIO’S LEADING 


The San An 


Effective November 1 


NEWSPAPE 


tonto Light 


will be represented 
Nationally by 
Hearst Advertising Service 


J. D. Gortatowsky 


General Manager 


Hearst Newspapers 


Hearst Advertising Service 


HERBERT W. BEYEA, General Manager 


OFFICES IN PRINCIPAL CITIES 


Representing: 


New York Journal-American 
Chicago American 

Detroit Times 

Pittsburgh Sun-Telegraph 
Albany Times-Union 
Milwaukee Sentinel 


Los Angeles Examiner 
San Francisco Examiner 
Seattle Post-Intelligencer 
San Antonio Light 


The nation-wide facilities of Hearst Advertising Service are now available 


to advertisers and agencies on behalf of the San Antonio Light 


Baltimore News-Post & American 
Boston Record-American & Advertiser 


Advertising Age, October 18, 1954 


New Ronson shaver has flexible head , 
2' times thinner than a razor blade 


Shaves you closer, cleaner than any shaver you've ever used! 


FLEXIBLE HEAD—Ronson Corp., intro- 
ducing its shaver in 22-state area 
west of the Mississippi River, is 
using large-space newspaper ads 
like this. First national ad will run 
in Life Oct. 25, although national 
distribution won’t be achieved un- 
til next year. William H. Wein- 
traub & Co. is the agency. 


Brokerage House 
Aims at Prestige 
for Industry in Ads 


New York, Oct. 15—Dreyfus & 
Co., a stock brokerage company 
which does not do business out- 
side of New York, will break the 
second in a series of Life ads in 
the Oct. 18 issue. The campaign 
reportedly marks the first time a 
local broker has used this maga- 
zine. 

“At first glance,’ Fred Dossen- 
bach, account executive at Doyle 
Dane Bernbach Inc., the Dreyfus 
agency, told AA, “it is natural to 
question a campaign in a national 
magazine such as Life for Drey- 
fus & Co., which doesn’t have of- 
fices outside of New York.” 

He explained, however, that the 
campaign seeks to do a_ public 
relations job for the entire finan- 
cial community. 

“As a growing member of that 
community Dreyfus & Co. feels it 
will benefit also,” he said, “This is 
certainly a long-range point of 
view, but I think Jack J. Dreyfus 
Jr. deserves a lot of credit for 
trying it. 


@ “Naturally,” Mr. Dossenbach 
said, “We’re advertising close to 
home, too.” Among dailies he 
listed the New York Herald Trib- 
une, New York Times, Wall Street 
Journal and the New York World- 
Telegram & Sun. In_ addition, 
three financial publications are 
carrying current Dreyfus adver- 
tising: Barron’s Weekly, Commer- 
cial & Financial Chronicle, and 
Investment Dealers’ Digest. 

The Dreyfus organization has 
been something of a_ bellwether 
in financial advertising for sev- 
eral years. Three years ago it ran 
a series of cartoon ads in New 
York dailies. The human interest 
approach attracted wide attention 
and numerous requests for re- 


prints. The response encouraged 
the company to mail out 20,000 
reprints of eight ads, each 


singling out a pitfall that investors 
commonly put into their own 
paths (AA, Feb. 26, ’51). 

Two years ago Dreyfus ran a 
series of institutional ads extol- 
ling speculation as a healthy and 
constructive force in the national 
economy (AA, Dec. 22, °52). 


Thompson, Cooper to WTVD 


| Mike Thompson has been ap- 
pointed advertising sales manager 
lof WTVD, Durham, N. C., and 
\Charles Cooper has joined the tv 
station’s sales staff. Mr. Thompson 
‘and Mr. Cooper formerly were 
|with WTIK, Durham radio outlet. 
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Newspaper Ad Helps Plan Fairbanks TV Station |mated the new station would be- 


Plans for the farthest north tv |gin telecasting early in 1955. 


MAKE YOUR CLIENTS BUDGET HAPPY with 


Pj e Maker Kee station in the world at Fairbanks, 
Pp ‘ j P Alaska, 125 miles south of the WDSU-TV Adds Color Studio ANTI IV ATED = 
Business Flowing Arctic Circle, have been announced| WDSU-TV, New Orleans, has 


A. G. Hiebert, president and acquired a building located be- 

JACKSONVILLE, ILL., Oct.  aeeadd en a KTVA, An- ‘hind its present studio which will 
not Decewmrily true that if you| a cous the first Alasken tv sta-|be remodeled for loval color tele- 
build a better pipeline the world | tion to begin commercial opera- ‘casting. The new color studio will 
will come trickling to your door. tions. The proposed Fairbanks be the first in the South built flashes, wipes, etc., at this low price Send For A 

At least, not according to the ex- station, to be financed by 30 Fair- |exclusively for color telecasting, Sample Reel Today 
aes bd oy Gar ts eee |e business men, will cooper- according to Robert D. Swezey,) ALUMNZefe) pw sit FIL 

Gee ta Viper tO channel ate with KTVA in film buying and exec. v.p. and general manager of 

prose — to the Prospective ‘national sales. Mr. Hiebert esti- | WDSU Broadcasting Corp. OF emaheuaan coun ART 1323 So. Wabash, Chicago, Ill. 

When Jacksonville passed a bond 
issue for a $2,000,000 water line, 
Price Bros. Co., Dayton maker of 
concrete water pipe, put in its bid, 
a low one. But the water commis- 
sion was under pressure to use a 
pipe of another material with a 
higher bid. 

Through its agency, Yeck & 
Yeck, the company placed, over 
the phone, a full-page, long-copy Th 
ad in the Jacksonville Courier on an 


Sept. 9, the day before the com- 


TV SLIDES ON FILM 


Why use STILL SLIDES when you can get action — zooms, 


mission met. The ad proved to be © 


risiateresecc = Radid,Stations everywhere . . but, only one WSM!" 


the low price bid. 


=The ad was headlined: ‘“What’s 
Your Choice, a Diesel Streamlin- 
er or the ‘Old 97’?” It was aimed NC 
at the commission through the LLS. ! ° 
public. HA WHITE MI deport 
The copy pointed out that the MART subB 6. TE" 
‘ ” * * . NASHY 
“Old 97,” a steam locomotive, did eat OFFICES 
a good job for 50 years. “It proved GENE 
beyond any question of a doubt 
that the steam locomotive was a 
success.” vey ine Since 1809 July 23, 1954 
But, the copy continued, along — 
came the diesel, which did a 
better job for less money. The 
sales message follows analogously, 
pointing out that, like the diesel 
in relation to the steam locomotive, 
concrete pipe costs less initially augh 
than other type pipe and does a Yr. Teving nget 
better job of carrying water. Commerci tion WSM 
The copy was written by Bill Radio Sta . essee 
Yeck, one of the agency principals. Nashville, enn 
Anheuser-Busch Buys Series Dear Irving: , o stations 
Official Films, New York, has eds where you say Radi. as 
sold “The Star and the Story” to I've read your nly one WsM." Looks 
Anheuser-Busch for sponsorship everywhere ° ¢ but o 
in six major eastern markets. tig truee 
D’Arcy Advertising Co. is the agen- tha otdon we used WSM 
cy. This tv film series, produced recent mail pull Laer ur radio, one TV )e 
by Four Star Productions, already Ga ¢ other stations (fo turns we discovered 
numbers Griesedieck and Rhein- and =, 4 tabulated the re from WSM. 
gold beer among its list of clients. n we f the response came 
Rheingold carries the 30-minute that 66% 0 high WSM 
drama in California markets outd Like to know how — 
among others. Just thought J’ with Whites 
radio still 
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\N Avis $823 °53'_ 2 WSM can do twice as well as five other stations put together! 
X Bes tt Mes tes f But that’s what the man says — more evidence that WSM 
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ar £25 RGsedsois< covers the rich Central South market like no other advertising 
es 


medium. For the full story, contact WSM’s Irving Waugh or 


any Petry Man. 


Clear Channel « 50,000 Watts 
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2 W. 45th St. © New York 36 
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Keystone Broadcasting System 


has added nine affiliates, bringing | ¢ 


science has mechanized 
silk screen printing! - 


Originally, silk screen printing was a 
100% by hand process. Stencils, print- 
ing, racking for drying were all done 


manually. But now, thanks to science, | 
stencils are cut photographically; print- | 


ing, done on automatic presses. More 
than ever before, silk screen is the 
process for short run printing, from 25 
to 10,000 copies. 


If you aren’t using screen process print- | 


ing now, you should try it! See classi- 
fied telephone directory for screen 


printer nearest you. Published by a 
group of members of SPPA in the in- 
terests of silk screen printing. 


Keystone Broadcasting Adds 9 | its total to 993. The stations are 


| WINI, Murphysboro, Ill.; KAWL, 
York, Neb.; WMBL, Morehead 
ity, N. C.; WMVO, Mount Ver- 


inon, O.; KCRC, Enid, Okla.; 


/WJAN, Spartanburg, S. C.; WPLH,|the 26th president of the Direct | 


You Ought fo Know - . Arthur Theiss 


| Arthur William Frederick Theiss, 


also is the function of direct mail.” 
But now the complex problems 


‘Huntington, W. Va.; WPLY, Ply-| Mail Advertising Assn., brings to of making direct advertising more 
‘mouth, Wis., and KOWB, Laramie, | his new post the precision of a life, productive and profitable call for 


Wyo. 


| 
‘Morton Opens N. Y. Office 


Jack Morton Productions, Wash- 
‘ington, entertainment counsel for 
business clients, has opened an of- 
fice at 720 Fifth Ave., New York, 
which will serve as national head- 
/quarters for the service. Miss Nina 
| Little will be in charge of the op- 
eration. 


‘Liberty’ Names Jack Walsh 

' Consolidated Press Ltd., Toronto, 
‘has appointed Jack Walsh to the 
‘advertising sales staff of Liberty. 
Mr. Walsh formerly was with the 
Montreal office of J. Walter 
Thompson Co. and Vickers & Ben- 
son Ltd. 


insurance executive. 

Last January he was enticed 
east to become v.p. of the Patriot 
Life Insurance Co., New York, a 
‘subsidiary of CIT (Commercial 
Investment Trust Financial Corp.), 
after nine years as director of 
publicity and advertising of Min- 
-nesota Mutual Life Insurance Co., 
St. Paul. 
| With a background of 32 years 
‘in advertising (including direct 
'mail), sales, public relations and 
‘administrative work, he has de- 
‘veloped a_ definite 
about the role of direct mail. 


es “The function of any publica-_ 
tion is to disseminate information | 
so the reader can accept or reject) 


‘strictly on merit,” he says. “This 


philosophy 


| more ingenuity and effort than be- 
fore to get consumers to spend 
| their money, “and to spend it in 
our direction,” he says. | 
| When he accepted the DMAA | 
presidency and told the Boston) 
_ convention that he had “spent, 
| the last few days” considering | 
‘these complex problems, he was 
/making an understatement. 

Mr. Theiss joined DMAA in 1934, 
'and was, he believes, the first life 
insurance advertising man to be- 
come a member. He has served as 
treasurer, secretary and member of 
the board. His work on DMAA 
problems, therefore, extended) 
through many years, not “several | 
days.” 


The 52-year-old president, whose 


“Our Martex towel ads 


> have run in HOUSE BEAUTIFUL 


twenty years... 


your magazine reaches and influences 


better-than-average prospects,” 


writes W. D. Hartman, Vice 
Wellington Sears 


President 
Company 


time, 


WDHs eoc 


“IN OUR SECOND CENTURY OF PROGRESS 


WELLINGTON SEARS ComPrany 


INCO®PORATED 


65 WorTu STREET 
New YorK £3, NW. 


June 3, 1954 


Mr. Richard A. Hoefer 
Publisher 

HOUSE BEAUTIFUL Magazine 
572 Madison Avenue 

New York 22, New York 


Dear Mr. Hoefer: 


A continuous twenty year association between publication 
and advertiser seems to me worthy of comment at this 


The fact that our Martex towel ads have run in HOUSE 
BEAUTIFUL every year for the past twenty years testifies 
to our belief that your magazine reaches and influences 
better-than-average prospects for our towels =< people 
with good taste and with money to spend, 


More recently, your editorials showing new and imagina- 
tive bathroom settings have helped the consumer realize 
that towels have a rightful place in home decorating. 
This editorial leadership has undoubtedly been helpful 
in aiding both ourselves and our retail customers to 
sell more and more of our best quality, high fashion 
towels. 


Keep up the good work! 


we D. Har Cman, 
Vice President 


IN TEXTILES" ] 


editorial 
is firmly 


House Beautiful 


MAGAZINE 


572 Madison Avenue, New York 22, N. Y. 


quse Pequlifi 


Mr. Hartman 


EDITORIAL 
AUTHORITY 


can help the best-planned 
advertising campaign 

to sell more goods, 

and HOUSE BEAUTIFUL’s 


HOUSE BEAUTIFUL 
Magazine is a leader and 
a creative force for 
better living. 


Another reason why 

, it pays to be a regular 
HOUSE BEAUTIFUL 
advertiser. 


sells 
both 
sides 
of the 
counter 


authority 
established. 
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t. 


Arthur W. Theiss 


easy-going nature hides the ubiqui- 
tous ulcer of most ad men, has 
this four-point aim for DMAA: 

1. Establish an Audit Bureau of 
Mailing Lists, a project long ad- 
vanced by Mr. Theiss’ predecessor, 
Lawrence G. Chait, Time Inc. di- 


|rector of list research. 


2. Urge more universities and 
colleges to sponsor a short course 
in direct mail for business execu- 
tives similar to that proposed by 
the University of Illinois. 

3. Improve DMAA’s services to 
its members. 

4. Strong representation at post- 
al committee hearings when Con- 
gress convenes in January, with 
DMAA backing a long-range post- 
al program based on the Carlson 
report, which recommends more 
Post Office efficiency, not higher 
rates. 


|@ Organized in February, 1953, in 
|New York, Patriot 


Life issues 
credit life and ordinary life poli- 
cies. It ranks among the top ten 
such firms and has over $500,000,- 


/ 000 of insurance in force. 


As a combination advertising 
and corporation executive, Mr. 
Theiss has won 13 ad awards for 
competence and merit. Eleven 
came to him in Life Advertisers 
Assn. competition while he was 
director of publicity and advertis- 
ing at Minnesota Mutual. 

The other two awards were from 
the DMAA’s “Fifty Leaders” com- 
petition, when he was sales promo- 
tion manager of the Ohio National 
Life Insurance Co., Cincinnati, 
June, 1933, to September, 1944. 


® Cincinnati was Mr. Theiss’ 
stamping ground for most of his 
business life. From 1922 to 1928 he 
got experience in department store 
advertising, sales management and 
merchandising with Rollman’s, 
The Big Store and John Shillito 
Co. He was president of Syenol 
Inc., Cincinnati, from June, 1930, 
to June, 1933. This was a proprie- 
tary medicine firm, now out of 
business. 

In the years between Rollman’s, 
etc., and Syenol, he moved closer 
to New York as sales manager of 
P. Wiest’s Sons, a department store 
in York, Pa. 

Politics was a sideline while Mr. 
Theiss was in Minnesota. For six 
years he was a trustee of Mah- 
tomedi, a village on the shores of 
White Bear Lake 13 miles from St. 
Paul. In 1952 he was v.p. of the 
village. It is hardly surprising that 
he is unimpressed by living in New 
York. 

“TI tried living in Manhattan for 
six months, but my wife and I 
couldn’t take it, so we bought a 
house in Darien last July,” he says. 


Parents’ Institute Buys 
‘American Boy-Open Road’ 

American Boy-Open Road, re- 
ported by AA in its Aug. 30 issue 
to be up for sale, has been pur- 
chased by Parents’ Institute, New 
York. George J. Hecht, publisher 
of Parents’, said it may be “sev- 
eral months or quite possibly a 
year” before American Boy is 
ready to resume publication. 

American Boy-Mark Trail (a 
Wret publication) merged with 
Open Road (Holyoke Publishing 
Co.) in July, 1953. 
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Britannica Plans | 


12-Page Test Ad | 
. | 
in ‘Instructor’ | 

CuicaGo, Oct. 13—In an effort to| 
promote its books more effectively | 
among. teachers, Encyclopaedia | 
Britannica has scheduled an ex- | 
perimental 12-page, color ad in 
the November issue of Instructor. 

Aimed at replacing a_ booklet! 
sent annually to teachers in all) 
parts of the country, the Instructor 
advertisement eliminates 20% of | 
Britannica’s direct mail. The pub- 
lication has a circulation of 170,- 
000. 

Britannica, which never before 
advertised in Instructor, was giv- 
en a special rate of $14,020 for 
the 12-page, color ad. Instructor’s 
regular rate is $935 for a b&w) 
page and a discount rate of $11,250 | 
for 12 b&w pages. Encyclopaedia’s | 
12 pages include eight two-color 
pages and four pages in four 
colors. 

Britannica’s $500,000 yearly ad 
budget also provides for single- 
shot supplement test ads in the 
Denver Post, Indianapolis Star 
and Minneapolis Tribune. 

Other insertions are scheduled | 
for American Home, Atlantic | 
Monthly, Better Homes & Gardens, | 
Esquire, Harper’s, Life, National | 
Geographic, Parents’ Magazine, | 
Popular Mechanics, Saturday Re-| 
view and Time. 
Ewell & Thurber is the Britan- | 
nica agency. 


Van Munching Gets Otard | 

U. S. distribution of Otard cog- 
nacs has been moved from Canada 
Dry Ginger Ale Inc. to Van) 
Munching & Co., New York. Van. 
Munching, distributor of Heine- 
ken’s Holland beer, A. B. Grant! 
Scotch whisky and Hoppe Holland | 
liqueurs, will launch a new adver- | 
tising program next month for 
Otard cognac in newspapers and 
magazines in eastern markets, 
through Hirshon-Garfield. J. M.| 
Mathes Inc. formerly handled) 
Otard advertising. 


Lanahan Joins Parrish 

J. S. Lanahan, formerly assist- 
ant to the president of American 
Wholesalers, Washington, has been 
appointed an account executive 
with the manufacturers’ counsel 
division of Amos Parrish & Co., 
New York management consultant 
and agency. 


SELL THE 


‘Golden Market” 
DY AMERICA’S 


NEGRO POPULATION 


WDIA-- 
50,000 WATTS 


Here is a new “golden market” 
of 1,466,618 negroes! 37% of the 
total area population ... one- 
tenth of the entire negro popula- 
tion of America! And it can't be 
reached except with WDIA, the 
first and only 50,000 watt station 
to broadcast exclusively to the 
rich negro market. 
TOP HOOPER AND 
PULSE RATED STATION 
IN THE MEMPHIS MARKET! 


WDIA—semous, enn. 


REPRESENTED BY 


JOHN E. PEARSON CO., 


DORA-CLAYTON AGENCY, SOUTHEAST 


| 
/ : 
vertising, succeeding Burstin Co. M | nh a | e m e nt 


Ach Du Lieber! Leibfraumilch, | 
Moselbluemchen in Drive 

With a 35% increase in German | 
wine sales last year over 1952, | 
Monsieur Henri Wines Ltd., New 
York, has launched a consumer ad- | 
vertising campaign to promote | 
Guntrum Leibfraumilch and Rich- 
ard Langguth Moselbluemchen, in 
an effort to capitalize on the in- 
creasing popularity of the wines. 

The campaign, which is using) 
subway car cards, newspapers and 
dealer point of purchase displays, 
is the first consumer promotion 
ever conducted by the company, 
which has been importing wines 
since the end of prohibition. Ger- 
ald H. Keller Advertising, New 
York, is the agency. 


X-Ray—Laboratory 


Food and Dietetics 


Aeroil Appoints Basford 
Aeroil Products Co., 
Hackensack, N. J., has»named G. 
M. Basford Co. to handle its ad- 


South 


Both agencies are located in New | 
York. 


Accounting—Record Keeping 


DEPARTMENT HEADS f, 


as well as administrators 


If you want to sell the 
expanding Hospital Market 


Editorial departmentalization assures readership penetration among 
department heads as well as administrators—the specialists who 
initiate hundreds of hospital purchases. 


Highest Voluntary Paid Circulation in the Field! 


/105 W. ADAMS ST., CHICAGO 3 


Hospital Pharmacy 


Madison Avenue... forty years ago! 


Trolleys ran down the middle. Along the sides 
were quiet brownstones. The agencies were still 
downtown. As a business, advertising was still 
in short pants. 

Yet 1914 was the year it started to grow up. 
For it was then that a group of advertisers, 
agency men and publishers met to agree on a 
set of rules and standards they would impose 
upon themselves. The result was the founding 
of the Audit Bureau of Circulations. 

It is hard to realize, today, what this step 
meant. It gave advertisers reassurance and en- 


couragement to invest. It gave agencies a new 
measure of how many copies were sold, where 
they went and how much they meant to their 
readers. And it gave publications the revenue 
they needed to put out a product that is un- 
equaled anywhere else in the world. 

Unquestionably, the ABC played a major 
part in the growth of advertising. And today 
it helps keep the business healthy and strong. 

BBDO is proud to be a charter member of the 
ABC and wishes it continuing success on its 
fortieth anniversary. 


BATTEN, BARTON, DURSTINE & OSBORN, INC. Advertising 


NEW YORK + BOSTON © BUFFALO © CHICAGO © CLEVELAND © PETROIT © PITTSBURGH * MINNEAPOLIS + SAN FRANCISCO + HOLLYWOOD + LOS ANGELES + DALLAS + ATLANTA 


- HOSPITAL 
PUBLICATION 


CLISSOLD 
BUSINESSPAPERS: 


BAKING INDUSTRY * HOSPITAL MANAGEMFNT 
THE CANNER 
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resources, directing them to make 
possible collective achievement.” 


This is a necessary function in 
our modern technology, he points 
out. It must be performed either 


Role of Big Business -by private enterprise or by the 


WASHINGTON, Oct. 12—“The | ctate. 


chief aim of this study is to ex-| «Jn the United States it has 


plore those aspects of big business peen possible so to mix dispersion 
participation in American indus- 


: ““°~ |! with centralization that the major 
try that may reveal whether it is _job can be left to private compe- 
or is not compatible with the ob- tition, under government regula- 
jectives of competitive private |tion” he concludes. 


enterprise,” A. D. H. Kaplan ex-| Mr. Ka : 
2 : fais: : eet : plan began his study un- 
ADDITIONAL plains in his introduction to “Big | gor the aegis of the Brookings In- 


ARKETS Enterprise in a Competitive Sys- stitution in 1947. 
tem” (Brookings Institution: $4). 
WITH | Mr. Kaplan’ then proceeds 
‘through 244 pages, including 46 WMGM Sells Sports Package 
tables and charts, to explore this! Coca-Cola Bottling Co. (William 
‘complicated area. Esty Co.), Adler Shoes for Men 
ndattenint SS Shecede. | (Frederick Clinton Co.) and Wild- 
400/000 gveranine..nd growing |" Needless to say, he arrives at |root Co. (BBDO) have signed 
FAMILY WEEKLY _ But he does sum up, in the end, | ter-spring sports schedule of 
153 N. Michigan Ave. 9 £. 40th St. to arrive at an answer to his WMGM, New York. The independ- 
Chicago 1 New York 19 question. “Big business,” he says, | ent radio station will broadcast 
ANdover 3-1270 MUrray Hill 3-181] | “undertakes the major role of co- ‘more than 200 sporting events 
ordinating individual efforts and' from Madison Square Garden. 


Brookings Study 
Explores Economic 


ami 
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WEEKLY 


... franks first... 


In usefulness 
of editorial content 


Your advertising in SUPER SERVICE STATION is backed 

up by useful editorial material obtained first-hand by 

nationally recognized editors. These editors travel 30,000 miles a 
year “getting-out-into-the-ficld” and developing the information our readers want. 
So, as part of a continuing study, it was no surprise that Kemp Research 
Organization found that SUPER SERVICE STATION ranks /st 
in usefulness ot editorial content. Cash in on this proven advertising 
cffectiveness. Write today for your free copy of 
“The Impact Of Super 


Service Station On Its Readers.” 
Phil 


eetstation ~ 


. % 
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Published monthly by 
The Irving-Cloud Publishing Co. 
8th Floor, Daily News Bldg., 
Chicago 6, Ill. 
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(Advertisement) 


Now Hathaway offers women expert advice on 


How to buy shirts for Men 


OST men’s shirts are bought 
by their womenfolk, who 
know less about shirts than 


we know about petticoats. 

This is all very well when the shirts 
are sports shirts—the madder the bet- 
ter. But when it comes to buying 
shirts for husbands to go to work in, 
the results are apt to be unfortunate. 

It is time someone gave women 
expert advice on this question—and 
who better than HATHAWAY, the 
venerable dean of New England 
shirtmakers? Here goes: 


Be Adventurous 

sv buying such infernally dull 

shirts for your husband. He may 
tell you that he wants plain white — 
that has been the conventional uni- 
form for many years. But the odds are 
that he will be secretly delighted if 
you buy him something more adven- 
turous — stripes, hair lines, checks, 
pinks, greens, greys, blues. 

If you decide to experiment with 
more interesting shirts, you'll be per- 
fectly safe—if you ask for HATHAWAY. 

Admittedly, this isn't wholly dis- 
interested advice on our part. But it 
is none the less true. It is an axiom in 
the shirt industry that HATHAWAY'S 
taste is utterly reliable. 


ae 


est store where | can buy Hathaway | sal 
emember that any shirt will wear shines ) oe 
R at least twice as long if it is never nan a _ 
starched. So tell your laundry to H — 
“Best Buy” leave out the starch. Once you've —— ———— - i Bi 
y told them half-a-dozen times, they Il aponess \ \ 
Oo mass-produced shirts are _ finally get the idea. a eo 
slightly cheaper than shirts by Starch or no starch, the collars on mS 


HATHAWAY, but they aren't neces- 


sarily the “best buy!” For one thing, 
MATHAWAY shirts wear years longer. 

Their fabric is better, and so is 
their workmanship. There are more 
than 30,000 stitches in the average 
HATHAWAY shirt—and these stitches 
use up 125 yards of thread. 

What's more, HATHAWAY shirts 
look more gentlemanly. Their prices 
range trom $5.95 to $27.50. 


Down With Slavery 
on't buy shirts which you will 
have to wash and iron at home. 

Down with domestic slavery! Every 
shirt HATHAWAY makes is perfectly 
safe in the hands of a laundry. 
However, if you are one of those 
devoted women who insist on laun- 
dering their husband's shirts them- 
selves, it is worth remembering that 
HATHAWAY shirts are easier to iron. 


Machiavellian Trick 
z= take a piece of string and 
measure your husband's neck be- 
fore you go shopping. If you have 
been feecing him well, his neck may 
have grown a size. 

Loose collars look better, and are 
more humane. Indeed, sagacious 
women buy shirts a size bigger than 
their husbands actually measure. A 
Machiavellian trick that pays divi- 
dends, in more ways than one, 


Don't Use Starch 


HATHAWAY shirts contain ingenious 


bi-angle stays which will make your 
husband look perennially wig. 


Your Color Sense 


on't be afraid of buying your hus- 
band’s Hes as well as his shirts. 
You probably have a far better sense 
of color than he has. Go ahead — 
emancipate him trom the drab and 
dreary things he has been wearing. 
HATHAWAY don’t make ties at all, 
nor are they the only people who 
make good shirts. But they are one 
ot the vop two or three. They have 
been at it, man and boy, for one 
hundred and sixteen years. 


Be ON 
Imported Fabrics 
ATHAWAY make their shirts of 
very remarkable fabrics, import- 
ed from the four corners of the earth 
—Viyella and Aertex from England, 
woolen taffeta from Auchterarder in 
Scotland, Sea Island cotton from the 
British West Indies, cotton foulards 
from Switzerland, broadcloth from 
Manchester, linen batiste from Paris. 
You can find HATHAWAY shirts at 
stores which carry on the great tradi- 
tion. Or mail the coupon to C. F. 
Hathaway, Waterville, Maine, for 
the name of your nearest store. In 
New York, telephone MU 9-4157. 


MAIL THIS COUPON 
C.F. HATHAWAY, Waterville: Me 


Please tell me the name of the near 


gets.) ha 


———— 
———— 
a 


HATHAWAY FOR WOMEN—This ad, running in the Oct. 9 issue of The 

New Yorker, marks a deviation in Ogilvy, Benson & Mather’s “man- 

with-eyepatch” approach for Hathaway shirts. Long copy is result 

of the agency’s talks with people in the business, who think there 

is a lack of intelligent shirt buying. Copy tells women how to buy 

shirts for men. The agency thinks it offers “good, honest informa- 
tion” and is a “real service.” 
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Metropolitan 


OAKLAND 
s Bigger 


Metropolitan Oakland 
Alameda 


COmmty ... 5. 826,000 


San Francisco 

San Francisco 

County...... 777,800 
The Oakland Tribune, with the largest home- 
delivered circulation in northern California, is 


the only paper that covers Alameda County, the 


second largest county in the 11 western states. 


1954 population figures from the California State De- 
partment of Finance. 
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Information for Advertisers 


A 20-page “Market and Media 


Facts” booklet containing basic 
agricultural statistics and data 
indicating future trends in the 


Latin American farm market has 
been published by the Spanish- 
language Implementos y Trac- 
tores, Graphic Arts Bldg., Kansas 
City 5, Mo. It is available to ad- 
vertising and export executives 
free upon request. 


e A comprehensive breakdown of 
the latest facts and figures cov- 
ering the $5.8 billion men’s and 
boys’ wear industries is given in 
the Men’s Wear ‘1954 Fact Book.” 
The book shows how sales volume 
is distributed among the various 
types of retail outlets, as well as 
among the different categories of | 
merchandise. Also, there are sta- 
tistics on manufacturers’ produc- 
tion and sales and other data.) 
Copies are available to advertisers | 
and agencies from the Men’s Wear) 
research departm,ent, 7 E. 12th. 
St., New York 3. 


e “How Canadians Shop for Drug 
Store Items” is the subject of a 
new survey conducted for Mac- 
lean’s Magazine by Gruneau Re- 
search Ltd. Copies may be ob- 
tained from Hall Linton, adver- 
tising manager, Maclean’s, 481 
University Ave., Toronto 2. 


e Background information on the 
liquid petroleum gas industry is 
contained in a new booklet by 
Butane-Propane News, 198 S. 
Alvardo St., Los Angeles 4. The} 
booklet also reports on a survey | 
of the LP gas industry which has) 
just gotten under way. Copies are 
available by writing Gilbert Bow- 
man, sales promotion manager. 


e The markets for plastics mate-_ 
rials and parts in a cross-section 
of U. S. hard goods manufacturers | 
have been analyzed in a survey | 
conducted by Materials & Meth-| 
ods. The study is based on infor- | 
mation obtained from 448 plants 
and includes market data by 16 
different types of plastics as well | 
as data on different types of | 
forms. All data is broken down by | 
industry. Single copies may be 


obtained without charge from 
William P. Winsor, publisher, 
Materials & Methods, 430 Park 


Ave., New York 22. 


e Data on the tank truck indus- | 
try is contained in a new market | 
and media data folder, following 
the NIAA outline, just published 
by The Petroleum Transporter. 
Copies are available on request 
from the magazine at Box 6056, 
Mid City Station, Washington 5, 
or from its offices in New York, 
Chicago or Los Angeles. 


e Market information in the 
industrial education field is con- | 
tained in the fall “Industrial 
Education Market Letter” re-| 


leased by Industrial Arts & Voca- | 
tional Education. It provides basic 
general data about the sales 
potential and the opportunities in| 
the school shop market. Copies) 
are available on request from 
Vincent Geisheker, promotion di- | 
rector, 400 N. Broadway, Milwau- | 
kee 1. 


e A short history of the gas heat 
business showing its growth to its | 
present state of more than 47,-| 
000,000 gas-fired heating units, | 
water heaters and incinerators in | 
the country is included in a book- | 
let issued by Gas Heat, 2 W. 45th 
St., New York 36. The 24-page | 
study, “Gas Heating—Today and) 
Tomorrow,” features a 10-page’ 
statistical section giving all sales | 
and cost trends in dealer and) 
manufacturing operations during 
the last year. Copies are available 
on request to the magazine. 


e A state-by-state breakdown of 
circulation by Standard Industrial 
Classification is being offered by 
Tooling & Production, 1975 Lee 
Rd., Cleveland 18. The publica- 
tion is also offering a copy of 


“Standard Industrial Classifica- 
tion Manual” Volume 1 (Man- 
ufacturing industries; Part 1, 


Titles and Descriptions of Indus- 
tries) without charge to anyone 
who writes in. Address requests 
to C. A. Hurt, sales manager. 


e A 21-page report on the indus- | 
try and market for vacuum clean- | 


ers has been issued by Redbook. 
The report is in two sections. The 
report discusses market develop- 
ments, product trends, magazine 
advertising expenditures and con- 
sumer preferences and ownership 
of vacuum cleaners and floor 
polishers. Copies may be had by 


writing Donald E. West, director 
.of marketing research, 230 Park 
|Ave., New York 17. 


_e Statistical information on the 
size, construction and _ facilities 
of the nation’s 50,000 motels plus 
‘factual data on the quality and 


contained in a new 32-page bro- 
chure entitled 


on company or agency letterhead. 


tained in “A Survey of the Dental 


Bldg., Minneapolis 3. Agencies 


free on request. 


e The 14th consecutive annual 


|Reader Forum on_¥s skin 
cleanliness and fragrances, dated 


the 


August, 1954, is now available. 
The survey portrays buying hab- 


liness and fragrances products by 
members of the Fawcett 


75 


Women’s Group Beauty Reader 


Forum. Copies may be had by 
its and usage of skin care, clean- writing the research department, 


Fawcett Women’s Group, 67 W. 
44th St., New York 36. 


quantity of products they buy are) 


“Inside Informa-_| 
tion on Today’s Tourist Court) 
Market” issued by Tourist Court) 
Journal, Box 415, Temple, Tex. A) 
copy may be obtained by writing | 


e A new study of the dentist—his_ 
purchasing power, what he buys 
and other pertinent data—is con-| 
Market,” by Dental Survey, Essex | 


and manufacturers may get copies | 


survey of the Fawcett Beauty) 
care, | 


Dismissing Direct Selling as po- 
tato-peeler peddling is one way 
to dismiss more dollars of added 
volume than can be lightly re- 
garded in these sales-crucial 
times. Modern Direct Selling's 
scope embraces homes, fac- 
tories, offices, stores—products 
and services almost without lim- 
it—price tickets from dimes to 
dozens of dollars. And it aug- 
ments, not replaces present 
over-the-counter retail volume. 


Have You Been Mistaken About 
modern Direct Selling’s Scope? 


Best of all, it can be tested at 
low cost, possibly even at no 
cost. For the authoritative story 
behind these statements, read 
“The Quickest Way to National 
Sales."" Get a copy free and 
postpaid by attaching this ad 
to your business letterhead and 
mailing it to: SPECIALTY SALES- 
MAN, The Magazine of modern 
Direct Selling; Room 812-2, 307 
North Michigan Avenue, Chi- 
cago 1, Illinois. 


- APPETIZING AROMA _ 


AT THE POINT - OF - PURCHASE 


THIS 


PURE BRAND 


DELICIOUS 


MOST IMPORTANT 


, 


USE “SALES SCENTS” FOR YOUR PRODUCT 
SCENT-O-MATIC can reproduce almost any aroma, any 


fragrance, natural or man-made! You can accentuate 
the appetite appeal of your own product or tie in 


through association, 


with any distinctive aroma. ‘‘Sales 


Scents” will open up new markets for you . . . induce 
trial of your product . . . get those impulse sales. 


*T.M. REG. PATENTS PENDING. 


FOR MORE 
INFORMATION 
CALL OR WRITE 


ADVANCEMENT IN 
MERCHANDISING | 


NEW SCENT-0-MATIC* 
SYSTEM IS AUTOMATIC 
LOW COST. FOOL-PROOF 


It’s new, it’s exciting — it’s the most 
powerful medium ever presented for 
in-store promotion. Now you can add 
the sales magnetism of tempting 
aroma to your point-of-purchase dis- 
plays. The SCENT-O-MATIC system is 
simple in operation — just plug in 
like any motion unit — and, the tan- 
talizing aroma that can sell your 
product starts to dominate the area. 


A COMPLETE SERVICE — READY NOW 


The lithographed displays used in conjunction with 
SCENT-O-MATIC are produced by one of America’s 
foremost creative lithographers. A creative staff is at 


your service to carry out your ideas or to initiate a 
complete program. Get the jump on competition with 
an effective SCENT-O-MATIC campaign — now! 


Scomt-0-Matic corP. 


545 PEARL ST., NEW YORK, N. Y.— WORTH 2-3735 : 
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Want a better 


LETTERHEAD? 


! Get your FREE copy of our useful new 
brochure ‘‘Letterhead Logic’’— just off 
the press. Then, turn to the check list 
used by experts to gauge letterhead 
efficiency. If it indicates room for im- 
proving your present letterhead, Hill’s 
40 years of specialized experience. . . 
producing the finest business station- 
ery for hundreds of famous firms. . . 
is at your disposal. 

Learn how HILL craftsmanship can 
create a letterhead you'll be proud of 

. one that truly reflects the charac- 
ter, personality and prestige of your 
firm...scientifically designed to assure 
built-in sales appeal...at prices much 
lower than you'd expect. 

“Letterhead Logic,”’ containing im- 
pressive “big name” samples is free — 
without obligation—to users of 5,000 
or more letterheads a year. Simply jot 
down, on your present letterhead, the 
quantity your firm uses and mail to 
HILL now. Write: 


r.onHILL: NC. 


Fine Letterheads and Business Cards 


270 A5 Lafayette St., New York 12, N.Y. 


WPIX Sells Garden Package 
to Household Finance 

- Household Finance Corp., Chi- 
cago (Needham, Louis & Brorby), 
‘is the fourth advertiser to sign for 


sponsorship of the Madison Square | 


Garden sports package over 
/WPIX, New York. Sixty-nine 
events, from basketball to hockey, 
'will be telecast, starting Oct. 20. 

Companies already set for spon- 
sorship of these events are Piel’s 
beer (Young & Rubicam), Robert 
‘Burns cigars (Y&R) and Esso 
Standard Oil Co. (Marschalk & 
Pratt). This will be Piel’s third 
/year as a backer of this series and 
_Robert Burns’ second. 


WABI-TV Using Classified 
Seeking to attract some of the 
revenue which usually goes 
strictly to newspapers, WABI-TV, 
Bangor, Me., has started a daily 
“Classified Ad Program.” After 
‘three weeks, the experimental 
telecast is reported to be 70% 
‘sold out. 


Maytag Sounds Off 
with ‘Biggest Yet’ 


for Laundry Line 


NEwTon, I[a., Oct. 12—Maytag 
Co.’s advertising and promotion 
plans for its new ‘“Supermatic” 
washer and matching dryer were 
launched last Wed. with the most 
intensive campaign in the compa- 
ny’s history. 

Dealers introduced the two ma- 


chines Oct. 6—billed as M-Day new! beautifull styled for years te com 

by the company—wearing fire 

hats, yellow. slickers and red 

whistles to a campaign theme of New automatic washer New automatic dryer 

“hotter than a four-alarm fire.” saves hotwater. up to | keeps your rooms {ee 
Ralph Nunn, advertising mana- 9 gallons per washing! from lint and moisture 


ger, listed the following schedule 
\in spelling out campaign plans to 
(AA: 

1. A four-color page Oct. 10 
‘in Metro Comics Group and a 
half-page in Parade. | of 210 areas. 
| 2. Four to six r.o.p. color ads| 3. Twenty radio spot announce- 
‘in all daily newspapers in markets| ments a week for four weeks in 
of over 50,000 population—a total about 50 markets. 


MAYTAG ADVANCED AUTOMATICS 


Oregonian 
Daily Lead 


Oregonian 
Leadership 


Year: 1953 


Largest Circulation in the Pacific Northwest | 


Over 2nd Paper 


Over 2nd Paper 


~ 


WITH CIRCULATION LEADERSHIP 


8,508 City Carrier Lead 


4,354 ABC City Zone Lead 
4,715 Retail Trading Zone Lead 
40,726 Total Circulation Lead 


WITH ADVERTISING LEADERSHIP 


1,148,624 lines Retail Advertising Lead 
796,467 lines General Advertising Lead 
3,264,751 lines Classified Advertising Lead 

5,431,792 lines Total Advertising Lead 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 


\ 
the Oregonian... 


Sources: ABC Publishers’ state- 
ments for 6 mos. ending March 
31, 1954; Media Records total 
advertising, less AW, TW and 
Comics, 1953. 


The Picture 
Is Bright in the 
Oregon Market 


with 42% more income 
than 1950. Now... total 
S\ annual effective buying 
income: $3,088,236,000 


Portland, Oregon 


229,132 Daily 
292,332 Sunday 


Advertising Age, October 18, 1954 


matching washer 
and dryer 

. Rhine bevwict Bice ses soe~sben inesatees cen Sh vas 
. pe vison Somes Meee one borate hetoe O ay 
626-68 25 
——— «MAYTAG 


OPENER—First ad in the new Maytag campaign, this color spread in 
Life carries through the fire-alarm theme of the company’s presen- 
tation to dealers. Background of the ad is flame red. 


4. Co-sponsorship of the NCAA 
“Game of the Week” (ABC) with 
Amana and Zenith. 

5. Twenty-four-sheet posters in 
17 markets in a two-month pro- 
gram. 

6. Eight-page color inserts in 
November issues of Electrical 
Dealer and Electrical Merchandis- 
ing. 

7. A four-color spread in the 
Oct. 11 issue of Life, a page in the 
Oct. 25 issue and fractional pages 
later; a color page each in the Nov. 
2 and Nov. 16 issues of Look and a 
color spread in the November 
Better Homes & Gardens. The farm 
schedule calls for b&w partial 
pages in November and December 
issues of Capper’s Farmer, Farm 
Journal (western edition), House- 
hold and Progressive Farmer. 


s Maytag also is offering dealer 
tie-in material, including window 
displays, window streamers, circu- 
lars for city and rural mailings, 
recorded radio spot announce- 
ments, tv spots, ad mats and films 
for local theater use. 

McCann-Erickson, 
the agency. 

The campaign planning formal- 
ly got under way Aug. 17 in New- 
ton when six branch managers 
and six distributor presidents were 
briefed on the campaign. 

When branch meetings were 
held Sept. 1 in 12 cities, four May- 
tag executives outlined the pro- 
motion via a telephone hookup 
from Newton. 


Chicago, is 


# The executives, Fred Maytag II, 
president, Roy Bradt, v.p._ in 
charge of marketing, Claire Ely, 
general sales manager, and Mr. 
Nunn, talked to the branch gath- 
erings via amplified telephone 
conversations. The “fire” theme 
was part of the various confer- 
ence calls, with local fire engines 
picking up the branch managers 
and distributor presidents at their 
respective hotels and transporting 
them to the meeting places. 

The hat-slicker-and-whistle ap- 
proach was introduced at these 
meetings, and will be followed up 
in stores. Customers will receive 
free whistles and hats as part of 
the promotion. 


= Dealer meetings, held Sept. 1 
to Oct. 1, but mostly in mid-Sep- 
tember, were pushed by the com- 
pany, with a number of dealers 
ordering the new washers sight 
unseen. These, packed in fire- 
engine-red crates, were put into 
store windows for the nationwide 
unveiling. 


Busch Opens Research Office 


Ben Busch, formerly director of 
marketing research of Doremus- 
Eshelman Co., Philadelphia, has 
opened a marketing research of- 
fice at 118 Fairfax Rd., Rosemont, 
Pa. Among the services he offers 
are library surveys, sales controls, 
sales promotion studies, response 
analyses and selling technique 
| studies. 
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The editorial vitality of a business 

publication is reflected in its circulation growth. 
Advertising Age’s steady 7 year post-war gain 
totalling 10,941 against a gain of 5,341 for the 
second paper in circulation, speaks for 

itself. (See Chart) In uninterrupted postwar 
growth, Ad Age stands alone. 

Still, this numerical superiority 

is of secondary importance to Ad Age’s 
leadership in readership among the important people 


in places that are most important to you. 
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Publication “B”’—- 


Publication “C” 


ABC Circulation 
Gains Record 
Average total paid circulation, 


ABC publisher’s statements 
6/30/47 through 6/30/54 
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manager of C. E. 
loose-leaf systems, 


ay City, N. Y., has been appointed 


out-of-town — sales 
Lettering Inc., New 


e executive assistant 


Schulman Joins Lettering New York, has joined Advance 
William B. Schulman, formerly Pattern Co., New York, as director 
advertising and sales promotion | of creative art activities. 


Warshaw Joins Advance 
Marvin R. Warshaw, formerly new tv 


partment of Butterick Patterns,; New York. 


Sheppard Co., 

Long Island MPO Television Films Bows 
Judd L. Pollock, president of 
for MPO Productions, documentary 

‘film company, and Marvin Roth- 
‘enberg, former supervising direc- 
tor at Transfilm, have formed a 
commercial production 
in the art de- company, MPO Television Films, 


manager 
York. 


— a 


NEW YORK'S 


CHARLES & HOCHE 
Gewrge Wile goeee 


LEXINGTON AE AT 46th ST. 


—~ 


responsive 
three-sheet 


population 


S188 Prewdect 


Write for large marketing map of Greater New York Market and 


/ TRANSPORTATION DISPLAYS, INC. 


GRAND CENTRAL TERMINAL BUILDING * NEW YORK 17 


STATION POSTERS + CAR CARDS + SPECTACULARS + TIMETABLES 


ONLY 


A typical Hotel Lexington 
Commuter Station Poster 


1949 


CHARLES E. ROCHESTER, President 
of the Hotel Lexington says: 
“For many years we have adver- 
tised our famous Hawaiian Room 
with TDI Railroad station posters. 
Regular commuters and rail travelers 
represent ideal prospects for quality 


$20.1 


| es | MAGAZINES [| 


MEDIA BREAKDOWN—The above chart shows how Col- 
gate-Palmolive Co., third largest advertiser in the 
U. S. in 1953, divided the money it spent on maga- 
zine, farm magazine, newspaper and newspaper 
supplement and network radio and tv advertising 
each year since 1949. ,The bulk of Colgate’s adver- 
tising dollar was spent on newspaper and network 
tv. Since 1949, network tv’s share of Colgate’s total 
ad expenditure jumped from 1.4% to 33%. 
while, network radio’s share of Colgate’s ad dollar 
declined from 22.7% in 1950 to 14% in 1952, but last 
year radio claimed 16.6% of the total ad expendi- 
ture. Newspapers’ share of the total ad expenditure 


1950 


FARM 


Colgate-Palmolive Ad Budget Allocation, 1949-1953 


$17. 


Advertising Age, October 18, 1954 


NEWSPAPERS 
MAGAZINES & SECTIONS 


1952 $29.6 
NETWORK 
RADIO [|_| NETWORK TV 


has declined steadily from 59.9% in 1949 to 36% in 
1953. General magazines’ portion of Colgate’s ad- 
vertising dropped from a high of 20% in 1950 to 
14% last year. Farm magazine’s portion was 0.4% 
in 1949, then reached a high of 0.8% in 1950 and has 
since dropped consistently to 0.4% in 1953. Colgate’s 
dollar expenditures for each year are shown at the 
base of each column (with 000,000 omitted). This 
chart covers Colgate’s expenditures only in listed 
media, and does not include outdoor advertising, 
spot radio and tv, etc. Figures are based on data by 
Publishers Information Bureau and the Bureau of 
Advertising, American Newspaper Publishers Assn. 


hotel services. We reach this large, 


audience consistently and economically with colorful |PR Newsletter to Chase 


station posters which produce directly traceable results.” 


and sales statistics for Commuterland. 


MU 6-3456 


“Public Relations News, 


” 


Tisch Hotels Name Kelley 


sales manager of Hotel St. Moritz,| wood, N. J.; Sand & Surf, West 
week-| New soni, hae been named direc- | End, N. J., and Grand Hotel, High 
ly newsletter covering develop-! tor of advertising and publicity for| Mount, N. Y. 
ments in publicity and public re-| the six Tisch Bros. hotels. From 
lations, has appointed Chase 
Richardson, New York, to handle 
its direct mail advertising. 


& headquarters 


| Hotel, Atlantic City, she will di- York, has been appointed public 
rect promotion for the Traymore;| relations counselor for all divi- 
| the Ambassador Hotel, Atlantic} sions of Rudolph Wurlitzer Co., 
City; the McAlpin Hotel, New | Chicago. Wurlitzer has had no 
| Mrs. Alberta Kelley, formerly York; Laurel-in-the-Pines, Lake- previous p.r. counselor. 


Wurlitzer to Verne Burnett 


the Traymore| verne Burnett Associates, New 


HONESTY 


Did you ever give much thought to the part 
HONESTY plays in your everyday life? As 
long as man abides by the ethical standards of 
life, the rewards of HONESTY are certain, the 
rewards of dishonesty are uncertain. Pre- 
tenders, ignoring HONESTY, eventually are 
found out and have to change their ways or 
their profession. This is just as true in adver- 
tising as in any other business. P & A have 
been in business for a long, long time, main- 
taining an HONEST service with an HONEST 
product, for users of electrotypes and mats. To 
the creative designer or architect HONESTY 
is very important, especially if he is modern. 


He never camouflages one material to look like 
another. To him steel should lock like steel, 
wood like wood, etc. No longer do we see fake 
Roman columns on building fronts, because 
the modern architect realizes the virtues of 
HONESTY in design. In advertising, nation- 
ally advertised brands have done much to build 
up public faith in their HONEST products. 
Today more than ever, thank goodness, there 
is less CAVEAT EMPTOR. 


Think it over, and you'll call 


PARTRIDGE & ANDERSON COMPANY 


712 Federal Street, Chicago 5 


for Electrotypes, Mats, Plastic Plates, and R. 0. P. Color Mats. 


—the phone number is HArrison 7-3732 
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National Ad Campaign Has Strengthened 
Independent Telephone Companies: Mathes 


CHIcAGo, Oct. 12—Because of a/| 
national ad campaign started last) 
May, independent telephone com- 
panies have emerged from “na- 
tional obscurity” in the American 
economy, and their newly won rec- 
ognition has produced benefits in 
revenues, investments and morale, 
according to James M. Mathes. 

Speaking yesterday at the 57th 
annual convention of the U. S. In- 
dependent Telephone Assn., the 
president of J. M. Mathes Inc., 
New York, said independent tele- 
phone companies can no longer 
risk the consequences of becom- 
ing known as a “ghost industry.” 
They must continue to carry out 
an effective advertising program, 
he declared. Mr. Mathes’ company 
is the agency for USITA. 

“Up until our infant ad program 
took its first few steps last May,” 
Mr. Mathes said, “Bell had reigned 
almost unchallenged as the ‘na- 
tion’s telephone company’ for as) 
long as most of us can remember. | 
Independents were unhonored and 
unsung—and if they had passed 
from the national scene as recently 
as last year, they would have gone 
unwept by the majority of the 
American people. 


| 
= “It would have been a grave) 
mistake had your industry con-| 
tinued to ignore the growing pres- | 
sure of this obscurity. 

“You recognized the danger, 
however, and your association 
swung into action. On May 10, 
while your Colorado Springs con- 
ference was in session, your first 
national advertisement appeared 
in Time. 

“Since that date, 33 pages of na- 
tional and trade magazine adver- 
tising have been published in 
behalf of USITA and our 5,100 in- 
dependent telephone companies. 

“By next March, the end of the 
first year, a total of 55 pages of ad- 
vertising will have appeared be- 
fore an audience averaging 5,000,- 
000 persons per month. 

“Add the valuable ‘extra’ cov- 
erage afforded by continuous local 
tie-in advertising. Through the 
Telephone Advertising Institute, 
we offer newspaper mats and 
printed bill enclosures of national | 
advertisements for sale to operat-_| 
ing companies at cost. In the first 
five months of this service, ap- 
proximately 28,000 inches of tie- 
in newspaper advertising and 38,- 
000 bill enclosures have been sold.” 


s Mr. Mathes listed the following 
as objectives of the association’s 
ad program: 

1. To inform millions of Amer- 
icans about the operations of inde- 
pendent telephone companies. 

2. To point out accomplishments 
of the past and plans for the fu- 
ture. 

3. To present the American peo- 
ple with a “living testimonial” of 
the achievements possible under a 
system of free enterprise in a free 
economy. 

4. To gain public support against 
“unjustified federal, state and mu- 
nicipal encroachments on soundly 
managed, privately financed pub- 
lic utilities.” 

5. To refute the unfair label of 
“second class” telephone com- 
panies and to give personnel a 
sense of belonging and self respect. 

6. To give the public an under- 
standing of revenue needs. 

7. To increase investment in the 
independent companies. 

8. To emphasize that the inde- 
pendents are a vital part of the na- 
tional telephone network and 


tions, Telephone Engineer & Man- 
agement and Telephony. 

Mr. Mathes asserted that future 
ad campaigns should include addi- 
tional consumer magazines, with 
more emphasis on farm, small 
town and women readers. 


Bridgeport Fabrics Pushing 
New Inner-Seal Stripping 


Bridgeport Fabrics Inc., Bridge- 
port, Conn., is building its fall- 
winter sales promotion program 
around a new self-seller display 
pack for its Inner-Seal weather 
stripping. Magazine ads are sched- 
uled in Better Homes & Gardens, 
Collier’s, Home Modernizing, 
Mechanix Illustrated, Popular 
Mechanics, Popular Science, The 
Saturday Evening Post and Small 
Homes Guide. 


Merchandising support to retail- 
ers include kits containing window 


streamers, stickers, spot radio an- 
nouncements and newspaper mats 
and copies of a how-to-do-it book- 
let, “Why & How to Weather- 
Strip.” Henry A. Loudon Adver- 
tising, Boston, is the agency. 


St. Louis Adclub Elects 
Wilson Condict President 

Wilson W. Condict, advertising 
director of the St. Louis Globe- 
Democrat, has been elected presi- 
dent of the Advertising Club of St. 
Louis, succeeding Louis J. Hoff- 
man, v.p. of Central States Paper 
& Bag Co. 

Other new officers are Elzey M. 
Roberts Jr., president of KXOK, 
lst v.-p.; Hugo Autz, editor of 
Sporting Goods Dealer, 2nd v.p., 
and Henry O. Whiteside, adver- 
tising and public relations direc- 
tor of Mercantile Trust Co., 3rd 
v.p. Charles Burmeister, ad man- 
ager of John S. Swift Co., was re- 
elected secretary, and David 
Pasternak, promotion manager of 
KSD and KSD-TV, remains treas- 
urer. 
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How can you miss - With maximum facilities and phenomena) 
ratings, WTAR-TV makes selling ‘‘a snap’’ in the Norfolk Market 
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J. S$. Coleman, President 
Burroughs Corporation 


| 


The national association 


without them, telephone service 
would not exist as it is known to- 
day. 


wir. Mathes said that up to the) 


present time, USITA has restricted 
its advertising to Country Gentle- 
man, Time and U.S. News & World 
Report, plus two trade publica- 


professional, scientific, industrial, merchandising and 
marketing magazines, having a combined circulation of 
. audited by either the Audit Bureau of 


4,015,701 .. 
Circulations or Business 


tion, Inc. .. . serving and promoting the Business Press 


of America . .. bringing 


“Business Publications are essential 
tools of management” 


“To keep abreast of rapidly developing techniques in all areas 
of business operations,” says Mr. Coleman, “is not an easy 
task. Yet, if management is to discharge the responsibilities laid 
upon it, it must be informed both of technical developments 
and, indeed, of events and trends of the nation as a whole.” 

“Without business publications,” Mr. Coleman adds, “the 
job would be impossible. As the size and complexity of the 
job have grown, management has come to depend increas- 
ingly on business publications for information necessary to 
sound judgment.” 

When editorial pages are read with eagerness, advertising 
pages in those same publications have equally high specialized 
value. They provide a direct sales route for any product or serv- 
ice of benefit to business or professional men. 


NATIONAL BUSINESS PUBLICATIONS, INC. toot riteonh street, N.W., Washington 5, D.C. + Sterling 3.7535 


of publishers of 169 technical, ized know-how and advertising to the men who make - 
decisions in the businesses, industries, sciences and pro- | 
fessions...pin-pointing your audience in the market of | 
your choice. Write for list of NBP publications and | 
the latest “Here’s How” booklet, “How We Use the | 
Business Press and Why” by William C. Sproull, Di- 


rector of Advertising of the Burroughs Corp., Detroit. 
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thousands of pages of special- 
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F&S&R Forms Data Section | Simon, previously production man- 
Fuller & Smith & Ross, Cleve-|ager of Applied Hydraulics, 
land, has formed a buying data) 
- section to assist Westinghouse Elec- | Chrysler Boosts Prugh 
tric Corp. in revising and updating) The Airtemp division of Chrys- 
its catalog of industrial and com- ler Corp., Dayton, has formed a 
mercial products. Charles Brown, | separate room air conditioner sales 
an account executive, will head/division to be directed by S. R. 
the section. Appointed to assist| Prugh, assistant sales manager in 
- him are Edward E. Worthington,| charge of room air conditioners. 
formerly plant manager of High- Mr. Prugh has been with the di- 
land Machine Co., and William C.| vision since 1942. 


RALEIGH, North Carolina (Wa 


r bigs i! 
? my ed rn ~ 
“= s I ee PEt: 1 1 1 Sa i 
ye J eee” CBB 3i,, 4 See ere? 
¥ ’ meek oly)! FOROS Rapa : 
a“ : , “! : . A do) Peeerpaa stag ‘ 
Nee : ee . ‘ + 
, , a : 
. ‘ 
g 


Metropolitan Pop: 136,450 
(U. S. Census 1950) 


New, Authentic Retail Sales 
Figure for Raleigh, N.C... 


sy $157,953,167 


Not a guess, not an estimate, but the actual Retail Sales total from 
the North Carolina Department of Revenue Sales and Use Tax 
Division. (12 months ending June 30, 1954). 


119,747 


(Metropolitan Area, 
Wake County) 


Z ¥ Sell this rapidly growing “'A’’ Sched- 
ule Market PLUS the 33 county 
“Golden Belt of the South’ with the 


bad area's ONLY Morning - and - Sunday Morning 

rt Newspaper. 

4 129,607 
je. (ele a 

fag “ews and Observer Sunday 


MORKING & SUiDAY 
Raleigh, North Carolina 


HAM COMPANY 


(Publisher's Statement to ABC, 9/30/54) 


mm | unexpected that can happen in 


ABSORPTION—Paul 
exec. Uv.p., 


Montgomery, 
publications division, 
McGraw-Hill Publishing Co., steps 
back to survey a watercolor he is 


painting. Mr. Montgomery dis- 
cusses his fascinating avocation in 
a new book. 


McGraw-Hill Exec 
Writes Book About 


Watercolor Painting 


NEw YorkK, Oct. 12—About 12 
years ago Paul Montgomery, exec. 
v.p., publications division, Mc- 
Graw-Hill Publishing Co., took up 
watercolor painting as a relaxing 
hobby. Today he rarely takes a 
pleasure trip or a vacation without 
carrying his watercolor equipment 
with him. 

This week he tells some of its 
fascination for him in a book, “‘Ad- 
ventures in Watercolor Painting,” 
which has just been released by 
McGraw-Hill Book Co., priced at 
$3.50. 


© 0 we 
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, that says ‘Merry Christmas 
a a Vet 


EVERY MONTH A WONDERFUL NEW PLANT...A CONSTANT 

REMINDER OF YOUR THOUGHTFULNESS 
To really please the “VIP"s on your Christmas list — 
give Plant of the Month—the one gift you know 


will be enjoyed by all the family. 
This ‘different’ gift of beautiful plants in decorative 
oA 


containers always receives a happy welcome. 


ie 


sei 


SEND FOR FREE FULL COLOR BROCHURE 


Larry Heinl'’s PLANT OF THE MONTH 
4411 Lagrange St.. Toledo 12, Ohio 

Please send full information on PLANT OF THE MONTH 
COMPANY NAME . 

NAME _ 

ADDRESS epuhieatieat —— 
city _ palin _.. ZONE STATE 


Mr. Montgomery tells about his 
experiences as an amateur painter 
and gives details on how to get 
started as a watercolorist. He has 


“= open-sesame_ to 
F lives, an introduction to interesting | 


leavened the details of practical 
instruction with anecdotes and in-| 
cidents of personal experience to 
illustrate solutions of problems 
such as the handling of perspective, | 
contrasts and highlights, skies, 
water, mountains and rocks, and! 
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the procedure to follow in matting, | 
framing and hanging the com- 


pleted picture. | Indians Have 
mr.| Coolers, Plugs 
But No Outlets 


MILWAUKEE, Oct. 12— 
There’s a brand new power 
market in Wisconsin. 

Many Indians on_ the 
Menominee reservation § in 
northern Wisconsin have 


es “Watercolor painting,” 
Montgomery says, “is not only an) 
absorbing and satisfying hobby in 
itself, but every now and then it is 
a key to modest adventure, an) 
other people’s 


human contacts which it would be. 
difficult to establish in any other) 


way.” | bought deluxe electric re- 
Mr. Montgomery recounts his) ee ee yd 
painting on the New York water- | hele tame tet O 


front, in Paris, New England and | 
Antigua. He relates amusing stories | 
of curious onlookers and of the 


Heberstreit, v.p. of the Mil- 
waukee distributing division 
of Admiral Corp., Chicago, 
said the Indians are using 
ice to cool the refrigerators. 

The reservation’s 3,254 In- 
dians recently received $4,- 
881,000 in cash from the gov- 
ernment—$1,500 apiece—as 
their share of a trust fund. 
They soon went on a buying 
spree at the nearest retail 
outlets, Mr. Hebenstreit said. 


familiar places. 

This informal and _ instructive 
guide is illustrated with sketches, 
photographs and color reproduc- 
tions from the author’s own paint- 
ings. 


Motorola Names Engelman 
Hugh H. Engelman has been) 
named assistant advertising man-| 


ager of Motorola Inc., Chicago. | 


Formerly advertising and _ sales 

promotion manager of General Art for Advertising Bows 
Electric Supply Co., Chicago, he Art for Advertising, a commer- 
succeeds Robert M. Van Brundt, |cial art studio, has been established 
who has been promoted te adver-| by Richard E. Schild at 414 Glenn 
tising manager. Bldg., Cincinnati. 


See how ADmatic can boost sales for you 


in trade shows, stores, windows—day or night 
Put full color and action into your sales messages— 
get greater attention at less cost—attract. more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
ator needed. 

The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
28” T V. It holds 30 slides (2" x 2”) that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. 

For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY. INC. | 
1216 CHICAGO AVE. © DAVIS 8-7070 ¢ EVANSTON, iLL. 


business every year! 


. 
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MONEY-MAKING MARKET 


The rich vein of profit : 
runs through La Crosse— 
America’s newest metro- 
politan area. The man- 
ufacturing plants of La 
Crosse do a $100,000,000 


farmers enjoy a $10,000,- 

000 annual income. More territory with 36,200 TV homes.** Only WKBT 
than a quarter of a mil- 
lion people live, work and 
buy in this area, They con- 
stitute a new TV market— 
covered only by WKBT. 


Colgate sponsors Durante—on WKBT. Buick 
sponsors Berle—on WKBT. And so on down 
the list of the country’s top stars and top ad- 
vertisers. Why is this new TV station doing so 
well? Because it enjoys a unique position in 
today’s overrrowded, over-competitive TV 
world. WKBT is the one and only metropolitan 
area VHF station from Milwaukee to Min- 
neapolis...more than 300 miles of the “fresh- 

est air” in America! Think about it. Exclusive 

coverage — unduplicated! —of a rich, virgin 


The 


delivers this market — to the most successful 
advertisers in America. Be one of them! 
**CBS research 


*Jimmy Durante stars on “The Colgate Comedy Hour’ 
WKBT, Sundays, 7:00 PM 


CHANNEL oa 
Affiliated with 5000 watt “ee 


REPRESENTED 
WKBH, La Crosse’s 32 oF | NATIONALLY BY 


year old NBC outlet @0."> 
a PAUL H. RAYMER 
LA CROSSE COMPANY, Inc. 


~ 


Spe SE 


—E 


7 


a 


ES! seksi sip be A ie bea Seka : J ee ee Saha a a ee roa a fare 3 Bp ge ss} ; ae eel See is a Sect 2p iN ae a ade reg Se mse yeas capone ea eat Sena wae Mn at ay pyre ae aay eo ie ie e 
SN race : i : 7 ¢ ? SCiore Z a ES War 
fi ‘ eo 
; ae 
: f? on ee 
: = ee a 
fa a2 
SSS ae 
, oe - eo 3 
—) oe . ae 
sare ek Be 
= ; a Se ? ag j 7 
7 i pe ae bd 
: ca .|©=l >Hi Be ZZ 
= —— p ~ 
ee TT F . 1 me | ; 
ee | Be et 
Pc se a ; AS i " Beet. we ky ace 
ms oe eae aoe is |) 
ee Sees ae i . a =s my ; } 
ee ; : Pe aris: . cert ——s 3 
: ae, mS sf an an : Capea lS we, ee ao ay: is “ee - acer ‘ pane ee a eR f bey a ~ \ ‘ 
2 ——— ie pages. ae a he eee A pee. ay “ - ares S aS ees. i a 
sig a @RALEIGH © Y ee e 
: _ a 
rer LOOT) cas yak 
Bi ce ' 
ae | ee 
oe | — 
ta | H\ ee 
eee | ar oe 
a | = 
- ae 
=f } a 
3 i } s 
re y 
ae - — — = 1 : ci 
| Pe ae 
| s' val s ’ _ 
species: $ i + t Jim i K a, 
ah 0) ‘4 a, 1 ifm 
aw ~™ > ie 
| = H .e * 7 | os 
ee : ; sa 
yi = —————~ | : 
ee _——— a | | = 
me : a y in, a a a RS a aR a ee 
wes re « WUPRESENTED BY THE BR ____ baa vegan iy nAN( ag tel | ' _ 
EN a ce ‘ 
e € SSS e088 got 8 + 4 dts y s ~” al : ei oe ol * ( ‘ t . 
Ss \\ Here’s the F/ UIT 24 a \ 
SS 4 a ee 
io Se a ». _ 
2h CC \ = 2 . oe ) eae . so Nee z a .. 1 ba ; 
PEs SSN i ee rs 
oe c. Mi / x — pnt * a 
TAN: Ses f 4 y ASN WS JAN 4 *: se A ee tie rt ae ° é i @e 
ae SSS iA . i. at © Pc area ee é "Tt FF. " Sa 
ne o IN a \ Ss 4h, 7) Aj rw i Ri : Peete ! Ss Oo n Big. . ue j : 
rere | oN YG SPPA\ Vaan’: # a : _ - 
SER iy, ~ f- “i> 2 Zz, \ > ; s 4 gis a “ie Ore aoe ad ry. i 
Sie OC \£- 2s LAIAIRERY * ' -~ ae pren’t you > 
SASS ft So J WA SN 0. ext ~ ia ab AY FR. 
# RAG _7Jg HAA) Ae © w - 
ede es a — £2 aoe 25 = : 
aoe SSS8ss = ona S a... 
5 ~~ LARRY HEINL'S SS mar. Le = 
; Sse a oe 
MN ae BS SS SS eae 
Saga a ! = 
ee RG fie 
nia ‘ ) sie 
Bat a “Sa +. = 
URE ~ ~ ene i 
* ger. 3 SS » { x 4 
a 2 SRN ) | as 
Se CE a 
env a a xt ~ 
SS awd rn i Digs 
ae jury aa, ve 
, ek A OT Nau CHRISTMAS | 
SS , ‘ ~— ee 8 Y i & 
SN ou aS sa | ‘ i 
SSS g 7 — N a : — - ‘ i 
— level DT Boe Dv 7 Z 
Se P te ei bo a - = 
— Sage [HE,@eate & 
2 SS a ee ; | a a ie " 
io Soak ee + t & a aes a : 
> Sse i, a 
eae SSS — ue w~iong NBC -CBS-Du Mont Pil of 


Advertising Age, October 18, 1954 


Direct Mailers Discuss Postal Rate 


Hike, Mailing List 


(Continued from Page 1) 


Audit Service 


ness and defense services admin- 


more self-sufficient postal opera- istration. Mr. Ware reported that 
tion. |his division, which has already 

“As business men facing this gone to bat to get the Post Office 
problem, I believe you would agree Department to reconsider certain 


with us that there is only one) 
sound way to proceed. That it is 
right and proper that, in view of 
increased costs, a greater share of 
the cost of carrying the mail be 
paid by the users of the service.” 


= What appeared to be support 
for the association’s viewpoint 
that an increase in third class 
mailed rates is not warranted came 
from another government official 
—Joel B. Ware, deputy director, 
forest productions division, busi- 


ABC Points to 40 
Years of ‘Industry 
Self-Regulation’ 


CHICAGO, Oct. 14—Audit Bureau 
of Circulations members will have 
an official history to read when 
they get together here next week 
(Oct. 21-22) to celebrate their 
bureau’s 40th anniversary. 

Titled “The Story of the Audit 
Bureau of Circulations,” the 36- 
page book—to be released during 
the meeting—will characterize the 
ABC as “advertising’s bureau of 
standards,” according to James N. 
Shryock, president and managing 
director of ABC. 

In a review of the progress of 
ABC, which forms the main body 
of the book, Mr. Shryock himself 
names integrity as the bureau’s 
greatest asset, and points to buyer 
control and the principle of self- 
regulation in business as other 
factors in its success. 


s “ABC standards removed spec- 
ulation and guesswork from the 
advertising space structure,” he 
comments, “and advertising be- 
came recognized as a sound busi- 
ness investment. Thus the bureau, 
itself a product of the free enter- 
prise system, has been a major 
contributor to the success of our 
economic system.” 

The bureau has lined up some 
big names to help it celebrate next 
week. Underlining its concept of 
success, Vice-President Richard M. 
Nixon will keynote a dinner 
Wednesday night (Oct. 20) witha 
discussion of “self-regulation in 
industry.” Dr. Norman Vincent 
Peale will talk Thursday. 

A struggle between agency men 
and publishers may well be the 
high point of the business side of 
the meeting. 


= The question scheduled for de- 
bate is whether ABC newspapers 
should offer a separate circulation 
breakdown by metropolitan areas 
(AA, Oct. 4). It will be discussed 
at a panel meeting Thursday after- 
noon, prior to a vote by members 
of the ABC’s newspaper division. 

With agency men and space buy- 
ers pleading for it, and a special 
ABC advisory committee dead set 
against it, the topic should gen- 
erate plenty of heat. 

ABC officials said there was no 
action scheduled on the recent 
shifts of Iron Age and other busi- 
ness publications from ABC to 
Business Paper Audit (AA, June 
14; July 26). They suggested the 
subject might come up at the 
business paper division’s meeting 
Thursday, however. 

ABC’s new board of directors 
will elect officers during the get- 
together. John H. Platt, v.p. and 
director of advertising and public 
relations for Kraft Foods Co., is| 
expected to succeed William A. 
Hart as ABC board chairman. 


‘ready to help advertisers in the 


proposed second class increases, is 


matter of future postal rate in- 
creases. 

Mr. Ware told the group that 
“advertising is a favorite whipping 
boy in many parts of official 
Washington. Almost every agency 
with regulatory powers over an 
industrial or professional group 
periodically develops an allergy to 
advertising and breaks out with a 
rash of ill advised and often im-: 
practicable regulations. 

“We hope to become more active 
on behalf of advertising and will 
be happy to cooperate with all in- 
terested industry groups in every 
way possible.” Because of its re- 
lation to the pulp and paper in- 
dustry, Mr. Ware explained, the 
forest products division is respon- 
sible for most phases of advertis- 
ing and printed matter within the 
business and defense services ad- 
ministration. 


s While much talk centered upon 
the prospect of future legislative 
battles over the postal rate ques- 
tion, the association members 


ee 


~ 


sPLiT—These half-page color ads 

will appear on facing pages of The 

Saturday Evening Post, Nov. 13, to 

introduce the new Westinghouse 

vacuum cleaners. Fuller & Smith 

& Ross, Cleveland, is placing the 
ads. 


McCann Gets Nestle— 
2nd Major C&P Account 


(Continued from Page 1)  . also the key to the North Atlantic 


| 
‘count (for details on “How to Drop 
|a Watch,” see story below), and at 
|press time today Gruen had nar- 


Passenger Conference account, a 
seasonal operation billing around 
$300,000); Eagle Pencil Co., now 


‘rowed its group of prospective Teported down to three or four 
‘agencies to five, and tentatively agencies, with the decision im- 
‘hoped to make a decision by mid- | minent; Philip Morris & Co. (Marl- 
| week. jae and Bond Street), probably 


} 
| 
| 
‘ternational 


# Elsewhere with Cecil & Presbrey | Box Score on Where C&P 


accounts: p yon i 
Decision expected shortly—In-_ ccounts Are Going 


Business Machines, Beaumont & Hohman: McCormick 
which heard presentations from a| & Co., tea, spices, extracts, in- 
‘group of agencies this week; Cu-| secticides, etc. 
nard Steamship Lines, decision in Biow Co. (with V.P. J. D. Tarch- 
‘midweek after screening 20-odd| er): Benrus Watch Co., Julius 
agencies which returned question-| Wile Sons & Co., Seeman Bros., 
naires on its account (probably| Necchi and Elna sewing ma- 
chines. 


Gruen, Gruen, Gone... 


NEw York, Oct. 13—McCann- 
Erickson, with a fine sense of 
timing and arithmetic, yesterday 
announced it was resigning the 
Gruen Watch Co. account on Dec. 


showed special interest in the re- | 
ports of committees handling two | 
special DMAA projects—the possi- | 


bility of formation of an audit! 
bureau of mailing lists and the es- | 
tablishing of a code of ethics for | 
direct mail advertisers. 

William H. Beatty of R. L. Polk | 
& Co., Detroit, chairman of the) 
group studying the formation of 
an audit bureau for mailing lists, | 
made it clear that the formation 
of a group to serve as a certifica- 
tion bureau for mailing lists would 
be no easy task. He explained that 
the bureau would have to be more 
of a quality auditing service rather 
than a quantity auditing service 
such as ABC. He suggested a name 
such as “Mailing List Certifica- 
tion Service.” 

More concrete action was taken 
on the report of the public policy 
and ethics committee. A standard 
of practices code was introduced 
by John Yeck of Yeck & Yeck, 
Dayton. The report was approved 
by a unanimous vote for action by 
the board of governors. 


# Basically it seeks to control what 
the preamble of the code calls “a 
fringe” of direct mail users which 
violates principles of good busi- 
ness, good breeding or good taste. 

Arthur W. Theiss, v.p., Patriot 
Life Insurance Co., New York, 
was elected president of the asso- 
ciation. Charles S. Downs, v.p. in 
charge of public relations and ad- 
vertising, Abbott Laboratories, 
North Chicago, was re-elected 
American v.p., and Douglas B. Ma- 
honey, ad manager, Frank W. 
Horner Ltd., Montreal, was chosen 
Canadian v.p. 

Joseph McGee Jr., Old American 
Insurance Co., Kansas City, was 
elected secretary and William B. 
Meeriam, v.p. of the Federation 
for Railway Progress, Washington, 
was named treasurer. 


Jacob Evans Leaves NBC 
Jacob Evans has resigned as 
director of advertising and promo- 
tion of National Broadcasting Co., 
New York. He had been with the 
network for several years. His 
successor has not been announced. 


Franklin Joins Lawrence 


31 and today announced it would 
pick up the Bulova Watch Co. bus- 
iness on Jan. 1, 1955. The shuffle 
nets an additional $4,000,000 in 
billing for the agency, since Gruen 
is said to be spending well over 


/$1,000,000 and Bulova’s ad budget 


runs to more than $5,000,000. 

The timepiece tango started last 
month, when Jack Tarcher of the 
dissolving Cecil & Presbrey de- 
cided to join Biow, lugging his 
trusty Benrus with him. That was 
Biow’s signal to unstrap its 33- 
year-old Bulova. 

Bulova, which said it ended its 
Biow’ association by “mutual 
agreement,” told of considering 


How to Drop a Watch 


For publication, Gruen 
Watch Co. issued a jeweled 
statement that mutual agree- 
ment led to the resignation 
of the account by McCann- 
Erickson, with whose serv- 
ices it had been somewhat 
dissatisfied. 

Privately, Gruen was un- 
happy: It had entertained a 
stream of McCann men who 
got an okay on advertising 
plans and departed by plane 
from Cincinnati Wednesday 
night. On Thursday morning 
the company had a caller— 
Emerson Foote, exec. v.p. 
of McCann-Erickson—w ho 
promptly resigned the ac- 
count. 


some 20 agencies before tying on 
McCann. “Several factors led to 
our selection,” said John H. Bal- 
lard, president of Bulova. These 
were the McCann agency’s “pre- 
eminent positions in the creative, 
marketing and research fields. To- 
day’s highly competitive buyers’ 
market places a greater premium 
than ever on these vital advertis- 
ing agency qualifications.” 


# C. Terence Clyne will join Mc- 
Cann-Erickson in December as a 
“v.p. and general executive and 
will serve the agency in a senior 
executive capacity,” the agency 
announced late in the week. Mr. 


Phil F. Franklin, formerly ad- 
vertising manager of the Santa 
Barbara Mutual Building and 


Loan Assn., has been named in-| 


dustrial director of Dan Lawrence 


Co., San Diego agency. 


Clyne had handled Bulova at 
Biow since 1946, carried the title 
of senior v.p. in charge of radio 
and tv and was generally regarded 
‘as the key to the Bulova account. 


| Meanwhile, in Cincinnati, Gru- 


McCann Resigns Gruen, Will Pick Up 
Bulova, $5,000,000 Biller, Jan. 1 


Grey Advertising (with V.P. Sam- 

' uel Dalsimer): Block Drug’s 
Poli-dent, Poli-Grip, Py-co-pay 
toothbrushes, etc. 

McCann-Erickson: 
(Ever-Ready 


Nestle Co. 

cocoa, chocolate 

bars, Quik, semi-sweet choco- 

late, cookie mix, white sauce 

| and brown gravy), and Mennen 
Co.’s Foam Shave and Aftashave 
lotion. 

Peck Advertising: Julius Kayser & 
Co., gloves, hose, Nazareth un- 
derwear. 

Roger Brown Inc. (with V.P. Roger 
Brown): The public relations ac- 
counts of Minnesota Mining & 
Mfg. and Kroger Co. 


en told AA that its breakup with 
McCann was by “mutual agree- 
ment,”’ and that, as a matter of 
fact, the watch company had been 
“a little dissatisfied’? with McCann | 
lately. Gruen wants “a more ag- 
gressive agency in line with a pol- 
icy adopted some months ago of 
broadening its distribution.’ The 
Gruen spokesman added that it 
has “half a dozen” agencies under 
consideration and expects to make 
-a decision in ten days. 

_ The Gruen-McCann parting was 
the second between those princi- 
pals. 

| The agency had the account 
once before, then lost it to Grey 2 
Advertising. Grey in turn was|Count; Columbia Gas System, 
replaced by Stockton-West-Burk- | Which employed C&P to consult on 
hart, a Cincinnati agency. Stock- | its public relations, will now han- 
ton and Gruen got into a tangle ‘le its own pt. . 
about the handling of a tv show,| Decision in a few weeks—Union 
and the latter decided to split the | Dime Savings Bank, which plans 
account, Stockton getting maga-|t© appoint an agency after Dec. 1; 
zine billings and a new agency to Continental Distilling Co., whose 
handle radio-tv. Stockton sum- |Old Classic whisky has been rela- 


will decide next week, with C&P 
V.P. David Lyon considered an 
integral part of the deal. 
Decision deferred for some time 
—Kops Bros. (Nemo corsets, etc.) 
won’t name an agency until April, 
and is at present a dormant ac- 


| 
| 


marily resigned the whole account. 
At this point (May, 1951), Mc- 
Cann-Erickson was tapped. 


= Gruen’s gross and net picture 
for the past three years (year 
ending March 31) looks like this: 
1952—$6,546,546 gross, $953,134 
net; 1953—$9,295,916 gross, $1,- 
688,988 net; 1954—$7,388,658 gross, 
$889,538 net. 

Until last November, Gruen was 
headed by Benjamin S. Katz, who 
was president, treasurer and a di- 
rector. When he retired 11 months 
ago, Mr. Katz became an exclu- 
sive consultant to the company un- 
der the terms of a 15-year agree- 


was Morris Edwards, 
president of the Cincinnati Trans- 
it. Co. 

This may end the Madison Ave. 
musical watch game. But there 
are some aching hearts after the 
| ball. Several agencies, specifical- 
ly invited by Bulova to make pre- 
sentations, never were able to ap- 
;pear before the selection board. 
Their time, trouble and money 
may or may not be used to ad- 
| vantage in soliciting Gruen. 


Richman to Radio Craftsmen 
Charles P. Richman, formerly an 
account executive of Harshe-Rot- 
man in Chicago, has joined Radio 
Craftsmen Inc., Chicago maker of 
high-fidelity electronic equipment, 


J. Hermann, a member of the Ra- 
dio Craftsmen sales department 
for the past 18 months, is now as- 
| sistant sales manager in charge of 
/sales and advertising. 


ment. His successor as president. 
formerly | 


as director of sales research. Larry | 


brapad inactive, will probably move 
‘it to one of the other Publicker 
agencies, but so far has made no 
\definite decision; Great American 
Group of Insurance Companies, 
which apparently would take its 
time in making a decision, and 
Worumbo Mfg. Co., which said it 
would study other agencies, and 
would be guided by what H. L. 
Kneeland, Cecil & Presbrey v.p., 
suggested. 


John Loves Agency, 
and Says So with 


Putman Award Cash 


MILWAUKEE, Oct. 15—One ad- 
vertiser-agency relationship got a 
'tremendous lift here last night, 
/'when the third place award in the 
‘Putman competition for industrial 
‘advertising was presented before 
|Milwaukee Industrial Marketers 
Assn. 

The award, which was won by 
Kearney & Trecker Corp., carries 
with it a $1,000 prize. When Rus- 
sell L. Putman, president of Put- 
iman Publishing Co., arose to 
‘present the $1,000 check, he an- 
nounced that Alphons J. John, di- 
rector of advertising for Kearney 
& Trecker, had asked him to make 
the check out to Keith Gallimore 
of Klau-Van Pietersom-Dunlap, 
the K&T agency, rather than to 
himself. 

Then Mr. John explained that 
/most of the work on the prize-win- 
‘ning campaign had been done by 
|Mr. Gallimore and the agency, and 
that Mr. Gallimore was fully en- 
titled to the credit and the cash. 


| 
| 
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Out-of-Home Hearers 


Are Almost a Fourth © 


of Summer Audience 


New York, Oct. 12—Out-of- 
home radio audiences are increas- 
ingly becoming a factor for admen 
to reckon with, according to Dr. 
Sydney Roslow, director of Pulse 
Inc. 

Releasing his tabulations from a 
summer study of 23 major mar- 
kets, Dr. Roslow said that away- 
from-home listening added 23.8% 
to the at-home audience in the 
summer just ended. Three years 


Lawyers — 
And How To Reach Them 


ers are business leaders. Lawyers are 
mee state and national government lead- 
ers. They are a high income influence 
roup interested in goods, services and 
fa deas. Reach this Leo group through 
CASE AND COMMENT, the lawyers’ mag- 
azine. podhn nm y controlled circulation— 
100,000; actual 6 mos. av.—122,337 

more than double that of the next largest 
legal magazine open to enverseee. Plus 
bonus of 22,693 bulk to law students. You 
can reach lawyers, judges, law professors 
at very low cost. Por samples, facts, con- 
tact CASE AND COMMENT, Dept. AA 
11, Aqueduct Bid Rochester rT N. Y. 
or National Publishers eo 
Inc., 114 E. 47th St., N. 17, PLaza 
3-5171. 


Out-of-Home Radio Audiences 


Pulse Study of 23 Markets, Summer, 1954 


Homes 
Using Radio* 
(Summer 1954) 

Atlanta 17.5 
Baltimore 15.9 
Birmingham 19.3 
Boston 19.2 
Buffalo 17.4 
Chicago 18.3 
Cincinnati 16.3 
Columbus 17.0 
Detroit 16.8 
Houston 20.2 
Kansas City 17.8 
Los Angeles 19.7 
Milwaukee 17.7 
Minn.-St. Paul 18.5 
New Orleans 20.0 
New York 17.7 
Philadelphia 15.1 
Richmond 17.1 
San Diego 18.6 
San Francisco 19.9 
St. Louis 18.1 
Seattle 19.5 
Washington 18.4 

23 Market Average 18.1 


* Figures represent quarter hour average, 6 a.m.-Midnight (Sunday through 
Saturday). All figures expressed as per cent of radio families surveyed 
¥ All surveys conducted during July-August, except as follows: Columbus, O., 


(June-July) and New York (August). 
t Not surveyed in summer of 1953. 


Summer ‘54 Summer ‘53 (Summer 1954) 


Homes with Out-of-Home 
% Added by 
Out-of-Home Listening’ _ Listening 


3.6 3.6 20.6 
3.8 3.5 23.9 
3.8 3.5 19.7 
4.6 4.2 24.0 
3.7 3.5 21.3 
43 3.7 23.5 
3.9 3.6 23.9 
3.2 3.1 18.8 
4.2 3.8 25.0 
4.1 3.8 20.3 
3.7 3.2 20.8 
48 4.4 24.4 
3.8 t 21.5 
3.8 3.4 20.5 
3.7 3.2 18.5 
4.8 44 27.1 
3.9 3.8 25.8 
3.2 2.9 18.7 
3.5 3.2 18.8 
4.2 4.4 21.1 
3.8 3.4 21.0 
3.5 3.2 17.9 
4.0 3.6 21.7 
4.3 23.8 


Use Colorful, Instant-Sealing 


Bands & Wrappers 


FINEST, FASTEST, LOWEST COST WAY 
TO PACKAGE BANDED MERCHANDISE 


% SEAL at Finger’s Touch! 


% NO PINS — No Stitching — No Moistening! 
% Beautiful Color Printing by the FLEXOGRAPHIC 


Process! 


SAMPLE KIT of typical “SELF-STICK" Bands and 


Wrappers at your request. 


LF’ 
TICK P 


PACKAGING 


Division of 


PHOENIX PRODUCTS co. 
4711 N. 27th STREET © MILWAUKEE 16, WISCONSIN: 


Special 
Sales Events 


Appliances 


'he also headed his 
-agency, Schmidt & Geibel. | 


| 


/merchandising, 


ago the out-of-home plus was 
17.3%. 

Projected nationally, the Pulse 
results indicate an average out-of- 
home audience of more than 
2,000,000 radio families at any time 
of the day. 

Starting this fall, Pulse will pro- 
vide combined radio ratings, cov- 
ering at-home and out-of-home 
listening. Miami will get this serv- 
ice first, starting with the October- 
November report. Extension of the 
service to other areas will depend 
on the reaction of customers. 


Botany Appoints Geibel; 

Will Expand Women’s Line 
Ramon Geibel has been ap- 

pointed sales manager of the 

women’s wear division of Botany 

Mills Inc., Passaic, N. J., succeed- 


ing J. Peter Janensch, who has 
become president of Carleton Sales | 
Corp. Mr. Geibel was formerly a} 
sales executive with Forstmann | 
Corp. and A. D. Juilliard Co., and) 
own sales | 


F. Eugene Ackerman, v.p. and| 
director of sales coordination and | 
said that under| 
Mr. Geibel’s direction the Botany | 
‘women’s wear line “will be ex-| 


‘panded in all categories.” 


‘MRI Names Ruder & Finn | 


| 


Midwest Research Institute, | 
Kansas City, has appointed Ruder | 
& Finn, New York, public rela-'| 
tions counsel. 


$21,000,000 Spent 
by General Mills 
on Ads; More Due 


(Continued from Page 3) 
and we are determined to tell our 
story to the public through ad- 
vertising, using the most effective 
media available to us.” 

Mr. Bullis declared that General 
Mills has found that “the purchas- 
ing power of the advertising dol- 
lar today is now 64¢,” hence its 
advertising is three times as great 
as it was ten years ago. 

“And we have to spend more 
because it takes more dollars to- 
day to tell one’s story through ad- 
vertising. With the development 
of television side by side with the 
continued development of other 
media, we find that we just have 
to advertise more than we used 
to,” he declared. 


# In the last two years, Mr. Bullis 
declared, General Mills has “been 
consistently on the move forward 
with new products, increased fa- 
cilities and general expansion with 
domestic operations reorganized 
into seven operating divisions.” 
These divisions, he said, cover 
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grocery products, flour, formula 
feeds, special commodities, indus- 
trial chemicals, electro-mechanical 
equipment and cellulose sponges. 
“We have reached the bottom 
of what might be termed an eco- 
nomic adjustment,” he asserted, 
“and the American economy will 
soon be moving upward. Unem- 
ployment is down, employment is 
rising, production of goods and 
services is on the increase, con- 
struction continues high, and con- 
sumer spending is up. The reces- 
sion, in terms of gross national 
product, has amounted to only 4%, 
or $14 billion as measured in 
terms of goods and services.” 


= He told the stockholders that in 
his opinion possibility of a severe 


economic decline is “extremely 
unlikely.” 
General Mills will conduct 


similar meetings in Chicago, Buf- 
falo, Boston, New York, Washing- 
ton and Minneapolis. The first was 
held last week in Los Angeles. In 
addition to the regular meeting at 
San Francisco, a “simulated stock- 
holders meeting’ was held at 
Stanford University Oct. 11, to 
demonstrate to business students 
how a modern corporation keeps 
its stockholders informed. 
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"T always have time 


for Advertising Age” 


Se 


ROBERT JAY MISCH 


Vice-President 


Al Paul Lefton Company, Inc. 


“...I have to! I find it a must to keep up with 


oe 


the ever changing pattern and picture in this fast 


paced business of ours. Advertising Age gives me the 


Robert Jay Misch 


During his college days Bob Misch cherished the belief 
that advertising was a “literary” profession. He prepared - 3 P . 
for that career with a lot of writing and enough studying pleased with the new feature section with its 
to graduate from Dartmouth magna cum laude in 1925. 
After reconnoitering Europe for three months, he landed , ’ 
a job with the then famous George L. Dyer agency and comment and critique. I know that my associates 
got set for literary output. Instead, he was assigned to 
making surveys, to interviewing druggists, to inspecting 


news quickly and completely, and I am particularly 


the U. S. Rubber plant in Hartford; thereupon he was a in this office feel very much the same way 
promptly transferred to the Best Foods Mayonnaise ac- ~ *» 

count. But mostly he just sat, because no one seemed to be 

know what to do with him. m9 about Advertising Age.” 


However, Bob Misch was a poor sitter. In his spare time > 
he wrote for The New Yorker, and within two months was 
conducting a department for that burgeoning magazine. * 
Albert Frank & Company heard about the literate young \ 5 


copywriter with The New Yorker touch, and sent for him. 
Apparently this agency knew what to do with Bob Misch 
for shortly he was made the youngest vice-president of the 
company. 


Ten years later Mr. Misch joined the New York division 3 
of the Al Paul Lefton organization. There he conducts the *h 
operations of various accounts from what he describes as " 
“the messiest desk in greater New York.” 


During his off-hours he picks up his earlier dreams about » ee 

the literary profession and puts them to work. He has pub- wh he ee 
lished a children’s book, “At Daddy’s Office,” commemo- ne Can ps . 
rating his own daughter’s visit. Mr. Misch has combined 

his flair for good eating with his literary bent by conducting 

the restaurant and food column for Playbill, and occupying 

the chairmanship of the Wine and Food Society. His in- 

terest in world politics has led to his serving as executive 

committeeman of the United World Federalists. 
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THE 


LANDING 


STRIY 


as seen by 
JOHN BURGOYNE 


Having a go at the bass and 
bream on one of the great TVA 
lakes, we found we couldn’t make a 
so of it, but did hook an occasional 
small crappie. Heard tell that this 
fat, flat, tasty fish swims counter- 
clockwise around underwater brush 
and submerged stumps, always keeps 
his left eye to the sun, varies his 


depth according to the brilliance and 


angle of the sun! Caught fish! A 
thorough study will do it every time. 


xk 


Researching the researchers 
sounds like an unproductive bit of 
business. Not so, in the experience 
of the Burgoyne Index. Awhile back 
we were tabbed to check the check- 
ers’ for a maker of preparations for 
fhe care and nourishment of wom- 
an’s crowning glory. A study in 
Syracuse, Cedar Rapids, Springfield 
and Grand Rapids turned up retail 
sales of brands, colors and prices. 
Women, it turned out, bought hair 
colors freely when they weren’t 
flatly called dye. We live, we learn, 
and now and then we make a buck. 


xk * 


THESE 15 THRIVING CITIES ARE THE 
WORK-TABLE OF THE BURGOYNE INDEX. 
A CROSS-SECTION OF MODERATE-SIZED 
METROPOLITAN AMERICA—THESE TEST- 
CITIES HAVE BEEN HAND-PICKED FOR 
ACCURATE, SPEEDY PANEL-STUDIES. 


xk 


To round out his line of pharmaceu- | 
one | 


ticals sold over-the-counter, 
drug maker planned to add three 
items to an extensive line. Having 
no taste for sleepers or me-too items, 
he laudably determined to make the 
new merchandise carry its share of 
the load. Retail sales by package 
size and retail prices related to com- 
peting brands—that’s the sort of 
data for which Burgoyne did a 
study in Peoria, Charlotte, Indian- 
apolis and Harrisburg. The list of 
happy clients grows and grows. 


xk 


If you have any questions about 
food or drug merchandising, we can 
get the right answers at the right 
time in the right places. We’re right 
guys. Just ask us. We dare you. 


xk 


Why not write right now to tell us. 
how you like this column? It won't 
cost you and you might get your 
name in the papers. 


CAOCERY J 4 ORVE J INDEX INC 


ie Patani 
sei 5 Nee ee 


FURST WATIGMAL BANK BLOG., CINCINNATI 2, OWI | ciation of the essential part ad- 


Agencies Asked to Back ‘Internship’ 
Plan to Train College Ad Students 


(Continued from Page 1) | 
for advertising teachers in agen-| 
_cy posts and “task force” visits of 
agency executives to measure stu-_ 
dent opinion of ad courses and. 
/teachers—are well out of the 
'planning stage. 
| Three instructors held down. 
agency jobs in the summer of ’53_ 
and four more held fellowships 
'this year. 

Next year, between six and ten 
fellowships will be offered, with 
future expansion limited by the 
number of available agencies large 
enough to support a professor on 
the payroll. 


|@ The instructors are paid the 
‘equivalent of their university 
/monthly salary (figured on a nine- 
/month school year). A point to be 
‘aired at future sessions of the 
_council’s agency-educator commit- 
tee is whether the agencies can 
‘afford an additional payment to 
compensate for away-from-home 
‘living costs of fellowship teach- 
‘ers. Indications are that the plan 
_will be deferred at least for this 
year. 

Dr. Sandage, in recommending 
the undergraduate “internships” 
as an addition to the program of 
“fellowships” for professors and 
visits of agency men to college 
campuses, said, “These college 
student internships might be lim- 
ited, at least at the start, to students 
at the end of their junior year.” 

While teachers and admen are 
beginning to speak the same lan- 
guage, a few rough spots remain 
to be smoothed. The educators in- 
| dicated they still feel they are un- 
der much the same scrutiny when 
agency task forces descend on 
their campus as when the board | 
|of regents makes an inspection. 


|@ The teachers cautioned each 
other to have a definite schedule 
of informal meetings, luncheons 
and student-agency gatherings set 
up before the task force arrived. 
Timing, they pointed out, becomes 
difficult when transportation 
Schedules set the deadline. 

The usual schedule calls for the 
| task force to arrive in the college 
town in late afternoon. An ad- 
man-faculty dinner is followed by | 
an informal talk-fest. Next morn-| 
ing the agency men make a two- 
hour presentation to upper-class-_ 
men in advertising, plus under-. 
classmen wno wish to sit in. After 
a luncheon, usually sponsored by 
a student organization, the admen 
talk with each advertising student | 
individually, sounding him out on! 
his views of his school and what 
he has learned. 


| 
| 


= “We have a problem here,” com- 
mented one professor. “There is a 
tendency of seniors to talk about. 
jobs.” 

Another added, “Our students 
told us that the agency men talked 
to them mostly about how hard it 
is to get jobs.” 

After the meetings with stu- 
dents, the task force sums up its 
reactions, makes recommendations 
and leaves. The reports usually are 
reinforced by a more detailed 
statement sent later to the de-| 
partment head by the agency-ed- 
ucator committee. 

Completion of a manual to guide | 
task force crews was announced | 
at Thursday’s dinner, at which the 
schoolmen and the admen dis- 
cussed the program. 


= “The task force visits provide 
the opportunity for practicing 
agency people to meet students and 
educators personally to exchange 
views and to answer each other’s 
| questions,” the manual states. “Out 
of the talks arise a keener appre- 


solve problems. At most schools 


Three Outdoor Books 


Total Less Than 9% 


Do New York, Oct. 15—Less than 
vertising plays in mass distribu- gc quplication among subscribers 
tion, a more realistic understand- of Field & Stream, Outdoor Life 
ing of advertising agency opera- and Sports Afield was shown in 


tions, and a higher regard for | an analysis of subscription lists by 
agency people and agency careers.| workman Service Inc. 

. This unusual cooperative re- 
= Dr. Sandage at the dinner search to determine the extent of 


summed up his opinions of which 
way advertising education should 
be directed. He opposes concentra- 
tion on technique in favor of a 


overlapping circulation was an- 
nounced today by the three pub- 


a highly competitive market. 


lications, which are operating in) 


| 
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{eral Electric Co., Plainville Conn., 
‘are currently surveying the field 


Find Duplicated Subs Prior to announcing appointment 


‘of a new agency or agencies to 
handle their advertising. Wilson, 
Haight, Welch & Grover, Hart- 
‘ford, has already announced that 
‘it was resigning the two accounts, 
‘effective Jan. 1, 1955. 


"YONNE SAYS:— 


YOU PAYS 
YOUR MONEY 
and YOU TAKES 


: : | 
broad program of designed liberal, The statistical service checked 
arts and social science courses. 4 total of 33,914 names in 97 cities 
(The educator meeting earlier | and towns, stretching all the way 
Thursday brought out that most from Augusta, Me., to San Mateo, 


task force recommendations fall Ca). The percentage of individuals 
into three classes: (1) Abolish) subscribing to only one of the 


your advertising courses; (2)/three publications was 91.37%; to 
adopt a more specialized advertis- two, 7.59%; and to three, 1.04%. 
ing curriculum; (3) concentrateon’ sixty per cent of the circula- 
a broad program with de-emphasis tion of the magazines consists of 


of specialized courses.) subscription copies, and the anal- 
ysis was confined to this part of | 
the circulation because it could be | 
studied more exactly, the publica- 
tions reported. 


s Dr. Sandage declared that Uni- 
versity of Illinois courses are 
aimed at turning out neophyte ad-_| 
men with an ability to “think and 


only about 12% of a student’s to- GE Units Seeking Agency 
tal of undergraduate classtime is) The Trumbull Components de- 


spent in courses with an advertis- partment and the Distribution 
Assemblies department of Gen-! 


; But . . . you'd better back 
the right horse or na wind up just as bad 
as trying to sell Bayonne from the outside. 
Put your money on The Bayonne Times—it's a 
sure bet—delivered daily into 76% of ALL the 
homes in Bayonne. 

‘*Bayonne cannot be sold from the oufside"’ 


THE BAYONNE TIMES 


BAYONNE, NEW JERSEY 
NATIONALLY 


THE 3:1 LARGEST 


SINGLE MARKET IN PENNSYLVAM/IAS 


Scranton and Wilkes-Barre are two markets in 


one. The area is exactly the same today as it always 


cluding Hazleton. 


fee has been—tLackawanna and Luzerne counties, ex- 


These two markets are so closely allied and 

; fused into one that it is impossible for the traveler 
N ta to tell when ke passed from one to the other. 

3 . This is likewise true in the distribution of mer- 

» chandise as all sales organizations familiar with the 


; % territory will testify. 


614,146 Populat 


* 


PHILADELPHIA 3,671,000 Population 
PITTSBURGH - 2,234,000 Population 


WILKES-BARRE 
SCRANTON- HAZLETON 


@Standard Metropolitan Districts...U. S. na 
Census 1950, . 


Hazleton excluded from Scranton-Wilkes-Barre. 


ee se 5 


850 completed and occupied housing units. 


4000 additional school enrollments. 

Bank deposits increased by 15,742,607. 

Bank clearings increased by $34,389,413. 

9000 new jobs in nine new industries and ex- 
panded plants. 

Total employed in the city of Scranton 46, 


\ 
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Hazel Bishop 
Wants Out of 
NBC Color Specs 


(Continued from Page 1) 
specs be transferred to some b&w 
show. The network is said to have 
turned him down. 

Hazel Bishop has contracted for 
co-sponsorship, with Sunbeam 
Corp., of ten Liebman color pro- 
ductions on Sunday night. 


s A musical written especially for 
Betty Hutton’s tv debut started 
the Sunday night series Sept. 12. 
Its ratings were an obvious disap- 
pointment to the network and 
sponsors. The show started off 
ahead of “Private Secretary” 


(CBS), but fell down completely | 


against competition from CBS’s 
“Toast of the Town.” Trendex 
score for ten cities gave Toast a 
rating of 28.1 against 18 for Miss 
Hutton for the first half hour and 
41.1 against her 14.9 for the last 
half hour of “Toast.” 

The second’ Bishop-Sunbeam 
sponsored spec, starring Judy Hol- 
liday, Steve Allen, who is already 
on NBC-TV seven and a half hours 
a week in a _ non-“spectacular” 
show, “Tonight,” and night club 
comic Dick Shawn, was presented 
Oct. 10. This one was completely 
out of the running with all CBS 
competition. The color super show 
had an average Trendex rating of 
16.8 for 90 minutes against an av- 
erage rating of 40.9 for ‘Toast of 
the Town.” 

After indicating that talks be- 
tween him and NBC executives 
were “private business,’’ Mr. Spec- 
tor declined to comment on the re- 
ports. NBC-TV officials who could 
be reached (Pat Weaver, the pres- 
ident, and the exec. v.p. were both 
out of town) would not even ad- 
mit that Hazel Bishop’s agency had 
been in touch with them on this 
matter. 


= Mr. Weaver made his position 
very clear the week after the specs 
kicked off following the to-do 
over the low ratings for the Hutton 
show. He said it didn’t mat- 
ter whether ‘“‘You, I or the spon- 
sor” liked it. “The concept is the 
important thing and the concept is 
the thing that we at NBC are go- 
ing to maintain and to fight for if 
necessary,” the NBC president as- 
serted (AA, Oct. 4). 

This week in what looks like 
quotes from a Weaver memo he 
was still defending his latest tv 
programming brainstorm. “I was 
never more sure of anything than 
I am about this, our present strat- 
egy. Call them intangibles, say 
that some of the ratings have been 


disappointing, you can even say | 


_ Last Minute News Flashes 
‘Sloman Leaving Monsanto; May Head Agency 


St. Louis, Oct. 15—Michael H. Sloman has resigned as advertising 
_and sales promotion director of Monsanto Chemical Co.’s merchandis- 
ing division (All brand detergent, a water softener, garden chemicals, 
| fabric coatings). He will join Mumm, Mullay & Nichols, Columbus, O., 
| agency, reportedly as president. The agency handled the All account 
before the product was purchased by Monsanto. J. P. Kelley, mer- 
chandising division ad manager, is also expected to move to the Colum- 
_ bus agency. Franklin J. Cornwell, general sales manager of the di- 
vision, will succeed Mr. Sloman. 

Lever Fights Charge of Stealing Contributed Idea 


New York, Oct. 15—A $500,000 suit charging Lever Bros. with us- 
ing a letter-contributed advertising idea without payment today was | 
adjourned until Monday in supreme court. Edward Markison, of Chi- 
cago, claims that in 1941 he suggested to Lever that it use testimonials | 
from health authorities on the suitability of Swan soap in hard water. 
He charges Lever used the idea for Rinso campaigns in 1951 and ’52. 
Lever denies using the proposal, adding that the idea is very old. 
Lever is introducing ads from the ’20s and ’30s to prove its point. At- 
torneys for Lever told AA the case is a grave threat to all advertisers. 


Parets Departs Schenley Import for P & T 


NEw York, Oct. 15—Edwin Parets, advertising manager of Schenley 
Import Corp., will become advertising manager of Park & Tilford 
Distillers Corp. Nov. 1, succeeding Stanely M. Finkel, who resigned 
Sept. 1 as v.p. of advertising and market research (AA, Sept. 6). Mr. 
Parets will be succeeded at Schenley Import by Bernard Goldberg. 


Stern, Walters & Jaster Starts; Other Late News 


e A new agency, Stern, Walters & Jaster Inc., has opened its doors at 
936 N. Michigan Ave., Chicago, with eight Chicago-area accounts. 
Principals are Gerald J. Stern, president, formerly v.p. of Marvin 
Gordon & Associates; Lee J. Walters, v.p. and secretary, formerly with 
Kauer & Associates, and Edward F. Jaster, v.p. and treasurer, formerly 
art director of A. Martin Rothbardt Inc. 


e As management shuffling continues at American Broadcasting Co., 
Robert H. O’Brien, who came in as exec. v.p. from United Paramount 
Theaters in the course of last year’s merger, leaves the network to 
become financial v.p. of ABC-Paramount. Meanwhile, appointment of 
John Mitchell as v.p. of the tv net, succeeding Alexander Stronach Jr., 
is expected to come next Tuesday. A product of the theater end of the 
company, he moved in July from WBKB, Chicago, to take over as v.p. 
of WABC-TV, New York. Mr. Stronach left with a number of others 
as the present shifts began (AA, Sept. 27). 


e Hunting & Fishing, Chicago, announced that it will not publish a 
December issue, and that any future issues will await achievement of 
“a better balance between cost and revenue.” 


FCC Ruling That Combination-Rate Papers 
Can’t Own TV Stations Upsets Newspapers 


WASHINGTON, Oct. 14—Newspa- 
per publishers are smarting over 
the decision of the Federal Com- 
munications Commission which 
turned down a_ publisher-spon- 
sored tv application because the 
publisher’s newspaper used joint 
advertising rates. 

The decision, adverse to James 
R. Fleming and Paul V. McNutt, 
who control the Journal-Gazette, 
Fort Wayne, Ind., holds that joint 
rates are contrary to the public in- 
terest. It states that publishers who 
use joint rates are to be at an ex- 
tra-special disadvantage in any 
comparative hearing. 

Publishers have long resented 
FCC’s “diversification of the media 
of mass communication policy’— 
a policy that says that, other fac- 
tors being equal, the decision in a 
'comparative hearing should go to 
non-newspaper applicants. 


that not all the sponsors are look- | 


ing beyond the immediate, first- 
time impact—but even as George 
Washington Hill once said, ‘We 
gotta find a way to make people 
talk about Lucky Strike,’ and then 
went out and did it. You can bet 
your bottom dollar we'll get ’em 
talking about NBC and the specs.” 


= At week’s end, Robert W. Sarn- 
off, exec. v.p., was in Detroit beat- 
ing the drums for color pro- 
gramming. But he _ mentioned 
spectaculars, which will contribute 
more than $14,000,000 in billings 
to the network this year, only in 
passing in his speech before the 
Adcraft Club. 

Although Mr. Spector has asked 
NBC-TV to let his client transfer 
from the Liebman spectaculars to 
b&w tv, there was speculation 
along ad row that he made his 
opening request as a point from 
which to bargain. Some admen 
fee] that what he really hopes for 
is price concessions on the spec- 
taculars. 


a While this policy curbed the ra- 
dio and tv plans of many newspa- 
pers, publishers generally have 
been able to live with it: A recent 
count shows 113 newspaper-owned 
tv stations on the air, including 
several that emerged on top in 
comparative hearings. (Others 
/won out because their applica- 
tions were unopposed.) 

The Fort Wayne case is of spe- 
| cial concern to the nearly 200 pub- 
|lishers who use forced combina- 
tion rates. For more than two years 
since the Supreme Court dismissed 

the Justice Department’s anti- 
oo attack on the New Orleans 
Times-Picayune, forced combina- 
‘tion rates have been free of 
| “Washington trouble.” 

| FCC Hearing Examiner Annie 
Neal Huntting, who handed down 
an initial decision favorable to 
Anthony Wayne Broadcasting, the 
| firm organized by Mr. Fleming and 
Mr. McNutt, had refused to put 
i weight on the joint advertis- 


ing rate issue. But Radio Fort 


Wayne, operator of Station WANE, 
and the eventual victor in the case, 
had appealed that the use of joint 
rates cannot be lightly dismissed. 
The vote to reverse the exam- 
iner—and to make joint advertis- 
ing rates a matter of concern in 
the processing of newspaper-spon- 
sored applications—was supported 
by three pre-Eisenhower commis- 
sion members—Rosel Hyde, Frieda 
Hennock and Robert Bartley— 
and two Eisenhower appointees— 
John Doerfer and Robert E. Lee. 
The two other commissioners— 
George Sterling (who subsequent- 
ly resigned) and Edward Web- 
ster—did not participate. 


s FCC’s decision said the commis- 
sion has no objection to the fact 
that the Journal-Gazette joined 
with the other Fort Wayne news- 
paper, the News Sentinel, to form 
Fort Wayne Newspapers, an agen- 
cy corporation, to handle printing 
and business activities. 

“With the institution of the pol- 
icy of forced combination rates, 
however, the situation became 
materially different, and adver- 
tisers who previously had a choice 
as to which of two newspapers 
they could use for their sight ad- 
vertising were reduced to the posi- 
tion of using both or none at all. 
It might be argued that the news- 
papers gave value for value re- 
ceived and that the combination 
rate is reasonable and completely 
fair to the advertiser. The reason- 
able price fixed today, however, 


may, through economic change, 
become the unreasonable price of 
tomorrow,” the FCC said. 


s Publishers of the 
combination rates have not been 
declared illegal by the courts, and 
that in any event their position as 
a minority on the board of Fort 
Wayne Newspapers Inc. 


Journal- | 
Gazette pointed out that joint | 


| 


GOING NATIONAL—Grover D. Turn- 
bull (left), president of Foremost 
Dairies, San Francisco, seals a pact 
(amounting to about $1,000,600) 
with Walter Guild, president of 
Guild, Bascom & Bonfigli, which 
will handle the campaign for Fore- 
most’s evaporated milk as_ the 
product moves toward national 
distribution. 


have precluded them from chang- 
ing the policy. 

FCC’s answer was this: 

“We are of the view that these 
advertising practices seriously re- 
flect on the comparative qualifi- 
cations of Anthony Wayne to be a 
licensee of this commission. It is 
true that Messrs. McNutt and 
Fleming cannot dictate the adver- 
tising practices of the agency 
corporation. Being able to control 
the Journal-Gazette company, 
however, they are able to control 
that company’s attitude with re- 
spect to these advertising prac- 
tices. Because of their announced 
intention not to take steps to 
bring about the abandonment of 
these practices unless a court of 
last resort declares them to be il- 
legal, responsibility for the prac- 
tices must be imputed to them.” 


= In its final summing up, FCC 
said the two competing applicants 
for the channel (Channel 69) were 
about equal except to this extent: 
Against Anthony Wayne, the fact 
that McNutt and Fleming acqui- 
esced in the use of joint rates; 
against Radio Fort Wayne, less 
satisfactory program plans and 
failure to carry out program 
promises which were made when 
the station was purchased in 1949. 

“We are reluctant, however, to 
subject a broadcast facility to pos- 
sible misuse by entrusting it to an 
applicant whose principals have 
not seen fit to object to practices 
so obviously contrary to public in- 
terest. Use of dominant position to 
deprive advertisers of a choice of 
advertising media does not recom- 
mend this applicant to us.” 


= The commission pushed aside 
the observation that it recently re- 
newed the license of a standard 
radio station owned by the News- 
Sentinel, the majority partner in 
the agency corporation. 

“We observe, however, that the 
question before the commission at 
the time we considered the renew- 
al application was whether the ap- 
plicant met minimum qualifica- 
tions, not its superiority over an 
applicant competing for the same 
facilities.” 

Two years ago the News-Senti- 
nel lost out in a two-way competi- 
tion for Channel 33, Fort Wayne. 
The examiner ruled for North- 
eastern Indiana Broadcast Co., on 
the grounds that Helene R. Foel- 
linger, publisher of the News-Sen- 
tinel, already held substantial con- 
trol over media of mass communi- 
cation in the community. 

The News-Sentinel’s domination 
of Fort Wayne Newspapers Inc. 
was a factor in this decision, but 
the use of joint rates was not dis- 
cussed. The examiner’s decision 
was not appealed, and the grant 
was made to Northeastern Indiana 


would! Broadcast Co. 


Chrysler Opens 
Auto Fight with 
16% Ad Increase 


Detroit, Oct. 14—-This week, as 
auto companies began unveiling 
their 1955 line of products, it be- 
came apparent that they would 
also unwrap one of the hottest ad- 
vertising battles ever to emanate 
from the auto capital. 
| A hard-pressed Chrysler Corp. 
Started the 1955 advertising ball 
rolling. First, it unveiled its long- 
heralded 1955 models, which, it 
may be noted without betraying 
confidences, have joined the par- 
ade of longer, lower, sleeker-look- 
ing motor buggies. Then, in al- 
most the same breath it announced 
a sensational advertising boost: 

L. L. (Tex) Colbert, Chrysler 
president, said his company would 
increase its advertising by 16% 
for the first four months the new 
cars are on the market. 

While no figures were given, 
Chrysler in 1954 was believed to 
have spent between $36,000,000 
and $40,000,000 in promoting its 
passenger cars. 


= It can be disclosed that Chrys- 
ler will spend a reported $15,000,- 
000 in announcing its new line. 
Company officials said, however, 
that the announcement would be 
spread over several months. 

Mr. Colbert and division heads 
reasoned that the firm had spent 
$250,000,000 to develop the new 
line and would spend wisely but 
freely in bringing it to the at- 
tention of the public. 

A day after Chrysler, Chevro- 
let pulled the curtain back on its 
1955 entry in the sales race. 

W. G. (Bill) Power, Chevrolet 
advertising manager, would not 
disclose advertising budget figures, 
but was emphatic in saying, “We’ll 
spend more money on every medi- 
um than ever before in our his- 
tory.” 


# Chevrolet was obviously em- 
barrassed in 1954 by the race it 
got from Ford, and just which will 
win the sales battle has yet to be 
decided. But Chevvie doesn’t plan 
on letting its traditional rival 
breathe down its neck in 1955 and 
is spending money to whip up en- 
thusiasm among its retail salesmen. 
Dodge division of Chrysler em- 
phasized the company’s desire for 
a running start by laying out more 
for announcement advertising of 
1955 models than it has for three 
immediately previous models. 


® Ivan Wiles, v.p. of General Mo- 
tors Corp. and general manager of 
Buick Motor division, was even 
more optimistic than other execu- 
tives as Buick was rolled out for 
the press to inspect. 

Here, too, the ad dollar will be 
used more extensively, with re- 
newed emphasis placed on news- 
papers, a medium Buick has al- 
ways favored more than other car 
firms. 

Buick, with a rather drastically 
changed car in 1954, grabbed off 
third place in sales—a position it 
had been aiming for since its for- 
mation. “Third place feels rather 
good, and in 1955 we are deter- 
mined to clinch that spot for years 
to come,” said Mr. Wiles. 

Joseph E. Bayne, sales manager 
| for the Lincoln-Mercury division 
|of Ford Motor Co., can also see on- 
ly bigger and better sales in 1955. 
He said the market would absorb 
| 5,300,000 new cars in 1955 and that 
Mercury would step up from 5% 
to 6% of total sales. This year 
Mercury rose to 17.7% of its class 
market, best ever for the car. 

Lincoln also gained from 0.5% 
of total car sales in 1953 to 0.7% 
in 1954. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure ali cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


HELP WANTED 


EXCEPTIONAL OPPORTUNITY FOR 
POINT-OF-SALE SALESMAN 
To Sell New 3rd Dimension Signs; 
Glass signs and mirrors; stock and _cus- 
tom made plastic signs; all indoor signs; 
only quantity orders; protected territories; 
liberal commissions. 

CHARLES L. DWINELL ADV. CO. 
200 Mdse Mart Bldg. Kansas City 8, Mo. 
FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 
ADVERTISING SPACE SALESMAN 
Leading business paper, ABC circulation, 
needs representative with creative sell- 
ing experience. Established territory, Chi- 
cago office. Write stating salary expected, 

age, experience, education. 

Box 7127, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
BARNARD'S 
ALERT EMPLOYMENT SYSTEM 
Call M. L. Barnard—Frank Vell 
202 S. State WA2-2306-07 Chicago 
CATALOG WRITER...Unusual oppor- 
tunity in large Wisconsin 4-A agency 
for industrial copywriter with success- 
ful background in producing technical 
bulletins, manuals and catalogs. Machine 
tool experience desired, but not essen- 
tial if other qualifications sufficient. Sup- 
ply complete details in letter for inter- 

view and review of samples. 
Box 7126, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
ADVERTISING PLACEMENTS 
BOB CRAIG 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Ill. FI6-1155 


Wanted Writers Permanent Jr. and Sr. 
writers for industrial sales and service 
copy. Journalism grad or English major 
preferred. Must have mechanical aptitude. 
Include brief personal history, references, 
education, work experience, recnt snap- 
shot, and starting salary. Midwst loca- 
tion, leading manufacturer. Reply Box 
7115, ADVERTISING AGE, 200 E. Illinois 
St., Chicago 11, Il. 

MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 
Publisher bringing out new composite 
catalog wants salesman thoroughly ex- 
perienced in selling composite catalog 
space to cover eastern section New York 
to Ohio-Michigan line, another to cover 
Ohio-Michigan line to Mississippi. Satis- 
factory draw and good commission. Write 
full details to Box 7124, ADVERTISING 
AGE, 200 E. IHinois St., Chicago 11, Il. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 


209 S. State St. HA 17-1991 Chicago 
MAIL ORDER 
OPPORTUNITY 
Young, fast-growing correspondence 


school in Chicago needs man with mail 
order experience as assistant to owner. 
Can lead to management. Experience with 
correspondence and direct mail desirable. 
Typing own letters an asset. Northside 
location. Write complete details of ex- 
perience and education. State starting 
salary desired. 

Box 7102, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


For Leading New England Electronics Firm 
There is an opening for an advertising man- 
pone of anal ability with a leading New 
England electronics firm. He must have ex- 
ceptional creative ability, sound experience 
in budget planning, a knowledge of produc- 
tion fundamentals and the ability to direct 
agency efforts and coordinate them with top 
management policy. Salary open. 
Write Box 136, ADVERTISING AGE 

480 Lexington Ave. New York 17, N.Y. 


“Our 43rd Year” 


CHICAGO AGCY. OPENINGS 
ASST. TO RESEARCH DIR. $9,000 
Able to assume charge within yr. 
SPACE MEDIA BUYER ___ $7,500 
Competent to become media dir. 
RESEARCH DEPT. SUPERV. $5,500 
Similar agency exper. desired 


GLADER CORPORATION 
“The Agency’s Agency” _ 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


A SHOWCASE 
FOR YOUR TALENT 


Los Angeles 4A agency has 
an immediate opening for an 
outstanding creative man. 
Assignment: to produce 
imaginative, provocative 
ads for a blue-chip cam- 
paign in national consumer 
magazines. 


This man should be ma- 
ture in agency experience 
but young in outlook. Some 
kind of aviation background 
will be desirable. He can’t 
be an ivory-tower genius 
because he must be able to 
explain his ideas and impart 
his enthusiasm to his col- 
leagues. 


He will enjoy an excellent 
salary ... work in a happy 


atmosphere . . . have the 
help of top-flight art direc- 
tors and other creative peo- 
ple. And he'll love working 
with a client that will ap- 
preciate ...and use... his 
good ideas. 

Please tell us all about 
yourself in your first letter 
(time’s a-wasting). Send us 
a campaign or two that 
you've had a hand in (and 
tell us precisely how much 
of a hand). A photo of your- 
self, too, please. We’ll hold 
your reply in strict confi- 
dence. 


ADVERTISING AGE 
Box 142 
200 E. Illinois St. 
Chicago 11, Ill. 


ADVERTISING PERSONNEL 


Employer—Employee 

Investigate 

our active confidential service. 
Betty Clem 

CADILLAC EMPLOYMENT 

AGENCY, INC. 
Suite 614 
220 S. State © WAbash 2-4800 © Chicago, Ill. 


Do you have experience 
with Network Radio and 
| Television? Can you handle 
clearances, rates and dis- 
count structures? Can you 
use ratings information 
properly? Do you like to 
work with the client? If the 
answer is YES to the above 
we have an opening with a 
fast growing progressive 
agency. Write Box 139, AD- 
VERTISING AGE, 200 E. Illi- 
ILnois St., Chicago 11, Ul. 


WHERE TO FIND 
ABLE EXECUTIVES 
Here in New York’s largest, most 
selective pool of finely-screened, 
high-calibre executive personnel, 
you'll find men of tested abilities for 
every business and industry, in all 
phases of administration, manage- 
ment, finance, research, engineering, 
A regen advertising, sales, mar- 
eting, merchandising, distribution, 
public relations . . . and at no cost 
to you. Phone or write us about 
yur requirements. ; 
here is no substitute for experi- 


ence. 
The famed 
FORTY PLUS CLUB 
in its 15th year 
220 Broadway, New York 38 
BE 3-6086 


POSITIONS WANTED 


POSITIONS WANTED 


COPYWRITER - EDITOR 
Former foreign correspondent (Columbia 
Phi Beta Kappa) available for free-lance 
writing-editing assignments. Guarantee 
250,000 words edited; 20,000 words written 
per week. Permanent. One million words 
published: ad and PR copy, books, ar- 
ticles, fiction. Minimum terms. 

Box 7128, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 
TOP-NOTCH SALESMAN—Available Nov. 
1 - territory New York plus some addi- 
tional states. Presently selling radio time 
for local New York radio station. Top 
sales background both in advertising and 
regular tangible lines. Seeking sales op- 
portunity. Age 29, will travel, own car. 
Box 7131, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 
ART DIRECTOR 
Will sacrifice prestige for healthier at- 
mosphere. 
Box 7130, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
WHY HIRE A FULL TIME WRITER? 
Give us the facts - we'll write your copy 
freelance. We'd rather sell than be clever. 
Some layout...lots of mail order exp. 
Box 7129, ADVERTISING AGE 
200 E. Lllinois St. Chicago 11, Ill. 
MEDIA ANALYST AVAILABLE 
Statistician, 26, 2 years supervisor media 
research in top ad agency. Desires sim- 
ilar position or can establish, research 
unit in medium size agency. 
Box 7135, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 
ART DIRECTOR 
Agcy & Natl. mag. exp. Strong on layout 
& design. Complete knowledge of type, 
engraving & prtg. Samples on request. 
Box 7136, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
CREATIVE COPYWRITER. ..worth $50,- 
000 per year (and can prove it). Will ac- 
cept $25,000 per year as creative director 
of medium-sized agency in midwest. . .if 
conditions are right. Can develop cam- 
paigns and produce copy that brings out- 
standing results. ..and teach your creative 
staff to do the same. Write if interested. 
Box 7122, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


NOT A LONGHAIR... 


.. . but a creative advertising agency art 
director with seven years experience on 
nationally-known consumer magazine ac- 


counts . . . some industrials and locals, 
too. Copy, contact people find me com- 
patible . . . so do clients. Employed, but 


in the wrong place. Details on request. 
Samples with interview. Box 135, AD- 
VERTISING AGE, 480 Lexington Ave., 
New York 17, N. Y. 


1 WANT A JOB! 


Experience: 19 years climbing ladder. 
Editor-ad manager weekly newspaper; 
manager, then editor small daily; desk 
work, sports writing metropolitan daily 
(Chicago). Last 9 years editor national 
magazine that suddenly suspended oper- 
ations. 

Personal: two 
children. Graduate University of Mis- 
souri Journalism School. 

Box 140 ADVERTISING AGE 


41 years old, married, 


200 E. Illinois St. Chicago 11, Ill. 


Walter Lowen 


PLACEMENT AGENCY 
* 


Headquarters since 1920 for 
ADVERTISING AND 
MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 
Public Relations 
Please write briefly outlining your 


specific experience or personnel needs. 
420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 


ARTIST with IDEAS 


wanted by a national distillery 
to work in home office with top 
management on advertising and 
promotion. Wonderful opportu- 
nity for young, creative person. 
While good clean roughs and 
some simple finished art are de- 
sired, imagination and creative 
“spark” is of greatest impor- 
tance. Tell us why you are the 
right person! Please write Box 
137, ADVERTISING AGE, 200 
E. Illinois St., Chicago 11, Ill. 


DIRECTOR OF SALES 


Prominent Chicago manufacturer in 
the electronic field is seeking a man 
to direct national distributor and 
dealer organization. 


Must have successful background 
of sales experience, knowledge of 
distributors and dealers and be a 
self starter. 

This is an unusual opportunity to 
get in on the ground floor with a 
reputable AAA-I concern. 

Salary consistent with applicant's 
background, ability and experience. 

Your application will be treated 
confidentially. 

Box 138 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING 
AGENCY PARTNER 
WANTED 


This is an unusual opportunity 
for the right man or agency. 
I now service four fine na- 
tional accounts with aggregate 
billings of $500,000. I’m ready to 
leave a good job as account ex- 
ecutive to develop this opportunity. 
I’ve been a first string copywriter 
for important agencies and will 
contribute seasoned creative and 
merchandising know-how. Write 
in strict confidence. 


Box 139 ADVERTISING AGE 
480 Lexington Ave. 
New York 17, N. Y. 


MERCHANDISING & CONTACT MAN 


} yrs. exper. on major food accis. in natl. | 


agencies. Desire position, agency or adver- 
|tiser, Chicago or East. Age 33, married. 
|2 children, have resume. 

Box 7134, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 
| Salesman-Executive. 5 yrs adv sales exp- 
{erience. Now earning $90°%.~ Desires 
;change. NYC or Philadelphia. Box 7133, 
| ADVERTISING AGE, 480 Lexington Ave., 
|New York 17, N. Y. 
CREATIVE COPYWRITER 
| Exec. experience national retail writing, 
|layout & prod. M.A., also college teach- 
ing exp. Seeks challenging agency posi- 
| tion. 
| Box 7137, ADVERTISING AGE 
| 200 E. Illinois St. Chicago 11, Il. 
| Adv. space salesman (43), employed, seeks 
trade paper representation. Diversified 
experience. Aggressive, persorable, de- 
pendable. Full charge New York office, or 
assistant. Good opportunity more impor- 
tant than salary and/or commission. 

Box 7117, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 
Space salesman seeking increased oppor- 
tunity. Experience includes trade & spe- 
cialized consumer mags. Age 34, Chicago. 

Box 7111, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 

ADVERTISING SECRETARY 

English-Spanish - yrs. experience - 
seeks connection with international ad- 
vertising agency or publishers’ represent- 
ative - occasional traveling accepted - 
available immediately. Box 220, Grand 
Central Station, New York 17, - Tel. SU 
7-4906. 
Mr. Publisher: What have you to offer 
an experienced advertising space sales- 
man, advertising manager and publish- 
er’s representative? N. Y. area desired. 

Box 7139, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


REPRESENTATIVES WANTED 


ADVERTISING REPRESENTATIVE in 
New York for weekly non-competitive 
publication established 10 years covering 
four major cities. Perfect media for all 
top accounts. National readership at lo- 
cal rates. Top commission. H. Markbreit, 
75 E. Wacker Dr., Chicago, Il. 

PUBLISHER’S REPRESENTATIVE for 
West Coast, to handle three well-estab- 
lished, successful trade papers for pro- 
gressive publisher. Unusual opportunity. 
Write in full to Box 7125, ADVERTISING 
eg 480 Lexington Ave., New York 17, 


PUBLISHER’S REP to handle Eastern ad- 
vertising fo a new class magazine for 
men. Must be primarily interested in 
publicity type advertising. Write giving 
full particulars to 

Box 7138, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


BUSINESS OPPORTUNITIES 


MERCHANDISING & SALES EXECUTIVE 
Sales mgr., 30 years. leading Co. Selling 
to the independent wholesale distributor 
of periodicals and general mdse in U.S., 
seeks profitable connection and/or invites 
inquiries. 
Box 7132, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 
TEST SAUNDERS DANDY ABC 3 
Avon Herald News - Nunda News 
Livingston County Leader, Geneseo, N.Y. 
TOPS IN GRASS ROOTS VALUE 


MISCELLANEOUS 


OFFICE FOR RENT in Ad Agency; Mod- 

ern Blidg., Chi. Loop, Furnished; for Space 

Rep or Layout Man. Includes phone serv- 

ice and recep. $70. FR 2-1963. 
CANADA’S BEST MAILING LIST 

250,000 live names on Elliott stencils 

Call your list broker - TO - DAY 

or Tobe’s - Niagara on the Lake, Canada 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


BIRCH 
Executive 


Placement 
Counselors 


ROTARY — 
LETTERPRESS TIME 
AVAILABLE 


Large Upper Midwest printer lo- 
cated near paper mills has available 
composing room, press and bindery 
time for “digest’’ size monthly pub- 
lication. 5%,8” x 734” trim. Two col- 
ors available throughout on new 
“Super Magazine” rotary press. Sad- 
dle stitch or plastic square back 
binding. From 32 pages up. Quantity 
100,000 and up. Complete mailing 
facilities. Box 121, Advertising Age, 
200 E. Illinois St., Chicago 11, Il. 


ARE YOU THE COPY CHIEF 
WE ARE SEEKING? 


We are a large successful Chicago chain 
department store organization nationally 
famous for our aggressive, hard-hitting 
copy. We need a copy chief, one who can 
write copy that fits the situation—should 
be equally facile on copy that breathes 
fashion-smartness and on copy that 
pounds across a value message. More im- 
portantly, must be able to guide, en- 
courage and inspire staff of a dozen 
writers to do a top job. The salary will 
be good—mighty good—because only a 
mighty good advertising copy chief wit! 
department store experience is wanted. 
Write fully. Our organization knows about 
this opening and will respect your con- 
fidence. Box 143, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Tl. 


Advertising Age, October 18, 1954 


LORIN S. MYERS has been named to 


head the new advertiser service 
department of American Research 
Bureau. Mr. Myers, who will head- 
quarter in the company’s New 
York office, formerly was televi- 
sion promotion manager of Free & 
Peters, radio and tv station rep- 
resentative. 


Baking Industry 
Lacks Showmanship, 
N. J]. Bakers Told 


(Continued from Page 2) 
circus clown or some comic strip 
character at the end of its seals,” 
she said, “and in general the wrap- 
per itself features a little boy or 
girl as the central design. 

“I have never come across a 
product which displayed such uni- 
formity on what constituted the 
success formula. The only real dif- 
ference a visitor at a supermarket 
will find will be in the names 
themselves. What one has they all 
have, what one has not they all 
have not.” 

Miss Brooker called on Ameri- 
can bakers to increase their news- 
paper advertising. 


# “Bakers such as Levy and Pep- 
perridge Farms, who believe that 
bread should have body, taste, 
color and substance,” she _ said, 
“are going ahead.” 

Miss Brooker said American 
bakers must increase their news- 
paper advertising, and cited the 
newspaper ads of Henry S. Levy & 
Sons, New York, as an outstanding 
example of successful advertis- 
ing. Doyle Dane Bernbach is the 
agency. 

“The eye-catching newspaper ads 
of Levy,” she said, “are examples 
of the showmanship that is a rarity 
among bakers today. Scores of 
merchandising awards have been 
given the company,” she said, “the 
latest being by the New Jersey 
State Fair, which commended the 
company not only for its show- 
manship and merchandising but 
for the nutritional and taste values 
of its product.” 

Giving an example of what she 
meant by showmanship in mer- 
chandising, Miss Brooker cited an 
experiment conducted in the bake 
shop of the Hess store with char- 
lotte russe, an item which was 
sold in only a small quantity each 
day. 


= “Then one day,” she said, “we 
had the cake pre-baked, cut in 
proper sizes and brought into the 
main floor aisle in long pans. In 
full sight of the passing customers 
the cream was whipped with a 
large egg beater, the cake was 
placed in the little paper cups, 
loaded with whipped cream and 
topped with a cherry. The price 
was the same, but the difference in 
sales stunned all of us. More than 
1,800 charlotte russes were sold 
in one day, compared to the three 
or four dozen sold in the regular 
manner.” 

At Hess Bros., she said, “we learn 
the most about our own business 
from rank outsiders.” It’s time the 
baking industry stopped copying 
one another and looked at the crit- 
icism of some of its customers and 


competitors, she said. 
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Advertising Age, October 18, 1954 


Competitors Pitch in When Chicago 
Rains Flood ‘Daily News’ Facilities 


(Continued from Page 3) 


in touch with flying-saucer men. 
from a planet known to her as) 
Clarion. 

The Clarion call, she declared, 
told her that Chicago—and much 
of the rest of the U. S—would be 
hit by a destructive flood next 
December. 


m= News presses and production 
facilities were well above the 
October high water mark, but 
water, compressed air and electric 
lines were knocked out. The Chi- 
cago American and Tribune, how- 
ever, offered their services, and 


the News didn’t miss an issue—or 
drop a line of advertising—until 
its presses were back in operation | 
today. 


nce ey 


Early fears that the rolls of 
newsprint in the flooded base- 
ment, expanded to twice their 
normal 4-ft. diameter, would 
knock out 
fortunately not confirmed. How- 
ever, 
News mechanical superintendent, 
was left wondering what to do 
with 300 tons of unsalvagable, 
sodden paper. 

Monday and Tuesday editions 
of the News were printed on 
Tribune presses. Engraving facil- 
ities of the American were used to 
produce many of the cuts. Type 
was set in the News composing 
room and mats made in the build- 
ing. 


'@ Lack of cooling water knocked 


Eggs In One Basket 
and it pays! 


The Press-Gazette gives 100% City Zone coverage — 


the whole works! 


No fighting for attention, no split audience. 


So, smart advertisers load the Press-Gazette with ads aimed at 


Green Bay's '/2 billion dollar retail- wholesale Trading Zone 


Market. It pays. 


Phil McClosky, Manager, General Advertising. 


Be Number 1 in Green Bay 
buy the GREEN BAY PRESS-GAZETTE 


Green Bay, Wisconsin 


ok 


QUALITY CONTROLLED 
Letterpress and Offset 


Jahn & Ollier 
Engraving Co. 


617 W. WASHINGTON BLVD. 
CHICAGO 
MONROE 6-7080 


interior walls were |' 


Wilfred R. Coddington, |, 


Your help 
urgently requested! 


Chicago end Northern Illinois electric supply has 
been seriously endangered by the record rainfall. 


17 of our largest industriel customers have curtailed 
their electricity use almost 100%. We are ashing 
250 other large users to cut their demands to 50% 
of normal to permit the 17 large industrials to return 
to production on the same basis. 


YOU CAN HELP! 


Use electricity es sparingly es possible in your 
homes end pleces of business until this emer- 


We will, of course, notify you when it is over. 
Thanks for the cooperation we know you will give us. 


commonwe arts QI comrarny 
runic QD comrany 


APPEAL—Flooding of generating 
plants slashed electric power in 
Chicago and brought this conser- 
vation appeal by utility companies. 


out the stereotype room, so Trib- 
une facilities and News and Trib- 
une crews were used. After two 
days, the News basement was 
bailed out by fire department 
pumpers and a fireboat, circuits 
restored and two boatloads of pa- 
per unloaded in time for Wednes- 
day editions. 

Only difference in the appear- 
ance of News washout editions 
was the omission of the traditional 
blue and red streaks along the 
edge of Page 1. Consolation, how- 
ever, came when the News learned 
that, with or without streaks, it 
had sold more than 600,000 copies 
Monday. Average circulation for 
that weekday is 585,000. 

Meanwhile, manufacturing 
plants, even in areas not hit by 
flood waters, had their troubles. 
Two Commonwealth Edison Co. 
generating plants near the river 
were flooded. Although generating 
equipment was not touched, some 
500 auxiliary motors were under 
water. 

Power was slashed, resulting in 
orders cutting industrial consump- 
tion by 50%. About 13,000 persons 
were temporarily out of work. 
Commonwealth Edison bought 
page ads to urge business and 
residential customers to conserve 
power. 

Semi-blackout conditions pre- 
vailed in the Loop and outlying 
areas. Public tours of the Tribune 
plant were canceled to permit 
darkening of halls. 


= A few merchandising opportun- 
\ities came with the rains. Early 
foe Distilling Co. pinned a 
whisky ad to the downpour theme, 
‘after deciding that such copy 
would not read like “dancing on 
the grave.” Offers of loans for 
‘home repairs began to be placed 
in newspapers by banks and sav- 
ings and loan institutions. 
| And insurance men are sure to 
'cite the flood as another reason 
for buying policies. 
| William F. Surgi, New Orleans 
;manufacturer, also found his op- 
|portunity. He was in town to 
demonstrate his portable generator 
|}at a convention of telephone com- 
panies. He moved the unit to 
Union Station, where it lighted 
ticket booths two days and nights. 
Furniture stores are running ads 
offering no-money-down credit to 
flood victims and, in one case, 
“top dollars for your damaged 
furniture, regardless of condition.” 


Reichner Joins Agency 

Arthur Reichner, formerly retail 
art director of S. Klein, New 
York department store, has joined 
|Cavanaugh-Shore & Co., New 
York, as art director. 


Tom Scott Joins Kastor 

H. W. Kastor & Sons, Chicago, 
|has appointed Tom Scott director 
of media. Mr. Scott formerly was 
with Grant Advertising and Ruth- 
rauff & Ryan. 


partment. He formerly was with 
Columbia’ Broadcasting System, 


Capeharit Schedules 
Magazine Campaign pei were. 


Fort WAYNE, Oct. 12—Capehart- | 
Farnsworth Co. will rely primarily 
on magazine advertising to intro-| 
duce its new line of high fidelity, | 
television and radio sets. 

Insertions are scheduled to run) 
before Jan. 1 in Collier’s, Holiday, 
Life, Look, National Geographic 
Magazine, The New Yorker, The 
Saturday Evening Post, Saturday 
Review and Sunset Magazine. 

The magazine schedule will be. 


Famil 

. If you 
advertise 
— 
ee 


AMERICAN 


You 
CAN 


WEERLY 


supplemented by spot radio and 80 UNDUPLICATED 
television and newspaper adver- |} 

tising, which will be placed on a'f | MARKETS 
cooperative basis with dealers. S. Lb WITH 


A. Morrow, director of advertising, 
said Capehart’s 1954 ad expendi- 
ture will total about $1,500,000. 

J. M. Mathes Inc., New York, is 
Capehart’s agency. 


WEEKLY 


ami 


An expanding circulation pattern 
designed to complete the 
newspaper supplement field 


FAMILY WEEKLY 
153 N. Michigan Ave. 9 E. 40th St. 
Chicago 1 New York 19 
ANdover 3-1270 MUrray Hill 3-1811 


Orth to Campbell-Ewald 

Frank L. Orth has joined Camp- | 
bell-Ewald Co., Detroit, as as-| 
sistant director of the tv-radio de-| 


all other North Carolina 


WINSTON-SALEM 


FADS Retail Sales Gain 


for the fiscal year ending June 30, 1954 


= 


% 


LES 
RETAIL SA GAIN 


METROPOLITAN AREA GAIN OVER 52-53 


WINSTON-SALEM a oor 
ven 3,181 wor 
a High Point yeep 
a inne —1,869,794.00 


$138,841,780.00 for 52-53 
6,208,782.00 gain 


$145,050,562.00 for 53-54 


The above figures have just been released by the 
North Carolina Department of Revenue and are the 
most accurate figures available. 


NOT AN ESTIMATE! 


NO 
onta 4 CaRory 


dine. 


WHY N. C. DEPT. 
OF REVENUE RETAIL 
SALES FIGURES ARE ACCURATE... 


Above is a reproduction of the State 
Retail Sales and Use Tax form that N. C. 
merchants are required to file with the N. 

Department of Revenue each month. TOTAL GRoss SALES 
must be reported — it is required by law — hence, the 
annual retail sales figures released by the N. C. 
Department of Revenue as of June 30th each year are an 
accurate report of GROSS RETAIL SALES, by counties, 

for the Stote of North Carolina. 


WINSTON-SALEM 
& Northwest North Carolina 


YOU CAN’T COVER 
NORTH CAROLINA 
WITHOUT THE 
JOURNAL & SENTINEL 


> 
RCH ASE, 


The Journal & Senti- 
nel are the only pa- 
pers in the South of- 
fering a Monthly 
Grocery Inventory — 
an ideal test market. 


WINSTON-SALEM | TWIN CITY 


JOURNAL iy SENTINEL 


MORNING SUNDAY EVENING: 
National Representative : KELLY. SMITH COMPANY 
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Is everybody happy ? 


OMETIMES NOBODY IS—as you can see for yourself on any warmed up, but was already in a relaxed, interested, recep- 


commuter train on a sunny morning. tive frame of mind? 
It’s not easy to sell things to a man with something on his That’s one reason why SPORTS ILLUSTRATED —al- 
mind. 


ready making more than half a million families happy—is 
But sometimes a lot of people are happy, asin the evening —_ currently making quite a few of its pioneer advertisers happy. 
when they’re reading a copy of SPORTS ILLUSTRATED. And no law says you can’t join them. 


And a man in SPORTS ILLUSTRATED’s mood of pleas- 


ant participation is willing to listen to anything you're offer- 
ing him that can keep him in that mood. Fact and Figure Department 


SPORTS ILLUSTRATED has now published nine issues, 
containing 643 pages of editorial material, 133 of which 


It’s worked for us. In just 10 weeks, circulation has gone 


up from 450,000 to 525,000 weekly, just by offering families have been in full color, and 157 pages of paid advertising. 

a magazine that has enabled them to enjoy more what they 350 pages of advertising will have appeared in our first 5 
, ‘ _ ication. ti n our 

enjoy most already sports, fun, friendly competition, months of publication. 301 advertisers are now o 


; books. Circulation guarantee, 450,000. Circulation actu- 
friendly controversy. ally being delivered, about 525,000. Black-and-white page 


Why shouldn’t it work for you? Suppose every prospect rate, Sa 


you called on during the next few months didn’t have to be 


SPORTS 


T ILLUSTRATED } STRATED 


SPORTS ILLUSTRATED ° William W. Holman, Advertising Director »* 9 Rockefeller Plaza, New York 20,N. Y. 
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